
6048 Highway 9, Schomberg 
800-843-1732

FIREPLACESTOP.COM

Family Owned Business Established In 1987

WE HAVE FINANCING 
THAT MAKES “CENTS”
It’s so EASY you can do it YOURSELF. 

Napoleon Heating 
and Cooling

Experience comfort without compromise. 
Napoleon heating and cooling systems 
bring innovation, effi  ciency, and peace 
of mind to every season—keeping your 

home perfectly balanced, from the coldest 
winter nights to the hottest summer 
days. Breathe easier, live better, and 

discover why thousands of homes across 
Canada trust Napoleon’s HVAC to deliver 

outstanding comfort year-round.

Napoleon Heating 
What is Napoleon’s 

Hybrid Heating Solution?
Hybrid Heating combines two heating 
technologies — an electric heat pump 

and a gas furnace — to deliver superior 
comfort, e�  ciency, and cost savings.

DROP IN TO SEE US TODAY AND LEARN MORE!

FOCUS ON DECORATING
88 First St. Unit #4A

Orangeville, ON L9W 3J6
519-942-8171

focusondecorating.ca

$20 OFF*

Offer valid for $20 OFF with Promo-code AURA manufacturer’s suggested retail price per 3.79L can of up to five (5) 3.79L cans if  
Benjamin Moore® premium, AURA® products. Redeemable only at participating retailer. Limit one per customer. Subject to availability.  

Retailer reserves the right to cancel this offer at any time without notice. Cannot be combined with any other offers. Offer expires 03/31/2026.

©2020 Benjamin Moore & Co. Aura, Benjamin Moore, Gennex, and the triangle “M” symbol are registered trademarks licensed to Benjamin Moore & Co.  
Color accuracy is ensured only when tinted in quality Benjamin Moore® paints. Color representations may differ slightly from actual paint. 6/20

The best just got better. 
Benjamin Moore set out to do the impossible  and make AURA® Interior paint even 

more beautiful, more durable and longer-lasting. Benjamin Moore elevated this ultra-
premium paint, which was already in a class by itself for deep, rich colour that lasts.

*with this ad

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!

ANNIVERSARY SALE

Enter our 
Anniversary 

draw for a set 
of Toronto 
Blue Jays 
Tickets!

Spring Into Spring Into 
Home Home 

ImprovementImprovement



The heart of your backyard, 
where stories ignite.

Napoleon products are a beautiful way to truly 
enhance your outdoor living space and extend 

the length of your seasonal enjoyment!

WE APPRECIATE YOUR BUSINESS, THANK-YOU!

6048 Highway 9, Schomberg 
800-843-1732

FIREPLACESTOP.COM

Family Owned Business Established In 1987

FOCUS ON DECORATING
88 First St. Unit #4A

Orangeville, ON L9W 3J6
519-942-8171

focusondecorating.ca

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!

Pirouette® Window Shadings

THE RIGHT 
SHADE 
CHANGES 
EVERYTHING

ANNIVERSARY SALE 
STARTS TODAY!

Spring Into Spring Into 
Home Home 

ImprovementImprovement



1-800-461-4401
donsheatingandcooling.com

*Call us for details. 
Limited time offer. 

SAVESAVE$$500500 **

off gas fireplaceinstallations

FIREPLACE FIREPLACE 
TUNE-UPTUNE-UP *Valid until Feb 26, 2026. Taxes extra.

was $199

$$129129**

NOWNOW

RENT
from $129.99/month

BUY
FINANCE
from $139.99/month

HEAT PUMP  
& FURNACE 

**OAC. *Limited time offer. Contact us for complete details. Taxes extra.

 INSTALLED

GET
up to$$20002000IN  ENBRIDGE REBATES!

*

IT’S YOURYOUR  

CHOICE!

FIREPLACESFIREPLACES
End of Season SaleEnd of Season Sale

*Offer valid until Feb 26, 2026. Taxes extra.

SERVICE CALLSERVICE CALL    
OROR TUNE-UP TUNE-UP

FURNACEFURNACE

$$119119**

was $169

OROR

66** MONTHS
NO PAYMENT
NO INTEREST
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A.M. KORSTEN
INC.JEWELLERS

163 Broadway
Orangeville

519.941.1707
www.korstenjewellers.com

Got an idea?
Let’s talk.

1-888-243-6343      www.orangevillechrysler.com

 519-941-4050
633341 Hwy. #10 

1.5 miles N of Orangeville 
orangevilleprecast.ca

Orangeville
Precast
Concrete Ltd.

Landscape, 
Masonry & 

Septic Products
For All The Supplies 

You Need

519-940-8521
324 Broadway, Orangeville

WINTER 
IS HERE!

Call to Book Your 
Check-up

Tires • Oil Change 
Battery • Coolant

HIGHWAY 9 EAST, ORANGEVILLE
1-888-279-9922   www.macmastergm.com

2019 / 2020 / 2021 / 2022 / 2023 / 2024

FOCUS ON DECORATING
88 First St. Unit #4A

Orangeville, ON L9W 3J6
519-942-8171

focusondecorating.ca
©2025 Benjamin Moore & Co. Ltd.  Benjamin Moore and the triangle M symbol are registered trademarks of 

Benjamin Moore & Co. Limited.  All other marks are the property of their respective owners. 
Offer valid at Focus On Decorating location only and can be terminated at any time.  See in store for details.

$20 OFF$20 OFF

519.940.9828
65 Fourth Ave, Orangeville

FEBRUARY 27 - MARCH 2

SAVE THE DATESAVE THE DATE
Paint & Stain
BOGO SALEBOGO SALE

www.JohnWalkinshaw.com

519-942-7413 
John@johnwalkinshaw.com

Looking to sell 
or buy a home?

County approves $52.7 million budget with 3.88 per cent increase

Dufferin County officials believe this 
year’s budget will stay the course toward 
its objectives even as it puts fiscal responsi-
bility at the fore. The county inked its 2026 
operating and capital budget during a spe-
cial meeting on Feb. 11. The spending plan 
has residents of the county’s eight munici-
palities pay an additional $16.20 for every 
$100,000 of assessed property value. That 
levy is in addition to individual municipal 
and education taxes.

The initial draft budget, which would have 
kept services and programs on par with the 
previous year, had an almost seven per cent 
increase after accounting for 1.17 per cent 
growth.

The total tax levy to support service deliv-
ery in the approved budget is $52,705,255. It 
results in a net taxpayer impact of 3.88 per 
cent after growth on the county’s portion of 
the tax bill.

Aimee Raves, the county’s finance manag-
er and treasurer, said Dufferin County aims 
to advance its Corporate Strategic Plan, but 
not all goals are achievable within current 
financial constraints.

“As a result, some initiatives have been 

deferred or scaled back, and sustaining ex-
isting programs and services remains chal-
lenging,” she said.

The levy includes a $7,910,244 capital in-
vestment toward the purchase or replace-
ment of assets, strengthening the county’s 
financial position, and preparing for future 
contingencies, as well as operating, capital, 
and special initiatives.

“The 2026 budget maintains essential 
county services and programs, supports pri-
ority initiatives under the county’s strategic 
plan, and introduces some items that will al-
low the county to invest in the community’s 
future,” according to a press release.

“The county will continue to work to 
achieve important plan objectives while 

keeping fiscal responsibility top of mind and 
mitigating the financial impact on Dufferin 
taxpayers.”

Money has been earmarked to support the 
Health and Human Services Hub and to de-
sign and construct a new operations centre. 
The county will work toward implementing 
its housing strategy and the Road Safety 
Master Plan.

Lisa Post, the county’s warden and Oran-
geville’s mayor, said Dufferin County finds 
itself in the same financial straits as other 
communities in Ontario and throughout 
Canada. That is, all levels of government are 
challenged to balance strategic objectives 
with fiscal responsibility.

The 2026 budget will help the upper tier 
address housing and homelessness, health, 
and community safety while keeping finan-
cial sustainability top of mind.

Sonya Pritchard, the county’s CAO, said 
the spending plan outlines some of the chal-
lenges faced at the upper tier.

“With a strong focus on mitigating the fi-
nancial impact for our taxpayers, we will 
continue to invest in Dufferin’s future and 
provide the services and programs that our 
community members rely on,” Pritchard 
said.

SLEDGE SKATE: A Family Day Skate was held at the Alder Street Recreation Centre in Orangeville on Monday, Feb. 16. Attendees had 
the option to use a sledge instead of skates to enjoy the afternoon. A member of Orangeville’s Accessibility Committee advocated for 
sledge hockey locally last year, and the Town of Orangeville purchased equipment to make it happen. At the Family Day Skate, a group 
of people using sledges share some smiles. See more photos on Page A7.

JIM WADDINGTON OF J.A.W PHOTOGRAPHY

Written By JAMES MATTHEWS
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RELIEF HOUSE 
ASSISTANT

905-860-0181 • abbeyfi eldcaledon.org

Abbeyfi eld Caledon is a community based, non-profi t home for independent 

seniors, nestled in a residential neighbourhood in the beautiful town of Caledon 

East.  With only 12 residents who live in their own suites, Abbeyfi eld offers a 

warm and inviting home-like atmosphere, providing nutritious home-cooked 

meals, and an environment where residents can gather and socialize.  

We are currently seeking a RELIEF HOUSE ASSISTANT who can support 

our two staff members when they are not able to attend work due to vacation, 

sick-leave etc. and with the possibility of working some additional days. You 

are a compassionate, caring and dependable individual who enjoys cooking 

and interacting with older adults as well as doing some light housekeeping and 

gardening which all contributes to the comfortable environment we strive to 

create for our residents. This role provides you with a meaningful opportunity to 

make a difference in the lives of older adults.

ESSENTIAL FUNCTIONS
• Prepare diverse and nutritious meals for the residents. 

• Maintain a clean kitchen and its equipment in a safe and sanitary condition, in keeping with all  

 provincial and municipal regulations.

• Perform some light housekeeping like sweeping, mopping, dusting, and cleaning the visitor washroom.

• In the warmer weather performing some light gardening like weeding, trimming and tidying.

EXPERIENCE/EDUCATIONAL REQUIREMENTS
• High school diploma or equivalent

• A passion and ability to cook for up to twelve residents.

• Availability to fi ll-in on short-notice if necessary.

• Successful completion of a Food Handling Safety certifi cate or willingness to successfully  

 complete an on-line course.

• Physical strength and mobility to climb stairs and perform light lifting, housekeeping and gardening.

• Ability to work independently with minimum supervision.

• Possess a friendly manner and effective interpersonal and communication skills with the ability to  

 easily relate to others.

• Experience working with seniors would be an asset.

• Effective time management skills.

• Able to successfully complete a Criminal Reference Check with Vulnerable Sector Screening

 Possibility to live on-site and rent a cheerful second fl oor studio apartment.

Interested candidates should forward their resume to Monica Frank at 
secretary@abbeyfi eldcaledon.org.  (AI will not be utilized during the recruitment process.)

NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

PART TIME OPPORTUNITIES IN
Orangeville, Shelburne, Grand Valley,  Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED
Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME
Drive with purpose and earn more.

Join our team of school bus drivers and enjoy extra pay.

PROFESSIONAL TRAINING
Attridge Transportation Inc. is providing friendly training for steady part-

time bus drivers (and in some cases spare drivers).

Professional Experience not required.  
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range 
of candidates to apply for this position.  Including people with disabilities.  Accommodations 

are available on request for candidates taking part in all aspects of the selection process.

Call 1-888-749-1515 or Email  jobs@attridge.com
attridge.com

Supplement 
Your Income

APPLY  TODAY!

Free Training 
Now

Community raises $60,000 in one week to support grieving family 

A fundraising campaign launched through 
GoFundMe is drawing strong community 
support for the children of a local mother 
whose family is now facing life without her.

The online fundraiser, titled Supporting 
Amber’s Children, was created to help cov-
er immediate and long-term expenses for 
her three children and their father, Corey 
Russell, after the passing of their mother 
and wife, Amber Russell.

The funds are intended to assist with new 
childcare arrangements, including before- 
and after-school care and daycare, as well 
as the everyday costs associated with rais-
ing a young family.

Melanie Elliott, the organizer behind the 
GoFundMe, said that the money will be 
carefully invested in the future of the kids 
by their father.

“Russell’s intention is to use the funds 
thoughtfully, to help with immediate needs 
and to set aside savings for the children as 
they grow older,” she said. “That includes 
supporting their future education and 
post-secondary opportunities. Corey and 
Amber have raised incredibly bright, capa-
ble children, and this fund will help ensure 
their potential continues to be nurtured in 
the years ahead.”

Organizers say the goal is to provide sta-
bility for the family while they adjust to sig-
nificant changes in their daily lives.

“More than anything, these kids need 
love, consistency, and a community that 
continues to show up for them,” Elliott said.

Amber and her family have been part 

of the Orangeville community since 2013, 
where they built strong local ties through 
volunteer work, childcare and communi-
ty involvement. Known for her caring and 
compassionate nature, Amber volunteered 
as a Girl Guide leader and served on a 
school parent council.

Elliott said that Amber, a stay-at-home 
mother, also provided childcare for other 
families, offering a welcoming, supportive 
environment for the children in her care.

“Amber was the kind of person who 
quietly made a big impact. She was warm, 
thoughtful, and deeply caring,” Elliot said. 
“She volunteered in the community as a 
Girl Guide leader and was on the Parent 
Council for her girl’s school. She was al-
ways willing to lend a hand where it was 
needed.”

She added, “For many families, her home 
was a safe, loving place their kids went ev-

ery day. She didn’t just ‘watch’ children, she 
nurtured them, protected them, and treat-
ed them like her own, and that’s speaking 
from personal experience.

Amber and Corey Russell had been to-
gether since 2011 and raised three children 
– Hailey-Jade, Olivia and Crew.

Amber played a constant role in her 
children’s upbringing, managing daily rou-
tines and caring for their needs, including 
serving as the full-time caregiver for their 
youngest child. The fundraiser aims to help 
maintain the stability and opportunities she 
worked to provide for them.

After just over a week of fundraising, 
beginning on Feb. 10, community support 
has pushed the fundraising campaign past 
$60,000, placing it just shy of its $70,000 
overall goal within a very short window.

Family members said the outpouring 
of support from the community has been 
deeply meaningful. Donations, messages 
of encouragement, meals and other ges-
tures of kindness have demonstrated the 
impact Amber had on those around her 
and reflected the strong sense of compas-
sion within the community.

Russell said that the support he’s seen 
for their family is a perfect reflection of 
who Amber was as a person.

“The donations are a testament to who 
Amber was, and that’s exactly what it feels 
like. The generosity we’ve seen reflects the 
impact she had on so many families and 
lives,” he said. 

“The Orangeville community should be 
incredibly proud. The way people have 
shown up through donations, messages, 
meals, and quiet acts of kindness. It speaks 

volumes about the kind of community this 
is. In the midst of heartbreak, there has 
been such a powerful display of compas-
sion.”

Russell added, “It’s a reminder that Am-
ber’s love and influence extended far be-
yond her own home, and that her children 
are surrounded by a community that truly 
cares. Orangeville, thank you.”

To view the GoFundMe and further in-
formation, go to: gofundme.com/f/support-
ing-ambers-children

GONE TOO SOON: Amber is remembered 
as a kind of person who quietly made a big 
impact. A community volunteer and Girl 
Guide leader, she was best known for al-
ways offering a helping hand to anyone who 
needed one. She is survived by her husband, 
Corey Russell and their three children, Hai-
ley-Jade, Olivia, and Crew.

CONTRIBUTED PHOTO

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Ontario Provincial Police staff changes impacts Mono’s police service agreement
Mono’s OPP service agreement will be 

altered starting in March, and the change 
won’t mean extra costs.

Mono pays for policing above the stan-
dard OPP agreement. The current addition-
al policing agreement runs until December 
2029 and includes 1.25 full-time equivalent 
(FTE) officers to cover enhanced traffic 
enforcement. That’s going to change on 
March 1.

The provincial police force said last fall 
that a number of part-time officers had re-
tired and that it wouldn’t be able to meet 
the extra 1.25 FTE, which equates to two 
part-time officers.

One of those officers left the detach-
ment, and the second officer retired.

The OPP informed Mono late last year 

that the municipality’s policing contract 
needed to be amended. Specifically, the 
service wanted to change the agreement to 
one FTE.

“I was pretty adamant that we should 
have no decrease in service,” Mono Mayor 
John Creelman said.

Instead of hiring a pair of part-time offi-
cers, the police force informed the munic-
ipality that it would hire a single full-time 
officer. And that’s the reason for the FTE 
decrease.

A report to council indicates that a 
change to one FTE doesn’t mean a loss in 
policing in Mono.

Mayor John Creelman said paid duty of-
ficers can supplement the new agreement 
if extra policing is required and the funds 

are available.
Paid duty rates range from $88.53 to 

$113.33 per hour. Vehicle and admin costs 
are additional. A typical four-hour traffic 
patrol would cost about $130 per hour.

“One advantage of paid duty is that it 
gives the town significant control over 
when and where additional police services 
are deployed,” according to the staff re-
port.

The 2026 cost summary for policing is 
estimated at $219,737 for one FTE. That 
means a $62.43 cost per Mono household. 
That’s almost an extra three per cent more 
than the 2025 cost estimate.

Councillor Melinda Davie asked how 
council will know when more policing is 
required.

Creelman said the extra paid duty comes 
into effect when the town triggers it.

“We could do so, for instance, on long 
weekends,” he said. “We could also do it in 
specified spots.”

“When it comes to paid duty, I think that 
council might just give general direction to 
staff on either a dollar amount or the type 
of times and locations that they’re interest-
ed in,” said Fred Simpson, the town’s clerk. 
“Whichever way council wants to go.”

“We could do both, actually,” Creelman 
said.

Les Halucha, the town’s treasurer, said 
the change doesn’t require more money 
from town coffers.

“In fact, if we never trigger a paid duty, 
we actually save money,” Creelman said.

“Amber was the kind of person who 
quietly made a big impact. She was 
warm, thoughtful, and deeply caring. 
She volunteered in the community  
as a Girl Guide leader and was on  
the Parent Council for her girl’s 

school ... She was always willing to 
lend a hand where it was needed.”

Melanie Elliott
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65 Fourth Ave. Orangeville
519-940-9828

BOGO SALE
February 27th to March 2nd

on all Paint & Stain

TO LIFE
BRINGColourYOUR

Orangeville council tightens pedestrian safety near downtown high school 
Orangeville council recently adopted mea-

sures to improve intersection safety.
And Councillor Joe Andrews said a three-

way stop, included among those measures 
in the Orangeville District Secondary School 
and Tony Rose Memorial Sports Centre, is 
long overdue.

“It will end up providing opportunities not 
only for safety mitigation, but also traffic 
mitigation in the proper way,” he said.

The new traffic control measure was in-
cluded among amendments to Orangeville’s 
Traffic Management and Parking Bylaw ad-
opted during council’s Feb. 9 meeting.

Among other recommended changes was 
replacing the current yield sign at Sunset 
and Sunset/Faulkner (south) with a new stop 
sign requiring westbound vehicles to stop.

The town will replace the current yield 
sign at Sunset and Sunset/Northgate (north) 
with a Stop sign requiring eastbound vehi-
cles to stop.

A yield sign at Forest Park and Northgate 
will be replaced with a stop sign requiring 
eastbound vehicles to stop on Forest Park.

And a new stop sign will be added on 

Bythia Street at Victoria Street to make the 
intersection an all-way stop, providing a con-
trolled crossing for pedestrians and school-
age children.

A new stop sign will be added on Thomp-
son Road to make the intersection an all-way 
stop, providing a controlled crossing for pe-
destrians and school-age children.

And new stop signs will be installed on 
Northmen Way at the entrance to the high 
school parking lot to make this location an 
all-way stop.

Deputy Mayor Todd Taylor said the traffic 
measures have been in the works for a while, 
since residents in the area advocated for the 
changes.

“With anything in any area, it’s just so re-
warding when people actually reach out and 
want to engage and try to make change,” 
Taylor said. “And look at what’s going to 
happen.”

Mayor Lisa Post agreed.
She said several pedestrian crossing con-

cerns about the high school and arena area 
were broached during meetings of the may-
or’s youth advisory committee.

“This is the first step of a few to enhance 
the safety in the area,” Post said.

Written By JAMES MATTHEWS

Businesses cash in on Orangeville façade program grants
A report to Orangeville council shows that 

community improvement grants need an in-
crease in dollars to keep up with higher con-
struction costs.

A 2025 Community Improvement Plan 
(CIP) summary report included suggestions 
for promotional efforts to attract new busi-
nesses, expanding priority zones, increasing 
collaboration between municipal commit-
tees with similar mandates, and considering 
future amendments to the funding amounts 
stated in the CIP.

“Feedback received from applicants and 
CIP committee members suggests some of 
the maximum eligible grant amounts are 
too low compared to current construction 
costs,” according to a report to council.

Limiting grant amounts per project helps 
maintain fair, equitable availability to as 
many eligible projects as possible without 
negatively impacting the CIP reserve fund.

The plan, adopted in July 2022, includes 
eight incentive programs that support pri-
vate-sector investments in revitalization 
projects to advance municipal economic de-
velopment objectives.

The CIP is monitored annually to assess 
program uptake and the scale of private sec-

tor investment leveraged by grant awards. It 
also helps evaluate program effectiveness.

Last year was the CIP’s second year and 
yielded seven grant applications that were 
approved. The majority of applications were 
for façade improvement projects in down-
town.

Grants last year totalled $83,187 toward 
eligible costs for approved projects.

Nine grants were awarded in 2024, total-
ling $87,822 in committed funding for eligi-
ble improvement projects.

CIP recommends an interim review of the 
plan in Year 3 to determine whether each 
program has met the goals and objectives 
and to assess the effectiveness of the com-
mittee and staff in administering and market-
ing the program.

A more detailed review of the plan is to 
occur in Year 5.

The report to council indicates that staff 
feel there has been effective uptake of the 
key CIP incentive programs through the first 
two full years of implementation.

Interest in the program this year will de-
termine if additional promotion or program 
changes are needed, according to the report.

“This has benefitted a number of business-
es from an economic development perspec-
tive,” Councillor Joe Andrews said.

Written By JAMES MATTHEWS

ROAD SAFETY: Orangeville council is enhancing safety at local intersections with plans 
to change some yield signs to stop signs and add new stop signs at existing intersections. 

JOSHUA DRAKES PHOTO

FRESH FAÇADES: Seven Orangeville businesses utilized the municipality’s grant program 
for downtown façade improvements last year. Town staff told council the grant program 
had successful uptake and interest in the program this year will determine its future.

JOSHUA DRAKES PHOTO
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Town of Orangeville

Community 
Recognition Awards
The Community Recognition Awards celebrate 
the people who make Orangeville a better place 
to live. They recognize volunteers, local achievers 
and community champions whose efforts help our 
community grow stronger and more connected.

• Volunteer Service Awards: for long-term volunteer 
contributions in community and social services, 
sports and recreation, and arts and culture

• Citizen Achievement Awards: for individuals or teams 
who have achieved success at the provincial, national 
or international level in sports or arts and culture

• Community Champion Award: for someone who has made 
a lasting impact on community life over 10 or more years

• Mayor’s Special Achievement Award: 
recognizing an extraordinary contribution 
that brings distinction to Orangeville (public 
nominations not accepted for this award)

orangeville.ca/RecognitionAwards

Nominations are open until February 27 at 4 p.m.

Town of Orangeville

2026 interim 
property taxes
Taxpayers in the Town of Orangeville are reminded 
that the first instalment of the 2026 interim tax 
bill is due on Tuesday, February 24, 2026.

Please note: failure to receive a tax bill does not relieve 
the taxpayer of the responsibility for payment and/or late 
penalty charges. Penalties are charged at a rate of 1.25% 
on the first day of each month following the due date.

To obtain a copy of your tax bill, contact Finance by:

Phone: 519-941-0440 ext. 7306
Email: propertytaxes@orangeville.ca 
In person: Town Hall, 87 Broadway

Upper Grand District School Board updates expectations of students on no-bus days

No-bus days, typically caused by inclem-
ent weather, will no longer be considered 
days off, and students are expected to make 
their way to class if possible.

The Upper Grand District School Board 
(UGDSB) has made significant changes to 
its guidelines regarding buses and winter 
conditions in Dufferin. Previously, many 
treated bus cancellations as a day off for 
most students. The curriculum was slowed, 
or previous lessons were revisited, because 
most kids were absent.

That will no longer be the case.
A new campaign by the UGDSB wants 

parents and students to know that, going 
forward, the curriculum may continue re-
gardless of whether buses run.

Heather Loney, communications and 
public relations manager for the UGDSB, 
framed the situation as an awareness cam-
paign rather than a change in practice.

“The Every Day Counts campaign, specif-
ically around schools on no-bus days, isn’t 

a change in guidelines or policy,” she said. 
“Rather, the aim of the Every Day Counts 
campaign is to ensure families and students 
know that schools are open and learning 
still can happen on no bus days. And that 
students are welcome to attend when it is 
safe to do so.” 

Loney said that it’s not a binary change, 
and inclement weather and other factors will 
continue to be considered. If many students 
are absent for any reason, the curriculum 
can still be reduced or paused if necessary.

“As always, educators use their profes-
sional judgment when determining what to 
plan and teach during a lesson,” she said. 
“There are often times when many students 
in a class are away or absent for a variety 
of reasons, including inclement weather. 
In these cases, it would not be unusual to 
reduce the amount of new material being 
taught or to focus more on consolidating 
previously learned concepts.”

Peggy Bond, chair of the Parent Involve-
ment Committee at Orangeville District 
Secondary School, noted that a factor in 
this change was a concern from the schools 

about students losing valuable learning time 
on no-bus days.

“We had a lot of no bus days in January,” 
she said. “I think it was up to nine or 10 in 
January, and then I think we had two in De-
cember. So, in our board here, we lost 11 
learning days.”

She also said this raised concerns about 
what it might mean for higher-grade stu-
dents looking to pursue post-secondary ed-
ucation.

“There was a definite learning loss to 
these students,” she said. “Which, in the 
higher grades, means that they might be go-
ing to university a little less prepared than 
people in other geographic areas that don’t 
lose these days.” 

The goal of this change is to ensure the 
larger student body doesn’t fall too far be-
hind due to inclement weather.

Students who reside within the school’s 
walking zone will be expected to attend on 
bus cancellation days, while students who 
rely on buses will not.

Students who walk to school and do not 
get to school will be marked with unexcused 

absences, while bus students will automati-
cally have excused absences.

Ultimately, the Upper Grand District 
School Board’s goal with the campaign is 
meant to strike a balance between maintain-
ing consistent learning and recognizing the 
realities of winter travel in Dufferin County. 

While families are encouraged to priori-
tize safety when deciding whether students 
can attend, officials hope the renewed em-
phasis on attendance will help minimize 
disruptions, preserve valuable classroom 
time, and ensure students remain on track 
academically.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

DONATION FOR DOG GUIDES: (Left) The Orangeville Lions made a $25,000 dona-
tion to the new national Lions Dog Guides facility in Oakville on Feb. 12. The local club 
has pledged a total of $50,000 over five years. Pictured, from left, are Orangeville 
Lion Don Sinclair, Richard Banyard from the Lions Foundation of Canada Dog Guides, 
Orangeville Lion Stephen Knapp, and Orangeville Lion Dr. Wally Pugh. The dog, PJ, is 
being trained for Autism support. 

CONRIBUTED PHOTOS

NEW FACILITY: (Above) The new national Lions Dog Guides facility in Oakville is 
under construction. Once it opens, the facility will have the capacity to train 250 
dog guides each year. The current facility has the capacity to train around 150 dogs 
annually. Depending on the dogs’ temperament, they are trained to provide support 
to people with seizures, autism, vision issues, or hearing problems. The dogs are also 
used in facility support to assist professionals who treat vulnerable people who have 
experienced trauma.
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Trenton man arrested for attempted 
murder following pair of stabbings 

A 31-year-old man from Trenton, Ont. has 
been arrested for attempted murder, among 
other violent charges, following an incident 
in Orangeville late last week. 

Dufferin Ontario Provincial Police (OPP) 
officers responded to a call for a disturbance 
at residence in Orangeville, where they 
found two people suffering from serious in-
juries on Feb. 13 around 11 p.m.

The OPP’s preliminary investigation deter-
mined that both victims sustained injuries 
consistent with a stabbing. One victim was 
transported to a Toronto-area trauma centre 
with life threatening injuries, while the other 
victim’s injuries were deemed minor in na-
ture.

An officer with the Dufferin Detachment 
of the Ontario Provincial Police sustained 
minor injuries while arresting the accused 
individual.

As a result of the OPP’s investigation, Na-

than Arsenault, 31, from Trenton, has been 
charged with:

• Attempt to commit murder
• Assault with a weapon
• Assault a peace officer
The accused was transported to Duffer-

in Detachment and will be held pending a 
bail hearing. None of the charges have been 
proven in court.

The police say there is no threat to public 
safety.

The Dufferin OPP’s investigation ongoing, 
with support from the Nottawasaga OPP 
Crime Unit. 

Anyone with information in relation to 
this incident is asked to contact the OPP at 
1-888-310-1122. Callers who wish to remain 
anonymous, can do so by calling Crime Stop-
pers at 1-800-222-8477 (TIPS). Successful 
tips may be eligible to receive a cash reward 
of up to $2,000. 

Heritage Orangeville expands Historic 
Awareness Plaque Program, encourages 
homeowners to participate

Heritage Orangeville has expanded the 
Historic Awareness Plaque Program, re-
launching with the inclusion of buildings 
constructed prior to 1950.

The program offers property owners the 
chance to become part of the Orangeville 
story by showcasing their building or 
home’s connection to Orangeville’s histo-
ry. Throughout the community, awareness 
plaques highlight the approximate date of 
construction, name of the original owner 
and their profession.

“These plaques are a meaningful way 
to connect our community today with the 
community of yesterday,” said Councillor 
Debbie Sherwood, chair of Heritage Oran-
geville. “By expanding eligibility to build-
ings constructed before 1950, we’re opening 
the door for more property owners to share 
the unique stories that make Orangeville 
special.”

Historic awareness plaques help highlight 
the important architectural, historic and 
cultural features within the community, pro-
moting appreciation of Orangeville’s heri-
tage. Unlike official heritage designations 
registered under the Ontario Heritage Act, 
awareness plaques do not carry conserva-
tion restrictions.

“Every plaque is a piece of the puzzle 
sharing about our early settlers, families 
and architectural character that continues 
to define our town,” Sherwood added.

Property owners interested in applying 
must make sure their building retains its 
architectural and historical integrity. Appli-
cations can be completed online, with alter-
nate formats available upon request.

There is no cost to participate in the pro-
gram.

For more information visit orangeville.ca/
HistoricPlaques.

SOLD-OUT SHOWS: Chantal Kreviazuk performed to appreciative crowds at Revival 
1863 in Orangeville, during three shows held on Thursday, Feb. 12 and Sunday, Feb. 15. 
On Jan. 28, when the first show was announced for Feb. 15, tickets sold out in three 
hours. In response, Revival 1863 added a matinee show on the same day, which also 
sold out within hours of being posted. A third show was added on Feb. 12, to accom-
modate the local demand. Kreviazuk is a three-time JUNO Award-winning and Gram-
my-winning singer/songwriter. Fans of her work experienced an intimate performance 
at the venue. Revival 1863 is located in the basement of Barley Vine Rail at 35 Arm-
strong St., Orangeville. 

CONTRIBUTED PHOTO

OPP snowmobile patrol units check nearly 
140 riders over Family Day weekend 

Enhanced joint snowmobile patrols were 
conducted by Ontario Provincial Police 
(OPP) officers across several trails over the 
Family Day long weekend (Feb. 13-16). The 
Central Region OPP’s Snow Vehicle, All Ter-
rain Vehicle, Vessel Enforcement/Education 
(SAVE) Unit focused on trail safety, impaired 
operation, and compliance with the Motor-
ized Snow Vehicles Act (MSVA).

On Friday, Feb. 13, OPP SAVE members, 
alongside Dufferin Detachment officers, 
completed joint patrols in and around Duf-
ferin County. Approximately 33 snowmo-
biles were checked, resulting in two alco-
hol-related charges and two warnings under 
the MSVA being issued.

On Saturday, Feb. 14, SAVE members, 
alongside Collingwood Detachment officers, 
conducted joint patrols in the Collingwood 
area. Approximately 60 snowmobiles were 
checked, resulting in 10 charges and five 
MSVA warnings being issued. One driver re-
ceived a seven day licence suspension after 
registering a warn range blood alcohol level 
(0.05 to 0.079).

The SAVE Unit continued joint patrols in 
the Collingwood area on Sunday, Feb. 15, 
checking approximately 45 snowmobiles. 
As a result of the patrol, eight charges were 
issued, primarily related to chin strap viola-
tions, improper mufflers, and one speeding 
offence. One operator was charged under 
the Liquor Licence and Control Act for open 
alcohol.

The OPP is reminding all snowmobile op-
erators to make safety their priority while 
out on the trails. “Riders are urged to wear 
proper safety equipment, including secure-
ly fastened helmets, operate at safe speeds, 
and stay on marked, open trails,” reads a 
press release from Central Region OPP.

“Alcohol and drugs have no place in snow-
mobiling. Impaired riding puts everyone at 
risk. Snow and ice conditions can change 
rapidly, and operators are encouraged to 
check trail status, ride according to condi-
tions, and let someone know their planned 
route and expected return time.

“Safe, responsible riding helps ensure ev-
eryone enjoys the winter season.”
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Electric Vehicle
Test-Drive

FREE

Saturday February 28
  Centre Dufferin Recreation Complex

9:00 am - 3:00 pm

Saturday February 28
  Centre Dufferin Recreation Complex

9:00 am - 3:00 pm

Book your test drive appointmentBook your test drive appointment

 Drop-ins are welcome, but priority will be given to scheduled visitors.

plugndrive.ca/events

The best way to understand the power, efficiency,
and thrill of driving an electric vehicle is to get

behind the wheel yourself.

plugndrive.ca/events

Diana is our absolute stunning 8 year old long-
haired princess. She was brought to FCR to socialize 
and in the past two years we have seen her come 
out of her shell. She is a peaceful girl who would 
prefer a quiet home. She gets along well with other 
cats and can co-habit with dogs without issue. 
She truly wants a home where she can receive 
pets and lounge in a warm bed.

 Adoption fee is $275. She is spayed, microchipped, 
vaccinated, dewormed and � ea treated. 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Diana

adopt
a cat

128 Main Street East, Shelburne, L9V 3K5
519-925-1215

*CALL TODAY FOR YOUR FREE HEARING TEST

Hearing Loss 
Is Making 
You Tired
(Don’t Blame The Season)

Mulmur Community Fund generates enough funds to begin offering grants in 2027

The Mulmur Community Fund is ready 
to bring lasting benefits to residents by sup-
porting local recreation and cultural initia-
tives without drawing on the township’s reg-
ular budget.

Created under the umbrella of the Duf-
ferin Community Foundation, the fund will 
provide grants for projects that enhance the 
quality of life in Mulmur.

Gord Gallaugher, founding chair of the 
Dufferin Community Foundation (DCF), 
said that, unlike traditional municipal fund-
ing, the Mulmur Community Fund is not in-
tended to cover core government services.

“It’s designed in general terms to enhance 
quality of life in Mulmur or for the residents 
of Mulmur Township, but it’s not meant to 
subsidize any township-related or regular 
government-related things,” he said. “So it’s 
not strictly recreation, but extra things that 

fall a little bit outside of the normal govern-
ment-funded things.”

The fund targets extras that enhance ame-
nities in small communities but are difficult 
to finance with tax dollars alone. Decisions 
on how the money is distributed will be made 
by a citizens’ committee appointed jointly by 
Mulmur council and the DCF, ensuring local 
voices guide where support is directed.

“There are a lot of recreation related items 
that would qualify for funding from this – ev-
erything from trail development to perhaps 
tennis courts or pickleball courts that hav-
en’t been here before,” Gallaugher said. “The 
township is in the midst of a major fundrais-
ing effort to greatly renovate our arena in 
Honeywood, and I would imagine that there 
would be some of the things there that could 
be funded from this fund as well.”

The fund was first initiated in 2021, but 
growth was slow until a recent focused cam-
paign gave it a major boost.

Through direct email outreach to local 

residents and word-of-mouth promotion, 
organizers raised enough money to push the 
fund past its crucial $25,000 threshold — the 
minimum balance required before grants 
can begin to flow.

“It didn’t come together quite naturally at 
first, and there wasn’t any specific promo-
tion for it… so it was very slow until it got 
this boost,” Gallaugher said. “If a fund is cre-
ated but it lingers there, attracting not much 
in the way of attention or money, donations, 
for a period of time, it’s going to be folded 
into something else, because it’s unsustain-
able.”

“That makes it all the more gratifying that 
we’re now over that hurdle,” he added.

Donations have come from both long-
time supporters and new contributors who 
learned about the initiative through recent 
publicity and local newspaper coverage.

Now that the fund has reached that re-
quired goal, the next phase is about impact 
and visibility. Beginning in 2027, the invest-

ed capital will generate annual grant dollars 
that can be distributed over an extended pe-
riod, providing long-term support for grass-
roots projects in Mulmur.

“The foundation model is that the mon-
ey we raise is invested, and so we have an 
amount of money then to grant every year 
forever,” Gallaugher said. “So the amount of 
money we’ve raised is not going to be gob-
bled up in a year or two. It’s invested, and 
we have small amounts there over years. So 
there can be some very long term effects as 
well.”

As grants are awarded and publicly an-
nounced by the Dufferin Community Foun-
dation, organizers expect community aware-
ness – and further donations – to grow, help-
ing the fund expand and increase what it can 
return to the township year after year.

For more information on the Mulmur 
Community Fund, go to: dufferincommunity-
foundation.ca/mulmur-community-fund-do-
nation/

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Orangeville Public Library invites public to Exploratorium launch
The Orangeville Public Library’s much 

anticipated makerspace, the Exploratori-
um, is ready to open its doors, celebrating 
its grand opening with the community on 
Feb. 23. 

Located at the Alder library branch, the 
Exploratorium offers library cardholders 
hands-on access to creative technologies, 
collaborative programming and opportuni-
ties to learn new skills in an inclusive, wel-
coming environment.

“Public libraries have always been places 
of learning and discovery,” said Laura War-
ner, chief executive officer. “The Explor-
atorium expands that role by giving people 
access to tools, technologies and program-
ming that foster creativity, collaboration 
and new forms of literacy. It’s about intro-
ducing the community to technologies they 
may not otherwise have access to and cre-
ating space for people to learn together.”

The Exploratorium’s Grand Opening is 
on Feb. 26 at 11 a.m. and will be open for 
that day. Lab hours will be posted following 
the event.

Makerspaces support creativity, ex-
perimentation and lifelong learning in a 
hands-on environment, also serving as a 
workspace for local makers and artisans to 
share skills and collaborate with their com-
munities. 

A mix of library-led programming and 
open lab hours will be offered at the Ex-
ploratorium, available to Orangeville Pub-
lic Library cardholders. Open lab hours and 
programs will be posted on the library’s 

website.
“This new space reflects the library’s 

values of curiosity, inclusivity and lifelong 
learning,” said Peter LeBlanc, chair of the 
library’s board. “The combination of inno-
vative technology and creativity with a spir-
it of collaboration really captures the heart 
of what a modern library can be.”

The tools and technology offered in the 
space will support everything from creative 
hobbies and skill development to small-
scale product creation, digital storytelling 
and personal archiving. 

At its launch, available tools will include:
• 3D printing and 3D scanning for proto-

typing, design and creative projects
• textile arts equipment, including sew-

ing, serging and embroidery machines
• CO

2
 laser engraver for cutting and en-

graving
• smart cutting tools for vinyl, fabric and 

specialty materials
• robotics and microcomputing kits to in-

troduce coding and electronics
• mixed reality tools, including a VR 

headset and 360° camera
• digitization and memory lab to convert 

photos, film, VHS tapes and audio record-
ings into digital formats

“Our staff are opening doors so that our 
community can add innovation to their list 
of life-long skills, said LeBlanc. “This space 
will support users of all ages and is an in-
vitation to our patrons to dream big, build 
boldly and see themselves as creators, in-
ventors and innovators. Our Board is excit-

ed to have supported this worthwhile en-
deavour. I can’t wait to see people using it.”

Full details about lab hours, programs 

and how to get started can be found at or-
angevillelibrary.ca/Exploratorium. 

MAKERSPACE OPENING AT ALDER: The public is invited to attend the Orangeville Public 
Library’s Alder branch for the grand opening of its Exploratorium on Feb. 23 at 11 a.m.

FILE PHOTO
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COMMUNITY COMES TO-
GETHER: The Alder Recre-
ation Centre was a hot-spot 
for family-fun on Monday, 
Feb. 16. To celebrate Fam-
ily Day, the Town of Oran-
geville held a free commu-
nity skate and swim, as well 
as activities at the Alder 
branch of Orangeville Pub-
lic Library. Displays from 
Heritage Orangeville were 
also set up to educate resi-
dents about the town’s his-
tory. 

JIM WADDINGTON 
OF J.A.W PHOTOGRAPHY
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PUBLIC 
MEETING

DISCHARGE OF FIREARMS BYLAW

February 24, 2026
9:15 AM

Location: Mono Town Hall (347209 Mono Centre Road)
townofmono.com/firearms

Saturday March 7, 2026
110 O’Flynn St, Shelburne ON

3pm - open ice, come try curling
5pm - throw closest to the prize on the ice 

6pm - food and music from The Curling Stones

Open to all, come see what the curling club is all about

SHELBURNE CURLING CLUB
Come celebrate 100 years of the 

Contact Lindsey Metz for more information 
lindseyy.metzz@hotmail.com

Orangeville author speaks out about PTSD and police culture in new book

Orangeville author Lana Boland is sharing 
her personal journey through trauma and re-
covery in her book, Aftershot - From Silence 
in Policing to Unstoppable Beyond PTSD. 
The memoir explores the hidden mental 
health struggles faced by those in law en-
forcement.

Built around personal reflections and lived 
experience, the book explores the emotional 
weight of frontline work and the challenges 
officers often face when seeking support. It 
presents a series of personal stories and ob-
servations that highlight both the personal 
and institutional realities of policing, while 
also offering a broader perspective on the 
profession’s culture.

The 120-page book offers a candid look 
at the psychological toll of policing, focus-
ing on issues such as post-traumatic stress 
disorder (PTSD), workplace culture and the 
stigma surrounding mental health within the 
profession.

The project began unexpectedly in 2024 
after Boland experienced a work-related in-
jury that resulted in a PTSD diagnosis. For 
Boland, she never initially intended to write 
a book, but after some encouragement, she 
changed her mind.

“The book is sort of like a weird story, 
because I didn’t mean to write it,” she said. 
“I ended up with PTSD in May of 2024, for 
a work-related injury, and my psychologist 
insisted I journal. About a year in, she said, 
Lana, you have a way with words. You’re 
writing a book. I said, What? What are you 
talking about? I’m absolutely not writing a 
book. I hardly know how to work a comput-
er, nor do I own one.”

Boland continued, “So she forced me to 
buy a laptop and to justify the purchase, I 
just went outside for a couple of hours every 
day, and I just started writing things down as 
they came to mind, and lo and behold, within 
a month, I had a book.”

At its core, Boland says the book was writ-
ten to help others feel less alone. She was 
motivated in part by learning about police 
suicides and what she sees as ongoing gaps 

in mental health support within the 
profession.

“The goal and the reason why I 
sort of started showing people my 
work was at first frustration,” Bo-
land said. “That turned into officers 
saying, this is the first time I’ve ever 
felt seen just (by) you writing your 
words. That’s exactly how I feel... if 
just me writing a book would make 
one person... feel less alone, then it 
did its job.”

“My goal wasn’t even to speak 
out originally; it was telling my sto-
ry so officers would feel less alone, 
or humans would feel less alone,” 
she added. “You are not alone, and 
there’s nothing wrong with you.” 

Boland said that her frustration, 
anger and disappointment in police 
leadership led her to speak up and 
share her story in her book.

“Once you’re internally injured, 
the service ices you out,” she said. 
“They don’t even try to support you... 
you’re sort of sequestered, separat-
ed from the job you knew, the people 
you knew, nobody wants anything 
to do with you. It’s like you’re sud-
denly taboo just to be friends with, 
and they don’t really offer help... and 
you’re alone.”

“Officers have been screaming 
into a void for years, and were aban-
doned when they needed help the most... 
Imagine going through PTSD... alone and in 
shame and silenced by design,” Boland add-
ed.

She deliberately avoided naming specific 
police services or individuals in the book. 
Instead, she keeps details general, allowing 
readers — particularly those working in sim-
ilar fields — to see their own experiences 
reflected in the themes. The approach also 
encourages wider public understanding of 
the human impact of police work.

Boland’s own path to policing was shaped 
by personal experiences earlier in life. Trau-
matic events in her youth influenced her de-
sire to help others facing difficult situations.

After graduating during the 2008 to 2009 

economic recession and struggling to find 
work, she began working in a police ser-
vice’s records department. She later transi-
tioned into frontline roles, experiences that 
would eventually form the foundation of her 
book.

Her journey — from early idealism to 
the realities of the profession — is a cen-
tral thread throughout Aftershot, providing 
context for her reflections on workplace cul-
ture, psychological injury and recovery.

With a decade of experience as a sworn 
officer and six years in civilian law enforce-
ment, Boland hopes to spark open conver-
sations about mental health in policing, en-
courage cultural change, and promote stron-
ger support systems for officers through 

Aftershot.
Boland wants to see more officers inspired 

to speak up rather than being too afraid to 
defend themselves. She wants to see her 
daughter grow up in a world where she can 
be confident, authentic and outspoken with-
out fear of retribution or pushback.

“I spent my life shrinking to make other 
people comfortable, and I want to live in a 
world where we don’t have to shrink our-
selves to be heard, to be seen,” she said. 

“You are worthy.”
By sharing her story, Boland aims to 

break the silence surrounding PTSD in law 
enforcement and highlight the importance 
of compassion, accountability and care for 
those who serve their communities. 

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

PAGE TURNER: Lana Boland hopes to shine a light on an overlooked aspect of policing – mental 
health. Inspired by her own PTSD diagnosis and inspired by those around her, Boland wrote After-
shot to give a voice to officers suffering in silence. The book is also meant to remind anyone who 
feels beaten down that they are not alone, they are seen, and they are worthy of where they are.

CONTRIBUTED PHOTOS

PLAYING TODAY’S BEST 
AND YESTERDAY’S FAVOURITES

LISTEN LIVE ON 
ORANGEVILLETODAY.CA

In need of professional DJ services for 
your party, wedding or event?
Contact us at DufferinDJs@gmail.com 
or 289-404-4579 to learn 
more and get a quote.

In need of professional DJ services for your 
party, wedding or event?

Look no further than Dufferin DJs! 
We have everything you need to get the 

dance floor movin’ & groovin’!

Contact us at DufferinDJs@gmail.com 
or 289-404-4579 

to learn more and get a quote.



ORANGEVILLE CITIZEN | FEBRUARY 19, 2026  A9

 

LINKS:

24_MIL_ONTARIO_GOVERNMENT_06_
STEAMROLLER_01595_N.PSD (CMYK; 624 PPI), 
ON_REV_LOGO_CMYK.EPS, PO_REV_LOGO_EN_
COLOUR_CMYK.AIArt Director:

Copywriter:
Print Mgr:

Client Serv:
Studio Artist:

S BAHSALI, T COPOC  
NONE
MARIA GOSS
ARIANE RIOS, MANUELA KOUAMI
JASON ROONEY

Inks:  CYAN,  MAGENTA,  YELLOW,  BLACK 

File Location: /VOLUMES/CURRENT/CLIENTS_A-J/CABINET_OFFICE_2025/MOL_25_1004_PROTECT_ON_WORKERS/MOL_251004_11X10_PROTECT_WORKERS_ROLLER_
EN.INDD

Fonts: TT SLUG OTF, RALEWAY, HELVETICA NEUE

GOVERNMENT OF ONTARIO
PROTECT ONTARIO - WORKERS
MOL 25 1004

Client:
Project:
Docket:

111 Queen Street East, Suite 200, Toronto, ON, Canada  M5C 1S2   
416-962-5589  |  prepress@optnerve.com

DEC 5, 2025
12-12-2025 3:12 PM
SHAHID QURESHI

Shipping Date:
Modified:

Work Station:

B2014-006526-00

1” = 1”

100%
100%
300
NONE
11” X 10”
11” X 10”
NONE
4C

Scale:
Built at %:

Output at %:
Minimum DPI:

Safety:
V.O.:
Trim:

Bleed:
Colour:

MOL_251004_11X10_PROTECT_WORKERS_ROLLER_EN

ADDITIONAL NOTES:

Client  
Revs 3

AD NUMBER / COMPONENT:

Vendor:

Ship to:

 

4Studio 
Revs

WARNING: This proof is delivered on the condition that it be carefully inspected before going any 
further in the production cycle. The Pub Production’s responsibility is limited to making corrections 
and/or replacing defective files. This file may not be reduced, enlarged or changed in any manner 
without obtaining written approval from The Publicis Group of Companies.

Creative Dept.                Account Mgmt.                      Client

APPROVALS:

AODA Compliant

Pave your path to  
a successful career

Join the skilled trades

We’re training over one million workers for 
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Paid for by the Government of Ontario
Learn more at ontario.ca/SkilledTrades

T:11"

T:10"

ANGLER ACTION: The 16th Annual Ice Fish-
ing Derby at the Island Lake Conservation 
Area saw a great turnout of anglers, enjoying 
nature and celebrating Family Day on Mon-
day, Feb. 16. Some anglers set up pop-up 
tents for wind protection, while others braved 
the cold, fishing on the open lake. In the adult 
category, cash prizes were awarded to an-
glers who caught the longest Northern Pike, 
Black Crappie, and Yellow Perch. In first place 
for Northern Pike was Gary Barnes (825 mm), 
second place went to Tanner Knuckle (695 
mm), and third place went to Christopher 
Luciani (655 mm). For Yellow Perch, Francois 
Doyle received first place (250 mm), and in 
the Black Crappie category, Les Pippy took 
first place (312 mm). In the youth derby, com-
petitors tried to catch the longest fish of any 
species. First place went to Kaden M. (catfish, 
305 mm), second place went to Jacob A. 
(yellow perch, 180 mm), and third place went 
to Livie B. (yellow perch, 150 mm).

JIM WADDINGTON OF J.A.W PHOTOGRAHPY
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

Puzzle No. 262310 • Solution on page: CLASSIFIEDS SECTIONThe Citizen CROSSWORD
CLUES ACROSS
1. Cut quickly
  5. A way to state clearly
 11. River in NE Scotland
 14. Expansive
 15. Lacking social polish
 16. Amount of time
 17. Frame
 19. Automobile
 20. Toadstools
 21. High school dances
 22. Utilize
 23. Experimented with
 25. One-sided
 27. Acquisitive
 31. Potted plants
 34. Everyone has one
 35. Kalahari Desert lake
 38. Unidentified flying 
object
 39. People 65 and over
 41. Small amount

 42. Daughter of Acrisius
 44. Ornamental box
 45. Government agents
 46. Uncertain
 49. A cotton fabric with a 
satiny finish
 51. Treeless plains
 55. One’s sense of self-
importance
 56. Consumer advocate
 60. Type of lounger
 61. Body part
 62. Can be persuaded
 64. Woman (French)
 65. Ready and willing to 
be taught
 66. Arab ruler title
 67. Unhappy
 68. Gradually went away
 69. Able to think clearly
CLUES DOWN
 1. Brushed

  2. Small water spirit 
(Germ.)
  3. Heroes
  4. Monetary units
  5. Some don’t want to 
share theirs
  6. Free-swimming 
invertebrate
  7. Litigates
  8. Outer
  9. Parallelograms
 10. Uneasy feelings
 11. Cross
 12. A way to remove
 13. Pages can be dog-__
 18. Ukrainian city
 24. A citizen of Denmark
 26. Month
 28. Hindu queens
 29. Group of chemicals
 30. Rider of Rohan
 31. Wet dirt

 32. Southwestern Russia 
city
 33. Observed
 36. Angry
 37. Drivers’ licenses
 39. Musical composition
 40. Auction
 43. They __
 45. Women
 47. Be filled with love for
 48. Thick-soled sock
 49. Appears
 50. Old World lizard
 52. The leading performer
 53. Protein
 54. “Gunga Din” script 
writer
 57. Art __, around 1920
 58. __ Blyton, children’s 
author
 59. Abnormal breathing
 63. A place to rest

ARE YOU ARE YOU 
READY FORREADY FOR

SEED STARTINGSEED STARTING??
All the stu�  you All the stu�  you 

need to start your need to start your 
plants indoorsplants indoors

this season. this season. 
(ie. seeds, trays, pots, etc.)(ie. seeds, trays, pots, etc.)

Use your 
Triangle 

Rewards Card 
to earn and 

redeem today!

Use your 
Triangle 

Rewards Card 
to earn and 

redeem today!

99 FIRST STREET
Fairgrounds Centre - Orangeville

519-941-1090 canadiantire.ca
       Facebook/ctorangeville

Meet Roslyn Levin: Sumi-e artist and Orangeville tai chi instructor
Perhaps it makes sense that a multi-

award-winning, Orangeville-based Sumi-e 
artist also teaches tai chi. Although meet-
ing Roslyn Levin in her mini studio at 
the back of Dragonfly Arts on Broadway, 
surrounded by her beautiful and ethere-
al paintings and sketches, might give one 
pause to wonder which of them one simply 
must take home.

This interview with the Citizen was 
to focus on the subject of tai chi and her 
teaching it. She began with a history which 
goes back about 2,000 years, though brief 
research involves many dates and stories.

“First there was qigong, then Kung fu and 
then tai chi, which some say is like slow 
Kung fu,” she said and remarked that her 
favourite of the many myths of its begin-
nings is “about a Buddhist monk who ob-
served a fight between a crane and a snake.

“When one came forward to attack, the 
other moved back in an almost mirrored 
action.”

Levin continued, “From that, he devised 
tai chi as a defensive art.”

She teaches both a beginner’s class and 
what she calls an ongoing class, where ev-
eryone is familiar with the 108-move set. 
In the ongoing class, she and her students 
also do other tai chi sets she has learned 
from various masters over the years.

A 24-move set and a seven-move set, as 
well as the Eight Brocades, are part of on-
going classes, as well as a few of the Ani-
mal Frolics - namely, bear and crane. While 
explicit definitions cannot be offered here, 
they can be learned eventually, along with 
the basics. 

“All tai chi is a set of qigong moves al-
ways done in the same order,” she ex-
plained. “Qigong, or qigong, means the Way 
of Energy and can be single movements or 
movements that are held or sets of move-
ments that can be repeated.

“I also do many other qigongs such as 
a short relaxing set of moves which was 
taught to me by a martial arts student. 

He called it Pi Gao which I believe, loose-

ly means it is a set of moves to do when 
you feel fatigued.”

A special class on The Swimming Drag-
on is another set to learn. This is a beau-
tiful set of moves that works the entire 
body and should be done periodically 
throughout the day, with each complete 
movement taking 30 to 60 seconds.

For condo dwellers, the Swimming 
Dragon and the Seven-Move Tai Chi Set 
can be done in one place, making them 
ideal for small spaces, as Levin described 
them.

She added, “Even the 108-move set can 
be done in a one square meter areas with 
small changes.”

The benefits of tai chi are extensive: 
lowering blood pressure, improving con-
centration, and enhancing balance.

“It is, in fact,” Levin said, “a gentle 
form of exercise that can help maintain 
strength, flexibility, balance, and is con-
sidered a perfect activity to do for the re-
mainder of your life.”

She followed with the bold statement: 
“When done correctly, it is impossible to 
injure yourself while doing tai chi. It is a 
mind-body practice that is also a moving 
meditation.”

There are ads for “tai chi walking” pop-
ping up on our computers, which is just 
one of the many forms of tai chi.

The truth is, we learn to do them slow-
ly. In fact, one of Levin’s masters said 
that ideally, for the most health benefits, 
the 108-move set should be performed in 
40 minutes. Beginners find it difficult to 
move that slowly, so they begin by doing 
the set in 20 to 30 minutes.

“I have brought my students down to 40 
minutes, but it takes getting used to,” she 
commented.

The good news is that one can be in any 
physical condition to begin tai chi. The 
only requirements are clothing that is not 
tight and shoes with heels no higher than 
a half inch in height, as well as a willing 
spirit.

Levin promises she makes it a fun activi-
ty by breaking down each move into easily 

followed bits.
Tai chi for the disabled was the next and 

final question, and Roslyn Levin was ready 
to answer, saying, “Tai chi is good for ev-
eryone. It can be learned even sitting down.

“A man in one of my classes was in a 
wheel chair and he only had one arm and a 
prosthetic which he left down by his chair. 
But I told hum to put it back so that he 
would lift and exercise those muscles.”

Likewise, tai chi is as good for seniors as 
it is for everyone. 

“I also have a video of myself doing each 
individual move and the entire set with an 
accompanying ‘booklet’ of the moves writ-
ten out in detail,” Levin offered.

She said, “I have students who have been 
with me for over 20 years. 

Levin can be reached at roslyn@artbyro-
slyn.on.ca.

MEDITATIVE MOVEMENT: Award-winning Sumi-e artist Roslyn Levin demonstrates a tai 
chi move, which she teaches in Orangeville to both beginners and people with some ex-
perience

CONTRIBUTED PHOTO
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Written By CONSTANCE SCRAFIELD
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From Millwright to Alton Mill Artist: Stuart Curtis to Display work at Headwaters Arts

Shelburne–based artist Stuart Curtis has 
seen a lot of change in his life over the last 
couple of years. 

Recently retired from 35 years in the con-
struction business as a Millwright, Curtis 
and his wife, Tina, moved to Shelburne from 
Orangeville, because the house that they 
“wanted was in Shelburne.”

He is also becoming more involved in his 
life as an artist and has a couple of his paint-
ings in the current Headwaters Arts (HA) 
show titled Echoes of the Heart. This is not 
Curtis’s first show with HA.

“I recently joined Headwaters. Retire-
ment is hard work. So, I’ve been reviving old 
skills,” he commented.

Years ago, his closest connection to art 
was in high school, while never giving much 
thought about it. 

Over time, he did some oil paintings and 
gave them as Christmas presents.

It becomes a passion: he started to buy 
more canvases and then realized he needed 
to learn more. 

In his hunt for the right place to study, he 
discovered the Academy of Realist Art in To-
ronto, which uniquely teaches all “classical 
drawing and painting skills based on 19th 
century European atelier techniques.”

Curtis was very enthusiastic about his 
time with the Academy, stating that any-

one truly interested in learning more about 
painting should have this experience.

“Somebody told me about it and right 
away everything felt right. Before this, I hit a 
brick wall and realized I needed to get some 
schooling.”

He is happy about the HA show coming to 
the Alton Mill Arts Centre. Like many local 
people, he has known about the Alton Mill 
for years.

In fact, he and Tina recently got married 
there.

He has had the chance to talk to some of 
the artists in residence at the Mill. What im-
presses him is when a person buys one of 
his paintings.

He said quite simply, “When I sold my 
painting, having people buy it – it is a thrill. 
For that. most of my paintings sold are in oil. 
I do use lines when I do cityscapes - we go to 
Toronto – those are fun.”

He thinks about his paintings being on 
a patron’s wall. “some of my paintings are 
there and I think, it’s a form of immortality.”

The thought led to his telling us that he 
has two grown children and “three beautiful 
granddaughters. They tell me, grandpa this 
and grandpa that – it’s wonderful.”

Recently, Curtis was invited to try teach-
ing for the first time. He went to a “person’s 
place to teach kids to paint.”

Plein air is another way to paint, immersed 
in the living subject surrounding him with 

ever-changing features to capture. 
Curtis would like to find a small group to 

share the adventure with.
His children are proud of their father’s 

success and his enthusiasm for his art. 
When his daughter showed interest but 

denied she could follow, he proposed a first 
step and gave her a paint-by-number set as 
a gift this past Christmas.

“You have to start somewhere,” came the 
well-trod wisdom. “Do a little bit at a time.”

With an inclination to paint as reality 
presents itself, Curtis noted that people 
seem to like the Impressionists, and he 
thinks he will study them too. 

As for landscapes, he feels he just has to 
“get out there and do it.”

“Millwrights should have their own art 
show,” is his opinion. “Math is essential 
in construction. Sometimes, they work on 
something broken, build things. Build a 
motorbike.”

An old army truck, his old, slow vehicle, 
which is a Humvee, is his transportation 
locally. 

Like an old pal, Curtis is fond of it and 
was invited to bring it to the classic car 
night of Orangeville’s Jazz and Blues Fes-
tival last year.

When asked for Curtis’ advice to young-
sters, he kept it simple: “What’s important 
is to be honest and straightforward.

“Honesty is best,” said Stuart Curtis. 

Find him on Instagram and Facebook and 
at the Echoes of the Heart in the Headwa-
ters Arts Gallery at the Alton Mill.

ARTISTIC ENDEAVOURS: Curtis Stuart, with 
his old “Humvee,” enjoys driving it around 
the countryside, seen here on River Road 
in Horning’s Mills. Curtis is looking forward 
to showing his art at the Headwaters Arts 
show, Echoes of the Heart, on now and 
through March.

CONTRIBUTED PHOTO

Written By CONSTANCE SCRAFIELD

Hearts Wide Open for Autism fundraiser coming to Shelburne Legion

Hearts Wide Open for Autism is preparing 
to host a community Euchre tournament, of-
fering residents an affordable and engaging 
way to support local children and youth with 
special needs.

The event, held at the Shelburne Legion 
on March 28, is designed to be accessible in 
the current economic climate, with a modest 
$30 entry fee instead of a higher-priced din-
ner fundraiser format. Participants will enjoy 
card play, light food such as sandwiches, and 
the chance to compete for prizes for first, sec-
ond, and third-place euchre players.

Doors open at 5:30 p.m. and games start at 
6 p.m.

Deanna Avison, founder of Hearts Wide 
Open for Autism, said that this year’s euchre 
tournament is the first they have run, and is 
designed to remain accessible to everyone.

“For 10 years we did a big mystery dinner 
theatre at the Shelburne Golf and Country 
Club, and that’s how we raised quite a bit 
of money,” she said. “But with the economy 

changing, I thought it was time to take a dif-
ferent avenue, so we’re doing a Euchre tour-
nament instead. People can more easily afford 
$30 than a big meal, and with things the way 
they are, it just felt like time for a change.”

The Euchre night is the latest evolution of 
Hearts Wide Open for Autism, which began 
as a small, grassroots initiative more than a 
decade ago.

Since its founding, the organization has 

raised approximately $123,500 for local caus-
es, directing funds to the Upper Grand Learn-
ing Foundation’s special education programs 
in Shelburne schools, Special Olympics, and, 
most recently, the Orangeville Wolves special 
needs hockey team.

A core principle of the group is ensuring 
that funds go directly to programs for chil-
dren rather than to administrative overhead.

Behind the initiative is Avison, known in 
the community as the “autism grandma.”

Her work began after her twin grandchil-
dren were diagnosed on the autism spectrum.

“I started it because I had, at the time, way 
back, two grandchildren, twins, actually, that 
were diagnosed with autism,” she said. “I kind 
of went on a mission many years ago. I went 
to the town and had the flag raised for the 
awareness of autism, which comes on April 
the second. I asked if they would carry on my 
legacy, and every year, raise the flag in for au-
tism awareness, and that was granted.”

“I wasn’t satisfied with just that. I wanted 
people to be aware, to participate, so I found-
ed Hearts Wide Open for Autism,” Avison add-
ed.

Motivated by love and daily involvement 
in their lives, she has championed awareness 
through annual autism flag raisings and now 
ongoing fundraising events.

Working closely with her daughter, Sher-
ri-Lyn Ferguson, who manages much of the 
behind the scenes organization and online 
promotion, Deanna continues to build a small 
town network with an outsized impact for lo-
cal families.

The euchre tournament will also feature a 
silent auction and raffles, with support from 
long standing community sponsors includ-
ing GP Carpentry, M&M Food Market in Or-
angeville, Laura Lee and Grant Laverty, Main 
Street Family Dental in Shelburne, the Mul-
lin Group, Shelburne Family Chiropractic, 
Brown & Self, All Pro Roofing and Fifth Av-
enue Dental.

Pre registration for the tournament is re-
quired so organizers can account for food and 
logistics in advance. Registration is handled 
through an online link available on the Hearts 
Wide Open for Autism Facebook page.

To register, go to: facebook.com/HeartsWid-
eOpenforAutism

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER “I started it because I had, at the 

time, way back, two grandchildren, 
twins, actually, that were diagnosed 

with autism ... I kind of went on  
a mission many years ago. I went  

to the town and had the flag raised 
for the awareness of autism...”

Deanna Avison
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To apply to be a vendor at the show, scan the QR code or email shows@lpcmedia.ca for a 
vendor application form. Apply before June 1, 2025 and be eligible for early acceptance on June 26.

ORANGEVILLE CITIZEN

HOLLYFEST
VENDOR APPLICATIONS NOW OPEN

Be Part Of The Magic! We’re decking the halls once again and inviting unique, passionate vendors to join us in 
making HollyFest even more magical in its second year. After an incredible inaugural event, we’re excited to 
welcome new businesses and continue growing Orangeville Citizen’s signature holiday shopping experience.

If you’re ready to showcase your products, connect with an engaged community, and be 
part of a festive tradition in the making, we’d love to have you at HollyFest!

Saturday, November 21, 2026 - 9am to 4pm; and 
Sunday, November 22, 2026 - 10am to 3pm

Indoors at the Orangeville Fairgrounds, 247090 Side Rd 5, Mono

orangevillehollyfest.ca

A holiday artisan 
shopping experience

Shelburne Curling Club to celebrate 100th anniversary with open house
If you have ever driven by the Shelburne 

Curling Club and were curious about curl-
ing, you will have a chance to try it yourself 
when the club hosts an open house to cele-
brate its 100th anniversary in March.

Curling has been played in Shelburne for a 
long time. Local records show the sport was 
played on local ponds as early as the 1880s.

Playing on a frozen pond provided all 
sorts of challenges for early curlers. From 
bumpy ice to freezing weather conditions, 
curlers put up with a lot to enjoy their sport.

The Shelburne Club was established in 
1926 with an indoor ice sheet at the site 
where the Shelburne Legion now stands. 
For several years, the Legion and the Curl-
ing Club shared the building.

The Curling Club built its own facility at 
the current O’Flynn Street location in 1962.

It has four curling sheets and a club area 
with big windows so people can watch the 
action on the ice.

Curling is a sport that you can enjoy for a 
lifetime.

Children like learning the sport, and many 

recreational curlers play well into their later 
years.

The Shelburne Curling Club will open its 
doors to the public during the anniversary 
celebration and give everyone a chance to 
try the sport.

“We are going to have open ice for those 
who have always thought, ‘maybe I could try 
curling,’” explained Shelburne Curling Club 
Vice President Lindsey Metz. “This is the day 
to bring people out and see if they want to 
try curling. It’s open for anyone who wants 
to come in. We have all the equipment. They 
only need to have really clean shoes. Kids 
need helmets. We will get some games start-
ed. We want it to be a really nice, relaxed 
day that everyone can enjoy.”

If you attend, it is important to bring a 
pair of clean shoes that you haven’t worn 
outdoors or at the Club. The Club needs to 
protect the integrity of the ice, and that in-
cludes keeping foreign objects off the ice 
sheets.

The Shelburne Curling Club is a thriving 
local organization with around 170 mem-
bers, and they are always looking for new 
members.

“We’ll have members that will be out on 
the ice for people who want a tutorial,” Metz 
explained. “We’ll have someone who can 
show the basics, and you can go from there.”

The Shelburne Curling Club’s 100th anni-
versary open house will take place on Sat-

urday, March 7,  beginning with open ice at 
3 p.m.

At 5 p.m., there will be a ‘closest to the 
prize’ contest.

The party continues in the evening with 
food and music from The Curling Stones.

Written By BRIAN LOCKHART

MILESTONE: The Shelburne Curling Club will be celebrating its 100th anniversary by invit-
ing the public to the club to give curling a try. The open house will take place on Saturday, 
March 7. 

FILE PHOTO 

Special Olympics Polar Plunge moving indoors at CDRC for this year’s chilly event

If you ever wanted to use the phrase ‘shiv-
er me timbers’ in a sentence at an appropri-
ate time, you’ll get your chance during the an-
nual Dufferin-Shelburne Polar Plunge, where 
participants will jump into a freezing pool in 
support of a good cause.

The Polar Plunge raises funds and aware-
ness in support of Special Olympics Ontario 
and helps athletes achieve their goals of com-
peting. This includes year-round training and 
events for athletes with intellectual disabili-
ties.

Plungers seek sponsorship for their chilly 
efforts and enter as individuals, organiza-
tions, businesses, or groups of friends who 
like to take part while wearing costumes.

This year, the plunge will move indoors to 
the Centre Dufferin Recreation Complex in 
Shelburne.

“This year’s Polar Plunge will be the first 
and only plunge to be held indoors,” ex-
plained organizer Jeff McLean, Provincial 
Constable with the Dufferin OPP. “We are 
hosting it at the Shelburne Arena at centre 
ice. This allows for the participants to be 
able to plunge in the cold atmosphere, while 
ensuring the event is not cancelled due to in-
clement weather.”

Unpredictable weather caused the event to 
be cancelled twice last year when conditions 
made travel to the outdoor venue unsafe.

“This year, we have set the theme as ‘Ca-
nadian,’” Constable McLean explained. “This 
will also allow the participants to interpret 
this however they wish, but we do request 
that it remain family-friendly, and partici-
pants are encouraged to interpret it in a pos-
itive way. Once again, there are prizes for 
best costumes for individual, team, and best 
dressed Olympian. We are again awarding the 
Frozen Belt. Last year, Cole Carlson, a Spe-
cial Olympic Athlete from Dufferin, won the 
belt as the top fundraiser for Dufferin Coun-
ty.”

The wait for your turn to plunge will be a 
little more comfortable this year at the in-
door venue, thanks to change rooms and no 
cold wind blowing across the event.

The Dufferin Polar Plunge will take place 
at the Centre Dufferin Recreation Complex in 
Shelburne on Sunday, March 29.

Registration starts at 2 p.m., with the 
Plunge getting underway at 4 p.m.

You can register online at polarplunge.ca/
dufferin.

This is a chance to have a lot of fun, try 
something new, and help raise funds for a 
good cause that will benefit the community

Written By BRIAN LOCKHART

CHILLY DIP: The annual Dufferin Polar Plunge in support of Special Olympics Ontario will 
once again give local residents the chance to take a dip in freezing cold water for a good 
cause. This year’s event will be held indoors at the Centre Dufferin Recreation Complex on 
March 29.

FILE PHOTO 
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CONGRATULATIONS  
TO LONNIE GRATTO!

BUSINESS MOMENT

165 “C” LINE UNIT 1 ORANGEVILLE • 519-942-1000

Lonnie has been providing the community hands on experience for 33 years.

PROVIDING HANDS ON 
EXPERIENCE FOR 

36 YEARS

165 “C” LINE UNIT 1, ORANGEVILLE
519-942-1000

WINDSHIELD REPAIR 
& REPLACEMENT

SPORTSSPORTS
60-4th Ave, Orangeville    

519-941-5407

ORANGEVILLEORANGEVILLE MONDAY – FRIDAY       7:00 - 7:00 
SATURDAY        8:00 - 6:00
SUNDAY         9:00 - 5:00

HOCKLEYBEER.CA

MADE IN

S U P P O R T  L O C A L

CANADA
MADE IN

HOCKLEYBEER.CA
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Westside boys’ basketball teams get ready for playoffs
With one game left in the regular season 

schedule, the Westside Secondary School 
Thunder boys’ basketball team is getting 
ready for the playoffs.

Junior
The Thunder juniors played their most re-

cent game against Erin District High School 
on Thursday, Feb. 12.

Westside played a solid game but trailed 
in the scoring and couldn’t close the gap.

At halftime, Erin was leading 34-17.
At the end of the third quarter, it was 52-

31.
The final score was 60-38 in favour of the 

Thunder.
“I think we had decent defence for most 

of the game,” said Westside power forward 
Nolan Massicotte after the game. “We had 
good offence and some great passes. I think 
we’ve had a good performance this year. We 
haven’t won most games but most of our 
games have been pretty close. To get ready 
for playoffs, we just practice all the time. We 
do a lot of team bonding after school.”

The Thunder are currently in third place 
in the District 4 standings.

Centre Dufferin District High School 
from Shelburne is currently in first place, 
followed by Erin.

The Thunder played their final regular 
season game against Emmanuel Christian 
High School on Feb. 18, with results not 
available at press time.

The playoffs are scheduled to get under-
way on Feb. 20 with semi-final games.

Senior
The Westside senior boys’ team is having 

a good year, sitting in third place with a 4-3 
record.

In their most recent game, they came 
up short, taking a 65-46 loss to Erin Dis-
trict High School in the gym at Westside on 
Thursday, Feb. 12.

The Thunder have averaged 52 points 
per game this year.

Erin District High School is in first place 
in the District 4 standings.

They are followed by Centre Dufferin 
District High School from Shelburne.

The Thunder have already secured a 
berth in the playoffs.

The District 4 senior playoffs are sched-
uled to get underway with semi-final 
games on Friday, Feb. 20. 

SOLID EFFORT: The Westside Secondary School Thunder junior boys’ basketball team 
takes on Erin District High School in the gym at Westside on Thursday, Feb. 12. The Thun-
der had to settle for a 60-38 loss. Westside’s Santino Moscarelli takes the ball into the Erin 
zone during the second quarter of the game. 

BRIAN LOCKHART PHOTO

Provincial Junior Hockey League finishes regular season schedule, playoffs now underway

The Provincial Junior Hockey League has 
finished its regular season schedule and will 
now move into the playoffs, with the first 
Junior C postseason games getting under-
way this week.

The Essex 73s of the West Stobbs Divi-
sion finished as the top team in the league 
with a 37-5 record and 75 points. The 73s 
have been a powerhouse team in the league 
for two decades.

Other division champions include the Ux-
bridge Bruins from the East Orr Division, 
the Lakefield Chiefs from the East Tod Di-
vision, the Stayner Siskins from the North 
Carruthers Division, the Fergus Whalers 
from the North Pollock Division, the Dun-
das Blues from the South Bloomfield Di-
vision, the Woodstock Navy Vets from the 
South Doherty Division, and the Exeter 
Hawks from the West Yeck Division.

In the North Carruthers Division, the 
Stayner Siskins finished first in the league 
after spending most of the season in second 
place.

The Alliston Hornets held the top spot for 
most of the year, but a mid-season slump 
in December, when they lost five of eight 
games, cost them points, while Stayner con-
tinued to deliver a steady effort.

Over the last few games of the season, the 
Siskins kept winning and edged out the Hor-
nets to win the division with 65 points, one 
point ahead of the Hornets.

Last year’s division champions, the Oril-
lia Terriers, finished in third place with 58 
points.

The Terriers had a huge win last season, 

with a surprise finish that saw them knock 
out the first-place Hornets in the champion-
ship series.  

The Terriers went on to compete in the 
Schmalz Cup playoffs finals but didn’t make 
it past the first round.

The Penetang Kings, Midland Flyers and 
Muskoka Bears landed in the middle of the 
division this season, separated by 11 points.

The Huntsville Otters and Innisfil Spar-

tans finished in seventh and eighth place 
and won’t be serious contenders once the 
playoffs get underway.

Division playoff games started on Feb. 18.
The playoff schedule for the North 

Carruthers Division has not yet been an-
nounced. 

PLAYOFF TIME: The Provincial Junior Hockey League is now moving into the playoffs as Junior C teams around the province battle it out 
for division titles. The Essex 73s finished as the league’s top team this year. The Alliston Hornets played against the Midland Flyers at the 
New Tecumseth Recreation Centre in Alliston during the final weekend of play in the North Carruthers Division.

BRIAN LOCKHART PHOTO

Blitz achieves success in first round of playoffs
The Orangeville Blitz hold a commanding 

2-0 lead in their best-of-seven first-round 
playoff series against the Woodstock Lak-
ers. After securing the top seed in the North-
ern Premier Hockey League (NPHL) Metro 
Division, the Blitz opened the postseason 
with two dominant victories. 

Series recap
Game 1 (Feb 13): Orangeville dismantled 

Woodstock with a 12-1 blowout victory at 
the Alder Street Recreation Centre. The 
Blitz had 12 different goal scorers and a sol-
id performance in net by Owen Benstead in 
the series opener.

Game 2 (Feb 14): The Blitz maintained 
their momentum on the road at the Reeves 
Community Complex, defeating the Lakers 
9-4 to extend their series lead to 2-0. 

Upcoming playoff schedule
The series returns to Orangeville for 

Game 3, where the Blitz have home-ice ad-
vantage. 

• Game 3: Friday, Feb 20 at 8 p.m., at Al-
der Recreation Centre in Orangeville

• Game 4: Saturday, Feb 21 at 7:45 p.m., at 
Plattsville Arena in Woodstock

• Game 5 (if necessary), Friday, Feb. 27 
at 8 p.m., at Alder Recreation Centre in Or-
angeville

• Game 6 (if necessary) Saturday, Feb 28 
at 7:45 p.m., at Plattsville Arena, Woodstock

Tickets for home games are typically $12 
for adults, $10 for seniors and $5 for youth 
6-17. 

Fans can follow further updates on the 
official Orangeville Blitz website, Insta-
gram, Facebook and NPHL pages. 

Written By BRIAN LOCKHART

Written By BRIAN LOCKHART

NOW IN-STOCK
The all-new redesigned Honda CRV ready for immediate delivery.

YOUCANYOUCAN

Are you part of a sports team? Are you an indivdual athlete?
Do you have an upcoming event or a  

recent accomplishment? Share the details with us!  
Email Brian at brian.lockhart@hotmail.com
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All discounted prices of products within this flyer are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign up for a free membership in store or online, to take advantage of these exclusive offers. 
Special pricing and promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. We reserve the right to correct any errors.  

©2026 M&M Meat Shops Ltd. *Trademark of Celiac Canada. Used under license.

ALL PRICES IN EFFECT THURSDAY, FEBRUARY 19 TO WEDNESDAY, FEBRUARY 25, 2026 UNLESS OTHERWISE STATED.

Honey GarlicHoney Garlic

Battered Battered 
Haddock Haddock 
6-9 PIECES 6-9 PIECES 680 g680 g

THESE PRICES 
WON'T LAST LONG!

WING NIGHT. TONIGHT. 
No reservations needed.
Fully Cooked Chicken Wings 
Choose from 7 varieties.

Crispy BreadedCrispy Breaded

Louisiana StyleLouisiana Style
BuffaloBuffalo

OVER 80% OF OUR PRODUCTS, INCLUDING EVERYTHING IN THIS FLYER, 
ARE MADE IN CANADA WITH DOMESTIC AND IMPORTED INGREDIENTS.

Breaded Chicken Breasts Breaded Chicken Breasts 
8 8 PIECES PIECES 907 g907 g

Also available,Also available,  
Chicken Chicken 

Breast Grills Breast Grills 
8 PIECES 8 PIECES 800 g800 g

 $ $17.9917.99    save $7save $7SpicySpicy

Chicken Chicken 
Pad ThaiPad ThaiCabbage RollsCabbage Rolls

White Cheddar White Cheddar 
Mac & Cheese with BaconMac & Cheese with Bacon Butter ChickenButter Chicken

Breaded Haddock  Breaded Haddock  
7-10 7-10 PIECES PIECES 907 g907 g

WontonWontonFrench OnionFrench Onion

Fall Off the Bone® Back Ribs  Fall Off the Bone® Back Ribs  
1 FULL RACK OF RIBS 1 FULL RACK OF RIBS 510 g - 680 g 510 g - 680 g 

CHOOSE FROM 4 VARIETIES.

Beef and Beef and 
MushroomMushroom

Classic French StyleClassic French Style

Pot Pies Pot Pies 
225 g - 250 g225 g - 250 g
2 Varieties2 Varieties

QuicheQuiche  
170 g170 g

3 Varieties3 Varieties

OUR LOWEST PRICES ARE HERE!‡
‡Based on 2025 pricing. 

INCREDIBLE 
PRICE

1799

SAVE
$7

CHOOSE FROM 3 VARIETIES.

BETTER 
VALUE,

NEW SIZE
680 g 

INCREDIBLE 
PRICE

1299

SAVE $7

INCREDIBLE 
PRICE

2299

INCREDIBLE 
PRICE

1999

SOUPS
CHOOSE FROM 5 VARIETIES.
255 g - 400 mL 14149999

SAVE
$3499

each

SALE

499
each

SAVE $2

Dessert Bar Dessert Bar 
Variety Pack Variety Pack 675 g675 g

Mini Raspberry Cheesecakes Mini Raspberry Cheesecakes   
6 6 PIECES PIECES 300300 g  g 

Indian Indian 

Slow Cooked  Slow Cooked  
Beef Pot Roast Beef Pot Roast 
907 g907 g

CHEER ON CANADA AT HOMECHEER ON CANADA AT HOME

Pizza Rolls Pizza Rolls 
8 8 PIECESPIECES  460 g460 g
2 Varieties2 Varieties

FlatbreadsFlatbreads
460 g - 515 g460 g - 515 g
4 Varieties4 Varieties

Cheese Cheese 
Stuffed Stuffed 
JalapeñosJalapeños
10-13 10-13 PIECESPIECES  360 g360 g
2 Varieties2 Varieties

Lobster Lobster 
Mac & Cheese BitesMac & Cheese Bites
14 14 PIECES PIECES 252 g252 g

Mini Franks Mini Franks 
in Pastryin Pastry

15 15 PIECESPIECES  279 g279 g

Sausage Rolls Sausage Rolls   
26-28 PIECES26-28 PIECES    
500 g500 g

Caramelized Caramelized 
Onion Dip  Onion Dip  
450 g450 g

Fried Battered Pickles  Fried Battered Pickles  
10-12 10-12 PIECESPIECES  
390 g390 g999

each

Buffalo Buffalo 
Chicken Dip Chicken Dip 
450 g450 g

Jamaican-Style Jamaican-Style 
Beef Patty BitesBeef Patty Bites
500 g500 g

LasagnaLasagna
907 g907 g

EVERYDAY 
LOW PRICE 999

4 VARIETIES

PREMIUM SINGLE SERVES 
400 g

6 VARIETIES

Chicken Dumplings and NoodlesChicken Dumplings and Noodles Italian Style Sausage and PenneItalian Style Sausage and Penne Korean Style Beef NoodlesKorean Style Beef Noodles

FROM OUR KITCHENS TO CANADA'S TABLEFROM OUR KITCHENS TO CANADA'S TABLE

SWEET VICTORIES

Boneless Rib Style Boneless Rib Style 
Pork Cutlettes Pork Cutlettes 

6 6 PIECES PIECES 680 g680 g

Wagyu Beef Sliders Wagyu Beef Sliders 
9 SLIDERS 9 SLIDERS x 51 g/1.8 ozx 51 g/1.8 oz

Sausages Sausages 
8-9 8-9 PIECES PIECES 900 g900 g
2 Varieties2 Varieties

OktoberfestOktoberfest®®††

Montreal Montreal 
Smoked Meat Smoked Meat 
2 POUCHES2 POUCHES x 200 g x 200 g

Sirloin Beef Sirloin Beef 
MeatballsMeatballs

60-70 PIECES60-70 PIECES  907 g907 g

SAVE
$2 each

SAVE
$3each

SAVE $3

1399

SALE

each

15 VARIETIES15 VARIETIES

14149999

Party Packs  Party Packs  
32-46 PIECES32-46 PIECES  

576 g - 740 g   576 g - 740 g   

SAVE $3

1299
each

SAVE $2

PepperoniPepperoni Cream Cream 
CheeseCheese

BruschettaBruschetta

Pulled PorkPulled Pork
2 POUCHES2 POUCHES  xx  340 g340 g

899
each

SALE

1799
each

SAVE $2

10109999
22779999

SAVE $2
Also available, Also available, 

Pork Pot Roast Pork Pot Roast 907907 g g  
$16.9$16.999  SAVE $5SAVE $5

BUY 1  
GET 1 5050%% OFF OFF

Mozzarella SticksMozzarella Sticks  
15-21 15-21 PIECESPIECES  454 g454 g

Jalapeño Jalapeño 
Cheese SticksCheese Sticks  

13-16 13-16 PIECESPIECES  
454 g454 g

SAVE 
$750MIXMIX  

ANDAND  
MATCHMATCH

1699
each

SAVE $3

Regular price $14.99 each

SAVE
$5

SAVE
$7each

Chocolate Chunk  Chocolate Chunk  
Cream BarsCream Bars

850 g850 g

To view the full flyer, scan the QR code  
or go to mmfoodmarket.com

47 Broadway Ave. ORANGEVILLE       519-942-2573

Seniors Day Every Tuesday 10% off 
Regular Priced 

Items!
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It’s back with even more 
power and new trims for 
the new year.
THE 2026 Dodge Charger ICE (Internal Combus-
tion Engine) comes with an available whopping 550 
horsepower engine and 531 lb-�  of torque and is the 
most powerful car on the road in its price range.

� e Standard Output engine provides 420 horse-
power and 468 lb-�  of torque

Bowing to consumer demand, the automaker has 
decided to keep the gas version of this iconic muscle 
car because that’s what muscle car drivers want.

� e Dodge Charger looks fast even when it’s 
standing still. With its bold widebody design and 
sculpted look, this is an unmistakable vehicle on any 
street or highway.  

� e precision-engineered performance hood con-
trols heat, enhances aerodynamics, and gives the 
Charger an even more powerful presence.

� e signature headlights with LED high and low 
beams light the way, while available cross-car run-
ning lights span the full width of the front end for a 

striking presence on the street.
� ere are 18-inch wheels with available 20-inch 

wheels for a more aggressive stance, and they are 
available in bold � nishes like Tech Silver, Satin Car-
bon, and Black Noise.

� e driver’s cockpit is designed for people who re-
ally like to drive and enjoy what a muscle car can o� er.

Intuitive technology puts you command, making 
it easy to stay informed on the road with features 
like the available Head-Up Display, Uconnect touch-
screen, and Digital Instrument Cluster Display.

Selectable drive modes like Track, Drag, Sport, 
Wet/Snow, and Custom deliver precise performance 
for any conditions and are easily accessed.  

� e 2026 Dodge Charge ICE is the ultimate mod-
ern muscle car that combines power with re� nement 
and a design that commands any street or highway. 

IT IS RUGGED, yet re� ned, and has space for the 
whole family or whatever else you have to bring with 
you.

� e 2026 Jeep Grand Wagoneer has all-new ex-
terior colours, refreshed front and rear styling and 
cutting-edge features.

With seating for up to eight passengers, this full-
size SUV still has plenty of room in the cargo area.

� e third row 60/40 split seats and available pow-
er-folding third-row bench seat allow for extra cargo 
room when you need it.

� e Grand Wagoneer is designed to be rugged and 
capable, but at the same time, it delivers � rst-class 
interior comfort.

� e front seats have an available 24-way power ad-
justable design with 4-way lumbar adjust and mas-
sage capability. You can keep essentials like drinks 
and medicine at just the right temperature with the 
available built-in cooler located in the front-row cen-
tre console.

When you are behind the wheel,  you are sur-
rounded by technology.

� e available Dynamic Head-Up Display projects 

vehicle information right onto the windshield so you 

can check your speed at just a glance and keep your 

eyes on the road.

Interactive screens throughout the cabin o� er 

both � rst and second-row access to the Uconnect 5 

NAV infotainment system with customizable enter-

tainment for passengers.

You will have plenty of power when you’re on the 

road – or o�  of it.

� e 3.0L, Hurricane Twin-Turbo I-6 engine deliv-

ers an impressive 420 horsepower.

With that kind of power, you can tow up to 10,000 

with 486 lb-�  of torque so you can take your boat 

trailer with you on your trip.

� e 2026 Jeep Grand Wagoneer is the full-size 

SUV that delivers rugged capability with superior 

interior comfort and style. 

2026 JEEP GRAND WAGONEER 

It’s new, and it delivers 
a thrilling ride with all 
new features.
THE NEW 2026 Jeep Grand Cherokee has a re-
freshed look, new technology, and a new engine with 
a model to suit every lifestyle.

� e Grand Cherokee remains the Most Awarded 
SUV ever, and it still delivers more than you hope for 
in a vehicle.

On the outside, the Grand Cherokee is beautifully 
designed with smooth contours and bold features 
that introduce a new era of design.

� e easily recognized front grille is redesigned and 
is enhanced with a new front fascia that reshapes the 
sleek lines and strong pro� le of the vehicle. � e rear 
fascia has also received a new look.

Redesigned LED headlights are not only stunning, 
they are practical and provide an exception look at 
what’s ahead on the road during night driving.

� ere are three new body colour options: Copper 
Shino, Fathom Blue, and Steel Blue.

� ere is a range of wheel options that help show-
case the look of the Grand Cherokee.

Even though the Grand Cherokee is built to handle 

driving on any terrain, that doesn’t mean you sacri-
� ce comfort and style.

With three-row seating that accommodates seven, 
there is plenty of room for passengers who will re-
main comfortable with the Quad-Zone Automatic 
Temperature Control.

� e driver’s cockpit is comfortable and roomy with 
a lot of attention paid to even the smallest details.

� e Grand Cherokee o� ers the most standard and 
available technology features in its class, o� ering ad-
vanced technology, a premium sound system, and 
many intuitive features.

� e available 12.3-inch Uconnect 5 NAV touch-
screen is the heart of the vehicle’s advanced tech-
nology. It has available navigation and features that 
bring convenience and entertainment on the road 
with you.

� e available 10-inch full-colour Head-Up Dis-
play projects key driver information onto the wind-
shield so you can check things like your speed at just 
a glance.

� e standard 10.25-inch Driver Information Digi-
tal Cluster Display provides essential information 
like speed, temperature, and real-time vehicle health 
and safety alerts.

An available wireless charging pad allows you to 
stay powered up no matter where the road takes you.

You can say goodbye to rear blind spots with the 
available Digital Rearview Mirror. � is features a rear 
camera and an LCD monitor built into the rearview 
mirror that delivers a high-de� nition view of what’s 
behind you.

If the rear window is obstructed, simply switch to 
real-time video mode.

When you are behind the wheel, you are surround-
ed by technology that acts as a second pair of eyes.

� e Available Hands-Free Active Driving Assist 
features use advanced sensors and speed manage-
ment that allows for hands-free driving.

� e available Night Vision Camera detects pedes-
trians and animals up to 100 metres ahead of you.

With the available 360 degree Surround View 
Camera, you can have a birds-eye view of your sur-
roundings to help you navigate around objects.

� e Grand Cherokee even keeps its eyes open 
when you’re having trouble doing the same. � e 
Drowsy Driver Detection system monitors driver in-
put and vehicle movement for signs of fatigue.

If detected, it alerts the driver with visual and au-
dio cues to help keep them awake.

With the available Parallel and Perpendicular Park 
Assist System, you can let the vehicle guide you into 
a parking spot while you handle the shi� ing, braking, 
and acceleration.

Under the hood, the new available 2.0L, I4 Turbo 
engine o� ers impressive power, torque, and towing 
capability and is mated with a next generation Gen 
IV transmission that delivers a smooth and respon-
sive performance whether you are on the trail or the 
open road.

With best-in-class towing power, you can tow up 
to 6,200 lbs. with con� dence so you can take your 
boat or trailer with you on your journey.    

Standard on four trim levels, the Selec-Terrain 
Traction Management System lets you switch be-
tween � ve specialized 4x4 drives modes – Auto, 
Sport, Rock, Snow, and Mud/Sand – with a simple 
up-or-down toggle for ultimate traction on the road 
surface you are on.

� is allows the Grand Cherokee to go above and 
beyond what typical all-wheel drive systems can do.

� e e� ortless Four-Wheel Drive Control system 
provides full-time four-wheel drive without requir-
ing any driver engagement. It automatically balances 
power between the front and rear wheels to maintain 
steady traction and control.

� e new 2026 Jeep Grand Cherokee is the award 
winning SUV that delivers style and comfort while 
providing con� dence on the road whether you are 
cruising the highway or going where the pavement 
ends and the fun begins.

2026 JEEP GRAND CHEROKEE

2026 DODGE CHARGER ICE 
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The 2026 GMC Acadia Denali 
Ultimate is the latest vehicle 
in the GMC lineup to receive 
the ultra-premium Denali 
Ultimate trim designation.
THE DENALI TRIM represents the premium level of 
the GMC brand with a mix of stunning cra� sman-
ship and real-world capability.

� e 2026 GMC Acadia Denali Ultimate has a bold 
exterior design with an aggressive stance and well de-
� ned contours. From the distinctive front grille and 
fascia to the 20-inch Pearl Nickel machined alumi-
num wheels, the Acadia Denali Ultimate is a stand-
out on any street or highway.

When you take your place behind the wheel, you 
are surrounded by the luxury feel only a Denali trim 
level can provide.

With perforated leather-appointed seat trim, 
8-way power-driven driver’s seat, 4-way power lum-
bar driver seat, and heated seat comfort, you will en-
joy the ultimate driving experience.

� e Tri-Zone automatic climate control maintains 
the selected temperature for the driver, front passen-
ger, and rear seat passengers.

On the road, you are surrounded by driver assist 

technology to help you through your journey.
Driver assist features include Enhanced Automatic 

Emergency Braking, Rear Cross Tra�  c Braking, Re-
verse Automatic Braking, Intersection Automatic 
Emergency Braking, Rear Park Assist, Blind Zone 
Steering Assist, Lane Keep Assist with Lane Depar-
ture Warning, Forward Collision Alert, and Rear Pe-
destrian Alert.

Under the hood, there is plenty of power to handle 
any kind of driving experience.

� e standard 2.5 L, Turbo engine provides 328 
horsepower with 236 lb-�  of torque. � e drivetrain is 
completed with an 8-speed automatic transmission.

� e 2026 GMC Acadia Denali Ultimate provides 
the ultimate luxury driving experience in a vehicle 
that is bold, re� ned, and capable.

It is the Crossover with 
professional grade power 
and off-road performance.
THE 2026 GMC Terrain AT4 o� ers a bold design and 
rugged capability combined with interior comfort and 
re� nement.

On the outside, the Terrain AT4 is aggressively de-
signed with clean lines and distinctive contours.

A unique darkened front grille, animated head-
lights and taillights, black mirror caps and roof side 
rails create a stunning pro� le on any street or highway.

� e exterior is capped o�  with 17-inch dark ma-
chine aluminum wheels and all-terrain tires.

Just because the Terrain AT4 is designed for rug-
ged capability doesn’t mean you won’t be comfortable 
when you go o� -road.

Inside, the Terrain AT4 is designed for driver and 
passenger comfort with well-designed seats. � ere is a 
heated steering wheel, heated front seats and an 8-way 
power driver’s seat.

A dual-zone automatic climate control system 
keeps you cool in summer and warm in the winter.

When you are behind the wheel, you are surround-
ed by technology.

An 11-inch diagonal driver information centre 
provides information about the vehicle’s performance 

and allows you to monitor everything at just a glance.
� ere are up to 8 available camera views that allow 

you to navigate tight parking lots and congested areas 
with con� dence.

You can stay connected to the world with the 
Google built-in compatibility that allows you to reply 
to messages, get directions, and control select vehicle 
functions using Google Assistant and Google Maps 
on the 15-inch diagonal touchscreen.

Under the hood, the Terrain AT4 has an e�  cient 
turbocharged 1.5L, 4-cylinder engine that is paired 
with an 8-speed automatic transmission with AWD.

� e 2026 GMC Terrain AT4 o� ers a bold style, in-
terior comfort, and rugged capability for cruising the 
highway or going o� -road. 

IT IS THE COMPACT CROSSOVER that is fun to 
drive while maintaining all the qualities you expect in 
a Buick.

� e 2026 Buick Encore GX Sport Touring model is 
stylish and sporty with a black mesh front grille with 
Sport Touring accents.

It is available in seven outstanding colours and 
comes with black lower body trim to highlight the 
body shape.

With seating for � ve passengers, the interior is 
roomy and comfortable.

� e driver’s cockpit is designed for people who re-
ally enjoy driving and appreciate the Encore’s nimble 
and quick capabilities.

� e 11-inch diagonal ultrawide infortainment dis-
play o� ers easy access to the driver with just a light 
touch.

You can stay connected to the world with OnStar 
Basics that includes built-in voice assistance, real-time 
tra�  c and navigation, and Automatic Crash Response 
to help if you are in need.

Available wireless charging means you can charge 
your devices while you’re on the go.

When you are on the road, you will be accompa-
nied by driver assist functions to help you safely navi-
gate through city streets.

Driver assist functions include Front Pedestrian 

Braking, Forward Collision Alert, Automatic Emer-
gency Braking, Lane Keep Assist with Lane Departure 
Warning, Following Distance Indicator, and Intelli-
beam Auto High Beams.

Under the hood there is a 1.3 L, Turbo engine that is 
mated to a 9-speed automatic transmission that pro-
vides a peppy response and nimble acceleration.

With All-Wheel Drive with Drive Mode Selector, 
you will feel con� dent driving on any type of road 
conditions while being able to select the drive mode 
suited for your current path.

� e 2026 Buick Encoer GX ST is the compact 
crossover that provides style, comfort, and superior 
driving in an urban setting.

2026 BUICK ENCORE GX ST

This is the compact 
crossover that combines 
capability with style and 
refi nement.
THE 2026 Buick Envision Sport Touring model is 
beautifully designed with smooth contours and a low 
black mesh front grille and unique headlights that 
turn heads.

It is available in six colours that have been chosen to 
enhance and highlight the Envision’s curves and style.

Inside, you will experience the luxury and style that 
Buick is known for.

A well-appointed interior with attention to every 
detail provides a luxury ride and the QuietTuning 
with active noise cancellation means a quiet, calm-
ing, driving experience.

Ambient interior lighting allows you to select colour 
options to set the mood.

� e Ultrawide 30-inch diagonal screen on the main 
console allows for easy access and provides informa-
tion while allowing you to complete other functions 
with a light touch.

When you are behind the wheel, you are helped 
along the way with driver assist features.

� ese include Blind Zone Steering Assist, Front 
Pedestrian and Bicyclist Braking, Rear Cross-Tra�  c 

Braking, Intersection Automatic Emergency Braking, 
and Side Bicyclist Alert.

With Google built-in compatibility, you can get 
hands-free help with Google Assistant, seamlessly ac-
cess Google Maps, and unlock Google Play for even 
more apps.

� e Bose premium 9-speaker audio system with 
speakers positioned throughout the cabin produces 
excellent quality sound.

Under the hood, there is plenty of power with a 2.0 
L, Turbo engine that produces 228 horsepower and 
258 lb-�  of torque. � e drivetrain is completed with a 
9-speed electronically controlled automatic transmis-
sion with overdrive.

� e 2026 Buick Envision ST is the crossover that is 
beautifully designed to be stylish while achieving su-
perior engineering and capability.

2026 BUICK ENVISION ST

2026 GMC ACADIA DENALI ULTIMATE

2026 GMC TERRAIN AT4
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519-941-3317
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Providing the best service and vehicles to our customers

SOUTHERN ONTARIO’S             SELECTION OF PRE-OWNED CARS & TRUCKS Best
OVER  275 PRE-OWNED VEHICLES TO CHOOSE FROM

112 Point Inspection  •  Finance as low as 4.99%  •  Certified Warranties

@ 6.99%
0.A.C 

C.O.B $7,738$0 DOWN

2024 VOLKSWAGEN TIGUAN TRENDLINE

$29,181
+HST/LIC

STK# 7901P • 60,214 KM • 2.0 TSI TRENDLINE 4MOTION, BLACK CLOTH INTERIOR, 
60K KM, 4MOTION ALL-WHEEL DRIVE, TURBOCHARGED 2.0L ENGINE, THIRD-ROW 

SEATING, HEATED FRONT SEATS, APPLE CARPLAY, ANDROID AUTO, BACKUP CAMERA, 
BLIND SPOT MONITORING, FRONT ASSIST, DUAL-ZONE CLIMATE CONTROL AND MORE!

$101
WEEKLY INCLUDE HST
84 MONTHS WEEKLY

LICENSING EXTRA

@ 6.99%
0.A.C 

C.O.B $7,890$0 DOWN

2024 VOLKSWAGEN TAOS COMFORTLINE FWD

$29,755
+HST/LIC

STK# 7733P • 59,064 KM • 1.5L TSI TURBO, 8-SPEED AUTOMATIC, FWD, PLATINUM 
GREY METALLIC, HEATED FRONT SEATS, REMOTE START, DIGITAL COCKPIT, ADAPTIVE 
CRUISE CONTROL, DUAL-ZONE CLIMATE CONTROL, LED HEADLIGHTS & TAILLIGHTS, 
APPLE CARPLAY & ANDROID AUTO), REARVIEW CAMERA, BLIND SPOT MONITORING!

$103
WEEKLY INCLUDE HST
84 MONTHS WEEKLY

LICENSING EXTRA

$500 GRADUATE 
PROGRAM AVAILABLE!

@ 6.99%
0.A.C 

C.O.B $12,660$0 DOWN

2025 VOLKSWAGEN ATLAS CROSS SPORT COMFORTLINE

$47,741
+HST/LIC

STK# 7953P • 18,409 KM • 4MOTION ALL-WHEEL DRIVE, TURBOCHARGED 2.0 TSI ENGINE, 
8-SPEED AUTOMATIC TRANSMISSION, HEATED FRONT SEATS, HEATED STEERING WHEEL, 
DIGITAL COCKPIT, TOUCHSCREEN INFOTAINMENT, APPLE CARPLAY AND ANDROID AUTO, 

DUAL-ZONE AUTOMATIC CLIMATE CONTROL, REARVIEW CAMERA, AND MORE!

$166
WEEKLY INCLUDE HST
84 MONTHS WEEKLY

LICENSING EXTRA

@ 6.99%
0.A.C 

C.O.B $9,216$0 DOWN

2023 VOLKSWAGEN TIGUAN COMFORTLINE

$34,755
+HST/LIC

STK# 7802P • 28,801 KM • 1.5L TSI TURBO, 8-SPEED AUTOMATIC, 4MOTION 
AWD, SUNROOF PACKAGE, HEATED SEATS & STEERING WHEEL, DIGITAL 

COCKPIT, APPLE CARPLAY & ANDROID AUTO, REMOTE START, ADAPTIVE CRUISE 
CONTROL, LANE ASSIST, FRONT ASSIST, BACK-UP CAMERA, AND MORE!

$121
WEEKLY INCLUDE HST
84 MONTHS WEEKLY

LICENSING EXTRA
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It is big and bold, and it’s up 
for anything.

ATLAS IS THE full-size SUV designed to take you 
anywhere you want to go.

With a roomy third row, and seating for 7, there is 
plenty of room for passengers as well as a lot of cargo 
space so you can take your gear with you with ease.

On the outside, the Atlas is beautifully designed with 
smooth contours and a sloping roof that provide an ag-
gressive stance that stands out on any street or highway.

Stacked adaptive LED headlights and end-to-end 
light bars not only look great, they adjust their direc-
tion based on the vehicle’s spied, steering angle, and 
road conditions for maximum visibility.

� e Atlas is as powerful as it is bold.
Under the hood there is a Turbocharged 2.0 L TSI 

engine that puts out 269 horsepower with 272 lb-�  of 
torque. � e drivetrain is completed with an 8-speed 
automatic transmission with 4MOTION.

All this power means you can tow up to 5,000 lbs.
Inside, the Atlas has a re� ned interior with avail-

able diamond-stitched quilted leather seats. � e centre 
console o� ers ample storage and the perfect blend of 
metallic and gloss details.

� e driver’s cockpit is well designed for a comfort-
able ride and easy access to controls.

When you are behind the wheel, you are surround-
ed by technology.

Standard driver assist features include Automatic 
Emergency Braking with Pedestrian and Cyclist Mon-
itoring, Active Blind Spot Monitor with Rear Tra�  c 

Alert and Exit Warning System, and Adaptive Cruise 
Control, Lane Assist, and Emergency Assist.

� e 2026 Volkswagen Atlas is the big and bold full-
size SUV designed to tackle any driving situation, 
whether in the city or on the highway.

IT IS THE VEHICLE that is smaller in size, but packs 
a punch on the road with adrenaline-pumping per-
formance.

� e 2026 Volkswagen Golf GTI has been awarded 
the 2026 MotorTrend Car of the Year award for its de-
sign, power, and superior handling.

You will have a lot of fun behind the wheel with a 
turbocharged engine that produces 241 horsepower 
and 272 lb-�  of torque. � e drivetrain is completed 
with a 7-speed transmission for a quick response and 
smooth cruising on city streets or the open highway.

� e Golf GTI combines sports car features with a 
spacious hatchback and comfortable seating.

On the outside, the Golf GTI has smooth con-
tours and a contoured hood. From its LED lights with 
Adaptive Front-Lighting System to available 19-inch 
Queenstown wheels to its dynamic spoiler, the Golf 
GTI makes a statement on any street or highway.

� ere is a range of exciting colours like Urano Grey, 
Oyster Silver Metallic, Ice Blue Metallic, and Slate 
Blue Metallic.

Inside, the Golf GTI is designed for someone who 
really likes to drive. � e driver’s cockpit has the per-
fect blend of sport and sophistication.

All controls are within easy reach, and the main 
console screen is angled toward the driver so informa-

tion is available at just a glance.
LED ambient lighting creates a sleek interior that 

adds to the driving experience.
When you are on the road, you are surrounded by 

technology.
Standard features include Dynamic Road Sign Dis-

play, Park Distance Control – Front and Rear Sensors, 
and Rear Tra�  c Alert.

Available features include Park Distance Control, 
and Light Assist – Automatic High-Beam Control.

� e Volkswagen Golf GTI provides style with per-
formance for an outstanding driving experience.

2026 VOLKSWAGEN ATLAS

It is Volkswagen’s most 
refi ned SUV that provides 
craftsmanship and comfort 
along with a lot of power.
THE ALL-NEW 2026 Volkswagen Tiguan Highline 
Turbo R-Line has an added boost this year with the 
introduction of a new turbo engine.

� e new Turbo produces 268 horsepower and 258 
lb-�  of torque to take you through any journey wheth-
er on city streets, open highway, or those paths were 
the pavement ends.

� e drivetrain is completed with an 8-speed auto-
matic transmission. � e new Tiguan is 77 kg lighter 
than previous versions and o� ers better acceleration.

� is combination provides an exhilarating experi-
ence behind the wheel with fast response time and 
superior handling.

� is version of the Tiguan also has larger rear brake 
disks that are vented to help keep them cool.

Even thought the Tiguan Highline Turbo R-line has 
the extra power, the fuel penalty is minimal and you 
will experience a high degree of fuel e�  ciency.

Volkswagen 4-Motion All-wheel-drive is standard 
on all models.

With 4-Motion All-wheel-drive, you’re getting a 
system that can help you avoid any wheel slip so you 
can feel con� dent on and o�  the road as the system 
uses sensors and so� ware to monitor your wheel 
speed multiple times per second.

With a capacity for � ve passengers, the Tiguan is 
roomy in both the front and rear seats with still plenty 
of room in the cargo area.

� is vehicle is designed for drivers who want pre-
mium comfort without sacri� cing practicality.

On the outside, the Tiguan has a head-turning ex-
terior design with a striking front fascia, sleek head-
lights, and an LED light bar across the front and rear 
of the vehicle.

� e sloping roof and beautiful contours provide 
a  modern and sophisticated appeal on any street or 
highway. � e exterior package is completed with 20-
inch York alloy wheels and All-Season tires that enhance 
the over all appearance of this outstanding vehicle.

� ere are � ve exciting colour options available, each 
chosen to highlight the Tiguan’s curves and exterior 
design.

Inside, no details were spared to create the ultimate 
driving experience for someone who really enjoys be-
ing behind the wheel.

Attention was given to even the smallest details, 
including open-pore genuine walnut wood trim and 
available leather seats. � e Highline trim’s heated, ven-
tilated, and massage-capable seats keep you warm in 
winter and cool in the summer.

� e Highline trim’s 3-zone Climatronic system, 
each passenger can adjust the temperature in their 
seating area.

When you are behind the wheel, you are surround-
ed by technology.

IQ.Drive provides an intelligent suite of active safety 
features designed to help keep you and your passen-
gers protected.

An available 15-inch touchscreen provides the driv-
er with the necessary information and connectivity.

On the main console, a rotary dial allows you to 
seamlessly customize your driving experience with 
Drive Mode Select for more precision on the road.

Standard IQ.Drive features include Automatic 
Emergency Braking with Pedestrian and Cyclist Mon-
itoring, Active Blind Spot Monitor with rear Tra�  c 
Alert and Exit Warning System, and Adaptive Cruise 
Control, Lane Assist, and Emergency Assist.

Designed to simplify every drive, the Tiguan’s Driver 
Assist features provide added con� dence on the road.

Standard Driver Assist features include Park Dis-
tance Control – Front and Rear sensors, Rear Tra�  c 
Alert, and Light Assist – Automatic high-beam control.

Available Driver Assist features include Park Distance 
Control – Front and Rear Sensors with Park Assist, and 
an Area View 360 degree camera system that allows the 
drive to view the entire area around the vehicle.

Your Iphone is fully connectable to the Tiguan and 
with the available apps, provides several functions to 
keep you in tune with your vehicle.

Available features include Remote Start and Unlock, 
DriveView, a Vehicle Health Report, Stolen Vehicle 
Recovery Assistance, and an app to remind you of ser-
vice scheduling.

With Vehicle Alerts, you can set boundaries, speed 
alerts, and valet monitoring so you know your Volk-
swagen is being treated right – even when you’re not 
behind the wheel.

An available hands-free easy open/easy close feature 
allows you to open the tailgate with a just a foot motion.

Every new Volkswagen vehicle includes a 4-year, 
80,000 km new-vehicle limited warranty and a 5-year 
100,000 powertrain limited warranty.

� e 2026 Volkswagen Tiguan Highline Turbo R-
Line is the all-new Tiguan that provides re� nement, 
comfort, practicality, and an added boost of power 
with a new engine.

2026 VOLKSWAGEN TIGUAN HIGHLINE TURBO R-LINE
ALL-NEW

2026 VOLKSWAGEN GOLF GTI
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After years away from 
Canadian showrooms, 
the Jeep Cherokee is back 
— and it’s returning with 
purpose.
THE ALL-NEW 2026 Jeep Cherokee  brings a 
squared-o� , XJ-inspired look, a thoroughly modern 
interior, and a hybrid-only powertrain that signals 
Jeep’s shi�  into a new era of e�  ciency and capabil-
ity. What was once a long-running favourite is now a 
ground-up reboot, designed for a market where hy-
brid SUVs and four-season versatility dominate.

Jeep’s designers leaned into the crisp, upright at-
titude that made the original XJ a Canadian icon, 
blending its familiar boxiness with modern touches 
in� uenced by the Grand Cherokee and the upcoming 
Recon. A longer wheelbase and more upright body 
expand interior room dramatically, while the STLA 
Large platform gives the new Cherokee a planted 
stance and the � exibility for future electri� ed variants.

Under the hood, Jeep makes its biggest move yet: 
the Cherokee launches exclusively as a hybrid. � e 
new system pairs a turbocharged 1.6-litre four-cyl-
inder with a two-motor planetary-split hybrid drive 
and a 1.1-kWh lithium-ion battery mounted low un-
der the rear seats for balanced weight distribution. 
� e setup delivers 177 hp from the engine and 221 

lb-�  of torque, with total system output rising to 210 
hp and 230 lb-� . 

Given the Hybrid nature of the powertrain ef-
� ciency takes a major leap forward, with estimates 
of 5.6 L/100 km in the city, 7.1 on the highway, and 
6.4 combined, plus an expected 816-km range from 
its 51.9-litre tank. Even towing capability impresses, 
with the hybrid system enabling up to 1,590 kg  — 
more than enough for small trailers, campers, or 
weekend toys.

Standard Active Drive 1all-wheel drive  ensures 
real Canadian usability, using a smart rear-axle dis-
connect for fuel savings and quick re-engagement 
when traction drops. Multiple drive modes — Auto, 
Snow, Sand, and Mud — tailor the system for what-
ever conditions the country throws at it, giving you 
the driving con� dence on or o�  road that Jeep is 
known for!

Inside, the 2026 Cherokee elevates comfort and 
tech with a modern, Grand-Cherokee-inspired cabin 
featuring wide digital displays, richer materials, and 
improved outward visibility thanks to the upright 
window line. Space also grows signi� cantly in both 
rows in comparison to the previous generation Cher-
okee, and upper trims gain premium � nishes and 
new interior themes.

Canadian pricing re� ects its feature set and 
pent-up demand a� er the model’s hiatus: the entry 
Cherokee starts at $42,390, followed by the Laredo at 
$47,390, Limited at $52,390, and the well-appointed 
Overland at $56,390. � e top trims will arrive � rst   

with broader availability early in 2026.
With its heritage-driven styling, hybrid-� rst strat-

egy, standard AWD, and renewed focus on prac-
ticality, the 2026 Jeep Cherokee is more than just a 
comeback — it’s a statement. Jeep has rebuilt one of 
its most recognizable nameplates for a market that 

demands e�  ciency without sacri� cing capability, 
and the result is a return that feels both familiar and 
unmsistakably forward-looking. 

Come in and visit Orangeville Chrysler today to 
book your test drive and order the all new 2026 Jeep 
Cherokee!

2026 JEEP CHEROKEE
A bold, boxy, hybrid comeback for Canada

TORONTO, ONTARIO — Visitors to this year’s Cana-
dian International AutoShow will have their � rst op-
portunity to explore two all-new, all-electric vehicles 
from Toyota that will arrive in Canada this Spring – 
the 2026 Toyota C-HR and 2026 Toyota bZ Woodland.

“� e Canadian International AutoShow is an ideal 
venue to showcase the breadth of Toyota’s product 
lineup, and we’re proud to present the Ontario debuts 
of the all-new 2026 Toyota C-HR and 2026 Toyota bZ 
Woodland,” said Robert Tsang, Vice President, Toyota 
Canada Inc. “� ese latest vehicles complement Toyo-
ta’s multipathway approach to electri� cation and re-
inforce our belief that customer choice matters. With 
three battery-electric vehicles now available across 
Canada, Toyota continues to o� er innovative, capable, 
and exciting products and powertrains designed to 
meet the diverse needs and lifestyles of Canadians.”

Built on Toyota’s dedicated e-TNGA battery electric 
vehicle platform, the 2026 C-HR BEV brings cutting-
edge style and high-tech features across the board and 

will be o� ered in two sporty grades in Canada, SE and 
XSE AWD.

Equipped with standard All-Wheel Drive with X-
MODE®, the bZ Woodland is a new, rugged addition 
to Toyota’s Battery-Electric Vehicle (BEV) lineup and 
brings midsize SUV utility, with 215 mm of ground 

clearance, 3,500-pound towing capacity, and available 
All-Terrain tires.

“We’re thrilled that AutoShow visitors will get to see 
two exciting debuts of Toyota’s latest and greatest elec-
tric vehicle technology this year,” said Jason Campbell, 
General Manager, Canadian International AutoShow. 

“� e show’s theme is ‘Driven by Choice’ and Toyota’s 
lineup re� ects some the great options Canadians have 
when shopping for new vehicles.”

� e Toyota display is located in the South Building of 
the Metro Toronto Convention Centre and will show-
case the brand’s full range of vehicles – including the all-
new made in Canada Toyota RAV4, new bZ, the newest 
4Runner, Camry, and Crown Signia, plus a full range of 
fun-to-drive, fun-to-own sedans, coupes, and hatchback, 
stylish and versatile crossovers and minivans, and ready-
for-anything SUVs and pick-up trucks. Visitors will also 
have the opportunity to explore innovative Toyota tech-
nologies including the advanced safety technologies in 
Toyota Safety Sense, the world’s most popular and proven 
electri� ed powertrains, and the powerful yet intuitive 
communications features of Toyota Multimedia.

The 2026 Canadian International AutoShow returns to the 
Metro Toronto Convention Centre from February 13 to 22, 2026. 

Tickets are now available for purchase online through 
the AutoShow’s offi cial website and for more show 

information visit www.autoshow.ca.

February 2, 2026

Two all-new battery-electric Toyota models make their Ontario debut this February

2026 Toyota bZ Woodland

2026 Toyota CH-R

Toyota to feature Ontario debuts for all-new, all-electric, 
2026 Toyota C-HR and 2026 Toyota bZ Woodland 

at the Canadian International AutoShow
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2026 HONDA CIVIC 
SPORT TOURING HYBRID

MADE IN CANADA

It is Canada’s best selling 
car for a reason.
THE HONDA CIVIC has it all. It is stylish, beautifully 
engineered, and reliable.

� at’s just about everything you want in an auto-
mobile.

� e new 2026 Honda Civic four-door sedan is now 
available in a hybrid model that allows you to take 
advantage of electric power and reduce your gasoline 
costs while enjoying the e�  ciency of electricity.

� e new 2026 Honda Civic hybrid comes in two trim 
levels – the Sport Hybrid and the Sport Touring Hybrid.

Each trim has unique capabilities and features.
� e Civic hybrid model comes with two powerful 

engine systems.
� ere is a 2.0 L, direct injection, 4-cylinder gas en-

gine. � e gas engine works alongside the two electric 
motors to produce a combined 200 horsepower.

� is pairing produces 232 lb.-� . of torque thanks to 
the instant response of electric power that creates an 
exhilarating ride.

� e hybrid version has an electro Continuously 
Variable Transmission that improves fuel e�  ciency 
and improves acceleration.  

When you are behind the wheel, you have the choice 
of four available drive modes. By simply toggling up or 
down you can choose Normal for cruising, ECON for 
added fuel e�  ciency, Sport for dynamic handling, and 
Individual for a personalized drive.

An independent Multi-Link rear suspension is 
engineered to improve stability and help you corner 
more nimbly. � is produces a smoother and more 
composed ride.

On the outside, the Honda Civic is designed to be a 
beautiful automobile with clean lines and smooth con-
tours. � e sporty front end and stylish corner airvents 
give the Civic Hybrid a streamlined appearance.

� e front grille is a snazzy honeycomb fashion.
� e exterior is � nished with 18-inch aluminum-

alloy wheels.
Inside, the driver’s cockpit has been designed for 

someone who really enjoys driving.
� e interior is comfortable and roomy for both the 

driver and passengers.
� e unique sharp-cornered windshield was de-

signed to give you a wider view and help minimize 
blind spots.

You will have an extra sense of con� dence when you 
are on the road, thanks to Honda Sensing Technolo-
gies. � ese driver assist features act like a second pair 
of eyes that can see where your eyes can’t.

Honda Sensing Technologies include Lane Keep-
ing Assist with Tra�  c Jam Assist, Collision Mitiga-

tion Braking System and Forward Collision Warning, 
Blind Spot Information System, Road Departure Miti-
gation System and Lane Departure Warning, and Traf-
� c Sign Recognition.

Also included is Adaptive Cruise Control with Low-
Speed Follow, Cross Tra�  c Monitor, and Auto High 
Beam Headlights.

� e Blind Spot Information System and Cross Traf-
� c Monitor are designed to detect and alert you of 
any vehicles in your blind spot when signalling a lane 
change, and any vehicles crossing behind you when 
you are in reverse.

Each of these systems is designed to keep you and 
your passengers safe.

� ere is a standard 7-inch and available 9-inch co-
lour touchscreen that works as a portal to the central-
ized system that controls settings and many features.

� is includes Apple CarPlay, Android Auto, and the 
available 12-speaker BOSE Premium Sound System. 
Apple CarPlay and Android Auto are standard.

Additional safety features include Vehicle Stability 
Assist with Traction Control, Hill Start Assist, Advance 
Compatibility Engineering Body Structure, and an Ad-
vance Airbag design that includes protection for rear, 
side, and knee impact, as well as an airbag design that 
is engineered to help keep the driver and passenger safe.

In front of the driver, the standard 7-inch display 
with Driver Information Interface conveniently con-

veys essential information like speedometer, tachom-
eter, odometer, and fuel consumption. It even con-
nects you to your music and navigation system with 
the touch of a button.

� ere are standard heated front seats and an avail-
able heated leather-wrapped steering wheel.

You and your passengers will remain comfortable 
with the dual-zone automatic climate control.

� ere is an available wireless charging port that 
allows you to charge your smartphone without the 
hassle of cords.

Your key fob o� ers more than just a place to hold 
your key. � e fob allows you to start your car before 
you even get inside, with remote engine start.

With the key in your pocket, the proximity key en-
try system unlocks your door automatically as you get 
close to the car. All you have to do is get in and begin 
to drive.

� e 60/40 split fol-down rear seatback provides ex-
tra room when you need to take extra gear with you 
on the road.

� ere are � ve exciting colours to choose from, each 
chosen to highlight the Civic’s body style and contours.

� e Honda Civic Hybrid is proudly Canadian made 
at the Honda plant in Alliston, Ontario.

� e 2026 Honda Civic Hybrid is a marvel of engi-
neering as well as being stylish with a modern design.

No wonder it’s Canada’s top selling car. 

2026 4D HONDA CIVIC HYBRID
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It is the compact crossover 
that boasts a striking design, 
a lot of available technology, 
and the exceptional 
versatility of AWD.
THE ALL-NEW 2026 Nissan Kicks is stylish with 
a youthful and energetic vibe that sets it apart from 
other compacts.

� is new version of the Kicks retains the signature 
V-Motion front grill and � oating roo� ine that makes 
this vehicle a visual stunner.

� e Kicks’ compact size makes it popular for urban 
dwellers who navigate tight city streets, but also want 
a vehicle that is peppy and has a good response time.

Inside, there is a surprisingly spacious passenger 
cabin with ample headroom and a lot of legroom for 
both front and rear seat passengers.

It has been designed for driver and passenger 
comfort with an interior that has many nice touches 
and attention given to the small details.

When you are behind the wheel, you are sur-
rounded by technology including driver assist fea-
tures that help keep you and your passengers safe.

� e Kicks is designed to provide plenty of power 
whether you’re in the city or on the open highway.

� ere is a 2-litre DOHC 16 valve, 4-cylinder en-
gine that produces 141 horsepower and 140 lb.-� . of 
torque so you can be con� dent no matter where you 
are driving.  

� ere are plenty of extras available like 19-inch alloy 
wheels that allow you to add your own special touch.

� e 2026 Nissan Kicks is the all-new compact 
crossover with stylish looks, good performance, and 
passenger comfort for cruising the highways or navi-
gating city streets.

IT IS THE STYLISH and elegant compact 4-door se-
dan with re� ned comfort and e�  cient performance.

� e all-new 2026 Nissan Sentra provides an elevat-
ed driving experience with more premium features 
and a comfortable driving experience.  

From its long, sloping front hood to the sharp rear-
end design, the 2026 Sentra provides a beautiful sil-
houette on any street or highway with nice curves and 
sleek lines.

Once you are behind the wheel, you will see what 
it’s like to really want to drive this car.

� e passenger cabin is well designed and roomy 
with a driver’s cockpit designed for someone who re-
ally likes to drive.

� e available Pro-Pilot Assist provides technology 
to help you along your journey. It combines Intelligent 
Cruise Control and Steering Assist to ease the work-
load of stop-and-go-driving.  

Available driver assist features include Intelligent 
Emergency Braking with Pedestrian Detection, Rear 
Automatic Braking, Blind Spot Warning, Rear Cross 
Tra�  c Alert, Lane Departure Warning, and High 
Beam Assist.

Sentra’s available monolith display features inte-
grated 12.3-inch displays and places digital gauges 
and infotainment controls within easy reach. You can 

tap into features like Wireless Apple Carplay or An-
droid Auto.

� ere are two drive modes – Sport and Eco – which 
allow you to select a mode based on the current road 
situation.

Under the hood, there is a 2-0 L, direct-injection, 
4-cylinder engine that produces 149 horsepower and 
147 lbs-� . of torque, so you will have plenty of power 
for cruising around the city or heading out on the 
open highway.

� e all-new 2026 Nissan Sentra provides a stylish 
and re� ned design with driver and passenger comfort 
while o� ering technology that assists the driver and 
keeps everyone safe.  

2026 NISSAN SENTRA

2026 NISSAN KICKS

SELECTED BY AN EXPERT jury from the Automo-
bile Journalists Association of Canada (AJAC), these 
12 excellent vehicles also go forward as the � nalists in 
four categories for the 2026 Canadian Car of the Year 
Awards.

“We are very pleased, at the Montreal Auto Show, 
to present the 12 Best Vehicles in Canada as selected 
by AJAC Canadian Car of the Year jurors”, said Luis 
Pereira, Executive Director, Montreal AutoShow. 
“� ese are the vehicles Canadians prefer, designed and 
tested for the realities of our roads, and that our pas-
sionate visitors can experience up close. � is recogni-
tion highlights excellence and innovation within the 
automotive industry.”

� e 12 Best Vehicles in Canada for 2026 comprise 
a competitive mix of brand-new contenders, updated 
vehicles, and evergreen favourites among Canadian 
car-buyers.

Canada’s best-selling car, the Honda Civic, is also 
the reigning Canadian Car of the Year. Aiming to re-
tain its title in 2026, it is joined as a 12 Best � nalist 
by its familiar compact-class competitor, the Hyundai 
Elantra, and the latest incarnation of the legendary 
Porsche 911 Carrera.

Meanwhile, the Utility Vehicle of the Year award 
will be contested by machines from three di� erent seg-
ments. � e Ford Maverick, a compact pickup truck, 
doubled its Canadian sales in 2025, while the three-
row Hyundai Palisade and ever-popular, two-row Toy-
ota RAV4 crossover SUVs have both been renewed for 
the 2026 model year.

In the Electric Car of the Year category, the Lucid 
Air was a 12 Best � nalist last year and returns for an-
other shot at the award. Joining it on this year’s 12 Best 

list are the updated Porsche Taycan and Toyota’s Prius 
Plug-In Hybrid.

Finally, the battle for Electric Utility Vehicle of the 
Year sees the Kia EV9 – also a 12 Best � nalist last year 
– face o�  against two brand-new electric SUVs: Hyun-
dai’s third contender across four categories, the Ioniq 
9; and Lucid’s Gravity.

“Today, AJAC is proud to present the 12 Best Ve-
hicles in Canada for 2026. � is isn’t just an impor-
tant step on the road to the Canadian Car of the Year 
Awards, it is also a key list for Canadian new-car buy-
ers,” said Evan Williams, AJAC president. “� is year’s 
12 Best include one of the widest ranges of automak-
ers that we’ve ever seen. � ere are familiar models on 
the list, like the Honda Civic and Hyundai Elantra, but 
also � rst-timers like the Lucid Gravity and Ford Mav-
erick.   Fi� y-three (53) of Canada’s most experienced 
professional automotive journalists have driven and 
voted on these vehicles and found them to be the best 
in the country in their respective categories. I’m proud 
of our jurors, who each year work hard to determine 
which vehicles are the Best in Canada, giving you 
choices you can rely on when it comes to your own 
next new-vehicle purchase.”

� e list of 12 Best Vehicles in Canada is created 
from detailed ballots completed by AJAC’s expert 
journalists. Over the course of two rounds of voting, 
more than 1,400 ballots have been submitted by 53 
jurors based right across Canada, from Vancouver to 
Halifax. CCOTY is Canada’s ONLY vehicle awards 
scheme in which the jurors drive every vehicle they 
vote on. Vehicles are tested on the same roads and in 
the same conditions faced by Canadian drivers from 
coast to coast every day. AJAC members will be avail-

able to share their expertise with visitors during the 
Montreal Auto Show.

Every 2026 model year vehicle – there are almost 
400 in all – is eligible for the CCOTY Awards, includ-
ing those newly designed, recently refreshed, and car-
ried over from the previous model year.

� e category winners for Canadian Car of the Year 
will be announced on � ursday February 12, 2026, at 
the Canadian International AutoShow (CIAS) in To-
ronto. Results from AJAC journalist member ballots 
are audited by international accounting � rm KPMG 
and remain under wraps until the moment the enve-
lopes are opened.

About the Automobile Journalists Association of Canada (AJAC)
The Automobile Journalists Association of Canada (AJAC) is an 
association of professional journalists, writers, photographers, 

videographers and corporate members whose focus is the 
automobile and the Canadian automotive industry. Collectively, 

our primary objectives are to promote, encourage, support, and 
facilitate professionalism in Canadian automotive journalism 

and to ensure factual and ethical reporting about the automobile 
and automotive issues to Canadian consumers. This is achieved 

through the work of our members and AJAC’s annual vehicle 
testing and evaluation events: the Canadian Car of the Year 

Awards (CCOTY), AJAC Innovation Awards and EcoRun.

About KPMG
KPMG LLP, an Audit, Tax and Advisory fi rm (kpmg.ca) is 

a limited liability partnership, established under the laws of 
Ontario, and the Canadian member fi rm of KPMG International 

Cooperative (“KPMG International”). KPMG has more than 7,000 
professionals/employees in over 40 locations across Canada 

serving private- and public-sector clients. KPMG is consistently 
recognized as an employer of choice and one of the best places 

to work in the country. The independent member fi rms of the 
KPMG network are affi liated with KPMG International, a Swiss 
entity. Each KPMG fi rm is a legally distinct and separate entity 

and describes itself as such.

SOURCE Automobile Journalists Association of Canada

AJAC announces 12 Best Vehicles in Canada for 2026

Porsche 911 Carrera 
2026 CANADIAN CAR OF THE YEAR

Ford Maverick 
2026 CANADIAN UTILITY VEHICLE OF THE YEAR

Lucid Gravity
CANADIAN ELECTRIC UTILITY VEHICLE OF THE YEAR

MONTREAL, Jan. 15, 2026 /CNW/ - 

The 12 Best Vehicles in Canada for 2026 have been revealed today at the Montreal Auto Show, 
where they are on display to visitors in the Canadian Car of the Year Awards (CCOTY) booth for the duration of the show. 

The popular event at the Palais des Congrès runs until January 25.

Canadian Car of the Year
• Honda Civic
• Hyundai Elantra
• Porsche 911 Carrera

Canadian Utility Vehicle of the Year
• Ford Maverick
• Hyundai Palisade
• Toyota RAV4

Canadian Electric Car of the Year
• Lucid Air
• Porsche Taycan
• Toyota Prius Plug-In Hybrid

Canadian Electric Utility Vehicle of the Year
• Hyundai Ioniq 9
• Kia EV9
• Lucid Gravity

The 12 Best Vehicles in 
Canada for 2026 are as follows:
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2026 CROWN SIGNIA

*Customer Incentive o� ers valid on retail delivery 
of select new unregistered Toyota vehicles, when purchased 

or leased (as applicable - see chart eligibility details; if no details then purchase 
and lease are both eligible) from a Canadian Toyota dealership. Vehicle must be purchased/leased, 

registered and delivered between February 1, 2026 and February 28, 2026. Customer Incentive o� ers are from 
February 1, 2026 and February 28, 2026. Cash incentives include taxes and are applied after taxes 

have been charged on the full amount of the negotiated price.

With the purchase of all in-stock 2026 Crown Signia models.

713003 1st Line East, Orangeville
1-866-617-9097
www.orangevilletoyota.ca
Sales: Mon-Thurs 9-7, Fri 9-5, Sat 9-4   Service: Mon-Thurs 8-6, Fri 8-5, Sat 8-3

$1500,
OFF

RECEIVE A

*

It is the zero-emission 
vehicle that is convenient, 
simple to charge, and 
delivers an exhilarating 
driving experience.

� e 2026 Toyota bZ is the fun all electric SUV that 
is available in Front-Wheel Drive and All-Wheel 
Drive models.

Available in nine exciting colours including three 
two-tone versions, the bZ is designed to be a show-
stopper on any street or highway with a unique front 
fascia and sleek body lines.

� e bZ comes in three trims and o� ers up to 458 
km of electric driving range so you will never have to 
worry about running out of power.

� e electric motors can generate up to 338 horsepow-
er providing an instant response and rapid acceleration.

Featuring Battery Precondition for improved 
cold-weather charging, the bZ is capable at colder 
temperatures.  

When you get behind the wheel, you realize this is a 
vehicle designed for someone who really likes to drive.

Beginning with the intuitive grouping of steering 
wheel controls and the 10-inch colour multi-forma-
tion display, everything you need is at your � ngertips.

We are pleased to announce the following incen-
tive on 2026 model year bZ, bZ Woodland and C-HR.  
FREE Home Flex NACS EV Charger by ChargePoint 
NEMA 6-50 OR 14-50 with purchase or lease of a 
26MY bZ, bZ Woodland or C-HR through leads 

from the: 2026 Montréal, Toronto, Vancouver, Cal-
gary, Edmonton and Québec City Auto Shows; OR o 
“You Are Already Electric” Experiential Activations 
in Toronto, Montréal, Québec City and Vancouver.

� e Toyota BZ is the fun and convenient zero-
emission SUV that delivers an outstanding driving 
experience combined with beautiful style and inte-
rior comfort on any street or highway.

It is the powerful mid-size 
truck that will take you 
over any kind of terrain 
and wherever adventure 
takes you.

� e 2026 Toyota Tacoma is a 4x4 pickup truck with 
plenty of power, and it comes with o� -road capability.

Driven by a 2.5 L, 4-cylinder Turbo engine that 
produces 278 horsepower, the Tacoma has plenty of 
power to take you wherever you want to go. All this 
power means you can tow up to 2,903 kilograms 
(6,400 lbs.) so you can take your boat or trailer with 
you on your journey.

On the outside, the Tacoma is beautifully styled 
with bold lines and well shaped contours.

It is available in 11 exciting colours included three 
two-tone options, each designed to enhance the Ta-
coma’s body style.

You can choose to make it even bolder with avail-
able 18-inch alloy wheels, TRD Sport and O� -Road 
packages, and available bed scene lighting.

Just because you want to go where others fear to 
tread doesn’t mean you can’t do it in comfort and style. 
� e Tacoma’s interior is re� ned and comfortable with 
available features like 8-way power adjustable driver’s 
seat, a heated steering wheel, and dual zone automatic 
climate control.

You can stay connected to the world with Wire-
less Apple CarPlay that allows you to use your iPhone 
while driving.

Wireless Android Auto makes it easy to access your 
favourite music, media, and messaging apps.

A large 8-inch touchscreen and an available 14-inch 
 touchscreen provides easy control of infotainment 
when you’re on the road.

� e 2026 Toyota Tacoma is the mid-size pickup 
that provides power, good looks, and superior engi-
neering along with interior comfort to make every 
drive an adventure. 

2026 TOYOTA bZ

2026 TOYOTA TACOMA 4X4
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This is the beautifully 
designed and engineered 
mid-size SUV with seating 
for fi ve passengers and a 
comfortable interior.
The 2026 Mazda CX-70 has 
two trims with electric power 
with unique advantages.
THE CX-70 PHEV is a plug-in hybrid electric vehicle 
that is agile, versatile, and comes with i-Active All 
Wheel Drive.

With a standard portable Level 1 charging cable, the 
CX-70 can plug into any common 120-volt outlet.

� e 2.5 e-SkyActiv 2.5 L combustion engine is 

paired with an electric motor. You can drive on gas or 
electric, or both for maximum e�  ciency.

With a range of 42 km on electric power alone, the 
CX-90 PHEV is perfect for running around town or 
for short trips.

� e Mazda CX-70 MHEV is a hybrid vehicle with 
plenty of power and an excellent response time.

Under the hood, there is a 3.3 L, e-Skyactive-G In-
line 6 cylinder Turbo engine. � is is paired with an 

electric motor that never needs charging.
� is combination provides 280 horsepower and 

plenty of torque. � is allows the CX-70 MHEV to tow 
up to 5,000 lbs. easily.

With i-ACTIVE All Wheel Drive, � e CX-70 adapts 
to changing road conditions as you drive and delivers 
the required power to each wheel as needed.

� e CX-70 has been designed with a ‘driver � rst’ de-
sign, and when you get behind the wheel, you’ll see why.

Everything is designed to make this vehicle a 
pleasure to drive. From the seats to the design of the 
driver’s cockpit and available driver assist features, the 
Mazda CX-70 is designed for people who really like 
to drive.

� e 2026 Mazda CX-70 PHEV/ MHEV is the mid-
size SUV that combines style, capability, and superior 
design with the e�  ciency of electric power. 

2026 MAZDA CX-70 
MHEV/PHEV

It is the wildly popular 
mid-size crossover that 
provides beautiful style on 
the outside, a well designed 
interior built for passenger 
comfort, and it is loaded 
with technology for a fun 
and exhilarating driving 
experience.
THE ALL-NEW 2026 Mazda CX-5 is the third genera-
tion of this vehicle with a more spacious cabin that fea-
tures innovative, intuitive technology, while enhancing 
vehicle safety.

On the outside, the CX-5 is beautifully cra� ed with 
smooth lines and � owing contours. It maintains a sporty 
style while having a re� ned appeal.

� e all-new CX-5 has a more chiselled front end 
with the Mazda signature wing front grille positioned 
between more angular lighting elements. � e curving 
hood and sloping roof provide a stunning silhouette on 
any street.

At the rear end, more angular lighting creates an even 
greater visual impact.

� e overall length and wheel base is slightly larger 
than previous models.

� e exterior is completed with standard 17-inch grey 
metallic � nish alloy wheels.

� ere are four outstanding exterior colours to choose 
from. Each colour was chosen to highlight the CX-5 ex-
terior shape and contours.  

New this year is a Navy Blue Mica colour which is 
achieved through an intricate process that uses metallic 

� akes to accentuate the vehicle’s commanding presence 
on the road.

On the inside, the all-new CX-5 provides a calm, yet 
functional interior that is uncluttered and spacious. � e 
driver can focus on the road while passengers can stretch 
out and relax.

� e cabin has increased rear leg, knee, and headroom.
Interior materials and � nishes acre carefully cra� ed 

to o� er both lasting quality and deliver a re� ned atmo-
sphere throughout the passenger cabin.

� e door opens and larger, making for easier access – 
especially for parents loading children in car seats.

� ere is plenty of cargo room behind the rear seat so 
you can easily store all your gear when heading out on a 
road trip or just going across town. � e new CX-5 has 
a cargo area that is almost two inches long and over an 
inch higher making it easier to load large items.

When you are behind the wheel you will appreciate 
the design concept of placing the driver in a cockpit that 
is comfortable and practical at the same time.

Available ambient lighting with a choice of seven co-
lours creates an elegant and calming atmosphere.

� ere is a new available 15-6-inch integrated touch-
screen display – the largest ever o� ered on a Mazda vehi-
cle. � e system is the hub for infotainment and connec-
tivity o� er seamless integration and intuitive operation 
thanks to smartphone-like usability and a customizable 
screen with quick access to features.  

� is system comes with Google built-in, which o� ers 
a more connected experience with the ability to integrate 
key Google features.

When you are on the road, you are surrounded by 
technology that helps you navigate around any city street 
or when you’re on the open highway.

A selection of standard and available i-Activesense 
safety features are designed to help you travel in con� -
dence.

� is includes Smart City Brake Support Front, Mazda 
Radar Cruise Control with Speed Limit Assist, and Blind 
Spot Monitoring.

Available functions include Forward Obstruction 
Warning, High Beam Control System, Lane Departure 
Warning System, Adaptive Front-Lighting System, and 
Rear Cross Tra�  c Alert.

Under the hood there is plenty of power convenient 
for running around town or cruising down the highway.

� e Skyactiv-G 2.5 L, engine delivers 187 horsepower 
and 186 lb-�  of torque. � is delivers quick a quick re-
sponse and acceleration with a comfortable ride and an 
agile performance.

� e powertrain is completed with a 6-speed automat-
ic transmission and standard i-Active All Wheel Drive.

� e Mazda CX-5 is available in four trim levels, each 
with its own unique features.

� e CX-5 has been a wildly popular vehicle with over 
300,000 models sold in Canada alone, and 4.5 million 
sold globally.

� e all-new CX-5 builds upon its proven foundation 
to provide a vehicle that o� ers superior design and in-
novation.

Mazda stands behind all their quality vehicles 
with con� dence, knowing that superior engineering 
means drivers have the assurance of many years of 
happy motoring.

Standard on all new vehicles, there is a three-year un-
limited mileage warranty, a � ve-year powertrain unlim-
ited mileage warranty, and three-year unlimited mileage 
roadside assistance.

� e all-new 2026 Mazda CX-5 is the mid-size cross-
over that is beautifully designed to be sporty and stylish 
while providing interior comfort and an exceptional ride 
delivered by superior engineering.

2026 MAZDA CX-5

It is the 8-seat SUV 
designed with families 
in mind while maintaining 
capability and style.
THE 2026 MAZDA CX90 now comes in two versions 
that are enhanced with electric power.

� e Mazda CX-90 PHEV has a plug-in hybrid elec-
tric powertrain designed to run all-electric for short-
er trips, or combustion engine and electric power
for longer journeys. � is provides for a total range of 
42 km on full electric mode.

� e gas engine is a 2.5 L, 4-cylinder engine that 
works in tandem with electric power.

Together, the systems produce 323 horsepower 
and 369 lb-�  of torque, producing an exhilarating 
driving experience with an 8-speed automatic trans-

mission and standard all-wheel drive.
� e Mazda CX-90 MHEV is powered by a e-Sky-

activ G 3.3 L 6-cylinder turbocharged engine that 
produces 280 horsepower and 332 lb-�  of torque.

� e responsive engine is paired with Mazda’s 
M-Hybrid Boost 48-volt mild-hybrid system, 
designed to enhance e�  ciency and low-speed throt-
tle response, with an 8-speed automatic transmission 
and all-wheel drive.

� e CX-90 MHEV never has to be plugged in to 
power up.

On the outside, the Mazda CX-90 is beautifully 
designed with smooth lines and curves and its 
distinctive Mazda front grille and fascia.

Inside, it is roomy with plenty of space for both 
driver and passengers.

You are surrounded by technology including 
the Mazda Connect infotainment system featuring 

Apple CarPlay and Android Auto.
Standard i-Activsense safety features include 

Mazda Radar Cruise Control with Stop & Go, Smart 
Brake Support Front with pedestrian detection, 
Emergency Lane Keeping and Lane-Keep assist.

� e 2026 Mazda CX-90 o� ers two exciting ver-
sions with electric power that provide a fast response 
and reduce your fuel consumption and emissions. 

2026 MAZDA CX-90 
MHEV/PHEV
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■Limited time finance offer provided through Mazda Financial Services on approved credit. Representative finance offer based on a new and previously unregistered 2025 CX-90 MHEV Signature model 
(WXKG85 AA00). Vehicle Price is $66,847.35. 1.95% finance APR for 36 months. Monthly payment is $1,913.22, which includes: $2,195 freight and PDE; $100 A/C charge; regulatory fees (up to $12.50); 
Retailer administration fee (up to $795); lien registration fees (up to $58.85, including lien registering agent fee); as well as all other applicable fees, levies and duties (all of which may vary by region and 
Retailer). 36 monthly payments required. Licence; insurance; registration; and applicable taxes are extra. $0 down payment or equivalent trade-in required. Cost of borrowing is $2,028.63 for a total obligation 
of $68,875.98. Retailer may sell for less. Retailer order/trade may be necessary (but may not be available in all cases). Conditions apply. Offer ends March 2, 2026, and is subject to change or cancellation 
without notice. Visit mazda.ca or your Mazda Retailer for more information. ▲$4,000/$4,000/$1,000/$1,000/$1,000/$750 Event Bonus (“Bonus”) is available on new and previously unregistered 2025 CX-90 
PHEV/2025 CX-70 PHEV/2025 CX-70 MHEV/2025 CX-90 MHEV/2025 CX-30/2025 CX-5 models that are purchased or financed/leased (on approved credit) and delivered between February 3 and March 
2, 2026, from an authorized Mazda Retailer in Canada. Bonus will be applied to the negotiated selling price of the eligible vehicle before taxes and: (i) has no cash surrender or other value; and (ii) cannot be 
applied to past transactions. Conditions apply. See mazda.ca or your local Mazda Retailer for details. ▲▲Get a bonus off the purchase of a Mazda Added Protection Plan with the purchase of a new and 
previously unregistered model between February 3 and March 2, 2026, as follows: (i) $500 Bonus: 2025 CX-5, 2025 CX-30, 2025 Mazda3; or (ii) $1,000 Bonus: 2025 CX-70, or 2025 CX-90. The applicable 
discount will be applied to the selling price of the Mazda Added Protection Plan before taxes and: (i) has no cash surrender or other value; (ii) does not apply to fleet sales; and (iii) cannot be applied to past 
transactions. Conditions apply. See mazda.ca or your local Mazda Retailer for details. †Offer available on retail leases of new 2025 CX-5 GX (NXXN85AA00)/2025 CX-30 GX (ZXXL85 AA00)/2025 CX-90 
Inline 6 Turbo GS (WXSF85AA00) with a lease APR of 3.15%/2.79%/0.99% and 104/78/78 bi-weekly payments of $216/$185/$299 for 48/48/36 months, the total lease obligation is $23,028/$20,202/$25,251, 
including down payment (or equivalent trade-in) of $600/$950/$150. First monthly payment is due at lease inception. 20,000 km per year mileage allowance applies; if exceeded, additional 10¢ per km 
applies for CX-5, 15¢ per km for CX-70, CX-90 models. Offered leasing available to retail customers only. Offers include max. new tire charge (all models) and $10 AMVIC charge where applicable, freight 
and P.D.E. of $2,195/$2,195/$2,195, $100 Air Conditioning charge (all models), PPSA and $795 administrative fee. The administration fee is intended to cover various costs, including documentation, 
processing, administrative, and other expenses related to the purchase, sale, or lease of the vehicle. Offers exclude PST/GST. Offered pricing available to retail customers only. Licence, insurance, taxes and 
down payment (where applicable) are extra and may be required at the time of purchase. Retailer order/trade may be necessary on certain vehicles. Offers valid February 3 - March 2, 2026, while supplies 
last. Lease and finance on approved credit for qualified customers only. Offers subject to change without notice. Visit mazda.ca or see your retailer for complete details.

$299† bi-weekly for 36 months. 
$150 down. Taxes extra.

$150†

/WEEK AT 0.99%
APR

LEASE EQUIVALENT TO

2025 CX-90 GS AWD
3-Row Mild Hybrid Inline 6 Turbo

$216† bi-weekly for 48 months. 
$600 down. Taxes extra.

$108†

/WEEK AT 3.15%
APR

LEASE EQUIVALENT TO

2025 CX-5 GX AWD

$185† bi-weekly for 48 months. 
$950 down. Taxes extra.

$93†

/ WEEK AT 2.79%
APR

LEASE EQUIVALENT TO

2025 CX-30 GX AWD

 0.99%
PURCHASE FINANCING

FOR 36 MONTHS■

UP TO A

$4,000
MAZDA BONUS▲

UP TO A

$1,000 
BONUS ON ANY MAZDA 

ADDED PROTECTION PLAN▲▲

++

ON SELECT 2025 MODELS

T:11"
T:21.42"
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She had a beautiful three-octave con-
tralto voice that was easily recognizable 
and well-suited to the style of music she 
performed.

Karen Carpenter was the female half of 
the ‘70s pop duo, The Carpenters, who, 
along with her brother Richard, charted 
several top hits of that era.  

Richard was the genius behind the 
music. He wrote and arranged the tunes 
they recorded and performed.

Karen thought of herself as a drummer 
first, unusual for a woman at the time, 
but she was talented with the sticks and 
played drums on all of their albums.

When she tried singing, it was apparent 
to everyone who heard her that she had a 
natural ability to sing and had a beautiful 
voice. She was encouraged to take a step 
out from behind the drums to be the main 
focus of the band.

The Carpenters became Karen and the 
‘other guy.’

The Carpenters had a squeaky-clean 
image, and their manager and those 
around them promoted this image of the 
all-American, fresh-faced, pop duo.

Their music was hard to define. In an 
era of metal bands, glam bands, and 
Alice Cooper, The Carpenters performed 
ballads with sappy themes and an instru-

mental background.
I had a friend who came from a rather 

strict religious family. No pop music, 
especially rock music, was allowed in the 
home.

However, my friend’s parents allowed 
her to have The Carpenters’ albums and 
their easy listening sound.

That’s how goody two-shoes their 
image was.

The thing about The Carpenters during 
that era was that no one would admit 
they liked The Carpenters. No one would 
admit they owned a Carpenters album.

The pop duo sold millions of records to 
a fan base that would not admit they were 
fans.

There was a rumour that a McDon-
ald’s restaurant was going to be built 
near where I live. At first, a lot of people 
seemed happy about that.

However, when a person posted a 
query on the town’s Facebook page ask-
ing when the restaurant was supposed 
to arrive, there were nothing but negative 
comments.

Everything from “I would never eat 
there,” to “we don’t need that kind of 
restaurant here,” was posted in reply.

Did you ever notice that no one admits 
they like going to McDonald’s?

Yet it’s probably the largest restaurant 
chain in the world and still expanding, so 
someone is buying Big Macs and Quarter 
Pounders.

Prior to having a Walmart nearby, I was 
at a dinner with a local business group 
when the topic of Walmart coming to 
town was brought up.

One woman in particular expressed her 
dismay at having a Walmart in town.

“I would never go to a Walmart,” she 
said, opining that she just couldn’t visit 
that type of store.  

A few months after the store opened, I 
visited and passed an aisle, where, sure 
enough, I saw that same woman perusing 
the shelves.

I thought of going up to her to say 
‘hello’, but decided not to embarrass her 
when she was shopping incognito in a 
store she doesn’t like.

No one ever admitted they bought 
their clothes at K-Mart. Even though that 
retailer is long gone, it was at one time a 
huge business.

But no one would ever admit to shop-
ping there.

You never heard anyone say, “Hey Bob, 
nice shirt,” with the reply, “Thanks, I got it 
at K-Mart!”

I was at a private dinner one holiday, 

and as we sat down to 
eat, the host’s mother 
mentioned the place 
settings. She then 
mentioned loudly 
that her daughter had 
bought all the dishes at Dollarama.

The host was mortified that her guests 
knew they were using plates that cost 
$1. Although they looked nice, there was 
nothing wrong with them.  

No one ever admits they bought any-
thing at a Dollarama, or any other dollar 
store, yet every time I’m there, the store 
is busy.

I’m not sure why many people are 
reluctant to admit they like a certain food 
or shop at a particular store. Are they try-
ing to impress others by implying they 
bought that new sofa at a high-end furni-
ture store when they actually purchased it 
on layaway at a ‘Furniture is Us’ discount 
store?

I freely admit I like both a Quarter 
Pounder and a Big Mac.

I just bought a big screen TV from 
Walmart, and I’m a regular shopper at 
Dollarama.

And yes, I do have one old Carpenters 
album.

You can’t beat Karen singing Superstar.

Superstar BRIAN LOCKHART 
FROM THE SECOND ROW

Every year at this time the North Atlantic 
Treaty Organisation (NATO), the world’ most 
powerful alliance for the past 77 years, holds 
a conference in Munich to examine its state 
of health.

The one just past was really a wake, but it 
played out more like the immortal Dead Parrot 
sketch from Monty Python, in which a cus-
tomer (John Cleese) enters a pet shop with a 
cage containing a dead parrot (a Norwegian 
Blue) and says:

“This parrot is definitely deceased, and 
when I purchased it not half an hour ago you 
assured me that it’s total lack of movement 
was due to it being tired and shagged out fol-
lowing a long squawk.”

Shopkeeper: “Well he’s...he’s, ah...probably 
pining for the fjords.”

Cleese: “He’s not pining. He’s passed on...
He’s a stiff. This parrot is no more. If you 
hadn’t nailed him to the perch, he’d be push-
ing up the daisies. THIS IS AN EX-PARROT!!!” 
And so too with NATO, though it is still nailed 
to its perch.

The psychodrama raging beneath the sur-
face at the Munich conference was an argu-
ment among the European members of NATO 
about whether the United States could still be 
trusted.  Some insisted that the old alliance 

could survive. More thought that it will have to 
be NATO 2.0 or no alliance at all.

Observers from the US Democratic Party 
promised the conference that Trump will be 
gone in three years and the old American 
security guarantees will be revived. “I think 
the Europeans sighed with relief because 
it was saying that Europe is important, that 
Europe and America are very intertwined and 
good allies,” said Kaja Kallas, the European 
Union’s chief diplomat.

But most EU leaders have lost the faith. 
The German Chancellor, Friedrich Merz, said 
bluntly that “The United  States’s claim to 
leadership has been challenged and possibly 
lost.” Echoing Canada’s Prime Minister Mark 
Carney, he said that the “rules-based world 
order no longer exists,” and that “a deep 
divide has opened between Europe and the 
United States.” 

France’s President Emmanuel Macron 
agreed: “Europe is rearming, but we must 
now go beyond” to become a unified major 
power. It can only achieve that if it can act like 
a single country, of course, but Trump is giv-
ing it a strong incentive to learn how.

Starting with US Vice-President J.D. 
Vance’s anti-European tirade at last year’s 
Munich conference, we have had US air 

strikes on Iran and five other countries, the 
subjugation of Venezuela, American com-
plicity in the genocide in Gaza, and above all 
Trump’s threats to invade Greenland, which 
is part of the Kingdom of Denmark, a NATO 
member.

Curiously, Greenland was what tore it, and 
most NATO leaders now understand that 
Trump’s America is at best an unreliable ally 
and sometimes openly hostile. Nor are they 
confident that the United States will remain 
a country where governments change hands 
democratically, so they have to plan for the 
worst.

It’s not really a huge crisis. The existing 
NATO is an ideal template for a successor alli-
ance that includes most or all of the existing 
members except the United States. If Canada 
dared to stay in, they wouldn’t even have to 
change the name. The new alliance would still 
have ample numbers, wealth and weapons to 
deter any Russian attack.

Filling the gaps that remain when Ameri-
can troops all leave Europe would take some 
years, but the risk is really quite small. Rus-
sian military resources are too heavily com-
mitted to conquering Ukraine at the moment 
to embark on a war with all of western and 
central Europe as well.

As hegemons go the 
United States was a rel-
atively benevolent one 
(there has never been 
a truly benevolent one), and we will doubt-
less come to regret Donald Trump’s decision 
to dismantle it prematurely. But NATO 2.0 
is probably the least bad alternative for the 
‘West’.

The one real uncertainty is nuclear deter-
rence. Britain and France both have their own 
nuclear weapons, but Germany, the richest 
and most populous EU country, has none. 
There would also be huge pressure in Poland 
to get its own nukes if the US nuclear guaran-
tee is void: Poles don’t trust Russia, for good 
historical reasons, and they are very exposed.

That’s why it was good news, in the context, 
when Chancellor Merz revealed at the confer-
ence that he is in “confidential talks” with the 
French president on creating a joint European 
nuclear deterrent. In terms of nuclear prolif-
eration, that would be the least harmful out-
come.

As for NATO 1.0, it is dead, although it may 
persist as a polite fiction for some time. It has 
“kicked the bucket, shuffled off the mortal 
coil, rung down the curtain and joined the 
choir invisible.” But its soul goes marching on.

NATO 1.0 is dead: Long live NATO 2.0 GWYNNE DYER 
OUR WORLD TODAY

My daughter Patricia says, “I will die on 
the hill to say that anyone can play music – 
one way or another – so long as it’s in their 
heart.”

Patricia is a multi-instrumental musician 
and vocalist. She has been a music teacher, 
in particular, for piano and vocal for over 
20 years. In all the conversations with so 
many artists this esteemed paper has pub-
lished, the one thing on which they all seem 
to agree is that anyone can do art. Indeed, 
when asked at the end of the interview 
what they would say to a young person who 
aspires to “be an artist,” each and every one 
says, “Just start. Whatever you love to do, 
do it. If you need some help on how to go on, 
there are plenty of YouTube videos with tips 
and instruction.”

Taking it with sincerity comes with the 
additional advice to enrol in an arts school 
or attend workshops or classes frequently 
offered by professional artists.

They all deny AI – let it be your pen, your 
brush – your own voice.

A reflection occurred to me on how our 
human history has been dominated by an 
unending list of wars. Most of them carry a 
name in order to distinguish one war from 
the next. Right, all the way back. This can 
mean that what is good about our species, 

which is our passion for creating, is given 
less attention in how we live and rule our 
world. We care less about our cultures and 
artistic achievements than the idea of killing 
and cruelty.

In other words, how we see ourselves 
globally centres on our inclination to vio-
lence and aggression, not on our art and 
cultures, which actually define who we are. 
Surely war does not have to be the sole 
weight and measure of our overall human 
history, where the art of the times will always 
reflect more truly the damage and crime that 
is war, how unjustified it ever is; that the foul 
aggressiveness of perpetrators should have 
never been allowed by their nations’ courts 
and Generals.

In our present day, the arts could be 
taught as the mainstay of society, under-
standing the important influence art has on 
everything and for these times, offered as a 
better outlet for our energies than the cur-
rent arms race we are witnessing now.

In this world, in this point of history, there 
may be more call for the voices and won-
ders of artists than ever, and the best news 
is that we are all artists in our hearts and 
instincts.

It has been a lesson to meet people in 
those interviews, who were interested in 

learning how to pick up a brush and let the 
colour flow, how to put an image on a sheet, 
whether the face of a stranger or the leaves 
on an imagined tree. They are following this 
after a lifetime of doing other things or going 
back to a passion of their youth, once their 
children need less from them.

Not only is the presence of art a need in 
our lives, but creating is good for the soul, 
and there are many avenues for the journey. 
So many artists have told me, as well, about 
how the family home encouraged their 
childhood fingers to play tunes on the piano, 
build things with blocks, paint, sculpt – just 
do it until what they were creating became 
part of who they are. So may it be said of our 
own homes and the opportunities we pro-
vide for our children to expand their minds 
and sensitivities by dabbling all the way to a 
real connection to what truly stirs them.

The grassroots of society have always 
been the source of environmental rescue, 
and, without actual intent necessarily, artists 
have often been in the forefront of that res-
cue. Never more than now is the need for 
intelligent vigilance, as we witness our lead-
ers abandoning the notion of democracy by 
passing laws that empower them and those 
close to them too far.

This abuse has been questioned and 

checked in this prov-
ince and more locally 
in Caledon, for the 
dangers those exec-
utive changes of rule 
are threatening a 
once-wonderful envi-
ronment. Free of the need to account to the 
acknowledged Environmental Authorities, 
they make plans for unfettered and destruc-
tive development.

However, the watchdogs of this commu-
nity stage protests even in the cold, with 
warm mittens and coffee afterward, to let 
it be known there is a will to stop the dam-
age. Letters to the politicians and the paper 
continue to bring pressure to the willful harm 
proposed.

Here in Orangeville, that danger is 
reduced at the local level, where the town’s 
mayor and council have declared the Strong 
Mayors law as going against democracy 
and have dealt with it to the extent possible.

Political balance, streets glowing with 
murals on brick walls and colourful utility 
boxes, carved statues everywhere, a the-
atre to match the big cities and fine commu-
nity theatres. So much more – the Choco-
late Shop ...

It is a good place to live.

Anyone can apply CONSTANCE SCRAFIELD
WITH YOUR PERMISSION
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COMMUNITY VOICES
Monthly Message: DBOT recognizes Nonprofit Appreciation Week 

Every day across Ontario, non-profit orga-
nizations are quietly doing work that keeps 
communities strong by supporting families, 
feeding neighbours, creating spaces for con-
nection, and stepping in where help is need-
ed most. The third week of February is a 
chance to pause and say thank you. 

Non-Profit Appreciation Week – this year, 
falling between Feb. 15 and 21, is officially 
recognized through Ontario’s Non-Profit Sec-
tor Appreciation Week Act (Bill 9, 2021), and 
helps to celebrate the nearly 850,000 peo-
ple who work in Ontario’s non-profit sector. 

These are the indi-
viduals who show 
up every day with 
compassion, cre-
ativity, and commit-
ment, often behind 
the scenes, making 
a real difference in 
the lives of others. 

This week exists for a simple but pow-
erful reason: to recognize just how much 
non-profits contribute to our communities, 
our economy, and our overall quality of life. 

From health care 
and housing to arts, 
culture, and social 
services, non-prof-
its touch nearly 
every corner of the 
province. Their im-
pact is felt not just 

in times of crisis, but in the everyday mo-
ments that help communities thrive. 

The creation of Non-Profit Appreciation 
Week was championed by MPP Daisy Wai, 
with strong support from organizations like 

the Bhayana Family Foundation and the 
Ontario Nonprofit Network (ONN) — a col-
lective effort to ensure the sector’s contribu-
tions are formally and permanently recog-
nized. 

Non-Profit Appreciation Week is an invita-
tion for all of us to acknowledge the people 
doing this vital work. Whether it’s a quick 
note of thanks, a public shout-out, or simply 
taking a moment to reflect, it’s a reminder 
that stronger communities are built by peo-
ple who care, and Ontario’s non-profit sector 
is full of them. 

“I mean, what else is it supposed to 
be?”

This is how a local merchant responded 
to me after I complained about the 
weather. I can’t remember how cold it 
was; I just remember it being cold. Really 
cold. Is that not something worth com-
plaining about?

Now, before you start in on me with:
“Oh, these younger generations…”
“What country do you think we’re living 

in?”
“Listen to snowflake talking smack 

about a few snowflakes.”
“I mean, what else is it supposed to 

be?”
I did go for a run when it hit 23 below; 

I didn’t go for a run when it hit 25 below. 
Usually, I don’t let the weather stop me 
from going for a run. You just layer up, 
make sure there’s no gaps for the cold to 
sneak in.

Like anything else you practice, you 
start to develop a few hacks. Your route is 
determined by the streets where the wind 
is at your back. When there’s snow on the 
ground, run inside the deepest tire track, 
maybe the one with a little bit of snow for 
some traction. Run on the surface that’s 
been recently salted.

When it’s crazy cold, I also run with a 
pair of socks over my gloves. Sometimes, 
I’ll even wear two pairs of pants. It’s a 
good idea to run slowly around corners. 
I’m not breaking any records, but I’m still 
running. It makes for some sloppy runs, 
but nobody comes back from a run and 
says they wish they hadn’t run.

Winter has to be the one season where 
walking is harder than running. I only 
ever feel like a popsicle when I’m not 
running. I mean, I love walking my dog, 
but walking a dog that likes to stop and 
sniff every few minutes in this weather? 
Lord help me. And those between places 
– from your house to the car; from your 
car to your workplace. I don’t even own 
an automatic car-starter. Don’t get me 
started on pumping gas.

“I mean, what else is it supposed to be?”

Not this:
My kids have missed 14 days of school 

over the past few months. They’re on 
course to trump last year’s tally of 21. 
Even when they’re at school, they’re not 
allowed to go out for recess.

We’re all spending more time inside. In 
my home, I feel like I’m in a tent more than 
a brick home. No matter how much I turn 
up the heat, there are still cold spots. The 
draft from the fireplace makes the floor feel 
like a skating rink. Sometimes our garage 
door doesn’t close. I’ve closed some 
vents, opened others. I leave some doors 
open. Close others. I’m like an HVAC con-
ductor trying to coax the heat into flowing 
in certain directions. The only thing that 
works at night is the dog at the end of the 
bed, curved into the bend of my legs.

Truthfully, we’re all getting a bit squirrely. 
In some ways, it feels a bit like COVID all 
over again.

Did I mention the squirrels in the attic? 
The mice in the walls?

“I mean, what else is it supposed to 
be?”

The kids have gone a little batty. No 
matter how cold it is, they still beg for 
ice cream. They treat popsicles like fruit 
supplements. They wear shorts around 
the house; my son walks outside with 
his jacket undone (don’t get me started 
on hats and mitts). My daughter prefers 
sleeping with her face to the cold wall. My 
son loves cold sheets. Maybe I am get-
ting soft, like the ice cream the kids forage 
from their Nonna’s freezer. Did I mention 
the three weeks of missed classes?

I mean, it’s not like this is new. Which 
makes all of this so confounding. Why 
haven’t we sorted out busing for our chil-
dren? Whose calling the shots? The fear 
of lawsuits rules the day. So, we keep 
them at home, keep them indoors. No 
more forts. No more snowballs.

Recently, my father told my daughter 
to never build a fort. They might collapse. 
Danger. Doom. Everywhere. I can’t even 
back out of my driveway without thinking 
about being hit by a meatball in a truck, or 

a turkey in a Civic.
“I mean, what else is it supposed to 

be?”
Maybe the store owner was speaking 

to something more than the cold, some-
thing more than forecasts and windchills. 
Maybe he was alluding to a different type 
of cold. Maybe he was alluding to a cold 
world, a world of cold shoulders and 
colder hearts. Cold glares, cold looks fro-
zen onto our cold screens, flashing cold 
images of men with the word ICE embla-
zoned across their chests in the U.S.

The men who wear masks and gloves, 
not because they’re cold, but to hide their 
faces, for a better grip on their guns. The 
men who shoot protestors and deport 
citizens of their own country. The freez-

ing cold allows them 
to hunt their targets 
in conditions that 
keep all but those 
who have no choice 
hunkered down indoors. I haven’t seen a 
proper snowman in years. I miss the corn-
pop pipes and button noses.

I know it won’t last forever, but it feels 
like this cold winter will never end. And 
when it does? What’s waiting for us on the 
other side? When the cold and snow are 
gone, will it reveal anything new about us? 
Personally, I’m not waiting for that hap-
pen. I’m going to lace up my shoes and 
run straight on into it.

“I mean, what else is it supposed to 
be?”

Winter zipper rant ANTHONY CARNOVALE 
OPERATION: BLACK COFFEE

in BUSINESSWOMEN
Orangeville

PUBLISHING: 
Thursday, 

March 5th, 2026
Book your spot in this annual 
feature before February 20th

CONTACT SALES REP VICKI MEISNER TODAY TO BOOK YOUR SPOT — VICKI@LPCMEDIA.CA

Showcase your company 
in this special section 

celebrating women-owned, 
women-operated, and 

women-employed businesses 
in our community.
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ROOM for RENT on 
Townline in Orangeville.  
$800/month, first & last, 
no smoking.  Or 4 room 
flat for $1600/month.  Call 
Scott 519-941-1320.

BEAUTIFUL WALK-OUT 
BASEMENT APARTMENT 

- Spacious 1,300 sq. ft. apart-

ment located in the heart of 

King City. Features include: 

One bedroom, 3-piece bath-

room, In-unit washer and dry-

er. Free parking for one car. 

All utilities are included (except 

Wi-Fi). Conveniently close to 

amenities, within walking dis-

tance to the GO Station, and 

offers easy access to Highway 

400. Single occupant. Rent: 

$2,000/month. Call 289-

383-3121 for inquiries.

MANAGER with min 1 year 

experience for restaurant in 

Caledon Village. Please email 

resume to: dolcefamilyrestau-

rant@gmail.com

SCRAP CAR DISPOS-
AL – CASH PAID for Cars, 

Trucks, Vans – Big or Small. 

Call Joe at 647-294-2796.

WE PAY CASH for Scrap 
Vehicles - any size. We also 

buy construction and , equip-

ment. Open 7 days a week. 

Call 905-859-0817 (Peter).

WELL SEASONED HARD-
WOOD - 12” or 16” lengths, 

campfire wood as well.  De-

livery is available. 519-994-

6075.

NOTICE is hereby given 

that the annual meeting of 

the Shareholders of The Or-

angeville Area Forest Lawn 

Cemetery Company (Formerly 

Forest Lawn Cemetery Com-

pany) will be held in the office 

of The Orangeville Area Forest 

Lawn Cemetery Company at 

14 Cemetery Road Mono ON, 

at 7:00 p.m. on Monday Feb-

ruary 23, 2026.

Neil White - President

Andrea Stoddart -  

Secretary-Treasurer

NOTE: All owners of two or 

more grave lots are sharehold-

ers (each lot representing one 

share) and are entitled to at-

tend and vote at such meeting 

either in person or by proxy 

for an owner who is a share-

holder.

ROM MASONRY - Based 
in Nobleton. We do big or 

small jobs. Chimneys, win-

dow sills, walls etc. All work 

guaranteed. Free estimates, 

seniors discount. Call Spen-

cer at 647-542-0559.

The LORD DUFFERIN 
CHAPTER IODE holds their 

meetings at the Lord Dufferin 

Centre on the 4th Tuesday of 

every month. We are looking 

for women who would like to 

help in the Community. Call 

519-941-1865.

IF YOU WANT to keep drink-

ing, that’s your business. IF 
YOU WANT to stop drinking, 

that’s our business. Call Alco-

holics Anonymous Hot Line, 

1-866-715-0005. www.aan-

orthhaltonerin.org. 

DRUG PROBLEM? We’ve 

been there, we can help! 

Please refer to georgianheart-

landna.org for a complete 

list of Narcotics Anonymous 

meetings. Call anytime 519-

215-0761.  

ARE YOU A WOMAN living 

with abuse? For safety, emer-

gency shelter, and counsel-

ling call Family Transition 

Place, (519)941-HELP or 

1-800-265-9178. 

FOR INFORMATION regard-

ing HEART and STROKE, 

call Dori Ebel (519)941-1865 

or 1-800-360-1557. 

IF YOU or a FAMILY MEM-
BER are struggling with gam-

bling, Gamblers Anonymous 

is there to HELP. Call: 1(855) 

222-5542 or visit www.gato-

ronto.ca. 

ALZHEIMER SUPPORT 
GROUPS meet monthly for 

spousal & family support. Call 

(519) 941-1221. 

ORANGEVILLE OVER 
65 – Singles Social Club. 

A place to meet and make 

new friends. We meet every 

Thursday at 5:30 pm. Many 

activities. For information call 

Betty 519-942-3090 or text 

Janet at 519-216-3249.

OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville
519-943-0101

NOW ACCEPTING EWASTE AT NO 
CHARGE WE BUYSCRAP METAL

Providing Internet service and 
support since 1994.

Get Connected. Contact us:
www.sentex.ca  888-4-sentex

AREA WIDE

CLASSIFIEDSCLASSIFIEDS
USED VEHICLESUSED VEHICLES USED VEHICLES USED VEHICLES HELP WANTED

NOW ACCEPTING EWASTE AT NO CHARGE. 
WE BUY SCRAP METAL.

• Electrical Assembler
• Propane Technician
• Highway Cargo 
   Tanker Repair
• Decal/ Wrap Specialist
• Licensed Mechanic 310T
• Bodyman
• General labour

• Welder – Fabricator
• Hydraulic Technician
• Assistant Shop Foreman
• Shipping & Receiving 
• Pluming Assembler
• Welder – Pipefitter

www.dependable.ca
Applying method: In Person at

275 Clarence Street, Brampton L6W 3R3

JOIN OUR TEAM

REMEMBER TO 
SHOP LOCAL!

FIREWOOD

QUALITY FIREWOOD
Seasoned Firewood

$425/Bush Cord.
Fresh cut

$350/Bush Cord.
Call 905-729-2303 or

705-440-6450
Truckloads of firewood

logs now available

ARTICLES WANTED

AUCTIONS

Farm, Livestock, Estate, Home & Business 
Auctions with experience & consideration

Please contact us at 
Kevin 519-942-0264 • Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

KEVIN SCOTT

McArthur - Bessey 
Auctions

McArthur - Bessey 
Auctions

Now!
BOOK YOUR 

AUCTION SALE

ADVERTISING  
LOCALLY WORKS!

Passed away peacefully on 
February 7, 2026, at the age 
of 85, in the comfort of his 
home, surrounded by the 
love of his wife of 65 years, 
Donna.

Peter will be lovingly 
remembered as a 
cherished father to his 
children, Darryl (Heidi) 
and Norman (Adele); an 
adored grandfather to 
Taylor (Steven), Justin 
(Isobel), Tori, Amanda (Colton, Lily, 
Hailey, Grayson, Dani), Jacob (Cyan), 
and Matthew; and a dear brother to 
Elenore, late Ronald (Doreen), and 
Susan (late Bill). He took great pride in his family and 
treasured every moment spent with them.

Peter loved all people and had a rare gift for 
conversation, leaving a lasting impression on everyone 
he met. Through his kindness, playful spirit, and love 
of sweets, he brought smiles and laughter wherever he 
went.

A beloved member of his community and a devoted 
member of Centre Fellowship Church, Peter was a 
friend to many. He lived his life guided by immense 
faith, leaving behind a legacy of love, values, and 
laughter that will continue through generations. He 
will be deeply missed by all who knew and loved him.

Visitation will be held at the Dods & McNair Funeral 
Home, Chapel & Reception Centre, 21 First St., 
Orangeville on Saturday, February 28th, 2026 from 
1:30 pm to 2:30 pm. Funeral Service will be held in the 
chapel on Saturday, February 28th, 2026 at 2:30 pm.

PETER EDWARD 
HYDE-WHIPP

OBITUARIES - FOREVER IN OURHearts
A lover of nature and 
the arts, his photography 
showed the viewer a 
glimpse into the depth 
and perception that lived 
within him. Possessed 
of a calm intellect that 
never boasted, he willingly 
shared his incredibly in-
depth knowledge of the 
natural world, the origins 
of language, and science of 
life with anyone who was 
curious. 

He instilled a respect for nature in 
thousands of people over his decades 
of teaching as an outdoor educator at the Boyne River 
Natural Science School. This boundless enthusiasm 
for learning, coupled with his uncanny ability to 
remember seemingly everything he’d ever been taught 
in detail over his life earned him the well-deserved title 
of “Granddad Google” from his youngest grandchild!

Despite all the knowledge he stored about the world 
in his head, what shone through for all that met him 
was what he held in his heart and how he lived it. “My 
religion is kindness” he would say, and he lived his life 
true to those words, holding patience and gentleness 
towards others at all times, believing in the inherent 
good of people. 

He is incredibly missed by his family, friends, and so 
many other people he has touched over his life. If you 
are one of them reading this today, please do something 
kind for someone in his honour, and remember the 
wonderful person he is and was.

Peacefully on Wednesday, February 11th, 2026 at 
the age of 90. Beloved former husband of Bronwen 
Herlihy (nee Roberts) (2024). Loving father of Nia 
Herlihy (Chris Pipka) and Rhian (2023) (Joe Oliveira). 
Cherished grandfather of Cody, Ryan, and Justine. 
Remembered by his sister Nola Wylie (nee Herlihy) 
of England. Pete will be greatly missed by many other 
relatives and friends. 

Memorial visitation will be held at the Dods & McNair 
Funeral Home, Chapel & Reception Centre, 21 First 
St., Orangeville on Saturday, February 21st, 2026 from 
12:00 pm to 2:00 pm. Words of remembrance will begin 
at 1:30 pm.

A tree will be planted in memory of Pete in the 
Dods & McNair Memorial Forest at the Island Lake 
Conservation Area, Orangeville. 

Condolences may be offered to the family at www.
dodsandmcnair.com

PETER (PETE) HERLIHY

ROOM FOR RENT

SERVICES

APARTMENT  
FOR RENT

HELP WANTED

VEHICLES WANTED

FIREWOOD

PUBLIC NOTICE

RESIDENTIAL  
SERVICES & REPAIRS

Local DJ Services Available

In need of professional DJ services for your 
party, wedding or event?

Look no further than Dufferin DJs! 
We have everything you need to get the 

dance floor movin’ & groovin’!

Contact us at DufferinDJs@gmail.com 
or 289-404-4579 to learn more 

and get a quote.

SERVICES

ADVERTISING
LOCALLY WORKS!

Caledon Citizen
905-857-6626

519-941-2230
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ServiceServiceAT YOUR
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LOCAL 
SMALL 

BUSINESS

CLEANING SERVICES

Our Services:  OFFICE • MEDICAL • DAYCARE   
                       COMMERCIAL • JANITORIAL

647 333 3760
FREE 
ESTIMATE

Call for a

topmaxcleaning.com

647.646.4700 • info@radiumcleaners.ca • radiumcleaners.ca

Residential & Commercial 
Move-in & Move-out
Post Construction & Renovation

SERVICES
Our

25%
OFF

Discount Offer
Get

GARAGE DOORS

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

CENTRAL VACUUM

MORTGAGE AGENT

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

thefreemanmortgagegroup@gmail.com

www.carolfreeman.ca

VALKO FINANCIAL LTD.  Lic : 13047 211 Main St. E, Shelburne, ON • L9V 3K4
Independently Owned & Operated

F W JOHNSON
Chartered Professional Accountant

EMAIL: pjohnson@pfjohnsoncpa.ca

P F JOHNSON CPA
PROFESSIONAL CORPORATION 

FINANCIAL SERVICES

ORGANIZING

Need help organizing your space? 

Need help packing or unpacking?

Closets � Offices � Bedrooms � Basements

Garages � Kitchens � and More!

416-902-3041 • lexie_0798@hotmail.com •        organizedbylexie

HANDYMAN SERVICES

HANDYMAN AVAILABLE

Reliant Property Services Inc.
Mark • 416-738-6270 • relianthandyman.ca

25+ years experience.
NO JOB TOO SMALL.
• Roof/Eavestrough Repairs
• Interior Maintenance  
 & Installations
• Lighting for Home Security
• Electrical Services
• Electrical Vehicle EV Charger

Keeping Seniors 
in their Homes

Licensed Master 
Electrician
ECRA 7005257

reliantpropertyinc@gmail.com

Peter’s 
Handyman Services

• Small Drywall Repairs • Painting
• Eavestrough Cleaning • Grass Cutting
• Fall Yard Cleanup • Power Washing

• Small Renovations
• Garage Door Painting and more! 

Call Peter at 647-922-6872

HANDYMAN SERVICES

PLUMBING

FOR 
SUPPORTING 

A LOCAL 
BUSINESS

Have you had a great experience at a local business
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)
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Terry Sullivan, BSc (Agr), CFP

Providing comprehensive � nancial planning and independent 
investment and insurance advice to families and businesses.

Trevor Pugh, BSc (Eng), CFP
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starview� nancial.com
starview� nancial.com

519-941-4813

starview� nancial.com

keybase.com

@starview� nancial

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

FINANCIAL SERVICES

HOME RENOVATIONS

647-290-1779     647-281-9992

Carbone 
Home Renovations

Windows & Doors • Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring • Basements

Full Bathroom Renovations • Fences & Decks 

When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

NEW YEAR TILE & BATH DEALS
Affordable • Reliable • Local

Tile installs & bathroom renos

      416-881-2371
Email Luigi@ddesignsltd.com 

BACKSPLASH PROMO starting @ $499+HST

)

HOME RENOVATIONS
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ServiceServiceAT YOUR
SUPPORT 

LOCAL 
SMALL 

BUSINESS

REMEMBER TO SHOP LOCAL!

To advertise, call Caledon at (905) 857-6626 
or Orangeville at (519) 941-2230

WATER WELLS

TREE SERVICE

TRANSPORTATION

Specialized Transportation Professionals
Flatbeds    Drop Decks    Roll Tight Trailers    Float Service

  Reefer Service      Oversize Load Service

For Your Transportation Needs 
Email: chris@sstransport.ca

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

FREE QUOTE
Tree Removal

Stump Grinding

Tree, shrub,  
and hedge pruning

Full clean up and disposal

Fully insured

Free Wood and Free 
Wood chips

Isa certified Arborist

Offering arborist reports - 
tree permit applications

TREE SERVICES

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

BORA  
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

ROOFING

Roofi ng ProsRoofi ng Pros
* Shingles, Flat, Aluminum * Repair/Replacement

* Licenced & Insured * 20 Years Experience
* Financing Available
905 252-7767

www.TheRoofi ngPros.ca
Serving Caledon, including Bolton, 
Caledon East, Caledon Village,
Palgrave, and surrounding areas.

Have you had a great experience at a local business
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)
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Local nonprofits across the region unite to celebrate Nonprofit Appreciation Week 
Nonprofit Appreciation Week is underway, 

and more than 100 not-for-profit organiza-
tions in Guelph, Wellington, Waterloo and 
Dufferin County are coming together to cel-
ebrate.

Running from Feb. 15 to 21, the week high-
lights the important work of nonprofits in the 
region while raising awareness of their role 
in promoting community wellbeing, connec-
tion and resilience.

“Charities and nonprofits are at the very 
heart of our community. And the staff who 
power up the programs and services do it 
because they intrinsically care about people 
and believe in building strengths. This week 
gives all of us the opportunity to say, ‘Thank 
you. We see you and appreciate all that you 
do.’ Their impact on our community is sec-
ond-to-none,” said Michele Fisher, executive 
director of Dufferin Community Foundation.

The local activation of Nonprofit Appre-
ciation Week was sparked by conversations 
between Glenna Banda, executive director 
of United Way Guelph Wellington Dufferin, 
and Kris Cummings, owner and principal 
consultant at Do/able Consulting. United 
Way Guelph Wellington Dufferin was the in-

augural partner and helped shape the idea of 
creating a shared, visible way to recognize 
nonprofit teams while also helping the public 
better understand nonprofit impact.

From that initial idea, the initiative grew 
into a collaborative effort supported by Unit-
ed Way Guelph Wellington Dufferin, Lind De-
sign, Guelph Community Foundation, Duffer-
in Community Foundation, and the Dufferin 
Board of Trade.

“At the Dufferin Board of Trade, we work 
closely with businesses across our region 
and see firsthand how interconnected our 
nonprofit and business communities truly 
are,” said Diana Morris, executive director 
of the Dufferin Board of Trade. “Nonprofit 
organizations strengthen our local economy, 
support workforce wellbeing, and help build 
the vibrant, resilient communities that busi-
nesses rely on. We are proud to participate 
in Nonprofit Appreciation Week and to rec-
ognize the individuals and teams whose work 
makes such a meaningful difference every 
day.”

Additional promotion and outreach sup-
port in Waterloo Region is being provided by 
the Children and Youth Planning Table of Wa-

terloo Region, United Way 
Waterloo Region, Volun-
teer Waterloo Region, and 
Waterloo Region Commu-
nity Foundation.

“Participating nonprof-
its have received acti-
vation kits that include 
posters, thank-you cards, 
and stickers designed to 
recognize staff teams and 
share why nonprofit work 
matters,” reads the United 
Way’s press release.

“Over the week posters 
will be displayed at more 
than 150 nonprofit organizations and com-
munity spaces across the region, creating a 
shared visual presence during the week and 
10,000 stickers and 10,000 thank you cards 
will be distributed to recognize those who 
work in the nonprofit sector.”

Throughout Nonprofit Appreciation Week, 
nonprofits will also be sharing reflections on 
“what they wish others understood about 
their work,” along with moments they are 
proud of from the past year.

“Across our region, nonprofits are doing 
deeply important work that helps people feel 
supported, connected, and cared for,” said 
Glenna Banda, executive director of United 
Way Guelph Wellington Dufferin.

“Nonprofit Appreciation Week is about rec-
ognizing the people behind that work and en-
suring the broader community understands 
just how vital the nonprofit sector is to our 
collective wellbeing. We offer an enormous 
thank you to all of our fellow non-profit em-
ployees for continuing to show up and for the 
work you do to make even one person’s life a 
little bit better every day.”

Nonprofit Appreciation Week is formally 
recognized by the Government of Ontario 
through Bill 9, the Non-Profit Sector Appre-
ciation Week Act (2021). The legislation ac-
knowledges the contributions of nonprofit 
workers and organizations across the prov-
ince and was championed by the Bhayana 
Family Foundation, Ontario Nonprofit Net-
work, and United Way Greater Toronto. With 
more than 1 in 10 Canadians working in the 
nonprofit sector (Imagine Canada), this week 
provides an opportunity for communities to 
recognize nonprofit workers and deepen pub-
lic understanding of the sector’s importance.

Community members are encouraged to 
look for the posters, follow along during 
the week, and engage with the stories being 
shared to help amplify appreciation for non-
profit organizations and the people behind 
the work.

Cocaine seized by Dufferin OPP during RIDE check in Shelburne
Dufferin Ontario Provincial Police (OPP) 

officers charged three Dufferin residents fol-
lowing an incident involving a RIDE (Reduce 
Impaired Driving Everywhere) spot check in 
Shelburne.

On Feb. 17, just after 12 a.m., Dufferin OPP 
A Platoon officers were conducting a RIDE 

spot check along Owen Sound Street in Shel-
burne when they observed a black SUV al-
legedly attempting to evade the checkpoint.

Officers located the vehicle moments lat-
er. Upon conducting the traffic stop, officers 
discovered drug paraphernalia, which led to 
a Controlled Drugs and Substances Act in-

vestigation.
Meghan Macdonald, 48, from Shelburne, 

has been charged with:
• Possession of a Schedule I substance for 

the purpose of trafficking - cocaine
• Possession of unmarked cigarettes
• Consuming liquor in an unauthorized 

place
Additionally, a 47-year-old male from Shel-

burne and a 49-year-old male from Mono 
were released at the scene, both receiving 
numerous Provincial Offences Notices.

None of the listed charges have been prov-
en in court.
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