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A.M. KORSTEN
INC.JEWELLERS

163 Broadway
Orangeville

519.941.1707
www.korstenjewellers.com

Got an idea?
Let’s talk.

 519-941-4050
633341 Hwy. #10 

1.5 miles N of Orangeville 
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©2025 Benjamin Moore & Co. Ltd. Benjamin Moore and the triangle M 
symbol are registered trademarks of Benjamin Moore & Co. Limited. 

All other marks are the property of their respective owners. 
Offer valid at Focus On Decorating location only and can be terminated 

at any time. See in store for details.

FOCUS ON DECORATING
88 First St. Unit #4A, Orangeville

519-942-8171    focusondecorating.ca

www.JohnWalkinshaw.com

519-942-7413 
John@johnwalkinshaw.com

Looking to sell
or buy a home?

Dufferin fights dementia: Community gears up 
for annual Walk for Alzheimer’s at Island Lake

At the end of the month, hundreds of peo-
ple will gather at Island Lake Conservation 
Area in Orangeville for the Alzheimer Soci-
ety of Dufferin County’s annual walk fund-
raiser.

The IG Wealth Management Walk for Alz-
heimer’s returns on Sunday, May 31, bring-
ing together individuals and teams across 
Dufferin County in support of those living 
with dementia and the caregivers who sup-
port them.

“Dementia can feel isolating, and this 
event reminds families and caregivers that 
they are not alone. Seeing the community 
show up, walk, and support them creates 
a sense of connection, understanding, and 
hope that is truly meaningful,” said Jenna 
Hunter, the Alzheimer Society of Dufferin 
County’s community outreach coordinator.

The day begins at 9 a.m. with arrival and 
registration, followed by the walk at 10 a.m. 
Closing remarks and recognition of top fund-
raisers are scheduled for 11:30 a.m., with re-
freshments served at noon to celebrate the 
community’s efforts.

“Every dollar raised stays right here in 

Dufferin County. The funds directly support 
local programs such as caregiver support 
groups, one-on-one counselling, social and 
recreational programs for those living with 
dementia, and educational resources for 
families and the community,” said Hunter. 
“It also helps fund Dementia Friendly Com-
munity initiatives, ensuring local businesses 
and organizations are better equipped to 
support those affected.”

The Alzheimer Society of Dufferin Coun-
ty estimates that more than 1,500 people in 
the county are living with dementia. Across 

Canada, about 771,000 people are currently 
affected, a figure expected to rise to 1 mil-
lion by 2030 and 1.7 million by 2050.

“Events like the Walk for Alzheimer’s are 
essential because dementia continues to 
impact more and more families each year,” 
said Hunter. “Keeping this event going en-
sures that support, awareness, and funding 
remain strong in our community. It also cre-
ates a space where people can come togeth-
er, feel less alone, and be part of something 
bigger than themselves.”

The annual walk is the Alzheimer Society 
of Dufferin County’s primary fundraising 
event, and ensures the not-for-profit orga-
nization can continue making a tangible im-
pact on families and individuals throughout 
the region.

“We’ve seen firsthand how these funds 
translate into real support more families ac-
cessing services, expanded programming, 
and increased awareness across the com-
munity. Whether it’s a caregiver finding sup-
port for the first time or a family feeling un-
derstood and connected, the impact is both 
immediate and lasting,” said Hunter.

Continued on Page A13

YOUNG TALENT: The Orangeville District Music Festival invited performers, young and old, new and experienced, to show off their skills 
on April 29, in front of a supportive crowd and constructive adjudicator. The festival features pianists, vocalists, drummers, and band 
ensembles, offering a diverse lineup of performances. The best performances from the festival will be invited to a Gala performance to 
end the festival. See a full story on Page A10.

CONTRIBUTED PHOTO

Written By SAM ODROWSKI

READY FOR RETURN: The annual Walk for 
Alzheimer’s fundraiser is returning to Island 
Lake Conservation Area on Sunday, May 31.

FILE PHOTO
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60%
On now: May 7 - 20, 2026
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A proud Canadian retailer since 1977.

Shop online marks.com

Women’s, Men’s + Kids’ 
‘Slip-Ins’ Footwear
Save

25%
Styles shown: 
Our reg. $99.99–$124.99
Sale $74.99–$93.74
117497-WTGD, 117624-PKMT, 
232619W-WTP, 229210-BKLM

Kids’ styles available at limited  
locations and on marks.com.  

^Pre-tax. Conditions apply.  
Offer valid May 7 - 20, 2026.  

See back page for details.

Get this Triangle Rewards® 
Exclusive Offer 

‘Slip-Ins Bobs Squad Chaos’

‘Slip-Ins Contour Foam’  
Wide. ‘Slip-Ins Go Walk Flex’

‘Slip-Ins Bobs Squad 4’

M M
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Prices in effect May 7 - 20, 2026 unless otherwise stated, while quantities last. Product and selection may vary by location. Product availability, pricing, colour, selection and brands may vary by location. Select brands and 
styles. Regular prices shown are those at which the items have been sold by Mark’s Work Wearhouse Ltd. Franchisees may sell for less. Product and offers in this flyer may not be available at all locations. See in-store for 
location availability. Typographical, illustrative or pricing errors may occur. We reserve the right to correct any errors. To find the nearest Mark’s nearest you and for other inquiries, call 1-866-339-1626 or visit marks.com. 
Registered trademarks of Mark’s Work Wearhouse Ltd. and all other trademarks are the property of their respective owner(s). The lifestyle images presented in this advertisement may not be available.
^The Triangle Rewards Program is owned and operated by Canadian Tire Corporation, Limited. Triangle® Mastercard®, Triangle® World Mastercard® and Triangle® World Elite Mastercard® are issued by Canadian Tire 
Bank. Rewards are in the form of electronic Canadian Tire Money® (CT Money®). To collect bonus CT Money you must present a Triangle Rewards card/key fob, or use any approved Cardless method, at time of purchase or 
pay with a Triangle credit card. Any bonus multiplier is based on the base rate of collecting CT Money (0.4%), and will be added to whatever the Member would otherwise collect, without the bonus. Example: On a $100 (pre-
tax) purchase with a 25x bonus multiplier a Member would earn a bonus $10 in CT Money (25 X .4% X $100). Not all items sold are eligible to earn CT Money or to be redeemed for. Conditions apply. Visit triangle.com for full 
program rules and Partner location information. The offered rate is exclusive of any bonus or promotional offers or redemption transactions. CT Money is collected on the pre-tax amount of the purchase.
Bonus CT Money may take up to 5 weeks to be applied to the Member’s Triangle Rewards Account. No rainchecks. Offers expire May 20, 2026.
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65 Fourth Avenue, Unit C1-B, Orangeville
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Offers valid May 7 - 20, 2026

Prices in effect May 7 - 20, 2026 unless otherwise stated, while quantities last. Product and selection may vary by location. Product availability, pricing, colour, selection and brands may vary by location. Select brands and styles. Regular prices shown are those at which the items have been sold by Mark’s Work Wearhouse Ltd. Franchisees may sell for less. 
Product and offers in this flyer may not be available at all locations. See in-store for location availability. Typographical, illustrative or pricing errors may occur. We reserve the right to correct any errors. To find the nearest Mark’s nearest you and for other inquiries, call 1-866-339-1626 or visit marks.com. Registered trademarks of Mark’s Work Wearhouse Ltd. 
and all other trademarks are the property of their respective owner(s). The lifestyle images presented in this advertisement may not be available.
^The Triangle Rewards Program is owned and operated by Canadian Tire Corporation, Limited. Triangle® Mastercard®, Triangle® World Mastercard® and Triangle® World Elite Mastercard® are issued by Canadian Tire Bank. Rewards are in the form of electronic Canadian Tire Money® (CT Money®). To collect bonus CT Money you must present a Triangle Rewards 
card/key fob, or use any approved Cardless method, at time of purchase or pay with a Triangle credit card. Any bonus multiplier is based on the base rate of collecting CT Money (0.4%), and will be added to whatever the Member would otherwise collect, without the bonus. Example: On a $100 (pre-tax) purchase with a 25x bonus multiplier a Member would earn 
a bonus $10 in CT Money (25 X .4% X $100). Not all items sold are eligible to earn CT Money or to be redeemed for. Conditions apply. Visit triangle.com for full program rules and Partner location information. The offered rate is exclusive of any bonus or promotional offers or redemption transactions. CT Money is collected on the pre-tax amount of the purchase. 
Bonus CT Money may take up to 5 weeks to be applied to the Member’s Triangle Rewards Account. No rainchecks. Offers expire May 20, 2026.
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50%50% ALL MATTRESSESALL MATTRESSES
LIMITED TIME ONLY!

DEAL OF THE WEEK

Prime Foam
• 9” Firm, Covered with 
   Breathable Bamboo Fabric
• Single $180
• Double $239
• King $469

Queen 
$269 
SAVE
$270

QUEEN MATRESSES FROM $199FROM $199 

NOW OPENNOW OPEN

Victoria
• 1166 TriZone Pocket 
   Coil Plush Euro Top
• Single $459  • Double $489
• King $719

Queen 
$499
SAVE
$540

Mika
• Eurotop Five Zone Foam Encased Pocket Coil 
• 1166 Hightempered Lumber Support Coils
• Single $499 • Double $529 • King $769

OFFOFF

Dream Catcher
• 2 Sided Ultra 
   Luxury Tight Top 
   1322 TriZone Pocket Coil
• Single $619  • Double $649
• King $879

Natural Life
• T.T. Natural Cool Fabric Sleep Cool!
• 1166 Trizone Pocket Coil with Lumbar Support
• Single $739 • Double $769 • King $999

Queen 
$679
SAVE
$680

Queen 
$799 
SAVE
$800

Queen 
$559 
SAVE
$560

Amenty
• 1166 Pockett Coil
   Medium Firm Euro Top
• Single $399  • Double $429
• King $659

Queen 
$459
SAVE
$459

HEAVY DUTY SUPPORT.
LONG LASTING COMFORT.

HEAVY DUTY SUPPORT.
LONG LASTING COMFORT.

TRY IT BEFORE YOU BUY!

ROLLED-UP & 
READY TO GO!

165 C-Line, Orangeville
519-415-2428

HOURS: Tuesday - Friday   10am - 6pm 
Saturday   10am - 5pm • Sunday   11am - 4pm • Monday   CLOSED

Spinal Rest
• 800 Pocket Coil 
   Medium Firm Euro Top
• Single $399 • Double $429
• King $659

Queen 
$459
SAVE
$459

DEAL OF THE WEEK

Breeze Cool Max
• 800 Quantum Edge Pocket Coil
• Single $349 
• Double $369
• King $599

Queen 
$399 
SAVE
$400

Noise exemption decisions are about sound levels, not events’ merits: Mono mayor

Mono council granted an exemption 
from the town’s noise bylaw to four Portu-
guese-style rodeos with shortened hours of 
amplified noise.

Organizers of a Portuguese-style rodeo 
planned events May 30, July 18, Aug. 22, and 
Oct. 10 at the Orangeville Agriculture Soci-
ety Events Centre in Mono. Victoria Da Cos-
ta asked council during its April 28 meeting 
for an exemption from the noise bylaw for 
the event.

Mayor John Creelman said council re-
ceived the paper application for the noise 
exemption. Given that councillors have the 
details provided in the application, he sug-
gested the time be spent on questions from 
council to the delegate.

Councillor Melinda Davie thought other-
wise.

“When we made our new bylaw and we 
decided that we were going to allow exemp-
tions, the idea was that we were going to 
give people the opportunity to really, truly 
explain to us why they should have the ex-
emption,” Davie said.

She said the online application doesn’t 
allow for fulsome reasoning, and the par-
ticular event should be exempted from the 
bylaw restrictions.

“The way the application is set up doesn’t 
really lend itself to why you’re special,” Da-
vie said, referencing why an event’s propo-
nents would seek an exemption.

“I kind of would like to hear what the 
various people who come before us have to 
say,” Davie said.

“I’m fine with that in this one instance,” 
Creelman said. “But I think council has to 
turn its mind to the 19 other requests for 
noise (exemption) applications that may be 
coming down the line and whether we want 
to have a formal presentation or whether 
we are going to try and do it through the 
paper format with somebody available to 
answer questions.”

Portuguese-style rodeo bullfighting has 
been done in Canada since 1983.

“We’re just trying to basically offer tradi-
tions here in Canada with development of 
our youth as well joining us and learning 
about our traditions,” Da Costa said.

No animals are harmed, she said.
Deputy Mayor Fred Nix said he had re-

ceived “several” letters and emails from 
people who are opposed to the event “be-
cause of the activity.”

“It’s not our job to tell an organizer wheth-
er or not that event is something we approve 
of,” Nix said. “That’s your business.”

Mono council passed a bylaw in recent 
years against fighting kites because of the 
detritus that the activity left behind.

“Other than that, we don’t regulate what 
people want to do as an activity,” he said.

Portuguese rodeo organizers wanted 
to hold their event over four nights up to 
9 p.m., with amplified sound and to have 
those hours exempted from the municipal 
noise bylaw.

Nix said that’s where his concern lay and, 
because of that, he wasn’t sure the exemp-
tion should be granted.

Coun. Ralph Manktelow said the same 
event last year ended at 5 p.m.

“It could finish earlier (than 9 p.m.),” Da 
Costa said.

Organizers usually aim for an end at 7 
p.m. or 8 p.m. But it usually ends up being 
about 9 p.m. by the time their equipment is 
taken down, and everything is cleared away.

Da Costa said the time request on the 
exemption application was an estimate. In 
effect, an exemption would be needed for a 
DJ from noon until about 7 p.m.

“I wouldn’t entertain that from 12 until 7,” 
Coun. Elaine Capes said.

She asked Da Costa to describe what a 
Portuguese-style rodeo entails.

There are bull runs with four animals, all 
safely handled by experienced handlers. 
The events have Portuguese entertainment 
and musicians throughout the day during 
breaks.

“I had no idea what this was so, of course, 
I looked it up,” Capes said. “What I found 
was that it’s a tortuous, barbaric, cruel 

event where people come out on horseback 
or whatever and they slap the bulls around.”

“Oh no,” Da Costa said.
“That’s why I was asking,” Capes said. 

“What do you actually do because I think it’s 
important to know that.”

“We don’t do any of that,” Da Costa said, 
and added that Capes’ description was of 
what’s done in Portugal and in Spain. Those 
countries have bulls in an arena and a mat-
ador.

Locally, the rodeo would have a bull in an 
arena, secured and with the horns capped. 
A handful of experienced people are in with 
the bull to control where it goes so nobody 
is hurt. Umbrellas and capes are used to do 
that.

“They just do tricks with the bull,” Da 
Costa said. “But we do not harm the bull.”

Capes asked if the Ontario Society for the 
Prevention of Cruelty to Animals sanctions 
the event.

Da Costa said the OSPCA are welcomed 
to attend the rodeo and to see where the an-
imals are kept.

Creelman said some of the questions 
asked of Da Costa have no bearing on noise 
or the bylaw exemption.

“The only decision we make is based on 
noise,” he said.

Nix said he had a newer understanding of 
the rodeo and asked if the amplified sound 
could end at 7 p.m.

Manktelow disagreed. He said it has been 
the practice of many municipalities to de-
cide if such events should happen.

“It seems to me the essence of making 
this work between the people and the bull 
is that you irritate the bull and make the bull 
angry so that the bull will charge,” he said. 
“I find that bothersome.”

He suggested council has an opportuni-
ty to prevent the rodeo by disallowing the 
noise bylaw exemption.

Capes agreed with Manktelow’s assess-
ment of bullfighting.

“I do think it is our responsibility to say 
whether this is an event-type we want to 
support here,” Capes said and referenced 

other animal events and municipalities that 
banned Portuguese bullfighting.

But then she said, “Having not attended 
one of these, I can’t comment exactly. And I 
appreciate that you gave us the description, 
but I still do believe that torment is a form 
of cruelty.”

Capes described the event as an act of 
violence against animals. But she said she 
might consider an exemption for one event 
of the proposed four in the interest of 
demonstrating what the rodeo involves and 
that it is not violent against the animals.

Capes suggested the OSPCA attend that 
event and that amplified noise end at 7 p.m.

Nix said his heart and sympathies lie with 
Manktelow’s and Capes’ sentiments.

“My problem with what you’re trying to 
suggest is that the issue before us is only 
noise,” Nix said. “If you want make the is-
sue about how animals are treated, then we 
need a bylaw that gives us the authority to 
do that just as we did with kite flying.”

“Unless a member of council moves a (no-
tice of motion) otherwise,” Creelman said.

The mayor said organizers can continue 
with their event even if the noise bylaw ex-
emption is denied.

“You’re just taking the chance that you 
may be charged with violating the noise by-
law,” Creelman said, and added that council 
“micro-managing” the OAS Event Centre’s 
event is not appropriate.

“This process of dealing with the noise 
bylaw on a regular basis is not something 
that I think we should be doing,” Manktelow 
said, and suggested there be a precedent 
town staff could apply to future applica-
tions.

Capes said council debate is “the only 
way” there is public notification and oppor-
tunity to provide feedback. Exemption ap-
plications should continue before council 
to ensure public notification. Application 
details should be communicated better, she 
said.

Council agreed to the bylaw exemption if 
amplified noise is limited to the hours 4 p.m. 
until 7 p.m.

Written By JAMES MATTHEWS

Get ready to dance: Tony Rose Arena to welcome Pathways’ first Spring Fling Dance this weekend

Pathways Orangeville is holding its first 
annual Spring Fling Dance at the Tony Rose 
Arena on May 9.

Running from 2 p.m. to 4 p.m., the dance 
is for the local special needs community and 
will take place on the lower level of Tony 
Rose.

“This is an opportunity to gather, meet 
new friends, see folks we know and have a 

great time with dancing and music,” said Mi-
chelle Hartley, event organizer.

Tickets are $7 and can be purchased at the 
door. The ticket includes light refreshments: 
juice, water, chips, and popcorn.  

Glow foam wands will also be available, 
adding to the fun on the dancefloor.

Tony Rose has two lounge areas with 
couches and a TV where dance participants 
can play “Just Dance” and cheer each other 
on.

The event is open to all ages, but organiz-
ers ask that anyone under 18 be accompa-
nied by an adult. There is no charge for sup-
port workers to attend the event.

Many St. John Ambulance certified Path-
ways staff will be on site, along with Antje 
of Zachary’s Camp, available to chat about 
the fun summer programs the camp offers.

Pathways Orangeville, which provides 
daytime programming for adults with dis-
abilities, plans to host another dance in the 

fall and build on the success of the spring 
dance.

The Spring Fling Dance is being spon-
sored by Dairy Queen Orangeville, which is 
donating free cone coupons. 

Hartley said any further donations or 
sponsorship are appreciated, and she can be 
contacted at pathwaysorangeville@gmail.
com.

The event will feature spot dance prizes 
for participants.

Written By SAM ODROWSKI
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HANGING BASKETS, ROSE BUSHES, 
PATIO POTS, CUT FLOWERS, PIES AND SO MUCH MORE. 

FIDDLE HEADS, ONTARIO ASPARAGUS AND FRESH RHUBARB.

16930 Airport Road • 2.5 km North of Caledon East • @rockgardenfarms

Eat Locally Grown And Taste Th e Diff erence | Open Daily 8am to 7pm | 905-584-9461

LOCAL PRODUCE - GREENHOUSE PLANTS - GROCERY - BAKED TREATS - SEASONAL FLOWERS

HAPPYMOTHER’SDAY!
GARDEN CENTRE NOW OPEN

•

Celebrate Mom with flowers and fresh finds

Magic is 7 years old and head of the greeting 
committee. He loves to get his pets and runs to 
meet the volunteers. Magic is very playful and 
will spend hours with a wand toy. This handsome 
stud has a best buddy Rufus, who although isn’t 
as outgoing, also loves his pets (yes you can 
adopt both!).

Magic is neutered, microchipped, dewormed, 
� ea treated and vaccinated.

Adoption price: $275
Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Magic

adopt
a cat

28 Mill Street, Unit 107, Orangeville
519-943-3899

ginarelaxmymind@gmail.com

Drop by for our Drop by for our 
Grand Opening Grand Opening 
Friday May 8th 

5pm-8pm

Let your stress melt away while we 
rejuvenate your scalp, hair and spirit! 

Don’t forget to get your 
gift certificates for 

Mother’s Day!

Geranium fundraiser blooms into 30-year tradition for Lord Dufferin IODE
This year marks a special anniversary for 

the IODE Lord Dufferin Chapter’s annual ge-
ranium sale.

Soon, gardens across Dufferin County will 
be home to thousands of geraniums through 
the group’s 30th geranium fundraiser. What 
started out small, operating out of longtime 
IODE member Dori Ebel’s garage, raising 
around $2,000 in its first year, has grown sig-
nificantly. The sale now raises around $6,000 
to $7,000, run in partnership with 10 and 10 
Garden Centre, which grows and stores the 
plants.

The geranium sale is a critical fundrais-
er for the women-led not-for-profit service 
group, Lord Dufferin IODE.

The funds are primarily donated to Head-
waters Hospital, as supporting local health 
care has always been the group’s mission. 
Lord Dufferin IODE was originally estab-
lished in 1907 with the goal of building Oran-
geville’s first hospital, which came to fruition 
in 1910, as the Lord Dufferin Hospital.

“The sale resonates with people: you’re 
supporting a charity, but also getting a quality 
plant for your garden,” Ebel said. “We’ve got 
about a dozen volunteers — it’s a small but 
mighty team that generates this.”

Organizers say the geraniums are chosen 
for their durability and overall quality, noting 
that they are hardy plants that offer good val-
ue for gardeners while also supporting a local 
fundraiser.

Geraniums are available in red, white, pink 

or citronella. New this year is an offering of 
Perennial Black-Eye Susans. 

All the varieties are available for $7 each or 
$45 for a flat of 10.

“They’re a good, hardy plant — that’s why 
people keep coming back for them,” Ebel 
said. 

“They work well in gardens and in pots, and 
people like that consistency.”

Organizers say the sale is built on relation-
ships, with repeat customers, community con-
nections, and word-of-mouth support playing 
an essential role in its continued success.

“You have to know your customer, and they 
know you. People come back year after year, 
and those long connections are what keep it 
going. We’d love more members — it’s women 
helping women and children,” Ebel explained.

The way the sale is organized has evolved 
over the years to make it more efficient.

“We used to do everything by hand — writ-
ing out orders one by one,” Ebel said. “Now 
we’ve moved to spreadsheets, and it works 
quite well.”

At its core, the geranium sale is about more 
than gardening — it is about sustaining a tra-
dition of local fundraising, supporting hospi-
tal services, and continuing a legacy built by 
generations of women committed to commu-
nity service.

To place an order, contact Lucy at 647-206-
1225 or Faye at 519-938-1564.

The plants are picked up on Friday, May 29 
and Saturday, May 30, from 9 a.m. to 6 p.m. 
at 10 and 10 Garden Centre (634026 Highway 
10, Mono).

SPROUTING SUCCESS: The Lord Dufferin IODE is holding its 30th annual geranium sale 
fundraiser this year and is now taking orders. The plants are available for pick up from 10 
and 10 Garden Centre on May 29 and May 30.

FILE PHOTO

Written By SAM ODROWSKI

Mono permits relocation of heritage Anderson Farm cottage
The 19th-century Anderson Cottage in 

Mono will be taken apart and moved to an-
other part of town.

The 150-year-old structure on Airport 
Road and Concession Road 6 EHS will be 
relocated to 874456 5th Line EHS in Mono. 
Those locations are about 1.5 kilometres 
apart.

Town of Mono staff received the re-
quired Heritage Permit Application from 
Big Hat Farm Corporation and Four Winds 
Capital Ltd. for the disassembly, reloca-
tion, and reconstruction of the Anderson 
stone cottage.

An agreement was reached between Big 
Hat and the owners of the Anderson Cot-
tage. The application included a site plan 
and building permit-ready architectural 
and structural drawings for review by Duf-
ferin County officials.

The demolition and building permit ap-

plications have been uploaded to the Coun-
ty Building Permit Services portal. Munic-
ipal staff are satisfied with the site plan, 
architectural and structural drawings, and 
that the intent of the Ontario Land Tribu-
nal Minutes of Settlement is met.

The work has to be done by somebody 
qualified and approved by the town. The 
reassembly is to be conducted in a manner 
that honours and preserves the cottage’s 
original form, subject to municipal Plan-
ning Department approval. It also has to 
be approved by the county’s Building De-
partment.

The property includes a stone main 
house, a cottage, a stone milk-house, and a 
barn complex. It had been occupied by five 
generations of Andersons starting in 1850.

The pioneer homestead is a surviving 
example of fieldstone construction. It’s 
said they comprise a rare historical com-
plex of farm buildings typical of the indus-
trious Irish pioneers who came to Mono in 

the mid-1800s.
Councillor Ralph Manktelow said the 

heritage designation indicates that the 
structure should remain as is, except for 
changes approved by council. He asked if 
there were any anticipated changes to the 
cottage’s exterior envelope.

Tamara Rebanks is one of the owners of 
the property to which the cottage will be 
moved. She referred the question to Toron-
to architect Brian O’Brian, who said the in-
tention is to follow the tenets of provincial 
heritage legislation as closely as possible.

“We are keeping the building as it exists 
right now,” O’Brian said. “We are effective-
ly trying to rebuild the building that you 
see on the property.”

Any new pieces, such as the roof, which 
is currently nonexistent, will be added in 
such a way that they would be discernible 
as new.

“We are not trying to mimic history,” he 
said.

Rather, he said, they will try to “speak 
to” the 1850s timeframe.

The cottage has a deep crawlspace 
where it is currently located. Coun. Elaine 
Capes asked why it is necessary to add a 
basement when the cottage is relocated.

O’Brian said there is no determined bot-
tom edge to the building. Its south side 
includes a “door to nowhere,” and how it 
would have served is impossible to know. 
And there is a large opening through the 
cottage’s crawlspace that has no bottom 
threshold.

“We are taking some liberty diffing out 
underneath and trying to retain the char-
acter of the building as it is,” O’Brian said.

And then: “If the building had a life, it 
realizes that it’s being adopted,” he said. 
“It’s not being allowed to just languish and 
die.”

Mayor John Creelman said heritage des-
ignation applies to the exterior of the cot-
tage and not anything of its interior.

Written By JAMES MATTHEWS
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Dufferin County Paramedic Service 
reduces time lost to offload delays

The Dufferin County Paramedic Service 
(DCPS) reached milestones over the last 
year that bode well for the service into the 
future.

Gary Staples, the county’s chief para-
medic, said health care has experienced a 
number of pressures when county council 
met on April 23. That reality extends across 
all health service branches, from paramed-
ics to acute care, long-term care, and home 
care.

“All of these pressures and financial con-
straints do have this sort of downstream 
effect where people are left with limited op-
tions for health care,” he said. “In the end, it 
typically relies on 9-1-1.”

Paramedics pick up people and ferry them 
to a hospital, even though it is recognized 
that it isn’t often the most appropriate place 
for those people to receive care, he said.

But it is their only option.
“These ongoing pressures kind of fuel the 

fire of other issues that we have such as off-
load delay at hospital, Code Zero,” Staples 
said.

Offload delay refers to times when para-
medics can’t transfer patient care to the hos-
pital emergency department staff. It forces 
patients to sometimes linger for hours on 
stretchers due to emergency department 
congestion. That congestion may be caused 
by the presence of patients who don’t need 
to be there.

A Code Zero occurs when no ambulances, 
or only one, are available to respond to 9-1-1 
calls in an area. Similarly, a Code Red refers 
to a shortage in which one to three ambu-
lances are available to respond in a large 
jurisdiction.

“So we’re bringing more patients into (the 
emergency department) that don’t need to 
be there, and that’s driving our call volumes 
up and other issues that we’re experiencing 
in hospital,” Staples said.

Councillor Chris Gerrits, Amaranth’s may-
or, asked if there is an acceptable number 
of hours lost by paramedics due to offload 
delay.

Staples said a paramedic service’s goal is 
to lose no hours to offload delays. But, giv-
en the current circumstances, that goal just 
isn’t achievable.

“We’re going to have offload delay,” he 
said. “We’re going to have times where we 
have no ambulances. I think we just need to 
continue to work with our partners to try to 
improve processes and ensure that we do 
have ambulances clearing quickly.”

According to a 2025 service evaluation, 
operational performance remained strong. 
DCPS met or exceeded legislated and 
council-approved response time standards 
across all Canadian Triage and Acuity Scale 
(CTAS) categories.

Call volume and patient transports con-
tinued to trend upward in alignment with 
demographic growth and an aging popula-
tion, with residents aged 65 and older ac-
counting for nearly half of total calls.

Despite ongoing healthcare system pres-
sures, DCPS achieved measurable improve-
ments in hospital offload delay, reducing 
lost paramedic hours by 16 percent com-

pared to the previous year.
Coun. Philip Rentsch, who is also the 

Grand Valley’s deputy mayor, said the coun-
ty’s paramedics lost about 300 hours through 
offload delay. He asked what that would be 
as a percentage of hours over a year.

Staples said the total hours for 2025 would 
be 40,000 hours.

“It is a very low percentage,” Staples said. 
“I think the better comparable is the num-
ber of transports resulting in offload delay. 
At about 19 per cent of the time, we are at 
30 minutes or greater [when] transfering pa-
tients at the hospital.”

And that’s a reasonable number.
“The majority of the time we are less than 

one hour,” he said. “It would be nice to be 
under 30 (minutes) all the time but we can’t 
always prevent times where we have a large 
number of ambulance going to the hospital 
at one time.”

Thirty minutes is the provincial standard, 
he said.

Staples said resources such as the Medi-
cal Priority Dispatch System (MPDS), which 
has been implemented in Dufferin County 
over the last year, will help prevent times of 
ambulance shortages.

Implemented in December, the MPDS in-
troduces a standardized, clinically validated 
approach to emergency medical call-taking 
that improves triage accuracy, resource pri-
oritization, and pre-arrival instructions.

It is said to enhance patient safety, sup-
port evidence-based decision-making, and 
the system contributes to sustainability and 
improved management of service pressures.

The dispatch system complements a com-
pleted Paramedic Service Masterplan and 
Service Delivery Review that provides a 
forward-looking roadmap to guide service 
delivery, workforce planning, infrastructure 
development, and response strategies in the 
context of population growth and increas-
ing call complexity, particularly in expand-
ing communities such as Orangeville, Shel-
burne, and Grand Valley.

The review reinforces existing strengths 
while identifying opportunities for targeted 
enhancements, data-driven decision-mak-
ing, and operational innovation.

The Community Paramedic Program 
continued to play a vital role in supporting 
vulnerable residents by providing care in 
patients’ homes and connecting them with 
appropriate community and healthcare re-
sources.

The program completed more than 2,000 
in-person visits in 2025 and benefitted from 
extended provincial funding, ensuring con-
tinuity of care for those most in need while 
reducing unnecessary emergency depart-
ment visits.

Overall, 2025 reflects a year of stability, 
innovation, and readiness for the future. 
With strong partnerships, dedicated staff, 
and a clear strategic direction, the county’s 
paramedic service remains well-positioned 
to meet the evolving needs of the communi-
ty while maintaining the highest standards 
of care.

“Providing more options for individuals in 
our community to access appropriate health 
care at the right time is really the way to go,” 
Staples said. 

Written By JAMES MATTHEWS

Orangeville proposes updates for burning bylaw

Orangeville is taking steps to clarify its 
Open Air Burning Bylaw.

One of the most obvious ways to clarify 
the bylaw is to suggest changing its name 
to the Open Air Fires Bylaw.

Town council broached the bylaw up-
date during a public meeting on April 28, 
when residents were invited to give input.

Open-air burning is generally prohib-
ited under the Ontario Fire Code unless 
approved, and municipal rules outline 
permit requirements and conditions for 
certain outdoor fires.

Since the bylaw was enacted, Oran-
geville has identified opportunities to im-
prove clarity for residents and strengthen 
public health and safety provisions, par-
ticularly around smoke impacts, com-
plaint response, and outdoor burning con-
ditions.

The update will provide clear, plain-lan-
guage rules for residents on when open-
air fires are allowed, when permits are 
required, and the conditions that must be 
followed. And terminology, definitions, 
and rules will be updated to reflect cur-
rent practices and enforcement needs.

Expanded definitions are included to 
help residents understand what is regu-
lated and to explain concepts such as ad-
verse effects, responsible person, and out-
of-control fires.

The draft update continues to require 
permits for certain types of open-air fires, 
and it lists common activities that do not 
require a permit. Those are small, con-
trolled-flame devices and certain cook-
ing-related uses, provided they comply 
with all safety rules and do not create 
problematic smoke or odour. That’s one 
of the defined adverse effects.

The draft maintains and clarifies key 
safety conditions. A fire must be super-
vised and controlled at all times by a re-
sponsible adult, and only appropriate ma-
terials may be burned. Fires must be kept 
within an approved outdoor fireplace unit 
and be fully extinguished before the re-

sponsible person leaves the site.
It was suggested that fires be restricted 

to the hours between noon and 11 p.m., 
unless expressly permitted otherwise. But 
Councillor Andy Macintosh, who is a re-
tired Orangeville fire chief, asked for clar-
ification.

“Anybody burning at 12:30 in the af-
ternoon is not roasting marshmallows 
or having a friendly dinner with friends,” 
Macintosh said.

The draft includes clearer restrictions 
that would prohibit open-air fires when a 
local fire ban is declared, during dry con-
ditions, when rain or fog is present, and 
during certain air quality advisories to 
help reduce smoke-related health impacts.

The draft updated bylaw continues to 
prohibit the burning of waste and sets out 
a detailed list of materials that cannot be 
burned.

The draft continues to support protec-
tions for locations and individuals that 
may be more affected by smoke. Those 
are the health-related sensitive receptor 
considerations carried over from the ex-
isting rules.

This draft continues to align with the 
current User Fees and Charges Bylaw, 
which permits the Orangeville Fire Ser-
vice to recover costs related to emergen-
cy response for those burning without a 
permit, beyond the permit parameters, or 
for fires that become out of control.

“Some things have cropped up in the 
last three to six months where we were 
finding the past bylaw didn’t quite fit the 
current needs of the town,” Fire Chief 
John Snider said.

For example, certain exemptions from 
the current bylaw are problematic. Some-
body is cooking hot dogs over a backyard 
fire, which, for whatever reason, creates 
the nuisance of soot on vehicles along the 
street. Little could be done in such a sce-
nario because the fire was technically for 
outdoor cooking.

“They had the package of hot dogs there 
and, technically, it’s hard to enforce,” 
Snider said. “It’s therefore exempt.” 

Written By JAMES MATTHEWS
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Proud to Grow Together
Welcoming Royal Chevrolet Cadillac

At Brackett Auto Group, community has always come first. Welcoming Royal Chevrolet Cadillac is 
more than growth. It is about strengthening the relationships we have built over the years and 
continuing to support the people, families, and local businesses that make this region feel like 
home. As we grow, our focus remains the same: delivering a trusted experience, giving back where 
it matters, and being a part of the community every step of the way. We are excited to welcome 
Royal Chevrolet Cadillac to the Brackett Auto Group family.
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Educators stage protests across Ontario to highlight education funding shortfalls

The protests, running in the afternoon on 
April 29, were meant to challenge what the 
allied unions described as serious funding 
issues throughout the education system.

Teachers and education workers across 
Ontario staged coordinated demonstrations 
as part of a province-wide Day of Action, 
drawing attention to what unions describe 
as deepening funding challenges in the ed-
ucation system.

The protests, held in the afternoon from 
approximately 3:45 to 4:30 p.m., saw par-
ticipants gather outside government offices 
and other prominent locations in communi-
ties across the province.

In Orangeville, the demonstration took 
place in front of MPP Sylvia Jones’s office, 
joining similar actions elsewhere. The coa-
lition of unions released a joint statement 
saying Ontario’s education system is buck-
ling under continued cuts, especially under 
the most recent budget.

“Ontario’s publicly funded education sys-
tem is facing mounting pressures, and none 
of those pressures were eased in the most 
recent provincial budget,” the joint state-
ment read. “Chronic underfunding con-
tinues to shape daily realities in schools, 
where large class sizes, rising incidents of 
school violence, insufficient support for 
students with special education needs, on-
going challenges in retaining and recruiting 
teachers and education workers, and aging, 
deteriorating buildings all converge to cre-
ate significant strain.”

Union representatives argue that these 
challenges have not been addressed in the 
most recent provincial budget, and say 

the cumulative impact is being felt daily in 
classrooms across Ontario.

They said that current conditions are 
affecting not only educators’ working en-
vironments but also student learning and 
overall well-being.

The Day of Action also highlighted con-
cerns in the post-secondary sector, where 
the statement notes that years of under-
funding, combined with cuts to the Ontario 
Student Assistance Program (OSAP), are 
limiting access to education and potentially 
affecting the province’s future workforce.

Participants in the demonstrations con-
solidated under the unified banner of Stron-
ger Together, confirming the solidarity 
among education workers. The unions said 
that the protests were framed as a visual 
demonstration of unity as unions prepare 
for upcoming rounds of central bargaining 
with the provincial government. 

“This collective action will demonstrate 
that teachers and education workers are 
united in calling for improved learning 
and working conditions in our schools and 
universities,” the statement read. “Under 
the banner of ‘Stronger Together,’ the five 
unions are prepared for the next round of 
central bargaining and ready to demand 
more for students from a government that 
has neglected them since taking office in 
2018.”

Organizers say the movement aims to 
raise public awareness while calling for in-
creased investment in education.

The unions said that the joint statement 
emphasizes a collective commitment among 
educators to advocate for what they say will 
be a more stable and adequately funded sys-
tem, and invites families and community 
members to support those efforts.

“Momentum is building,” the statement 
read. “Our members are engaged, informed, 
and committed to defending and strength-
ening our publicly funded education sys-
tem. That shared commitment is our great-
est source of strength. Together, we will 
continue to advocate for the high-quality, 

fully funded system that every student in 
Ontario deserves.”

The statement added, “We invite fami-
lies and other community allies to join us 
in calling for meaningful investment and a 
genuine commitment to student success 
and well-being.”

EDUCATION ADVOCACY: Joining multiple protests across the province, local teachers and 
educators from the five allied unions, AEFO, ETFO, OECTA, CUPE-OSBCU and OSSTF/
FEESO protested continued education cuts from the provincial government outside of 
municipal and provincial offices in Orangeville and Shelburne. The alliance said it will con-
tinue to fight for as long as needed to protect the educational futures of students across 
the province as it prepares to enter negotiations with the province.

JOSHUA DRAKES PHOTO

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Friends of the Orangeville Public Library to host annual plant and book sale later this month

The Friends of the Orangeville Public Li-
brary are inviting residents to browse, shop 
and support local library services at their 
annual spring Plant and Book Sale on May 
23.

Running from 8 a.m. to noon at the Or-
angeville Train Station (49 Town Line), the 
sale is offering a mix of gently used books, 
plants and other items in a fundraiser that 
has become a seasonal tradition in the com-
munity. 

Chair of The Friends of the Library, Shel-
ley Ber, said the sale is one of their largest 
events of the year and plays an important 
role in supporting library programs and ser-
vices.

“The Friends of the Orangeville Library 
do fundraisers to raise money for items for 
the library,” she said. “We usually have two 
book sales a year, but our spring sale is usu-
ally the biggest event between the two.” 

Shoppers can expect a wide selection, 
ranging from fiction and non-fiction to chil-
dren’s books and more. A variety of plants 
will also be available, timed to coincide with 
the spring gardening season.

Unlike a typical retail setup, the sale oper-
ates on a “pay what you can” model. Visitors 
are encouraged to fill a bag and make a do-
nation based on what they choose, with all 
proceeds going directly back to the library. 
The event is cash only and will run rain or 
shine.

According to organizers, the spring sale 
typically draws strong community support 

and serves as a key fundraiser. 
“Last year we raised almost $2,000 for the 

library,” Ber said. “People are so generous 
when they know that the money’s going 
back to the libraries, so we’re hoping for 
this year to be able to get the books and oth-
er items we need.”

The sale is organized by volunteers with 
the Friends of the Orangeville Library, a 
group dedicated to supporting and enhanc-
ing library services through fundraising and 
community initiatives. In addition to events 
like the book sale, the group contributes to 
programs such as Battle of the Books and 
other seasonal activities.

Preparations for the event start with col-
lecting donated materials from the public. 
Organizers are asking residents to contrib-
ute gently used books and other items in 

good condition, ideally books five years old 
or less, to ensure they are suitable for resale.

Beyond fundraising, the event is also seen 
as a way to bring the community together. 
Organizers say it offers residents a chance 
to recycle books they no longer need while 
giving others the opportunity to discover 
something new.

The Friends of the Orangeville Library is 
also seeking new members as it continues 
to expand its efforts.

With a mix of affordable finds and com-
munity spirit, organizers say the May 23 sale 
offers a simple way for residents to support 
their local library while picking up some-
thing for their home or garden. 

To join the Friends of the Orangeville Li-
brary, go to https://www.orangevillelibrary.
ca/en/about-us/friends-of-the-library.aspx.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER
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*with the purchase of one select regular priced Mephisto footwear.

May 7 - 10, 2026

Spring Economic Update forecasts
$66.9 billion deficit amid new spending

Canada’s finances came into focus last 
week with the release of the 2026 Spring 
Economic Update.

Presented on April 28, the update projects 
a federal deficit of $66.9 billion for 2025-26, 
with $529.6 billion in revenue and $594.8 bil-
lion in expenses. The country’s total deficit 
is estimated at $1.33 trillion.

The deficit has come in $11.4 billion below 
projections in the federal government’s 2025 
Budget.

New announcements in the Spring Eco-
nomic Update include a $25 billion Cana-
da Strong Fund, a $6 billion investment in 
skilled trades, new apprenticeship incen-
tives, a reduction in CPP contributions, a 
ban on crypto ATMs and a new federal Fi-
nancial Crimes Agency.

Canada continues to run large annual defi-
cits as interest costs on the national debt re-
main one of the fastest-growing federal ex-
penses, reaching nearly $55 billion annually. 
While the government is positioning new 
spending as an investment in long-term eco-
nomic growth, critics say rising debt levels 
and ongoing cost-of-living pressures mean 
Canadians are not yet seeing clear benefits 
in their day-to-day finances.

Conservative MP for Dufferin–Caledon, 
Kyle Seeback, recently spoke with the Cit-
izen about the 2026 Spring Economic Up-
date, outlining what he described as missed 
opportunities to address rising costs, rein in 
government spending and improve housing 
affordability.

“The deficit is gigantic — we’re talking al-
most $70 billion — which is more than dou-
ble the deficit that Justin Trudeau left, and 
Mark Carney was supposed to be a good fis-
cal manager,” MP Seeback said.

“There’s really no plan in this update to 
deal with the huge increases in food infla-
tion, and there’s nothing new here for Cana-
dians struggling with the cost of living.”

MP Seeback was also critical of the growth 
projections outlined in the 2026 Spring Eco-
nomic Update, totalling 1.1 per cent in 2026 
and 1.9 per cent in 2027.

“We continue to add more debt and defi-
cit without really knowing how Canadians’ 
lives are getting better, because most Ca-
nadians tell me that they’re being squeezed 
with the cost of living,” he said.

The Liberal government, under Prime 
Minister Mark Carney and Finance Minister 
François-Philippe Champagne, argues that 
new spending aimed at building a more in-
dependent economy will benefit Canadians.

Among these efforts is the Canada Strong 
Fund, the country’s first national sovereign 
wealth fund, which the government says is 
designed to function like a national savings 
and investment account that grows wealth 
for future generations.

The fund is receiving $25 billion from 
the federal government over the next three 
years, and will make investments in strate-
gic sectors, such as infrastructure, energy, 
critical minerals and advanced manufactur-
ing. It is publicly owned, with returns bene-
fiting Canadian taxpayers.

A traditional sovereign wealth fund is typ-
ically built from government surpluses and 
invested globally to generate long-term re-
turns.

MP Seeback said he sees the Canada 
Strong Fund as less of a sovereign wealth 
fund and more of a rebranded version of the 
Canada Infrastructure Bank, which focuses 
on domestic investments and has faced crit-
icism over its effectiveness.

“It’s not really a wealth fund. Generally, 
a wealth fund is built using surplus money, 
and they (the federal government) don’t 
have a surplus. They’re borrowing $25 bil-
lion to create this,” he said.

“If we were creating a true sovereign 
wealth fund from natural resource revenues, 
like Norway, that would make sense. But 
this isn’t that.”

Housing affordability remains a key con-
cern in Dufferin–Caledon and across the 

country, driven by rising costs and limited 
supply.

To grow the number of workers in Canada 
who can build houses, the federal govern-
ment announced $6 billion in new funding to 
recruit, train and hire 80,000 to 100,000 new 
Red Seal skilled trades workers by 2030.

MP Seeback expressed support for the ini-
tiative, but said the government needs to go 
further to address the housing crisis. 

“We do need more skilled trades, so I sup-
port that in principle. The details are thin, 
but there’s clearly a need. I’ve visited train-
ing centres across the country, and they 
need more investment,” he explained.

“The bigger issue with housing is the envi-
ronment for building. It’s the length of time 
it takes to get approvals to build a house at 
the municipal level… and high development 
fees. Those are driving up costs and slowing 
construction, and the government hasn’t ad-
dressed them,” MP Seeback added.

He said the federal government’s removal 
of HST from new homes is a step in the right 
direction for addressing housing affordabili-
ty, though more work is needed.

“We proposed incentivizing municipal-
ities to speed up approvals and reduce de-
velopment fees,” MP Seeback said. “If mu-
nicipalities met housing targets, they would 
receive bonus funding. If they didn’t, some 
federal funding would be reduced. While at 
the same time, having a program to lower 
the cost of the fees associated with building 
those houses, which would get the housing 
prices down. That’s what our policy was in 
the last election, and if we implemented that 
a year ago, along with the GST cut we talked 
about, the housing market would look very 
different today.”

When asked how to reduce the spending 
deficit in the 2026 Spring Economic Update, 
MP Seeback said the amount of money spent 
on consultants should be reduced to what it 
was a little over a decade ago.

“[The government] could cut consultant 
spending from $20 billion back to $8–9 bil-
lion, where it was in 2015. That alone would 
save $11 billion,” he explained.

MP Seeback said government spending 
needs to be reduced to bring the deficit un-
der control and prevent debt levels from ris-
ing further.

“I think it was a big missed opportunity to 
try and show some fiscal restraint, reduce 
the cost of government and demonstrate 
that [it] is willing to do the hard work need-
ed to get spending under control,” he said.

However, Finance Minister Champagne 
sees the update as a thoughtful and mea-
sured approach to supporting Canada’s 
economy.

“The Spring Economic Update 2026 builds 
on the momentum of our budget, combining 
strategic investments with sustained fiscal 
discipline to keep building Canada strong 
for all — delivering prosperity today and 
strengthening our economy for tomorrow,” 
he said.

Dufferin–Caledon MP Kyle Seeback shares criticism surrounding new spending plan

KYLE SEEBACK,
MEMBER OF PARLIAMENT

Written By SAM ODROWSKI

Dufferin OPP issues statement encouraging safe 
riding during Motorcycle Safety Awareness Month 

Motorcycle Safety Awareness Month 
kicked off on May 1 across Ontario, and the 
Dufferin Detachment of the Ontario Provin-
cial Police (OPP) is reminding all road users 
to prioritize safety as motorcycle season 
ramps up.

Throughout the month of May, Dufferin 
OPP officers will be actively engaging with 
the public through both education and en-
forcement initiatives aimed at increasing 
awareness around motorcycle safety. With 
warmer weather bringing more motorcy-
clists onto Ontario roads, the campaign 
focuses on reducing collisions and encour-
aging safe practices among both riders and 
drivers.

Motorcycle safety is a shared responsibil-
ity. Whether you’re on a bike or behind the 
wheel of a vehicle, staying alert and respect-
ful of all road users is key to preventing seri-
ous injuries and fatalities.

Safety tips for motorcyclists:
• Wear proper gear, including a DOT-ap-

proved helmet, gloves, jacket, long pants, 
and protective boots. 

• Inspect your motorcycle before each 

ride-check brakes, lights, tires, and fluid lev-
els. 

• Ride defensively and anticipate the ac-
tions of other drivers. 

• Follow posted speed limits and obey all 
traffic signals. 

• Make yourself visible by using signals, 
headlights, and wearing bright or reflective 
clothing. 

• Maintain a safe following distance and 
avoid riding in other vehicles’ blind spots. 

• Ride sober and well-rested-fatigue and 
impairment significantly increase risk. 

Safety tips for drivers:
• Check blind spots carefully before 

changing lanes or merging. 
• Give motorcyclists plenty of space-do 

not tailgate. 
• Watch closely for motorcycles at inter-

sections and when turning left. 
• Be extra cautious in poor weather or 

low-light conditions. 
• Avoid distractions and stay focused on 

the road at all times. 
• Remember that motorcycles can be hard-

er to judge in terms of speed and distance. 
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

Puzzle No. 265110 • Solution on page: CLASSIFIEDS SECTIONThe Citizen CROSSWORD
CLUES ACROSS
1. Large dung beetle
  7. Gambling game __-lo
 10. Further along
 12. Type of tobacco
 13. Looked for
 14. Silk fabric
 15. Computer method to 
solve equations
 16. As fast as can be done 
(abbr.)
 17. Tear
 18. Brews
 19. “Famous” cookie 
baker
 21. Women’s Army Corps
 22. Front parts of an 
animal
 27. It’s causing quite a stir
 28. Beloved March 
holiday

 33. 12th letter of the Greek 
alphabet
 34. More impudent
 36. Indicates center
 37. Young woman 
(French)
 38. A cause of distress
 39. Santa’s helper
 40. Hillside
 41. Many wombs
 44. Is afraid of
 45. Popular baked goods 
ingredient
 48. Popular computers
 49. Conceiving of
 50. Google certification 
(abbr.)
 51. Sturdy
CLUES DOWN
 1. Peruse quickly
  2. Automobiles

  3. Razorbill genus
  4. Bravo! Bravo! Bravo!
  5. Consumed
  6. A place to sleep
  7. Small seeds
  8. Legendary law man 
Wyatt
  9. Female sheep
 10. Indigenous peoples of 
eastern Siberia
 11. A place ships dock
 12. Reciprocal of sine
 14. Discomfort
 17. British Air Aces
 18. Exit sleep
 20. Solar energetic particle
 23. Plagues characterized 
by starvation
 24. Short musical 
composition
 25. Trauma center

 26. Habitual twitching 
 29. A place where checks 
are exchanged (abbr.)
 30. Decameter
 31. Hinged surface in a 
wing
 32. Shouting
 35. Sports official
 36. Volcanic craters
 38. Supportive device
 40. It’s part of a rosary
 41. Two-toed sloth
 42. Body art
 43. Let out
 44. Foreign medical 
graduate
 45. Nonprofit journalism 
organization (abbr.)
 46. Couples say it
 47. Bird’s beak

Use your 
Triangle 

Rewards Card 
to earn and 

redeem today!

99 FIRST STREET
Fairgrounds Centre - Orangeville

519-941-1090 canadiantire.ca
       Facebook/ctorangeville

COME SEE OUR 
HUGE SELECTION OF 

HANGING PLANTS 
& PATIO PLANTERS

GARDEN CENTRE OPEN

Everything you need including 
herbs, annuals, perennials, trees, soil, 

mulch and more.

Lots of Great Gifts for MOM!

Arts    Entertainment&LOCAL COMMUNITY EVENTS
Orangeville and District Music Festival amplifies local musical talent

The Orangeville and District Music Fes-
tival (ODMF) has spent more than a quar-
ter-century building a quiet but lasting legacy 
in the local arts scene, one rooted in growth.

Founded in 1998, the festival began as a 
grassroots effort to give young musicians in 
the Orangeville area a place to perform.

Nancy Dettbarn, spokesperson for the 
ODMF, said that today, it has evolved into 
a fully volunteer-run, non-profit event that 
welcomes performers of all ages and abil-
ities, while staying true to its founding phi-
losophy: music as a vehicle for confidence, 
connection, and lifelong learning.

“This is our little way of trying to encour-
age people to practice and enjoy music, and 
remind them that music is good for them on 
so many levels, and it’s good for our com-
munity,” she said. “The power of music is 
special. It’s something that they can express 
themselves with and they can excel at. It just 

depends on what they put into it. Everyone is 
welcome, we have youth, we have adults and 
all skill levels.”

Each spring, participants take part in an 
adjudicated music festival where they per-
form for experienced professionals who of-
fer detailed, constructive feedback. Unlike 
traditional music festivals, ODMF deliber-
ately avoids rankings or competitive place-
ments.

“I think the word that describes us best is 
non-competitive,” Dettbarn said. “We’re not 
trying to have you compete against others; 
you’re competing against yourself, and see-
ing how well you can play or sing.”

Instead, Dettbarn said that adjudicators 
focus on identifying strengths and offering 
practical guidance – whether in technique, 
interpretation, or stage presence, creating an 
environment that encourages improvement 
rather than comparison.

That approach has helped make the festi-
val more inclusive.

Performers range from preschool-aged be-

ginners to adults rediscovering music, with 
programming that spans classical repertoire, 
contemporary pieces, original compositions, 
and more. The emphasis on presentation 
introductions, memorization, and audience 
engagement also gives participants a foun-
dation that extends well beyond the festival 
stage.

Behind the scenes, the festival is sustained 
by a network of volunteers, sponsors, and 
community donors. Their support helps cov-
er adjudication costs and fund scholarships 
awarded to standout performers – recog-
nition that can play a meaningful role for 
young musicians considering further study 
or artistic careers.

Over the years, participants have gone on 
to pursue music at the post-secondary level, 
perform in theatre and ensembles, or simply 
carry a lifelong appreciation for the craft – 
an impact that organizers say is just as im-
portant as any formal achievement.

The festival wraps up with a gala concert 
held at the Westminster United Church on 

May 11, at 7 p.m. The program is designed 
to be varied and accessible, featuring a mix 
of soloists and ensembles in a format that 
keeps audiences engaged.

“If you do really well during the festival 
part, the adjudicator nominates certain play-
ers or singers for the gala concert later on,” 
Dettbarn said. “We’ll have 40 or so perform-
ers from a group of over 120 performers.”

“There will be a lot of variety. There will 
be classical, singing, piano, again, drum solo, 
some vocal duets, and we use the projection 
screen so that there’s not a bad seat in the 
house.”

Affordable tickets and a welcoming atmo-
sphere ensure the event remains accessible 
to the wider community.

For organizers, accessibility is central to 
the festival’s purpose: creating a space where 
music is shared, supported, and celebrated – 
no matter a performer’s age, background, or 
level of experience.

For more information, go to https://www.
odmf.ca. 

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Local family organizes Orangeville’s first community walk fundraiser for scleroderma

A first-time community walk is set to bring 
new attention to a lesser-known but devastat-
ing disease in Orangeville this June. The inau-
gural scleroderma awareness walk is set to 
take place on Sunday, June 7, from 10 a.m. to 1 
p.m. at Island Lake Conservation Area.

The route is being finalized with guidance 
from the Scleroderma Society and has been 
planned to ensure access to washrooms and a 
welcoming gathering space near the pavilion. 

At the heart of the walk is a deeply personal 
story from event organizer Stephanie Janes.

“I’ve had multiple family members now af-
fected by the disease scleroderma, but I lost 
my father Jan. 1 of 2025, and it was a long, hard 
battle of 16 years with the disease,” she said. “I 
just thought what a great way to honour my 
dad and take something that was so sad and 

turn it into something that’s so powerful.”
Her experience watching the slow, painful 

progression of the disease in her father, in-
cluding frequent travel for treatment and ex-
perimental therapies, shaped her determina-
tion to do something constructive and hopeful 
in his honour. 

Stephanie’s son, Jack Mortimer, has played 
a key role in building momentum through 
social media, managing the online donation 
page, and assisting with the silent auction and 
promotion. 

The event will feature not only a community 
walk, but also a silent auction with approxi-
mately 30 donated items, already generating 
strong support. In just one week of early ef-
forts, the initiative has raised $772, with an 
overall fundraising goal of $5,000, all of which 
will go directly to the Scleroderma Society.

Representatives from the organization will 
be on site with information, resources, and 

support for anyone affected by the disease or 
wanting to learn more. 

Scleroderma is a rare, chronic autoimmune 
disease characterized by the immune system 
triggering excessive collagen production, re-
sulting in the hardening, thickening, and tight-
ening of the skin and connective tissues. It can 
also damage blood vessels and affect internal 
organs like the lungs, heart, kidneys, and di-
gestive tract.

Scleroderma often receives less research 
funding and public attention. The walk aims 
to change that locally by highlighting both the 
physical and mental toll of the disease, as well 
as the impact on families who support loved 
ones through long, difficult journeys. 

The event has quickly grown beyond Steph-
anie’s original idea of a small walk with friends, 
family, and longtime clients from her work as 
a local hairstylist.

“So this started off as something small, 

meant for my people, my family,” Janes said. 
“Then I talked to the Scleroderma Society, and 
they said they’re going to bring people, get per-
mits, and they were going to reach out locally, 
and it just blew up from there. 

“It’s just awesome to see that people have 
noticed what I’ve posted on social media and 
stuff, and the community is coming forward 
and just giving back, it honestly just makes my 
heart feel so full.”

With local residents, businesses, and ser-
vice clubs beginning to come forward with do-
nations and commitments to attend, a family 
tribute is turning into a broader community 
effort to raise awareness, show support for 
those affected, and contribute to the search 
for better treatments and, one day, a cure. 

“Please consider coming out and supporting 
us,” Janes said. “We’re helping people who are 
suffering from this disease, and they deserve 
to feel heard, seen, and supported.”

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER
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When it comes to tackling any project, having the right tools can make a huge difference. 

With more than 14,000 types of equipment available for rent, Sunbelt Rentals is here to 
help you Make It Happen. Easily reserve what you need online or by phone. 

Long weekend special, pick up on Friday and return Tuesday for a one and a half day 

rental charge. Some conditions may apply. Don’t know exactly what you need? Let our 

team help. 

800-667-9328 or sunbeltrentals.com

WE BRING MORE “YES” TO YOUR PROJECT

Mulmur 175 Run for Honeywood raises funds, builds momentum for local arena

The Mulmur 175 Run for Honeywood 
delivered a strong turnout and community 
backing, even after an uncertain start to the 
day.

Organized by the North of 89 Alliance, 
the event saw early morning snow give way 
to clearer skies just before the start, creat-
ing cool but favourable running conditions 
along the rural routes surrounding Honey-
wood.

Lisa Thompson, one of the organizers 
behind the run, said that despite the weath-
er, the day was a strong success. She also 
thanked local community partners for their 
support on the day.

“Although we woke up to snowy skies, 
the weather cleared up just before the run 
began, making it cool but great weather for 
a run,” she said. “We were very pleased with 
the turn out and the support we received.  A 
big thank you goes to the Mulmur-Melanc-
thon Fire Department for their support and 
Mulmur Township for supplying water, gra-
nola bars, and bathrooms. Another thank 
you to Shelburne NoFrills for the banana 
donation.”

In total, 56 participants took part across 
the event’s distances, including 35 runners 
in the 5K, 13 in the 10K, and eight children 

in the kids relay. The mix of experienced 
runners and first-time participants was a 
highlight for Thompson, who expressed 
gratitude to the diverse runners for their 
support.

“There were people that came up that had 
never run a 5K before,” she said. We also 
had a group of guys that always supported 
North of 89 events, and they came out to run 
and support the arena. We really appreciate 
them coming and all the support they offer 
North of 89 Alliance and the Honeywood 
arena.”

Fundraising efforts also showed early 
promise. Organizers report approximately 
$2,800 raised before expenses, with final to-
tals still to be confirmed.

Proceeds are being directed toward the 
Honeywood arena, a longstanding commu-
nity hub in need of upgrades, reinforcing 
the run’s broader goal of supporting local 
infrastructure.

Beyond the numbers, organizers point-
ed to the sense of community as a defining 
takeaway. Returning supporters of North 
of 89 initiatives were joined by newcom-
ers, helping to build momentum for future 
events tied to the Honeywood area.

The exposure was invaluable, bringing 
more attention to the preservation of local 
recreational facilities, like the Honeywood 
Arena, that serve as community hubs in 

small towns across the region.
With the run now complete, the North of 

89 Alliance is already turning its attention 
to its next major fundraiser, Cobstock 2026, 

a multi-day summer event set to take place 
Aug. 22 and 23, featuring tournaments, local 
food, and community activities in support 
of the wider North Dufferin area.

RUNNING FOR RECREATION: The Run for Honeywood fundraising event saw great com-
munity support with 56 people in attendance. The run raised $2,800 and counting to fund 
repairs and upgrades to the Honeywood Arena.

JOSHUA DRAKES PHOTO 

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Ontario connecting more than 7,000 people to primary care in Dufferin-Caledon
The Ontario government is taking the next 

step toward delivering its Primary Care Action 
Plan, which is on track to connect everyone in 
the province with a family doctor or primary 
care provider by 2029.

As part of this plan to connect everyone in 
Ontario to a publicly funded family doctor or 
primary care team, the Ontario government 
is investing more than $2,835,900 this year to 
connect up to 7,022 people in Dufferin-Cale-
don to primary care.

“Our government is taking action to im-
prove access to primary care for families in 
Dufferin-Caledon,” said Sylvia Jones, MPP for 
Dufferin-Caledon. “With this investment, we 

are connecting more than 7,000 residents to a 
family doctor or primary care team, ensuring 
people can access the care they need closer to 
home.”

Dufferin Area Family Health Team (DAF-
HT) is a collaborative primary healthcare or-
ganization that currently supports patients of 
primary care providers in Dufferin County and 
a group in Bolton. Identified as the fund hold-
er for this expansion funding locally, DAFHT, 
in partnership with the local Ontario Health 
Team (OHT), was funded through the latest 
call for proposals under the Primary Care Ac-
tion Plan. 

All 124 teams receiving funding expected 

to connect another 500,000 patients to prima-
ry care across Ontario. Each team has estab-
lished a plan to attach a high proportion of un-
attached people in their community, including 
those on the Health Care Connect waitlist.

“This funding approval is a positive step 
for Dufferin Caledon, providing a scaled but 
meaningful opportunity to strengthen team-
based care across the Hills of Headwaters 
Collaborative Ontario Health Team (OHT). 
In partnership with the OHT, the allocation 
supports immediate expansion of DAFHT 
programs and services, development of a lo-
cal hub, enhanced Care Days clinical offer-
ings, and a dedicated team to support patient 

attachment and collaboration with primary 
care providers. While an initial step, it moves 
us closer to ensuring all residents have access 
to team-based primary care. As we move for-
ward, we will actively explore further oppor-
tunities to broaden our partnerships for even 
more,” said Lianne Barbour, Executive Direc-
tor of the Dufferin Area Family Health Team.

“Through our Primary Care Action Plan, we 
are connecting more people to care and have 
already exceeded our 2025-26 attachment tar-
get,” said MPP Jones, who’s also Deputy Pre-
mier and Minister of Health. “By connecting 
more families to care in Dufferin County, our 
government is taking the next step toward.”

Ontario government waives fishing licence requirements for Mother’s Day weekend
This Mother’s Day weekend, Ontario is of-

fering families a chance to cast a line and en-
joy the outdoors together for free. From May 
9 to 10, Canadian residents can fish in Ontar-
io without purchasing a licence or Outdoors 
Card.

“Fishing is a great way for families to make 
unforgettable memories while enjoying the 

outdoors,” said Mike Harris, Minister of Nat-
ural Resources.“Free fishing weekends are an 
opportunity to check out Ontario’s top‑notch 
fishing and take part in a timeless tradition 
that brings people together right across the 
province.”

Recreational fishing is a key part of Ontar-
io’s economy, supporting local tourism and 

jobs in communities across the province. Free 
fishing opportunities like Mother’s Day week-
end provide a chance for people to learn more 
about fishing on Ontario’s lakes and rivers.

If you are fishing for free during the Moth-
er’s Day weekend, all conservation licence 
catch and size limits, sanctuaries and all other 
fishing regulations still apply.
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compost give awaycompost give awaycompost give away

519.941.2816 ext. 2620

Do you participate in our Green Bin & Yard Waste programs? 
Enjoy the end result! Your garden will thank you.

For more information, visit dufferincounty.ca/waste

Friday, May 8, 2026
Mulmur Tree Program Pick-Up
1:00pm to 4:00pm
758070 2nd Line E, Mulmur

Bring your own container. 
Limit of one blue box-sized container per household. 
First come, first served. 

Dufferin County is updating our Long-Term Waste Management Strategy and we’d like your input! 
The LTWMS Update has reviewed the County’s current waste management systems and has proposed 
recommendations for ten potential options for the future of waste management in the County.

Join Dufferin Waste for two Open Houses to discuss the LTWMS Update and the potential options on:

Join us for a draw & giveaways at the Open Houses! Questions? Contact Dufferin Waste!

You can also scan the QR code or visit joinindufferin.com to fill out our Spring Survey (closes May 17). 

Tell us your thoughts on the survey for a chance to win 1 of 10 $25 gift cards to a local retailer or 
restaurant!

We want to hear from you!

(519) 941-2816 ext. 2620 | wastestrategy@dufferincounty.ca | dufferincounty.ca/waste

• Thursday, May 14, 3:30pm – 6:00pm, Shelburne Public Library – 201 Owen Sound Street, Shelburne

• Thursday, May 14, 6:30pm – 9:00pm, Alder Recreation Centre – 275 Alder Street, Orangeville

NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

PART TIME OPPORTUNITIES IN
Orangeville, Shelburne, Grand Valley,  Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED
Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME
Drive with purpose and earn more.

Join our team of school bus drivers and enjoy extra pay.

PROFESSIONAL TRAINING
Attridge Transportation Inc. is providing friendly training for steady part-

time bus drivers (and in some cases spare drivers).

Professional Experience not required.  
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range 
of candidates to apply for this position.  Including people with disabilities.  Accommodations 

are available on request for candidates taking part in all aspects of the selection process.

Call 1-888-749-1515 or Email  jobs@attridge.com
attridge.com

Supplement 
Your Income

APPLY  TODAY!

Free Training 
Now

CanHist, McMaster program partner to bring STEAM learning to students
Question. Discover. Create. 
These are the pillars upon which McMas-

ter Children and Youth University (MCYU) 
bases its approach to education. Focussing 
on STEAM means art is added to science, 
technology, engineering and math as MCYU 
maintains art is of equal importance for a 
well-rounded education. Offered for free to 
children from seven to 14 years are on-cam-
pus lectures by university professors, as 
well as community outreach workshops. 
These are facilitated by McMaster Univer-
sity students who have been trained by the 
“MCYU in the City Program.”

Founded in 2011 by Dr. Sandeep Raha and 
Dr. Katrin Scheinemann, professors in Mc-
Master’s Department of Pediatrics, MCYU 
was launched in 2011 as the first Children’s 
University in Canada. It features program-
ming for interactive, family-based discovery.

The inspiration for this initiative was 
based on the children’s university mod-
el from Europe, which is now operating 
throughout the world.

As founder Sandeep Raha explains in one 
of the website’s videos, MCYU is an orga-
nization developed to give kids and their 
families the chance to experience master 
research both on and off the campus.

For the last 10 years, MCYU has also part-

nered with Dufferin County-based CanHist, 
working closely on some of Canada’s most 
significant Heritage commemorations, as 
Neil Orford, CanHist founder, told the Citi-
zen.

The Centennial of insulin in 2021 and the 
Centennial of the Spanish Flu pandemic in 
2018 were two of these projects.

Their collaboration was founded on the 
curatorial thinking model that Orford de-
signed for the digital historian project they 
ran jointly between the Upper Grand Dis-
trict School Board and the Museum of Duf-
ferin from 2014 to 2018.

“The digital historian project won the 
Government of Canada History Award in 
2015 for our innovative approach to experi-
ential learning which was a template for the 
Ontario Ministry of Education,” Orford said.

He added that MCYU has been using that 
curatorial framework in all of its program-
ming since then. CanHist has partnered with 
MCYU in developing that programming.

With those tools to help in the goal of de-
veloping future leaders in our children, as 
well as to give them a true preview of what 
it is like to go to university, the lectures, 
master classes, hands-on lessons, and work-
shops taught on-site at MCYU are all pre-
sented and offered to youngsters and their 
families for free. Students must be regis-
tered individually.

The three pillars of question, discover and 
create are set as a journey for each child 
to understand their right to question their 
environment, understand the possibilities 
and create solutions using their own talent. 
This exercise develops inventiveness and 
self-confidence.

Engaging in this inquiry-based learning is 
important to gain a developing relationship 
between participants and knowledge that is 
not necessarily within their grasp. Inspiring 
curiosity and self-confidence is the essential 
path to long-term educational engagement.

Youngsters commenting on their partic-
ipation in these lessons reported that they 
discovered things and resolved problems 
about them on their own. They each deliv-
ered this information with a considerable 
degree of satisfaction.

Enthusiasm is the word that best describes 
the stance of the teachers who instruct and 
lead their young students in learning about 
topics that “blows their hair back!”

In person at the university, students are 
brought into a place filled with colour, an 
abundance of new ideas, and fascinating 
challenges.

Once a month, from September to May, 
MCYU offers free lectures covering the 
STEAM subjects and are followed by hands-
on post-lecture activities bringing the lec-
tures to life.

Attending the lectures in person, students 
and their families at the McMaster campus, 
introduces a feel for the post-secondary 
scholastic environment, even to students for 
whom university is still several years into 
their future.

In fact, it is so important to MCYU that 
their programs are accessible to all children 
and youth that they are currently working 
to deepen their relationships with schools 
and organizations in neighbourhoods where 
high school completion rates are dispropor-
tionately low. 

While Hamilton is some 100 kilometres 
from Orangeville, in keeping with its mis-
sion to include all children and their families 
with the excellent programs they produce, 
there is access to some of the material on 
the Teacher Toolbox link on the website, 
freely offered to all, in the hope that teach-
ers and librarians everywhere will host ac-
tivities from the MCYU for their own young 
students.

At the heart of the mission at MCYU is the 
long-term goal to encourage youth to be-
come empowered and engaged citizens and 
to share in the discovery that comes through 
the understanding of science, technology, 
engineering, arts and math (STEAM).

The Teacher Toolbox and lots of informa-
tion can be found at https://mcyu.mcmaster.
ca.

Written By CONSTANCE SCRAFIELD

Friends of the Sheldon organize effort to save outdoor education centre
Imagine looking up into the night sky, 

and for the first time, really seeing the 
stars.

For kids growing up in downtown Toron-
to, the night sky never really reveals itself, 
as the city’s light obscures the true dark-
ness above.

The Sheldon Outdoor Education Centre 
in Adjala-Tosorontio, just outside of Mono, 
offers a rural setting where city kids can 
see real stars and explore the outdoors in 
an environment totally new to them. Many 
of the kids are amazed by the silence of the 
countryside, after being used to the steady 
hum of traffic and sirens.

The Sheldon Outdoor Education Centre 
is operated by the Toronto District School 
Board (TDSB) and occupies around 200 
acres of diverse field, stream, and forest 
habitat. It has a chalet-style main building, 
a renovated farmhouse, and a small oper-
ating farm.

However, it is in danger of being closed 
due to maintenance costs and budget lim-
itations. The facility requires around $3 

million in maintenance to continue oper-
ating.

It has not taken any bookings for the 
2025/26 school year.

A group of local educators and residents, 
known as Friends of Sheldon, has banded 
together and is urging the TDSB to keep 
the centre open.

The group held a community engage-
ment event at the centre on Thursday, April 
30, to encourage the School Board to keep 
the facility open.

Guest speakers included Sharon Ed-
monds, an active member of the commu-
nity, business owner, and parent; Rosanne 
Fritzsche, a Friends of Sheldon co-founder 
and environmental activist and 40-year Ad-
jala resident; and Andy Kennedy, a teacher 
for 20 years at the centre, volunteer fire-
fighter at Rosemont Fire Department, and 
a 28-year Mono resident. 

The group has penned a letter to Ro-
hit Gupta, TDSB’s supervisor, urging the 
school board to keep the Centre open for 
students.

The letter suggested ways to help keep 
the centre open, including renting it to 

community, Indigenous, and public-inter-
est groups to create a revenue stream, as 
well as exploring grants or partnerships to 
help financially sustain the centre.

Friends of Sheldon have a genuine inter-
est in keeping the centre open to benefit 
city kids so they can experience nature and 
the outdoors. They are encouraging other 
local residents to actively take part in voic-
ing their concerns and support.

Former Ontario Premier Kathleen Wynn, 
herself a former Toronto District School 
Board Trustee, became involved with the 
group as she now lives locally, not too far 
from the centre.

“The Centre is used by kids who come 
up here from the city who don’t have ac-
cess to a natural environment,” Wynn ex-
plained. “Many people love the centre and 
how the kids benefit from visiting. There 
are some kids who come here, who have 
never even seen stars. The Friends of Shel-
don has former educators including those 
who have worked there as well as many lo-
cal residents.”

There has not yet been a final decision 
on what will happen to the centre, but 

Friends of Sheldon are hoping for a posi-
tive outcome that will keep it open for the 
next generation of city kids who will arrive 
to experience nature and the outdoors. 

FIGHTING FOR OUTDOOR EDUCATION: 
The Friends of Sheldon held an information 
session at the Sheldon Outdoor Education 
Centre, just outside Mono, on Thursday, 
April 30, and asked residents to join them 
in encouraging the Toronto District School 
Board to keep it open. The centre is at risk of 
closure due to mounting maintenance costs. 
The group says the facility is an important 
learning centre for kids from the city to ex-
perience the natural environment. 

CONTRIBUTED PHOTO

Written By BRIAN LOCKHART
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Featuring multi-
talented band

ERIN – SATURDAY, MAY 23 – 7PM
CENTRE 2000, 14 BOLAND DR.
Proceeds support the Erin Fiddle & Step Dance Contest.

For tickets, call 1-855-726-8896 or 
www.scottwoods.ca15070 Airport Rd, Caledon East • 905.584-9973 • glenecho.com

GIFT IDEAS FOR 
MOM START HERE!
GIFT IDEAS FOR 
MOM START HERE!
Fresh flower bouquets, hanging baskets, roses, soak 
bath Canadian handmade all natural soaps,  
serendipity natural soy candles, innovative flavoured 
honey & gourmet gifts sets from Heritage Bee, 
women’s fashions and more!Just 15 

minutes from  
Orangeville!

facebook.com/alzheimerdufferin

instagram.com/alzheimerdufferin

Contact: info@alzheimerdufferin.org
519-941-1221 
www.alzheimer.ca/dufferincounty

Sunday May 31, 2026
 

Island Lake Conservation Area

Reg i s te r He re!

PLAYING TODAY’S BEST 
AND YESTERDAY’S FAVOURITES

LISTEN LIVE ON 
ORANGEVILLETODAY.CA

Community gears up for annual Walk for Alzheimer’s at Island Lake
Continued from FRONT

She said she encourages everyone in the 
community to participate and support the 
Alzheimer Society of Dufferin County’s mis-
sion to improve the quality of life for indi-
viduals and caregivers affected by demen-
tia.

“Whether you walk, donate, or simply 

show up to support, you are making a dif-
ference. It’s a meaningful, uplifting event, 
and you’ll leave feeling connected and in-
spired knowing you helped support families 
in your own community,” Hunter said.

Local businesses and organizations are 
also encouraged to get involved. Sponsor-
ship opportunities are available, offering a 
way to support staff, clients and families af-

fected by dementia.
“The walk brings together a wide range of 

participants families affected by dementia, 
caregivers, healthcare workers, local busi-
nesses, community groups, and individuals 
who simply want to make a difference,” 
Hunter said. “It’s incredibly powerful to see 
people of all ages and backgrounds walking 
side by side.”

She added, “We also emphasize that you 
don’t need a personal connection to demen-
tia to make an impact just showing up and 
supporting your community makes a differ-
ence… Every step taken and every dollar 
raised helps ensure that no one facing de-
mentia in Dufferin County has to do it alone. 
We’re so grateful for the continued support 
and can’t wait to see everyone on May 31.”

Horning’s Mills community continues to mobilize against proposed Strada mega quarry

The fight against a proposed gravel pit in 
northern Dufferin County is entering a new 
phase, as residents packed the Horning Mills 
Community Hall this week for an update meet-
ing with Melancthon Against Quarries focused 
on strategy, coordination and next steps.

The proposal by Strada Aggregates to de-
velop a quarry site close to the rural village 
of Horning Mills has been a growing concern, 
with residents already well aware of the po-
tential environmental and economic risks.

Those concerns were reiterated at the meet-
ing on Monday, May 4, but the tone shifted to 
how the community can effectively push back. 
Support is strong, including on the municipal 
level, with Melancthon Mayor Darren White in 
attendance.

“I think it’s potentially devastating for our 
water resources and some of our agricultur-
al resources in the community to have below 
the water aggregate extraction in an area that 
is super sensitive to external inputs,” he said. 
“It’s important that the community groups that 
are opposing the Strada application set up 
something so people can know what’s going 
on.”

“I think it’s also important that all members 
of council, or as many as possible, are at these 
things. And so far, I think almost everybody 
has been at every one of the public forums,” 
White added.

Opposition to the project has largely cen-
tred on its proximity to homes, farmland and 
sensitive headwaters. Residents have repeat-
edly raised concerns about the potential for 
blasting to disrupt the area’s limestone forma-
tions, potentially altering groundwater flow 
in unpredictable ways and impacting private 
wells.

Speakers also pointed again to the long-
term implications of quarry operations, noting 
that projects of this scale can last decades and 
bring lasting changes to air quality, traffic and 
overall quality of life. Even modest impacts on 
property values, they said, could translate into 
significant financial losses for homeowners 
over time.

Larry Taman, who moderated the communi-

ty meeting, said that a key concern raised was 
the developer’s lack of experience. Communi-
ty organizers said Strada has not previously 
undertaken a project of this nature, meaning it 
could effectively become responsible for man-
aging local water systems without a proven 
track record.

“It’s important to remember that Strada has 
never done this before, meaning they have 
no experience,” he said. “If this goes ahead, 
we’re turning our water supply, its manage-
ment, over to someone who’s never done this 
before. So in a situation in which outcomes 
are unforeseeable, losses are potentially very 
serious.”

While those issues are not new, the meeting 
highlighted how the community’s response is 
evolving.

Residents have now formally aligned them-
selves with a broader provincial network 
through the Reform Gravel Mining Coalition, 
a group that works with more than 20 commu-
nities across Ontario facing similar quarry and 
gravel pit proposals.

Representatives from the coalition, such as 
Mike Balkwill, attended the meeting to share 
lessons learned from other jurisdictions and 
outline realistic expectations for the road 
ahead.

He was blunt: the system is difficult to navi-
gate and often favours development, but com-
munities can still influence outcomes with the 

right approach.
“We have to be honest, it’s very hard to stop 

them, the system is designed to say yes,” he 
said. “It was bad enough before this govern-
ment came into power, but Doug Ford has 
gutted all kinds of regulations… He’s just re-
moved as many barriers as he can.”

A significant portion of the presentation fo-
cused on strategy, particularly the dual-track 
approach needed to oppose a project like this. 
With the coalition’s resources, they have a 
large portfolio of lessons learned and experi-
ence they are willing to share.

“The Reform Gravel Mining Coalition is 
made up of 20 communities that are in vari-
ous stages of fighting gravel pits or gravel 
quarries, just like you are,” Balkwill said. “We 
work with all these communities to give them 
the best chance of protecting their communi-
ty, protecting their health and safety and stop-
ping the pit or quarry. That’s what we try to do. 
What I’m here to do tonight is to share with 
you the best lessons from what we have.”

That includes participating in the formal 
approval process, including potential hearings 
before the Ontario Land Tribunal (OLT), while 
also building sustained political pressure.

Balkwill stressed that winning on technical 
arguments alone is unlikely.

Instead, success often depends on whether 
opposition becomes visible enough to influ-
ence decision-makers at the provincial level.

“Communities have no choice but to launch 
or participate in an OLT,” he said. “It’s the place 
where you have to go to fight these things into 
existence. Because the application process is 
designed to produce an approval, communi-
ties must also create political pressure.”

“You also have to win in the court of public 
opinion, as well as in the court of law.”

Delaying the project was also identified as 
a key tactic.

“Finding ways to stall the application as 
long as you can work in your favour,” Balkwill 
said. “It gives you more time to build political 
pressure… it creates the possibility for sur-
prises to happen.”

Municipal tools, such as bylaws, were dis-
cussed as one option.

The importance of a strong relationship 
between residents and local council was also 
emphasized. In this case, speakers noted that 
the municipality has already taken steps to 
support the community, including hiring legal 
counsel with experience in opposing aggre-
gate applications.

Beyond legal and political strategies, orga-
nizers are also focusing on expanding grass-
roots engagement.

A newly developed website is being intro-
duced as a central hub for information, vol-
unteer coordination and fundraising, with the 
goal of moving from a small core group to 
broader community participation.

The group also announced it has rebranded 
as the Watershed Guardians of Dufferin Coun-
ty, a name meant to reflect a wider focus on 
protecting regional water systems, farmland 
and environmental health.

Throughout the evening, the message re-
mained consistent: the risks associated with 
the proposed quarry are already understood, 
but the outcome will depend on how effective-
ly the community responds. The more noise 
made, and the more support seen, the better 
the odds of opposing the quarry.

With the process expected to unfold over 
several years, residents were encouraged to 
stay involved, contribute where possible and 
prepare for a sustained effort to shape what 
happens next.

For more information, go to https://www.
juststopit.ca/

COMMUNITY SPEAKS OUT: Melancthon Against Quarries’ Monday night community 
meeting drew dozens of locals who completely filled the local community hall. Despite the 
long battle, the community continues to rally against proposed quarry development that 
threatens the local water system and agricultural sector. Meeting with the Reform Gravel 
Mining Coalition, experts and members of the public shared ideas and experience, looking 
to develop strategies to pressure local officials into stopping the quarry from being built.

JOSHUA DRAKES PHOTOS

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER
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All discounted prices of products within this flyer are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign up for a free membership in store or online, to take advantage of these exclusive offers. Special pricing and 
promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. We reserve the right to correct any errors. ©2026 M&M Meat Shops Ltd. *Trademark of Celiac Canada. Used under license.

ALL PRICES IN EFFECT THURSDAY, MAY 7 TO WEDNESDAY, MAY 13, 2026 UNLESS OTHERWISE STATED.

To view the full flyer, scan the QR code  
or go to mmfoodmarket.com

BECOME A MEMBER TODAY AT  

mmfoodmarket.com
for your weekly personalized offers and more.

SAVE $2
INCREDIBLE 

PRICE

299
each

LOWEST PRICE OF THE YEAR‡
‡Lowest price of the year is the lowest price of 2026 to date.

Bistro Chicken®Bistro Chicken®  114 g114 g

Stuffed, Stuffed, 
Breaded ChickenBreaded Chicken  142 g142 g

Choose from:Choose from:  
• Ricotta & Spinach • Swiss• Ricotta & Spinach • Swiss

Choose from:Choose from:  
• Broccoli and Cheese • Broccoli and Cheese 

• Kiev • Parmesan • Swiss• Kiev • Parmesan • Swiss

ParmesanParmesanSwissSwiss

Boneless, Boneless, 
Skinless  Skinless  
Chicken BreastsChicken Breasts  
8-12 BREASTS8-12 BREASTS  1.36 kg1.36 kg

SAVE $10INCREDIBLE 
PRICE

2999

LIMIT OF 12 UNITS PER CUSTOMER

Other varieties available: • NEW! Chicken Parmesan & Spaghetti • Chicken Stir Fry • Creamy Rosé Chicken & Pasta 
• NEW! Shrimp Fettuccine Alfredo • NEW! Creamy Tuscan Style Chicken and Pasta $16.99  SAVESAVE $5 $5

LOWEST PRICE OF THE YEAR‡
BACK TO OUR

‡Lowest price of the year matches the lowest price of 2026 to date.

MEAL KITS 840 g - 1.05 kg  

SAVE $5

SAVE $5

INCREDIBLE 
PRICE

1699
each

INCREDIBLE 
PRICE

1999
each

Beef  Beef  
Lo MeinLo Mein

Lemon Herb Lemon Herb 
Chicken and Chicken and 

PastaPasta

OUR CLASSIC FAVOURITES OUR GLUTEN-FREE FAVOURITES

SIGNATURE ENTRÉES

Braised Beef Braised Beef 
Pappardelle PastaPappardelle Pasta  
850850 g g

Stuffed  Stuffed  
Pasta ShellsPasta Shells  1.02 kg1.02 kg

Classic Beef Stew  Classic Beef Stew  
850 g850 g

Butternut  Butternut  
Squash Squash 
Ravioli Ravioli 
BakeBake  907907 g g

Loaded  Loaded  
Perogy BakePerogy Bake  907907 g g

Supreme  Supreme  
Stuffed Stuffed 
PeppersPeppers    
4 PIECES4 PIECES  907 g907 g

999
each

SAVE $3

2499
each

Bruschetta Bruschetta 
FlatbreadFlatbread  515 g515 g

Gluten-Free  Gluten-Free  
Margherita PizzaMargherita Pizza  330 g330 g

Country Style Country Style 
Chicken BreastsChicken Breasts    
6-10 PIECES6-10 PIECES 907 g 907 g

3 varieties to choose from: 3 varieties to choose from: 
• Original • Spicy • Crispy• Original • Spicy • Crispy

Breaded Breaded 
Chicken Chicken 
BreastsBreasts    
8 PIECES8 PIECES  907 g907 g OriginalOriginal

Other flatbreads available:Other flatbreads available:
• Gourmet Double Pepperoni • Gourmet Double Pepperoni 480 g480 g  
• Hot Honey & Chicken • Hot Honey & Chicken 480 g480 g  
• Gourmet Mushroom & Black Truffle Oil • Gourmet Mushroom & Black Truffle Oil 460 g 460 g 
$$99.9.999  SAVE $SAVE $33

SAVE $7

SIMPLY DELICIOUS MAINS

START MOM'S MEAL

EVERYDAY LOW PRICES
1299

each

Pork SchnitzelPork Schnitzel    
5-7 PIECES5-7 PIECES  650 g650 g

Apple Butter  Apple Butter  
Pork TenderloinPork Tenderloin  400 g400 g

Herb and Garlic Herb and Garlic 
Shrimp Skewers Shrimp Skewers 
4 4 SKEWERSSKEWERS  365 g 365 g 

17179999

Lightly Crusted  Lightly Crusted  
Lemon Pepper Sole Lemon Pepper Sole 
4-5 4-5 PIECESPIECES  540 g 540 g 

19199999

Lightly Crusted Garlic Lightly Crusted Garlic 
and Herb Haddock and Herb Haddock 
4-5 4-5 PIECESPIECES  500 g 500 g 

19199999

999999 999999999999

Spanakopita Spanakopita 
12 12 PIECES PIECES 340 g340 g

Mini Franks in Pastry Mini Franks in Pastry 
15 15 PIECES PIECES 279 g279 g

Breaded  Breaded  
Calamari Rings Calamari Rings 
340 g340 g

999999
999999

Jalapeño Wontons Jalapeño Wontons 
12 12 PIECES PIECES 223 g223 g

Chicken Chicken 
Spring Rolls Spring Rolls 
6 6 PIECES PIECES 432 g432 g

999999

Vegetable Egg Rolls Vegetable Egg Rolls 
10 10 PIECES PIECES 570 g570 g
Also available, Also available, 
Mini Vegetable Spring Rolls  Mini Vegetable Spring Rolls    
16 PIECES 16 PIECES 384 384 gg  $$99.9.999

Chicken FajitasChicken Fajitas
Beef Beef 

StroganoffStroganoff

SAVE $2

Bacon  Bacon  
Wrapped Wrapped 
Chicken Chicken 
4 4 PIECES PIECES x 142 g/5 ozx 142 g/5 oz

Lemon & Herb Lemon & Herb 
Chicken Chicken 
Skewers Skewers 
4 4 PIECES PIECES 300 g300 g

Fully Cooked Fully Cooked 
Tasty BurgersTasty BurgersTM†TM†  
16 BURGERS16 BURGERS  x 80 g/2.82 ozx 80 g/2.82 oz

SmashHouse  SmashHouse  
Angus Beef Burgers Angus Beef Burgers 
8 BURGERS8 BURGERS  x 113 g/4 ozx 113 g/4 oz

Sausages  Sausages  
8-9 PIECES8-9 PIECES  900 g 900 g 
2 Varieties2 Varieties

Cheddar &  Cheddar &  
Bacon Stuffed  Bacon Stuffed  
Beef Burgers Beef Burgers 
4 BURGERS4 BURGERS  x 170 g/6 ozx 170 g/6 oz

11779999

12129999

25259999 19199999

17179999
19199999

SAVE $2

SAVE $2

SAVE $4

Also available, Also available, 
Island Style Chicken Skewers Island Style Chicken Skewers   
4 PIECES 4 PIECES 300 300 gg  $$1212.9.999

Also available, Also available, FrankfurtersFrankfurters  
18 PIECES18 PIECES  11 kg kg  $$1717.9.999  SAVE $SAVE $22

OktoberfestOktoberfest® ® ††

Chicken StripsChicken Strips  680680 g g

INCREDIBLE 
PRICE

1499

TREAT TREAT MOMMOM TO A TO A
HOMEMADE-ISH HOMEMADE-ISH DINNERDINNER

SINGLE SERVES 275 g - 340 g 

Chicken Pad ThaiChicken Pad ThaiCabbage RollsCabbage Rolls

499
each

CHOOSE FROMCHOOSE FROM
22 VARIETIES. 22 VARIETIES. 

TREAT MOM TO DESSERT

Cabbage Cabbage 
RollsRolls

Homestyle Homestyle 
Shepherd’s PieShepherd’s Pie

Deluxe Meat  Deluxe Meat  
LasagnaLasagna

Chicken and Pineapple  Chicken and Pineapple  
Mini-Skewers Mini-Skewers 
20 20 SKEWERS SKEWERS 500 g500 g

Chicken Satay  Chicken Satay  
with Peanut Sauce with Peanut Sauce 

20 20 SKEWERS SKEWERS 500 g500 g

Sausage Sausage 
Rolls Rolls 
26-28 26-28 PIECES PIECES 
500 g500 g

Mini Quiche Mini Quiche 
16 16 PIECES PIECES 340 g 340 g 
2 Varieties2 Varieties

1799
each

SAVE $2

999
each

SAVE $2

TREAT MOM TO DINNER

Portuguese  Portuguese  
Style  Style  
Custard Tarts Custard Tarts 
6 6 PIECES PIECES 450 g 450 g 
2 Varieties2 Varieties

Mini Eclairs Mini Eclairs 
12 12 PIECES PIECES 

200 g200 g

Mini Cream  Mini Cream  
Puffs Puffs 
250 g250 g

Cakes Cakes 
2 2 CAKESCAKES  228 g - 280 g228 g - 280 g
2 Varieties2 Varieties

889999

559999

SALE CaramelCaramel
Sea SaltSea Salt

Classic French StyleClassic French Style

OriginalOriginal

Also available, Also available, 
Caramel Cream Caramel Cream 
Puffs Puffs 240 240 gg  
$$55.9.999  SALESALE

999999

12129999
Beef Beef 
Empanada Empanada 
Bites Bites 
12 12 PIECES PIECES 240 g240 g

Popcorn Popcorn 
Chicken Chicken 

680 g680 g

599
each

SALE

SALE

SALE

Also available, Also available, 
Cheesy Nacho  Cheesy Nacho  

Chicken StripsChicken Strips  680 680 gg  
$$1414.9.999  SAVESAVE $5 $5

SAVE $2

Deep Dish Deep Dish 
Chicken PieChicken Pie  
907907 g g

HomestyleHomestyle
Shepherd's PieShepherd's Pie  907907 g g

Also available, Also available, 
Deep Dish Beef andDeep Dish Beef and
Vegetable PieVegetable Pie  907907 g g  
$1$122.9.999  SAVE $SAVE $55

1299
each

SAVE $5

SAVE 
$5

Sauce Sauce 
includedincluded

PARTY SIZE MEALS 1.81 kg  2499
each

SAVE $5

SAVE $2
SAVE $2 SAVE $2

Deep Dish Deep Dish 
Pizzas Pizzas 160 g160 g

229999

DeluxeDeluxe

PepperoniPepperoni

eacheach

INCREDIBLE 
PRICE

699
each

North North 
Atlantic Atlantic 
SalmonSalmon  142 g142 g

SAVE $3

eacheach

1799
each

SERVES 6-8 PEOPLE

47 Broadway Ave. ORANGEVILLE       519-942-2573

Seniors Day Every Tuesday 10% off 
Regular Priced 

Items!



CONGRATULATIONS  
TO LONNIE GRATTO!

BUSINESS MOMENT

165 “C” LINE UNIT 1 ORANGEVILLE • 519-942-1000

Lonnie has been providing the community hands on experience for 33 years.

PROVIDING HANDS ON 
EXPERIENCE FOR 

37 YEARS

165 “C” LINE UNIT 1, ORANGEVILLE
519-942-1000

WINDSHIELD REPAIR 
& REPLACEMENT

SPORTSSPORTS
60-4th Ave, Orangeville    

519-941-5407

ORANGEVILLEORANGEVILLE MONDAY – FRIDAY       7:00 - 7:00 
SATURDAY        8:00 - 6:00
SUNDAY         9:00 - 5:00

HOCKLEYBEER.CA

MADE IN

S U P P O R T  L O C A L

CANADA
MADE IN

HOCKLEYBEER.CA

MADE IN

S U P P O R T  L O C A L

CANADA
MADE IN

NOW IN-STOCK
The all-new redesigned Honda CRV ready for immediate delivery.

YOUCANYOUCAN

Orangeville Junior B Northmen move into first place after weekend wins
The Orangeville Junior B Northmen are 

now 3-0 to start the season and are in first 
place in the West Division of the OJBLL after 
two wins over the weekend.

A road game against the Hamilton Ben-
gals started the Northmen’s season on April 
23 and resulted in a 9-8 win, marking the 
squad’s first victory of the 2026 schedule.

The Northmen had their home opener at 
the Alder Street arena on Saturday, May 2, 
against the Wallaceburg Red Devils. 

Saturday’s home opener saw the North-
men take a huge 9-0 lead, leaving the Wal-
laceburg team in disarray and scrambling to 
get back into the game.

O-ville’s Riley Bissett got the hat-trick in 
the first period, scoring three times.

The other Northmen’s first-period goals 
came from Tyler Grongroos, Cole Hunt, Bra-
den Gilmore, Kieran Witte, and Zenon Lip-
inski for two.

Things settled down in the second period.
Wallaceburg got its first goal of the game 

at 53 seconds into the second period.
Orangeville’s Ryan Livingston matched 

that goal.
The Red Devils scored late in the period, 

and Orangeville’s Levi Spindler matched that 
goal with just under two minutes remaining 
on the clock.

Spindler got his second goal of the night 
when he hit the back of the Wallaceburg net 
early in the third period.

The Red Devils got a final goal for the 
night late in the period.

Whitt and Hunt both got their second 
goals of the night for the Northmen to end 
the game with a 14-4 win for Orangeville.

The following day, Sunday, May 3, the 
Northmen hosted the London Blue Devils.

Orangeville dominated the game after the 
first period, when they took a 7-2 lead.

Keeping up the pressure, the Northmen 
outscored the Blue Devils 8-2 in the second 
period for a 15-4 lead going into the final pe-
riod of play.

They ended the night with two more goals 
in the third period to win the game 17-5.

The win places the Northmen in first place 

in the West Division.
The Six Nations Rebels and St. Catharines 

Athletics are also undefeated after three 
games this season.

It is way too early in the season to see any 
real progress on how teams will do this year.

In the East division, the Akwesasne Thun-
der have moved into first place after winning 
their first three games of the season.

The Northmen played a home game 
against the Guelph Regals on Wednesday, 
May 6, with results not available at press 

time.
The Orangeville Junior B Northmen will 

return to their home floor at the Alder Street 
arena on Saturday, May 9, to host the Owen 
Sound North Stars.

Game time is 7:00 p.m.

Written By BRIAN LOCKHART

SEASON STARTS: The Orangeville Junior B Northmen host the Wallaceburg Red Devils during the Northmen home opener at the Alder 
Street arena in Orangeville on Saturday, May 2. The Northmen won the game 14-4. The Northmen won again on Sunday and are now 3-0 
for the season. 
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Orangeville District Secondary School girls’ rugby team battles through the season

The Orangeville District Secondary School 
(ODSS) Scarlett Bears girls’ rugby team con-
tinues to put out a good effort this season, de-
spite taking a loss in their most recent game.

Starting the season with a win, the Bears 
played their first game on April 22, travel-
ling to Erin to take on the Erin District High 
School Raiders.

Both teams scored early in that game. The 
Bears had a solid second half and late-game 
goal, and a successful kick gave the ODSS 
team a 29-12 win.

“I think today’s game went quite well for 
our first game of the season,” said Sarah Mac-
Coubrey, a player for the Bears, after that 
game. “Everybody put their heart and soul 
on the field and did everything they could to 

bring home that win. On defence, our tackles 
were phenomenal. On defence, our tackles 
were perfect. I think we played an overall 
amazing game.”

The Bears started practising with indoor 
dry-land training back in January. They 
moved outdoors in the spring when the 
weather allowed.

In their latest game, the Bears faced John 
F. Ross from Guelph on April 29 at ODSS.

There was a light drizzle throughout the 
game, making ball handling difficult.

The Bears had to settle for a 64-5 loss in 
that game.

In the early going of the season, Centre 
Dufferin District High School has moved to 
the top of the District 4/10 standings, going 
3-0.

John F. Ross is in second place, also with 

a 3-0 record.
Bishop Macdonell from Guelph is in the 

number three spot with a 1-2 record.
Centennial Collegiate is in fourth place, 

followed by Guelph Collegiate and ODSS.
After the April 29 game, the Bears have a 

1-2 record.

Erin District High School and Centre Wel-
lington District High School are still looking 
for their first wins of the season.

The Bears will be back on their home field 
on Wednesday, May 13, to host the Centre 
Dufferin Royals.

Game time is 4 p.m.

Written By BRIAN LOCKHART

TOUGH LOSS: The Orangeville District Secondary School Bears girls’ varsity rugby team 
take on the team from John F. Ross from Guelph on the pitch at ODSS on Wednesday, April 
29. The game was played in a light drizzle, making ball handling difficult. The Bears had to 
settle for a 64-5 loss.

BRIAN LOCKHART PHOTO 

Are you part of a sports team? Are you an indivdual athlete?
Do you have an upcoming event or a recent accomplishment?

Share the details with us! Email Brian 
at brian.lockhart@hotmail.com
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As a person who travels around this 
great province quite a bit, I have a couple 
of regions that are my favourites.

The north shore of Lake Erie is beautiful. 
There are many small towns and villages 
along that 350-kilometre stretch of water.

There are also many wide-open, unde-
veloped spaces along the north shore, 
with beaches, some provincial parks, and 
a lot of wild areas where you can explore 
and see some amazing things.

I also like exploring the east shore of 
Lake Huron. There are some really beau-
tiful, well-kept towns in that region, some 
great beaches, picturesque lighthouses, 
and wide-open areas along the lake.

I speak to a lot of locals on my travels, 
and they live there because they like their 
town and the area. Many families go back 
generations.

There’s something good about going 
into the local coffee shop and seeing peo-
ple you know, or taking part in a commu-
nity event where you know your neigh-
bours.

Imagine if it were discovered that right 
in the middle of town, there was a deposit 
of minerals, and authorities decided they 
were going to give the go-ahead to mine 
those minerals, and dig an open-pit mine 
the size of a football field in the downtown 

core.
That idea probably would not go over 

well with the townsfolk.
Imagine if it were decided that one of 

those nice small towns had enough land 
in the surrounding area to accommodate 
intensified housing for 100,000 people?

That also would not go over well with 
locals who would see their tranquil town 
overrun with traffic and their picturesque 
community turned into a solid block of 
concrete.

Development is going to happen, and 
there’s a lot of good in progress, but too 
much, too fast, is never a good thing.

The area where I live has just received 
a bombshell announcement from the pro-
vincial government.

The region was declared an area of 
growth by the province several years ago. 
However, the original plan called for mod-
erate growth in some areas, and no devel-
opment at all in other areas.

Most residents were content with that 
plan.

Now, the province has delivered a new 
proposal – one that includes development 
on a massive scale, which blindsided both 
the town council and local residents.

Most residents were somewhat horrified 
when they learned the size of the project, 

and with good reason. The first thought 
is, traffic alone, after adding 80,000 to 
100,000 people, would be a nightmare, in 
a town that is simply not equipped for it 
and was never designed to accommodate 
that scale of population.

Since the plan has no plan to bring 
industry to the town, thousands of people 
would have to commute to other areas to 
work. That would require new highways 
just to accommodate thousands and 
thousands of people leaving town every 
morning.

Then there is the fact that many local 
residents simply think the town is currently 
about the right size. It’s big enough to have 
pretty much everything you need, while 
still maintaining a small-town friendliness.

The first place people turn to when 
opposed to such ideas is, of course, town 
hall.

However, many Ontarians don’t seem to 
realize that municipalities in the province 
have no legal right to self-government.

Local mayors and town councils exist at 
the pleasure of the province, and the prov-
ince has the power to remove any mayor 
and council members and replace them at 
any time, as it sees fit.

Therefore, local town councils have very 
limited options on some decisions made 

by the province, and 
when the province 
tells them it is going to 
build an open-pit mine 
in the downtown core, 
there is nothing they 
can do to prevent it.

Opposition to a provincial plan by local 
residents must be made at the provincial 
level.

I don’t want to bring any additional heat 
or headaches to our local MPP. He hap-
pens to be a nice guy, engages well with 
the public, and, I think, is doing a really 
good job of representing the region and 
helping his constituents.

However, he is still the provincial repre-
sentative in the riding and must listen to 
the will of the people.

If organizers in opposition to this mas-
sive development plan get together and 
convince 25,000 or 30,000 residents to 
send an email of opposition to the MPP’s 
office and cc the premier, their concerns 
will get noticed.

After all, if the premier decided to sell his 
newly acquired private jet, just a day later, 
due to public pressure and opposition, 
having the majority of residents of a town 
contact his office will certainly be a topic 
of discussion at the next cabinet meeting.

Always go straight to the top BRIAN LOCKHART 
FROM THE SECOND ROW

US Secretary of State Marco Rubio 
should be careful what he wishes for. Don-
ald Trump has speculated that Rubio could 
be “the next president of Cuba” after the 
US overthrows the Communist regime that 
has ruled the island for the past 67 years, 
and this week he suggested that this take-
over might be done by the US Navy “on its 
way home” from the Persian Gulf.

“We will be taking over Cuba almost 
immediately,” Trump said. “On the way 
back from Iran, we’ll have one of our air-
craft carriers – maybe the USS Abraham 
Lincoln, the biggest in the world – we’ll 
have that come in, stop maybe 100 yards 
offshore, and they’ll say ‘Thank you very 
much, we give up’.” Then he made the 
hands-up gesture.

Typical Trump stuff: jokey, deniable, but 
also menacing – and Cuba has been on his 
hit list for a long time. As soon as he got 
control of Venezuela in January, Trump cut 
off the oil shipments from there that kept 
the Cuban economy afloat. A US takeover 
may really be coming – and Marco Rubio 
would be the ideal Gauleiter of a con-
quered Cuba.

His Cuban parents moved to the United 
States just before Fidel Castro seized 

power, so Rubio is American-born, but his 
home has always been the Cuban émi-
gré-refugee society of South Florida. He 
has never actually been to Cuba (except 
for one brief trip to the US Naval Station at 
Guantanamo in 2012), but like most exiles 
he thinks he knows the place.

Maybe he’s right, in which case he may 
have a splendid career ahead of him as 
‘president of Cuba’ and then, perhaps, 
as President of the United States. (Post-
Trump, we are told, it’s either him or JD 
Vance.) But his personal knowledge of 
Cuba is as fragmentary and distorted as 
Maximilian’s personal knowledge of Mex-
ico before he became Emperor of the 
country.

Maximilian I of Mexico began life as 
a humble Austrian archduke, younger 
brother to Emperor Franz Joseph I. Such 
people have no real jobs (ask Prince Harry 
of Britain), so he was open to offers. His 
best offer came from some Mexican con-
servatives who had just lost a civil war and 
were looking for a European royal as fig-
urehead for a comeback attempt.

He was game, the American Civil War 
was on so the US wasn’t enforcing the 
Monroe Doctrine, and Emperor Napoleon 

III of France was willing to lend a French 
army for the enterprise. So off they all 
went, and for a while it went well.

Then the US Civil War ended, Washing-
ton secretly helped Benito Juárez drive out 
the French army in 1867 – and Maximilian 
ended up in front of a Mexican firing squad. 
(He had the grace to say his final words in 
Spanish.)

It’s just a cautionary tale, not a predic-
tion, but Mexico and Cuba are the two 
most fiercely nationalist places in the 
Spanish-speaking world.

After several generations of dogmatic 
and incompetent Communist rule, wors-
ened by the effects of the crippling 60-year 
US trade embargo and now by an outright 
blockade, Cubans are desperately tired 
and ready for change. However, ‘libera-
tion’ at the hands of the perennial yanqui 
enemy would still be seen as humiliation by 
at least half the population.

This is where Rubio’s private calcula-
tions about the ease of an American take-
over of Cuba (and the very public rumina-
tions by Trump on the same topic) may run 
aground. The opinions of people actually 
living in Cuba are pretty unanimous about 
the failures of the regime, but they are 

much more various 
in their views on the 
future than Trump and 
Rubio imagine.

One should add that the hardest-line 
enemies of the Communist regime have 
taken advantage of the easier exit rules of 
recent years to leave the country. Cuba’s 
population has dropped by at least 1.5 mil-
lion since 2013 (to below 10 million now), 
but those who left are all people who hate 
the regime. The ones who would fight are 
staying.

We cannot know how many Cubans 
would actually resist an American invasion 
by force  until Trump actually tries one, 
but it could certainly be enough to make a 
real war. They would quickly lose the open 
warfare part, obviously, but they are pretty 
good at the guerilla war part.

There’s no guarantee that this will hap-
pen again, but there’s no guarantee it won’t 
either. The Clausewitz of our time already 
has two wars on his plate in two differ-
ent continents, a big one in Iran tempo-
rarily stalled by a ceasefire and a smaller 
one waiting to start if and when he moves 
against the thugs who still rule Venezuela. 
He really should not start another one now.

Would Cuba resist? GWYNNE DYER 
OUR WORLD TODAY

One evening on the way home after a long 
day at work, I stopped by the grocery store 
to pick up some broccoli on sale. As I was 
deciding which heads to buy, another gen-
tleman joined me at the produce counter. 
We both stood there, contemplating our 
choices.

Trying to make small talk, the gentleman 
said, “Nice broccoli, eh?” I replied, “Yes, 
I’m going to pick up a couple and freeze 
them.” He looked surprised and asked, “You 
can freeze fresh broccoli?” I nodded and 
explained how.

He then asked, “Are you sure that’s how 
you freeze fresh broccoli?” I replied, “Well, 
that’s what my mom said.”

The gentleman, whom I had never met 
before, paused for a moment and then 
thoughtfully replied, “Well, if that’s what 
your mom said, you know it has to be right.”

Like quoting a precedent-setting case 
from the Supreme Court of Canada, I had 
unintentionally settled a debate by citing 
the greatest authority in every man’s life: his 
mother.

For the average man, there is no higher 
or wiser court in the land than the court of 
Mom. Any man worth his salt instinctively 
knows that if the life advice comes from his 
mother, it generally tends to be right.

Mothers have a lifelong influence over 
their children. A wise mother understands 
the responsibility she bears and strives to 
be as fair as possible to all her kids. Mothers 
are the guiding light of the world, leading the 
next generation into adulthood and shaping 
the future of society.

When there’s a fight among the kids and a 
ruling is needed, the verdict usually comes 
from the wisest court in the house: Mom. 
Mothers are the counsellors, diplomats, and 
arbiters of the family. While Dads may deliver 
the punishment (“Just wait ‘til your father 
gets home!”), the decision and ruling usu-
ally come from Mom. A good mother tem-
pers her influence with tenderness, fairness, 
thoughtfulness, and guiding leadership.

With every boo-boo a mom bandages, 
every torn pair of pants she mends, every 
fight she breaks up, every cookie she bakes, 
and every hug and kiss she gives, she 
passes on her love, wisdom, support, com-
passion, and guidance to the next genera-
tion.

While good and responsible Dads are cer-
tainly beloved by their children, ‘Mom’ will 
always come first in the hearts of her kids 
forever and ever. That’s just the way it is and 
the way it will always be, even into adult-
hood and beyond.

And why are most mothers so beloved 
by their children? Because of their capac-
ity to give. Traditionally, women are givers. 
A good mother gives wholeheartedly of her-
self to her loved ones. After first giving her 
children life, she then gives them support, 
guidance, security, and unconditional love 
as they begin their journey into becoming 
well-rounded human beings. That’s simply 
what a good mother does, and that’s why 
they are so loved and appreciated by their 
children. For a kid, all the anxieties of the 
day can be wiped away with a gentle tuck-in 
and a good night kiss from Mom.

Mother’s Day is such a big event for little 
kids because, after being unconditionally 
loved and supported by their mom all year, 
it’s the one day they can visibly reciprocate 
and show their mom how much they love 
her. Usually, they do that by creating maca-
roni and sparkle pictures for her or by saving 
up their allowance to find that ever-so-spe-
cial gift that tells their mom how much they 
love her.

I am reminded of a line from a movie 
that said, “With great power comes great 
responsibility.” That’s very true in all walks 
of life. As the matriarch of the home, a good 
mother wields gentle authority and influence 
(although occasional discipline might be 

necessary) and bears 
loving responsibility 
towards her children in 
relation to their emo-
tional development 
and the kind of adults 
they eventually become.

As children grow into independent adults, 
they begin to take responsibility for their own 
lives and actions. The positive influences of 
their past life are crucial to the kind of adults 
they eventually become.

To prove the significance of a mother’s 
influence, when you grow up and talk about 
your parents, you always refer to them as 
‘Mom and Dad’. You never hear anyone say, 
‘Dad and Mom’. While that may sound like a 
little thing, it reflects the priority and positive 
influence that a good mother has had over 
her children.

And whenever a young man appears on 
TV for the very first time, what’s the first 
thing they usually say on camera to all the 
people watching at home?

“HI, MOM!”
Dad might be the head of the house, but 

a good Mom is the foundation on which a 
happy home and a happy family are built.

And we wouldn’t have it any other way.
(Love ya, Mom! Happy Mother’s Day!)

A mother’s place in your heart KEITH SCHELL
 REMEMBERING WHEN
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COMMUNITY VOICES
Monthly Message: Legacy giving supports the Orangeville Food Bank’s future

If you’ve ever wondered how to make a 
lasting impact on those in our community, 
May is a beautiful time to start that conver-
sation.

At the Orangeville Food Bank and Duf-
ferin Food Share Grand Valley, we cele-
brate National Leave a Legacy Month in 
May and it’s one of my favourite things to 
talk about.

Because this community? It shows up.
We see it every single day. In the way 

neighbours help neighbours. In the way 
people quietly add an extra item to their 
grocery cart. In the way volunteers walk 
through our doors ready to give their time, 
their energy, and their hearts.

That spirit is what keeps us going.
But here’s the part we don’t always talk 

about: while food drives and one-time do-
nations help us get through today, legacy 
giving is what helps us build for tomorrow.

And I think that matters more than ever 
right now.

Every month, we’re supporting the 
equivalent of an entire elementary school 
of children and over a thousand adults. 
Families in our community are making 
tough choices, the kind that no one should 
have to make, and the need continues to 
grow.

So, when we talk about legacy giving, 
we’re not talking about something compli-
cated or out of reach.

We’re talking about food.
We’re talking about people.
We’re talking about the kind of commu-

nity you want to leave behind.
And one of the most common ways peo-

ple choose to do that is through a bequest 
in their will.

This means including the food bank as a 
beneficiary in your will. It can be a specific 
dollar amount, a percentage of your estate, 
or what remains after you’ve taken care of 
your loved ones. It doesn’t impact your fi-
nances during your lifetime, but it creates 
something meaningful for the future. It’s 
also flexible; you can update it at any time 
as your circumstances change. For many 
people, it’s one of the easiest ways to make 
a lasting difference.

Another option that more people are ex-
ploring is gifting through securities or life 

insurance.
With securities, you can donate publicly 

traded stocks, bonds, or mutual funds di-
rectly to the food bank. This can be a very 
tax-efficient way to give, as it may elimi-
nate capital gains tax on the appreciated 
value while still providing a charitable re-
ceipt. It’s a way to make a significant im-
pact while also being financially thought-
ful.

Life insurance is another powerful and 
often overlooked option. You can name the 
food bank as a beneficiary of an existing 
policy or take out a new one specifically as 
a legacy gift. The premiums are often quite 
manageable, but the future impact can be 
substantial. Depending on how it’s set up, 
there may also be tax benefits either during 
your lifetime or for your estate.

What I love about all these options is 
that they meet people where they are.

There is no one “right” way to leave a leg-
acy, only the way that feels right for you.

Because here’s the truth: it’s not about 
wealth.

It’s about intention.
Legacy gifts allow us to think differently.
They give us the ability to plan, invest in 

programs, strengthen our infrastructure, 
and respond to the needs of our communi-
ty with confidence, not just reactively, but 
thoughtfully and sustainably.

They help us create stability in a space 
that can feel unpredictable.

And maybe my favourite part? The sto-
ries behind them.

We’ve had individuals come back to us 
years after needing support themselves, 
saying, “I remember what that felt like, 
and I want to make sure someone else has 
that same support when they need it.” That 
kind of full-circle moment stays with you.

That’s legacy.
So, this month, I’m inviting you to think 

about this.
Have the conver-

sation.
Sit around the 

kitchen table with 
your coffee and 
your family and talk 
about what matters 
most to you.

Consider how you might want to be re-
membered, and what kind of impact you 
want to leave in this community.

Because when you choose to leave a leg-
acy to the food bank, you’re doing some-
thing powerful.

You’re helping make sure that no one in 

our community has to face hunger alone.
You’re helping build a future where sup-

port is there not just today, but for years 
to come.

You’re helping us move closer to what 
we all believe in: a well-nourished commu-
nity.

If this is something you’ve been think-
ing about, even just a little, I would love to 
connect. No pressure, just a conversation.

You can reach me, Carrie-Anne DeCap-
rio, at 226-558-2109 or carrie-anne.decap-
rio@orangevillefoodbank.org.

Because together, we’re not just meeting 
a need.

We’re building something that lasts.



B4 ORANGEVILLE CITIZEN | MAY 7, 2026

BOOK KEEPING

ServiceServiceAT YOUR
SUPPORT 

LOCAL 
SMALL 

BUSINESS

CLEANING SERVICES

EAVESTROUGHS

Our Services:  OFFICE • MEDICAL • DAYCARE   
                       COMMERCIAL • JANITORIAL

647 333 3760
FREE 
ESTIMATE

Call for a

topmaxcleaning.com

647.646.4700 • info@radiumcleaners.ca • radiumcleaners.ca

Residential & Commercial 
Move-in & Move-out
Post Construction & Renovation

SERVICES
Our

25%
OFF

Discount Offer
Get

GARAGE DOORS

GRAPHICS

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

CENTRAL VACUUM

CONSTRUCTION

DRIVEWAYS

CONCRETE

F W JOHNSON
Chartered Professional Accountant

EMAIL: pjohnson@pfjohnsoncpa.ca

P F JOHNSON CPA 
PROFESSIONAL CORPORATION 

 

FINANCIAL SERVICES

EXTERIOR STUCCO

HANDYMAN SERVICES

HANDYMAN AVAILABLE

Reliant Property Services Inc.
Mark • 416-738-6270 • relianthandyman.ca

25+ years experience.
NO JOB TOO SMALL.
• Roof/Eavestrough Repairs
• Interior Maintenance  
 & Installations
• Lighting for Home Security
• Electrical Services
• Electrical Vehicle EV Charger

Keeping Seniors 
in their Homes

Licensed Master 
Electrician
ECRA 7005257

reliantpropertyinc@gmail.com

ADVERTISING 
LOCALLY WORKS!PLEASE RECYCLE THIS NEWSPAPER!

Terry Sullivan, BSc (Agr), CFP

Providing comprehensive � nancial planning and independent 
investment and insurance advice to families and businesses.

Trevor Pugh, BSc (Eng), CFP
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starview� nancial.com
starview� nancial.com

519-941-4813

starview� nancial.com

keybase.com

@starview� nancial

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

HOME RENOVATIONS

647-290-1779     647-281-9992

Carbone 
Home Renovations

Windows & Doors • Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring • Basements

Full Bathroom Renovations • Fences & Decks 

We prepare simple tax returns to more complex.
Rental properties, investments, pension income splitting, 

business income tax returns, employment expenses and more.
We can also help if you’re behind and need to get caught up.

It’s Tax Time

5% SENIORS 5% SENIORS 
DISCOUNTDISCOUNT647-990-4887

Call or Text Ralph to request your FREE ESTIMATE.

GUTTER 
PROS

ONTARIO LTD.

• SEAMLESS EAVESTROUGH • SOFFIT • FASCIA • SIDING 
• EAVESTROUGH CLEANING • LEAFCOVERS

WE DO WORK ON ALL PROJECT SIZES, BIG OR SMALL

DO YOU HAVE
SUNKEN CONCRETE?

www.liftec.ca ~ 1-866-280-7770

Call Today For A
Free Estimate!

DO NOT REPLACE

Liftec Slabjacking Inc.
“We raise sunken concrete”

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost

Of Replacement

SIN CON 
Construction & Concrete

CONCRETE • WATERPROOFING • DECKS • FENCES
SOD • INTERLOCK/FLAGSTONE • ASPHALT • SEALING 

CALL FRANK TODAY
FOR A FREE ESTIMATE! 416-272-0343

25
OVER

YEARS
EXPERIENCE

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

STUCCO

Phone: 416-989-0417   Email: info@padexteriors.ca
www.padexteriors.ca

Servicing the GTA & Southern Ontario

• Custom Homes • Renovations
• Repairs/Replacements

• Licensed and Insured • 25+ Years Experience HEATING & AIR CONDITIONING

A&A Heating & Air



ORANGEVILLE CITIZEN | MAY 7, 2026  B5

ServiceServiceAT YOUR
SUPPORT 

LOCAL 
SMALL 

BUSINESS

SUPPORT 
YOUR LOCAL 
BUSINESSES!

To advertise, call Caledon at (905) 857-6626 or 
Orangeville at (519) 941-2230

Specialized Transportation Professionals
Flatbeds    Drop Decks    Roll Tight Trailers    Float Service

  Reefer Service      Oversize Load Service

For Your Transportation Needs 
Email: chris@sstransport.ca

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

FREE QUOTE
Tree Removal

Stump Grinding

Tree, shrub,  
and hedge pruning

Full clean up and disposal

Fully insured

Free Wood and Free 
Wood chips

Isa certified Arborist

Offering arborist reports - 
tree permit applications

PAVING

TRANSPORT

SPANO PAVING

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

905-303-5503 • 1-877-303-5503905-303-5503 • 1-877-303-5503

SPRING SPECIALSPRING SPECIAL
Save $200.00

Valid on Jobs over $2500

Specialize in Asphalt Driveways,
Parking Lots & Repairsspanopavingltd.comspanopavingltd.com

MORTGAGE AGENT

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

thefreemanmortgagegroup@gmail.com

www.carolfreeman.ca

VALKO FINANCIAL LTD.  Lic : 13047 211 Main St. E, Shelburne, ON • L9V 3K4
Independently Owned & Operated

ORGANIZING

Need help organizing your space? 

Need help packing or unpacking?

Closets � Offices � Bedrooms � Basements

Garages � Kitchens � and More!

416-902-3041 • lexie_0798@hotmail.com •        organizedbylexie

MASONRY

ROOFING

Roofi ng ProsRoofi ng Pros
* Shingles, Flat, Aluminum * Repair/Replacement

* Licenced & Insured * 20 Years Experience
* Financing Available
905 252-7767

www.TheRoofi ngPros.ca
Serving Caledon, including Bolton, 
Caledon East, Caledon Village,
Palgrave, and surrounding areas.

PLUMBING

FOR  
SUPPORTING  

A LOCAL  
BUSINESS

NEED A NEW ROOF? CALL TODAY!

F R E E  E S T I M AT E S

NEED A NEW ROOF? CALL TODAY!

PAINTING

MEMBER

STONE RIDGE

647.822.5323 

SPECIALIZING IN:
• ASPHALT DRIVEWAYS
• PARKING LOTS
• EXPOSED AGGREGATE
• CONCRETE DRIVEWAYS

FREE ESTIMATES

paving LTD.

OVER

30 YEARS
EXPERIENCE

CALL: REEARLY BIRDSPECIAL

MJ PAINTING
MWILAJERRY@GMAIL.COM • 647.985.8071

SERVICES
• HOUSE PAINTING  
 SERVICES
• FLOORING  
 INSTALLATION 
• BASE BOARD/  
 TRIM INSTALLATION 
• REPLACE TOILETS 
• TV MOUNTING
• FENCE REPAIR
• SHED BUILDING

Terry Sullivan, BSc (Agr), CFP

Providing comprehensive financial planning and 
independent investment and insurance advice to 

families and businesses.

Trevor Pugh, BSc (Eng), CFP
Barry Sinclair, P.Ag.
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starviewfinancial.com
starviewfinancial.com

519-941-4813
519-941-4813
519-941-8735
519-941-4813

starviewfinancial.com

keybase.com

@starviewfinancial @starviewfa

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

FINANCIAL SERVICES

FLOORING

MORTGAGES

MASONRY SERVICES

MOTORCYCLE REPAIR

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

OVER
25 YEARS

EXPERIENCE

FULLY 
LICENCED 
& INSURED

HOLLAND
CHIMNEY & MASONRY

905-460-5596

Chimney Repair or Rebuild • Brick and Block Work • 
And all your Masonry Restoration needs

Call Roy

BRICK • STONE • ALL TYPES
ALL ALTERATIONS AND REPAIRS

FOR FREE ESTIMATES
CALL: ART (905) 584-9732

PERFORMANCE 
& SERVICE FOR

HARLEY-DAVIDSON® 
Motorcycles 

7848 Castlederg Side Rd., 
Caledon, Ontario  
647-522-0516

Inc.

Performance    Service    Repair

V-Twin Specialists

ELECTRICAL

EAVESTROUGHS

BIN RENTALS
JUNK REMOVAL

5 - 20 YRD BINS

www.dropntoss.ca 

416-248-5543 1-844-DNT-TOSS

B e e r s 
Exterior Works

Eavestrough, S/F, Siding, W/D Capping

705-321-6901

Trevor Beers
owner

GTA North
bexteriorworx@gmail.com

DISPOSAL SERVICES

DECKS

HOME CARE

Serving Dufferin Caledon for over 40 years
Woodburning appliance cleans

WETT Inspections for insurance and real estate
New stove and liner installations

Liners for oil furnaces
Don Crole, Registered Chimney Sweep - Reg. No. 1473

519-941-5213
thechimneysweep@sympatico.ca

CleanFreak
• House Cleaning
• Apartment Cleaning
• Office Cleaning
• Before and After Party Cleaning
• Property Debris Cleaning
• Flexible Scheduling Available

One time cleaning
Weekly or Bi Weekly
Once a month
Weekend and Weekday Appt. Available

10% Discount Available for Seniors
References Upon Request 416-848-8946

TOTAL ESTATE CARE
Professional, Residential Maid Service

Phone: 519-751-6639 Lisa Hayden - Owner

• Weekly, biweekly cleaning,  
   move in and move outs
• “Top to bottom cleaning”
• Insurance Claims-War Vets &  
   Disability
• Registered and Insured

Number Source
ACCOUNTING & TAX SERVICE

Salvina (Sil) Romagnuolo

• Personal Tax Preparation & EFILE
• Corporate Taxes & Services

• Bookkeeping services

519-855-2999
Accountant & Founder

info@numbersource.ca
www.numbersource.ca

ARBORISTS

BOOKKEEPING

ACCOUNTING

CHIMNEY SERVICES

CLEANING SERVICES

COMPUTER SERVICES

Computer Sales/Service
In Home Networking

Data Recovery, Printer Ink
Virus Protection/Removal

Business IT Support

SHELBURNE COMPUTERS
Erin Steadman
524 Main Street East,

Shelburne, Ontario  L9V 2Z2
Phone: 519 925 3107
Fax: 519 925 6590

Email: 
erin@shelburnecomputers.com

www.shelburnecomputers.com

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

GARAGE DOORS

OVER 
27 YEARS 

EXPERIENCE

RESIDENTIAL • COMMERCIAL • INDUSTRIAL
FREE ESTIMATES • FULLY INSURED • REFERENCES AVAILABLE

CAIRNSROOFING.COM  |  905.880.4771 
INFO@CAIRNSROOFING.COM

Proudly Serving Caledon, King and Surrounding Areas

FAMILY OWNED 
AND OPERATED
LOCALLY FOR 

OVER 50 YEARS

WE SPECIALIZE IN THE SEALING OF WE SPECIALIZE IN THE SEALING OF 
Asphalt • Interlock • Concrete • Patios • Walkways • FlagstoneAsphalt • Interlock • Concrete • Patios • Walkways • Flagstone

 Jewelstone • Residential • Commercial • Industrial  Jewelstone • Residential • Commercial • Industrial 
Power Washing Services • All Natural Stone Sealing • Deck Sealing Power Washing Services • All Natural Stone Sealing • Deck Sealing 
Concrete Crack Repairs • Pattern Concrete Sealing • Metallic EpoxyConcrete Crack Repairs • Pattern Concrete Sealing • Metallic Epoxy

APPLICATION OF EPOXY ON GARAGE FLOORS KEEPS YOUR 
CONCRETE FLOORS NEW WITH AN EPOXY FINISH

Protects Floor • Dust Free • Very Durable • Stain-Free • Cleans Easy
CONCRETE FLOORS NEW WITH AN EPOXY FINISH

Protects Floor • Dust Free • Very Durable • Stain-Free • Cleans Easy

Call PETER atCall PETER at 647-922-6872647-922-6872
www.pandsseal-all.cawww.pandsseal-all.ca

“SEAL THE DEAL”“SEAL THE DEAL”

THE LOOK YOU THE LOOK YOU WANT,WANT,
THE PROTECTION YOU THE PROTECTION YOU NEEDNEED

SEAL-ALLSEAL-ALL

BeforeBefore BeforeBefore AfterAfterAfterAfter

LANDSCAPING/POOLS

COBBLESTONE
LANDSCAPING & CONSTRUCTION INC.

Residential & Commercial

Serving Caledon/King 

& areas since 1994!

905-880-4988 CALEDON
cobblestonepools@gmail.com

SpringSpringSpring
IS HERE!

Call Us Today for 
Quality Worksmanship
From the Ground Up!

Interlock
Retaining Walls
Flagstone
Natural & Stone Steps
Pool Restoration
Custom Fencing
Property Maintenance
Grading & Sodding
Complete In-Ground
Pool Installations

Hire?NEED TO

Call 519-925-2832 to advertise. FreePressShelburneCall Caledon at 905-857-6626 
or Orangeville at 519-941-2230 to advertise.

REMEMBER TO SHOP LOCAL!
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To advertise, call Caledon at (905) 857-6626 or 
Orangeville at (519) 941-2230

ADVERTISING 
LOCALLY WORKS!

TREE SERVICES TREE SERVICES

BORA  
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

T R E E  S E R V I C E  I N C

Steve Lang, ALT, I.S.A. Certified Arborist, ON-0324
Tree Risk Assessment Qualified, Oak Wilt Qualified-Ontario     Butternut Health Expert (BHE) #643

• Plant health care strategies for insect and disease management
• Tree and shrub pruning  • Tree Removal  • Consulting 

• Plant health care soil and nutrient management  
for trees and shrubs

• Tree preservation and conservation strategies

905.936.1179
stevelang@meadowoodtreeservice.ca  

www.meadowoodtreeservice.ca

Servicing the 
Caledon, Dufferin, 
New Tecumseth, 

King and 
Adjala Tosorontio 

Areas for over
28 years.

WATER WELLS

WINDOW & EAVES CLEANING

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

FREE QUOTE
Tree Removal

Stump Grinding

Tree, shrub,  
and hedge pruning

Full clean up and disposal

Fully insured

Free Wood and Free 
Wood chips

Isa certified Arborist

Offering arborist reports - 
tree permit applications

GWS Tree Service
Fallen Trees - General Removal

Clean-up
Stump Grinding
Brush Clearing

416-258-3846
Message Required

geowayne1@gmail.com

Recharge your mind: Community Wellness Expo offers midweek escape
The Well-Comm Network invites the 

community to experience a heart-centred 
day of wellness, connection, and inspira-
tion at the upcoming Community Wellness 
Expo.

The not-for-profit, community-focused 
event is taking place on Wednesday, May 
20, from 10 a.m. to 4 p.m. at the Monora 
Park Pavilion.

The expo is designed to create a welcom-
ing space where individuals can step away 
from the busyness of daily life, reconnect 
with themselves, and explore a wide range 
of holistic wellness experiences and ven-
dors.

Held midweek, the expo offers the per-
fect opportunity to step away for a few 
hours, whether dropping in over lunch or 
taking a well-deserved mental health day to 
reset and recharge.

The expo will feature local wellness 
practitioners, vendors, and interactive of-
ferings, including crystals, energy healing, 
intuitive guidance, natural health products, 
and personal growth services.

Throughout the day, attendees can also 
take part in a selection of complimentary 
30-minute wellness experiences, including:

• An Energy Reset 
• Sho-Tai Body Analysis

• Chair Yoga 
• 9D Breathwork
• Inner Fire Astrology
• The Power of Protein
• Spirit Talk 
• A closing Cacao Ceremony 
“This event is all about creating a space 

where people can slow down, reconnect 
with themselves, and discover the support 
that’s available within our local wellness 
community,” said Deborah Kolody, founder 
and community builder at The Well-Comm 
Network.

Admission is $10 and includes a $10 ven-
dor coupon valid the day of the event, plus 

workshops. The first 50 attendees to regis-
ter will also receive a complimentary Grat-
itude Bag.

Workshops are available on a first-come 
basis due to limited seating.

The Well-Comm Network is a not-for-prof-
it, heart-centred community that connects 
wellness seekers with trusted wellness pro-
fessionals through wellness workshops, ex-
pos, their online directory, and, launching 
in May, just before the Expo, their Wellness 
eMagazine called “The Unfolding.”

For more information or to register, visit:
https://www.thewellcommnetwork.com/

wellness-expo.php

County seeks public input on waste management with spring survey, open houses
Dufferin County community members are 

invited to help shape the future of sustain-
able waste management in Dufferin as the 
County continues to update its Long-Term 
Waste Management Strategy.

The County received many comments 
from residents and program users through 
its fall survey and Table Talks. Residents can 
now complete the Long-Term Waste Man-
agement Strategy spring survey and attend 
one of two open houses to share their feed-
back and discuss identified project options.

Long-Term Waste Management Strat-
egy survey

The County wants to hear resident feed-
back on ten potential options for the future 
of waste management in the community.

Participants can visit the Join In Duffer-
in website to complete the spring survey 
or contact the County’s Waste Services Di-
vision at wastestrategy@dufferincounty.ca 
or 519-941-2816 extension 2620 for a paper 
copy of the survey.

The survey is open until Sunday, May 17 at 

11:59 p.m. Those who complete the survey 
can be entered for a chance to win one of 
10 $25 gift cards to a local retailer or restau-
rant.

 Open houses
The County is also hosting two open hous-

es to discuss the Long-Term Waste Man-
agement Strategy update and the potential 
options. These open houses will provide an 
opportunity for residents to discuss the op-
tions with the project team and/or provide 
more feedback. Open houses are being held 

at the following times and locations and will 
include draws and giveaways for attendees:

• Shelburne: Thursday, May 14, 3:30 to 6 
p.m., Shelburne Public Library – 201 Owen 
Sound Street, Shelburne

• Orangeville: Thursday, May 14, 6:30 to 
9 p.m., Alder Recreation Centre – 275 Alder 
Street, Orangeville

 The County thanks residents for getting 
involved and shaping the future of waste 
services in Dufferin County. Learn more 
about the project on Join In Dufferin.

Dufferin OPP lay impaired driving charges laid against 71-year-old Melancthon man
Dufferin Ontario Provincial Police (OPP) 

officers have charged a Melancthon resi-
dent with an impaired driving-related of-
fences following a traffic complaint.

On May 1, at approximately 7:05 p.m., 

Dufferin OPP officers responded to a report 
of a possible impaired driver in the area of 
Main Street in the Town of Shelburne. Offi-
cers located the vehicle of interest and con-
ducted a traffic stop. After speaking with 
the driver, officers initiated an impaired 
driving investigation.

Jim Ball, 71, of Melancthon, has been 
charged with:

• Operation while impaired - alcohol 
• Operation while impaired - blood alco-

hol concentration (80 plus)
The accused is scheduled to appear be-

fore the Ontario Court of Justice in Or-

angeville at a later date to answer to the 
charge.

As a result of the investigation, the ac-
cused’s driver’s licence was suspended and 
their vehicle was impounded.

None of the listed charges have been 
proven in court.

Written By SAM ODROWSKI
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OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville
519-943-0101

NOW ACCEPTING EWASTE AT NO 
CHARGE WE BUYSCRAP METAL

Providing Internet service and 
support since 1994.

Get Connected. Contact us:
www.sentex.ca  888-4-sentex

AREA WIDE

CLASSIFIEDSCLASSIFIEDS
USED VEHICLESUSED VEHICLES USED VEHICLES USED VEHICLES HELP WANTED

NOW ACCEPTING EWASTE AT NO CHARGE. 
WE BUY SCRAP METAL.

• Electrical Assembler
• Propane Technician
• Highway Cargo 
   Tanker Repair
• Decal/ Wrap Specialist
• Licensed Mechanic 310T
• Bodyman
• General labour

• Welder – Fabricator
• Hydraulic Technician
• Assistant Shop Foreman
• Shipping & Receiving 
• Pluming Assembler
• Welder – Pipefitter

www.dependable.ca
Applying method: In Person at

275 Clarence Street, Brampton L6W 3R3

JOIN OUR TEAM

Ice River is currently looking for ten (10) Process Control & Machine Operator(s), Beverage 
Processing (NOC 94140) to join our team. You will be working at our Shelburne facility, located at 108 
Prentice Drive, Shelburne, ON, L9V 3N5. 

Position Summary
The Process Control & Machine Operator plays a critical role in our manufacturing process, responsible 

for ensuring the efficient and safe operation of bottling processing equipment. This role involves operating 
and maintaining specialized multi-function process control bottling machinery, monitoring production 
processes, and adhering to quality standards to ensure the consistent bottling of beverages. This position 
requires a strong focus on safety, attention to detail, ability to interpret technical instructions to operate 
sophisticated equipment and the ability to work effectively in a fast-paced environment. 

•  This is a full-time position, based on 88 hours of work per 2-week cycle, with occasional overtime. 
At this time, we are only looking for individuals who can work a 12-hour rotating continental shift, 
including nights and weekends.

•  Salary $23.00 per hour, with possibility of bonus; 10 days vacation plus extended medical, dental, and 
long-term disability insurance & participation in our retirement savings plan.

• Inbound transportation costs for out of province applicants
• Completion of high school required.
•  Some post-secondary education required as the position requires the ability to read and understand 

technical instructions and sophisticated Husky equipment user manuals.
• Two years plastics injection or bottling line experience required.
• Previous heavy equipment experience preferred.
• Youth applicants are welcome to apply.
To view a comprehensive overview of the position, please go to https://jobs.dayforcehcm.com/en-US/

irss/CANDIDATEPORTAL/jobs/4103
Interested candidates please send a copy of your resume and cover letter referencing Req#317 to 

recruiting@iceriversprings.com or write to:
Company
Ice River Springs Water Co. Inc.
485387 30th Sideroad
Shelburne, ON
L9V 3N5

NOW 
HIRING

COMING EVENTS

GUN & MILITARIA 
SHOW

Sunday, September 28th
8:00 am to 12:00 pm

At the
Orangeville Fairgrounds

$10 Admission    
Children under 12 FREE when 

accompanied by an adult

For tables Call Allan at 
416-579-4944

AUCTIONS

AUCTIONS

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

PRESENTS SOME AWESOME UPCOMING AUCTIONS 
MAY 1ST – The Locked & Loaded Auction

MAY 8TH – Toys, Toys and more Toys 
Features: Minnitoys Shell Oil Tanker Truck & Trailer; 
Minnitoys Pressed Steel “Winnipeg Supply” Tanker Truck; 
Minnitoys Pressed Steel Heinz Tomato Juice Transport 
Truck & Trailer; RC2 Joy Ride Diecast General Lee Model - The Dukes of Hazzard – Sealed; Jada 
Diecast Hollywood Rides - Ghostbusters Ecto-1 - Sealed; First Gear Supertest 1953 Diecast 
Kenworth Wrecker; Danbury Mint Diecast 1953 Chevy Wrecker Model – DM Road Service; The 
Floppers 1320 Don Schumacher’s Stardust Diecast Model; GMP Diecast Barnstormer Model - 
Tommy Ivo; Marvel Comics “The Invincible Iron Man” No. 1 Big Premiere Issue Comic Book; large 
assortment of Britains Soldiers Lead Figures including No. 2111 Colour Party; Bandai Tin Cadillac 
Friction Car; Nomura Tin Litho Buick Police Patrol No. 1125 Friction Car; Corgi Diecast Handley 
Page Halifax B.III LV607 ‘Friday the 13th’ Model – Sealed; Sports Trading Cards including 1959/60 
#2 Maurice Richard Montreal Canadiens; 1973 #193 Carlton Fisk Boston Red Sox; and 1955 #50 
Jacques Plante Montreal Canadiens; Beaver Coin-Op Vending Machine; silver tone lighters; glass 
displays; play sets; model trains & tracks; and much more.

MAY 15TH –  Strike It Rich: The Coins & 
Currency Auction

MAY 26TH to 30TH – Straight Shooter Sale

JUN 12TH – Antiques and Collectibles Auction

JUN 26TH –  AVAILABLE 
Are you ready to book your sale?

JULY 10TH – Tool & Equipment Auction

JULY 17TH – Currency Sale

JULY 24TH – Farm Sale

AUG 7TH –  Gas and Oil / Toy /  
Sports Memorabilia Auction

AUG 17TH to 22ND – Straight Shooter Sale

FERGUSON AUCTIONS
Excellent Live Onsite Toy Tractor,  

Implement and Collectible Auction
Saturday May 23/26 at 10AM

At The Avening Hall 3401 Cty Rd 42 Creemore, ON. (Airport RD)
Selling for 3 Collectors and consignors.

Approximately 380 pcs of toys and a qty of tools from a retiring heavy equip; mechanic.
John Deere, Case/IH, Ford/NH, White, MF, MH, INT, Allis.

Terms: Cash, cheque w/ID, E-Transfer under $1000.00 day of sale. No debit or credit.
Lunch Truck by “Jerk It Up”

Ferguson Auctioneering & Appraisal since 1984.
Lorne D Ferguson and Brian Riddel Auctioneers.

See full list and pics on our webpages Upcoming Sales Calendar
fergusonauctions.com

PLEASE RECYCLE THIS NEWSPAPER! REMEMBER TO
SHOP LOCAL!

SERVING DUFFERIN AND SIMCOE COUNTY SINCE 1987

FINANCING 
AVAILABLE! 

All fees included, 
only HST and 

licensing extra.

633201
Hwy 10, 

Orangeville 
519-940-3766

www.miedemasmotorsales.com

FULL AUTO DETAILING 
SERVICES AVAILABLE!
 CALL TODAY TO BOOK 
YOUR APPOINTMENT

2018 RAM 1500 SXT 4×4

$13,995

5.7L Hemi, auto transmission & 4×4 
drivetrain. Aftermarket radio with 

bluetooth! Tow package with brake 
controller. Fold up rear seats.

Ext: White, Int: Grey.  239,900  KM

Season’s Greetings 
from all of us at Miedemas Auto Sales

633201 Highway 10, Orangeville 
519-942-2073

2018 NISSAN ALTIMA

Low mileage sedan! Automatic trans,  
front wheel drive and 2.5L engine.  

Heated front seats, steering wheel audio 
controls and bluetooth.

Ext: White, Int: Black. 103,000 KM

$12,995

2016 FORD ESCAPE SE AWD

Brand new brakes all around. 2.0L 4 
cylinder engine, with auto trans. & AWD 
drivetrain. Heated front seats, back-up 

cam, Bluetooth, factory roof rack.
Ext: Red, Int: Black. 174,000 KM

2020 HONDA CIVIC SI

Manual trans., front-wheel drive, 1.5L 
engine. Heated front seats, sunroof, 

back-up camera. Lane departure, wireless 
charging station, Bluetooth & more
Ext: White, Int: Black. 150,000 KM

$17,995

$23,995

+ HST
& licensing

+ HST
& licensing+ HST

& licensing

+ HST
& licensing

$ 5,995 + HST
& licensing

2018 FORD F-150 LARIAT 4×4

5.0L V8 engine! Auto. trans., 4×4 
drivetrain. Leather seats, Bluetooth, 

nav & center console. Aftermarket rims, 
antenna and loud exhaust- on purpose.

Ext: Black, Int: Black. 207,500 KM

$9,995 + HST
& licensing

SSOOLLDD!!

2013 FORD EXPLORER LIMITED AWD

All-wheel drive, auto 6-speed trans, 3.5L 
6 cylinder engine. Seats 7. Heated leather 

seats, back-up sensors. Adjustable foot 
pedals, factory roof racks,  power lift-gate. 

Ext: White, Int: Brown. 288,000 KM

SSOOLLDD!!
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ARTICLES WANTED

LARGE FURNISHED 
ROOM in house to share 
with 3 senior pensioners. 
Very quiet. $750/month 
or small room for $550/
month.  All inclusive. Older 
persons preferred but not 
required. Call John 519-
942-4103.

FREE HALL or SPACE 

in Orangeville for live music. 

Twice a month. 519-942-

7560.

2 BEDROOM CONDO for 
SALE at the BROMOUNT. 
Top floor with south facing 

view. Please call 519-216-

2830.

SCRAP CAR DISPOS-
AL – CASH PAID for Cars, 

Trucks, Vans – Big or Small. 

Call Joe at 647-294-2796.

WE PAY CASH for Scrap 
Vehicles - any size. We also 

buy construction and , equip-

ment. Open 7 days a week. 

Call 905-859-0817 (Peter).

APPRENTICE ELECTRI-
CIAN required for Springda-

le Electric. Send resume to: 

fred@springdaleelectric.com.

BUYING VINYL RE-
CORDS - STEREO – 45’s. 
Cash for antiques and collect-

ibles-stamp-coins. Call James 

at 416-569-9976.

HANDYMAN SERVICES - 

Providing an extra pair of help-

ing hands in the Orangeville 

area. No job too big or too 

small. One man and a truck 

services along with residential 

seasonal lawn maintenance 

also available. All jobs wel-

come. $25/hr. Call 519-447-

7550.   

HOME RENOVATIONS – 

kitchen/bathrooms: tiles/

wood/vinyl floors: plumbing / 

painting / stain / drywall: out-

door repairs – fences, decks. 

Call Alex at 519-938-7727.

ROM MASONRY - Based 
in Nobleton. We do big or 

small jobs. Chimneys, win-

dow sills, walls etc. All work 

guaranteed. Free estimates, 

seniors discount. Call Spen-

cer at 647-542-0559.

TREE PRUNING and RE-
MOVAL as well as minor land-

scaping. Free estimates. 20+ 

years experience. Call Russ 

at 416-802-9180. 

The LORD DUFFERIN 
CHAPTER IODE holds their 

meetings at the Lord Dufferin 

Centre on the 4th Tuesday of 

every month. We are looking 

for women who would like to 

help in the Community. Call 

519-941-1865.

IF YOU WANT to keep drink-

ing, that’s your business. IF 
YOU WANT to stop drinking, 

that’s our business. Call Alco-

holics Anonymous Hot Line, 

1-866-715-0005. www.aan-

orthhaltonerin.org. 

DRUG PROBLEM? We’ve 

been there, we can help! 

Please refer to georgianheart-

landna.org for a complete 

list of Narcotics Anonymous 

meetings. Call anytime 519-

215-0761.  

ARE YOU A WOMAN living 

with abuse? For safety, emer-

gency shelter, and counsel-

ling call Family Transition 

Place, (519)941-HELP or 

1-800-265-9178. 

FOR INFORMATION 

regarding HEART and 
STROKE, call Dori Ebel 

(519)941-1865 or 1-800-

360-1557. 

IF YOU or a FAMILY MEM-
BER are struggling with gam-

bling, Gamblers Anonymous 

is there to HELP. Call: 1(855) 

222-5542 or visit www.gato-

ronto.ca. 

ALZHEIMER SUPPORT 
GROUPS meet monthly for 

spousal & family support. Call 

(519) 941-1221. 

ORANGEVILLE SENIOR 
SOCIAL CLUB - A place to 

meet and make new friends. 

We meet Thursdays at 5:30 

pm. and twice a month at 1:30 

pm. Many activities. For more 

information call Betty at: 519-

942-3090.

ROOM FOR RENT

SPACE WANTED

CONDO FOR SALE

VEHICLES WANTED

ARTICLES WANTED

SERVICES SERVICESRESIDENTIAL  
SERVICES & REPAIRS

HELP WANTED

!!! WANTED !!!
WE PAY FOR GOLF BALLS

Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available

416-889-9365. Peter
NO MIN QTY OR NO MAX!!

PLEASE 
RECYCLE THIS 
NEWSPAPER!

REMEMBER TO
SHOP LOCAL!

REMEMBER TO
SHOP LOCAL!

ADVERTISING 
LOCALLY
WORKS!

PLEASE RECYCLE THIS NEWSPAPER!

ADVERTISING
LOCALLY WORKS!

Caledon Citizen
905-857-6626

519-941-2230

Hire?NEED TO

Call 519-925-2832 to advertise. FreePressShelburneCall Caledon at 905-857-6626 
or Orangeville at 519-941-2230 to advertise.
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