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Why Volksfest?

0% financing for 60 months on
select models.

Plus, get up to $2,000
Volksfest Bonus Cash
on select models.

GAVIN WALKER PHOTOGRAPHY

INTERACTING WITH THE ANIMALS: Children gather hay to feed horses during the 2026 Dufferin Farm Tour on Oct. 3. The annual
self-guided tour welcomed families to five working farms in Amaranth and East Garafraxa, offering visitors opportunities to interact with
livestock, explore farm equipment and learn about local agriculture.

Mayoral candidate charged with election sign theft B

Nick Garisto denies removing Lisa Posts S|gn saymg the person shown in surve|llance footage is not him

Written By CITIZEN STAFF

Charges have been laid after a mayoral
candidate’s election sign was removed from
private property.

Dufferin OPP received a call for service
at about 4:30 p.m. on Oct. 4 regarding the al-
leged theft of an election sign for incumbent
mayor Lisa Post’s re-election campaign. The
incident occurred at a private residence on
Elderberry Street.

As aresult of the investigation, Nick Garis-
to, a 77-year-old Orangeville mayoral can-
didate, has been charged with theft under
$5,000 and mischief which obstructs, inter-
rupts or interferes with the lawful use, enjoy-
ment, or operation of property.

Garisto, who denies the allegations, is slat-
ed to appear in Ontario Court of Justice in Or-
angeville at a later date to answer the charges.
The charges have not been proven in court.

Post said a resident contacted her after
allegedly capturing footage of her campaign
sign being removed from the property. The
homeowner posted photos and video of the
alleged incident on social media.

Garisto denies removing the sign and says
the person shown in the video was not him.

Post expressed frustration and disappoint-
ment about the incident. She said all elector-
al candidates are working hard to show why
they're the best person to lead the community.
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STOLEN SIGN: A person is shown holding an election sign belonging to Orangeville may-
oral candidate Lisa Post in surveillance footage from an Elderberry Street residence. Nick
Garisto, 77, who’s running for mayor in the municipal election, has been charged in connec-

tion with the alleged theft.

For Post, the incident was about more than
the loss of a campaign sign.

“The issue to me really isn’t about one lawn
sign, right?” she said.

“Signs can be replaced. It’s not about that
at all.

“It’s really about respect for the law, for
the rules of the election, respect for the oth-
er candidates who are running and working
hard for their campaigns, and really, it’s a dis-
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respect to the community that we're all ask-
ing to serve.”

She said a “significant” number of her
re-election signs have disappeared. The El-
derberry Street incident is the only one in
which she’s gotten footage of someone.

Nobody at the Town of Orangeville would
comment on specific incidents of sign theft.
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Orangeville mayor candidate charged with election sign theft

Continued from FRONT

But since nominations closed for can-
didates in August, the town has gotten 27
sign-related complaints. And Raylene Mar-
tell, the town’s clerk who spoke about by-
law enforcement, said that while 16 of those
complaints were specifically related to elec-
tion signs, some may be duplicate complaints
submitted by multiple individuals about the
same concern.

The municipal election sign bylaw was
updated this year. The new rules apply only
during a limited period of the election cycle,
she said.

“So some increase in related inquiries and
complaints is expected while those rules are
in effect,” Martell said.

The new bylaw promotes equitable treat-
ment of candidates, provides clearer expec-
tations for campaign teams, and strengthens
the town’s ability to regulate election signage
in a manner that is consistent with governing
legislation.

The bylaw remains content-neutral while
regulating placement, timing, and safety con-
siderations within the town’s jurisdiction.

Garisto said the person in the video who
allegedly stole the sign wore a black rubber
coat.

He said he doesn’t own such a garment.
Further, if he’s there to leave campaign lit-
erature in a house mailbox, he certainly
wouldn’t remove a sign from another cam-
paign.

That would be like signing his name to it
by way of the brochure left behind.

“What do you think the people will think,
the owner of the house, when they see my
flyer there?” he said, and added that a num-
ber of his signs have also been taken out of
the ground, but he’s never complained about
it.

“I'm the type of guy, if I see my sign down,
I stop [and] pick it up,” Garisto said. “And if

I see one of the other candidates’ sign that
it's down, I put it back in the ground. I don’t
care who it is, mayor, deputy mayor, or coun-
cillors.”

By putting their name on the ballot, Post
said candidates ask residents to trust them
with a significant responsibility.

“Every candidate should really be focused
on showing residents why they’re the right
person for that job, and it should be based on
their own experience, their own ideas, their
own sKill set for the position,” she said.

“It shouldn’t have anything to do with
interfering with another candidate’s cam-

paign.”

Orangeville mayor, deputy mayor candidates lay out prlontles at election forum

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Candidates vying to become Orangeville’s
next mayor and deputy mayor laid out their
priorities and differing visions for the com-
munity during the Dufferin Board of Trade’s
2026 municipal election forum, tackling is-
sues ranging from taxation and economic
development to growth, farmland protec-
tion and public transit.

Incumbent Deputy Mayor Todd Taylor is
campaigning on affordability, accountabili-
ty and responsible growth, with a focus on
controlling spending, protecting services
and ensuring growth does not overwhelm
Orangeville’s infrastructure.

Former councillor and deputy mayor Nick
Garisto is campaigning on controlling taxes,
encouraging economic development and
increasing public involvement in municipal
decision-making.

Political newcomer Sheila Hall is focused
primarily on property taxes, municipal ser-
vices and transparency, calling for the town
to find savings and give residents a greater
voice in spending decisions.

Incumbent Mayor Lisa Post is campaign-
ing on continued long-term planning around
infrastructure, housing, growth and munic-
ipal finances, while strengthening partner-
ships with other levels of government.

Former mayor Sandy Brown is focused
on economic development and expanding
Orangeville’s commercial and industrial tax
base, alongside increasing housing supply
and investing in recreational amenities.

Chris DeCastro is campaigning as an alter-
native to the current direction of town hall,
emphasizing new approaches to local issues
and stronger advocacy with provincial and
federal governments.

Former mayor Jeremy Williams has made

‘onmcevu.u.e 8

controlling municipal spending and taxation
his central campaign priority, arguing the
town can find significant savings without
cutting services or selling municipal assets.

Following their introductions, candidates
moved into the question period, where they
were asked to address a range of municipal
and county issues.

The Dufferin Board of Trade had several
questions prepared in advance, while audi-
ence members were also invited to the mi-
crophone to raise issues they wanted candi-
dates to address.

While the candidates found common
ground on several topics, including opposi-
tion to the province’s strong mayor powers,
other questions exposed clearer differences
in how they would approach Orangeville’s
future.

All seven candidates said they would not
seek to use strong mayor powers, with sev-
eral describing the authority as an erosion
of the traditional council decision-making
process.

Future growth

One of the clearest divides came over how
Orangeville should accommodate future
growth while protecting the agricultural
land surrounding the municipality.

With Orangeville facing limited land for
new commercial and industrial develop-
ment, candidates were asked whether they
would commit to maintaining the town’s ex-
isting urban boundary rather than expand-
ing onto surrounding farmland. They were
also asked what they would do as members
of Dufferin County council to protect agri-
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CANDIDATES SQUARE OFF: Orangeville mayoral and deputy mayoral candidates take
part in the Dufferin Board of Trade’s 2026 municipal election forum, where they discussed
issues including growth, taxation, transit and economic development.

cultural land across the county.

Post stopped short of committing to main-
taining the existing boundary, pointing to a
growth study recently undertaken by the
town and saying the municipality will need
to weigh its options against the potential im-
pact on the agricultural community.

“The town has just actually undertaken a
growth study because if we do want to con-
tinue to expand lands for industrial or com-
mercial space, we need additional land for
it,” Post said. “We don’t have it right now. So
that growth study right now, what it’s point-
ing towards is that there are a few different
paths that we could take. The next step over
the next couple of years is to determine
whether that’s a path we want to go down or
not. We need to weigh the pros and cons of
it. Of course, we do not want to impact our

agricultural partners.”

DeCastro took a more direct position in
favour of expansion, arguing Orangeville
needs additional land to support economic
development and secure access to water.

“We need to expand our area,” he said.
“We need to protect our water rights. We
get a larger land area, we can have more
water access. We need to go to the provin-
cial government to amalgamate and make
Orangeville larger, and it is not going to be
impacting the farmland that’s around Duf-
ferin County. Orangeville needs to expand,
and we need to send a strong message to the
province to make it happen for us to protect
our water and to have economic develop-
ment in this area.”

Continued on Page A3
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Candidates debate Orangeville’s future at municipal election forum

Continued from Page A2

Williams favoured a more restrained
approach, saying he wants Orangeville to
maintain its small-town character and that
future growth should happen slowly and in
a controlled manner.

“I like Orangeville as a small town,” he
said. “I don’t want it to be another center of
huge amounts of growth, and so yes, pro-
tecting the farmland is important, but also
protecting Orangeville itself. I feel it is im-
portant. We need to have some growth, but
it must be slow and controlled. And I think
it’'s a bigger conversation than just protect-
ing the farmland. It’s about protecting our
town of Orangeville.”

Taylor and Garisto also supported obtain-
ing additional land for Orangeville’s future
growth, while Brown emphasized protect-
ing prime agricultural land and supported
the concept of a farm belt.

Hall said she had not yet determined her
position on the issue.

Transit system

Candidates were also divided over the fu-

ture of Orangeville’s public transit system,
particularly its current route structure and
whether the service should remain fare-free.

A resident raised the issue, telling candi-
dates that changes to the system had moved
the nearest bus stop farther from her home
and that lengthy routes could make trips
take several hours.

Post acknowledged the system has faced
challenges following significant growth in
ridership. She said three new buses have
now arrived, allowing the town to recon-
sider route design, timing and whether fare-
free transit should continue.

Brown called for significant changes to
the current routes, suggesting the town con-
sider returning to approximately four routes
to provide riders with quicker service.

“Transit’s been a work in progress for
many years now, and I think there needs
to be some serious work done on these
routes,” Brown said. “I've heard from a lot
of residents that they’re having trouble with
the timing of our transit system. So I'd like
to see us go back to maybe four routes,
bringing back that more rapid return to the

transit hub, and I think that’s the way to get
this transit system back working properly.”

Williams described the current system as
“amess” and opposed fare-free transit, argu-
ing users should contribute toward its cost
while assistance could remain available for
residents who cannot afford fares.

“Quite simply, it’'s a mess,” he said. “I have
no doubt that it will be sorted out, regard-
less of who gets elected. And I also have to
say, though, that I don’t believe in free fare.
There is no such thing as a free fare. There is
either paid for by the taxpayers or is paid for
by the users. There are ways to make sure
that people that have income issues can still
get free vouchers through the food bank or
through the town or other ways.”

Taylor pushed back on Williams’ charac-
terization of the system, arguing transit is
already moving toward improvements.

“The budget that we put forward, we will
have expanded transit support,” he said.
“This is going to be a better system. The
mayor talked about the more reliable ser-
vice and the better road design. But I'll also
add that we’ll have improved connections to

employment and shopping areas. Accessible
sidewalks will be part of it. Crossings and
public facilities, transportation solutions for
seniors and residents with disabilities, and
we're working on better regional connec-
tions as well. It is not a mess.”

DeCastro proposed replacing the existing
loop system with point-to-point routes and
transfers, while Garristo joined Williams in
opposing fare-free transit and argued riders
should contribute toward operating costs.

Hall did not provide a response to the
transit question.

While candidates found common ground
on some issues, the forum highlighted differ-
ing approaches to how Orangeville should
manage its growth, municipal services and
finances in the years ahead.

For residents interested in hearing the
candidates’ responses to the full range of
issues discussed during the forum, the Duf-
ferin Board of Trade will be posting the full
debate on YouTube, and more information
on candidate platforms and goals can be ob-
tained through ongoing election coverage in
the Orangeville Citizen.

Fourth Annual Team Marathon Row for Breast Cancer held at Headwaters Fltness & Racquetball Club

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

The marathon row was held on Sat-
urday, Oct. 3, and ran from the early
morning through the early afternoon,
as teams worked together to row a
complete marathon of 42,195m.

As Pinkville begins in earnest across
Orangeville, and businesses continue
to decorate their storefronts and add
pink themed menu items, it all centers
around supporting Breast Cancer Can-
ada and furthering funding for breast
cancer research and treatment.

Organizer Charlene Judge doesn’t
plan on stopping at just decorations.
Judge partnered with the Headwaters
Fitness and Racquetball Club to host
a physical challenge for Breast Cancer
Awareness Month.

“I approached Tyler Robbins, who's
the general manager, four years ago,”
she said. “I explained to him about my
journey, my role on the board of direc-
tors for Breast Cancer Canada, and
we kind of put our heads together and
decided, hey, why don’t we do a mara-
thon row and see if we could start to
raise some money for the cause.”

The campaign was successful, and
the event is now in its fourth year.

Attendees form groups of four or

more rowers and find themselves a
rowing machine at the gym. At the syn-
chronized start, all teams start rowing,
with the goal of working together to
complete a full marathon, which is a
total distance of 42.19 kilometres.

The gym also hosted a silent auction
to raise additional funds throughout
the rowing marathon.

The gym, Judge said, went above
and beyond just lending them their
space; they actively got involved to
help promote and encourage partic-
ipation, which Judge said she is very
grateful for.

“I can’t thank them enough for let-
ting us use their facility and for let-
ting us basically take over,” she said.
“They’ve also been very generous in
donating a prize for the largest indi-
vidual fundraiser and the largest team
fundraisers. The largest team fundrais-
ers are going to get a one month each
free membership here, which is also
very generous. And the largest individ-
ual will be getting quite a few hours on
the golf simulator upstairs.”

The event was also supported by
the Town of Orangeville, with Mayor
Lisa Post attending the kickoff of the
event, highlighting the already large
sum raised before the row even began.

“Thank you all so much for being

here on a bndht and early Sat-
urday morning,” she said. “Did
you know that Orangeville has
officially been converted to
Pinkville for the month of Oc-
tober? And a huge shout-out to
Charlene.”

“When we have people in our
community with passion for a
cause, great things can happen,
as can already be seen today,
with over $10,000 already being
raised, and it’s only the begin-
ning of October. We've got tons
of time, so thank you all for be-

ing here. Row safely, and have a |

good time,” Post added.

At the beginning of the row,
donations stood at $10,500.

The strong turnout to the row
and the donation count are just
two examples of the strong com-
munity support Orangeville dis-
plays for Breast Cancer Aware-
ness Month.

With more events and fund-
raisers planned throughout the
rest of October, there is plenty
more time for Orangeville to
prove

To learn more about Pinkville,
and to donate, go to breastcan-
cer.ca/pinkville.

Inventory available land throughout Dufferin County. Create an Economic
Development Corp with a Board of experience local business people. Sell

Orangeville and Dufferin County to good employers. Reduce the chaos on

Hwy 10.
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ROWING FOR A CURE: Local community teams gathered early at
the Headwaters Fitness & Racquetball Club for the Fourth Annual
Team Marathon Row, a fundraising event for Breast Cancer Canada.
Teams took turns rowing a full marathon (42.19 kilometres) as part
of the challenge, and the gym provided food and drinks to keep ev-
eryone moving. Before the row even began, donations had already
exceeded $10,000.

$32 million Fire Station

(Initial estimate was $8-10 million -

YES

$32 million is outrageous)

80 municipalities in Ontario have implemented a Municipal Accommodation

Tax on visitors. This money could fund Ecomomic Development and Tourism
throughout the County and reduce reliance on local tax dollars. Let’s stop

duplicating services.

Annexation is a long drawn out process. We could help service land adjacent

to Orangeville and share in tax revenue.

Property Tax Increases
Above the Cost of Living

YES

(COLA should be legislated as the max
property increase IMO)

Increase Council
Salary by 37%

YES

(Lisa Post’s current combined salary is
$170,325 BEFORE the increase)

Orangeville is handcuffed by ground water well capacity. Long term planning

should include bringing water from Lake Ontario along the rail corridor. The
aquifer is under stress from municipal wells and aggregate producers. We
need another long term solution.

More than 100 municipalities in Ontario own residential apartment buildings.
With current interest rates and 50 year amortization rates offerd by CMHC —

$300,000 rescue of Theatre
Orangeville after $4 million

received in taxpayer benefit
(Complete financial transparency required

for any bailout using public money. The

profitable Drayton Entertainment is a

combined with federal and provincial assistance — apartments can be built business model to follow)

that are cash flow positive — today!

YMCA offers better services for less money. YMCA is in municipalities

all around us — why not Orangeville? Tony Rose needs an update. A
SportsDome can provide winter training and games for lacrosse, soccer,
baseball, cricket, football and rugby. Convert the old pool to a fitness centre,
improve the seating and locker rooms in Arena A, add an outdoor pool and
pickleball courts. Paid for by tax savings in other areas.

If you or your family are struggling with
affordability — vote for someone who cares

VOTE SANDY BROWN

mayor
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Council candidates tackle policing, accountability at food bank forum

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Orangeville voters heard where candi-
dates for town council stand on policing, af-
fordability, accountability and

other community issues during a munici-
pal election forum hosted by the Orangeville
Food Bank on Oct. 1.

Held at Orangeville District Secondary
School (ODSS), the 2026 Orangeville Munic-
ipal Council Candidate Forum focused on
social and community issues raised by resi-
dents and local agencies.

Organized by the food bank’s Communi-
ty Advocacy Working Group, the organiza-
tion said its move into advocacy comes as
demand for its services continues to grow.
Organizers said use of the food bank has
increased 88 per cent since 2021, compared
with a 22 per cent increase in food donations,
arguing long-term solutions to food insecuri-
ty require changes in public policy.

Before moving into questions, moderator
Bernadette Hardaker gave each of the 16
council candidates in attendance one minute
to introduce themselves and outline what
they would bring to council.a

Boubah Bah pointed to more than two de-
cades in Orangeville and 33 years of public
service experience. He identified affordable
housing, responsible spending, transporta-
tion, community safety and open communi-
cation as priorities.

Bryna Sabourin said she wants to repre-
sent voices she believes are frequently miss-
ing from council discussions, particularly
students, commuters and young profession-
als. She also highlighted her education in
early childhood and disability studies.

Carrie-Anne DeCaprio drew on her own
experiences with financial hardship and
food insecurity, as well as her later advocacy
work with the Orangeville Food Bank. She
said she wants to bring the perspective of
residents facing affordability challenges to
council.

Incumbent councillor Debbie Sherwood
highlighted her 47 years in Orangeville, eight
years on council and a 33-year career as a
deputy treasurer and tax collector. Her prior-
ities include responsible growth, communi-
ty programs, municipal services and careful
management of taxpayer dollars.

Incumbent councillor Joe Andrews point-
ed to his leadership, community experience,
and council work on economic development,
homelessness, affordable housing, and equi-
ty, diversity, and inclusion. He emphasized
listening, collaboration, and practical solu-
tions.

Lindsay Lupton highlighted 42 years of
experience in municipal recreation and her

JOSHUA DRAKES PHOTO

VOICING OPINIONS: Orangeville municipal council candidates take part in an election forum hosted by the Orangeville Food Bank at
Orangeville District Secondary School on Oct. 1.

current work in Orangeville. She pointed to
her experience with municipal budgets, in-
frastructure and community services as well
as her connections with residents.

Matthew Smith highlighted his munici-
pal infrastructure work, service on town
committees and volunteering with the Or-
angeville Food Bank and Orangeville Urban
Harvest. A transit advocate, Smith identified
public transportation as one way to reduce
financial pressures on residents.

Michelle Hartley reflected on moving to
Orangeville in 1996 and raising her family in
the community. She contrasted the afford-
ability that originally attracted her to town
with the circumstances facing residents to-
day and highlighted her involvement with
the town’s accessibility committee.

Incumbent councillor Rick Stevens point-
ed to more than two decades of service with
the Town of Orangeville and 20 years of vol-
unteering. He said he would continue listen-
ing to residents, asking difficult questions
and scrutinizing municipal spending.

Rob Woon-Fat centred his introduction on
government transparency, proposing a digi-
tal platform to give residents greater insight
into municipal decision-making and improve
accountability.

Sandra Pratt highlighted her experience as
a parent, business owner and longtime vol-
unteer, along with professional experience
in manufacturing, housing planning and
continuous improvement. She emphasized
listening to residents, examining data and
measuring results.

Viktor Karklins pointed to his Orangeville
roots, previous federal candidacy and pro-
fessional and municipal experience. He iden-
tified parks, recreation, small businesses and
infrastructure among his interests.

DEGAPRIC

FOR ORANGEVILLE COUNCIL

People Matter Most

Let’s Chat

Affordability
Accessibility

Responsible
Growth

Partnerships
& Advocacy

When you vote
between October 9
and 26, I'd be
honoured to be one
of your choices.

[=

416-816-9725
carrieanneforcouncil.com

s

[=]
SCAN TO
CONNECT

Tricia Hebert said fiscal responsibility and
compassion should work together in munic-
ipal government. She emphasized responsi-
ble use of taxpayer dollars alongside support
for businesses and community organizations
connecting residents with housing, employ-
ment and other services.

Incumbent councillor Tess Prendergast
highlighted her four-year record on council,
including environmental advocacy, securing
outside funding and service improvements.
Her priorities include attracting external
funding, improving value for municipal ser-
vices and building a more resilient Oran-
geville.

Vivian Petho highlighted a decade of com-
munity involvement, including parent coun-
cil, Project Lifesaver and the Orangeville and
District Horticultural Society. She also point-
ed to her work with the Opportunity Garden.

James Jackson, making his third run for
council, said he wants to bring the perspec-
tive of residents living with disabilities and
poverty to the council table. He highlighted
his involvement with accessibility and mu-
nicipal planning committees.

Following the introductions, candidates
moved into questions submitted around is-
sues affecting the community. An early ques-
tion focused on community safety and the
role that council plays in shaping policing
priorities through its representation on the
Orangeville OPP Detachment Board.

Matthew Smith focused on traffic and
pedestrian safety, calling for a greater OPP
presence around schools during pickup and
drop-off times.

“One of the things I've heard about a lot in
my door knocking is some of the chaos that
goes on when you have to pick up and drop
off students in schools,” he said. “So it would

Brought to you by:

G

county

Dufferin

be nice to have the OPP there to make sure
everything is flowing smoothly.”

Smith also supported continued use of the
Mobile Crisis Response Team (MCRT) for
mental health-related calls.

Carrie-Anne DeCaprio called for an in-
creased police presence in downtown Oran-
geville, citing concerns she heard from resi-
dents and business owners.

“One of the priorities I believe would be an
increased presence in policing in downtown
Orangeville,” she said. “I've spoken with res-
idents and business owners downtown who
have told me they don’t always feel safe. In-
creased foot patrols combined with access
to trained crisis professionals can help ad-
dress both sides.”

Vivian Petho called for greater police
training on interactions with autistic people
experiencing distress.

“I would love to see training for how to
deal with an autistic person who'’s in dis-
tress,” she said. “We've had members and
friends where the police are called, and the
police do not know how to deal with some-
body who'’s having an autistic meltdown and
doesn’t know how to communicate with the
police.”

Viktor Karklins argued community safety
also requires addressing the underlying is-
sues that can contribute to crime and disor-
der.

“The challenge is not just dealing with the
symptom at the end, but dealing with the
cause,” he said.

The discussion later shifted from the ser-
vices residents expect from the town to what
they should expect from their elected repre-
sentatives.

Continued on Page A5

RECYCLE
CANADA!

TO COINCIDE WITH DAYLIGHT SAVINGS!

Change your clocks. Change your smoke alarm batteries. Then...

BATTERIES DEAD?
RE@IEIERIINSTIEAD

Single-use alkaline & rechargeable batteries are collected curbside twice
a year, during the week following the time change. Scan the QR code or
visit our website to follow instructions for proper recycling!

SPECIAL CURBSIDE COLLECTION

November2 -5, 2026

place battery bag on top of your Green Bin or beside your Garbage
on your regular collection day.

NO loose batteries in the Blue Cart, Green Bin or Garbage.

Use any clear resealable bag or pick up a battery bag from a participating location.
Visit dufferincounty.ca/waste to find a list of locations near you.

If you miss the collection date, or do not receive curbside collection, visit our website
for a battery recycling location near you.

519.941.2816

- dufferincounty.ca

dufferin X

@dufferincounty.ca




Orangeville council candidates
discuss issues facing residents

Continued from Page A4

With salaries for Orangeville’s incoming
council set to increase by 37 per cent for the
2026-2030 term, candidates were asked what
level of accountability, workload and measur-
able service residents should expect in return.

Incumbent councillor Rick Stevens sup-
ported phasing the pay increase in over four
years rather than implementing it all at once,
while defending the workload expected of
councillors.

“I voted in favor of the raise, but I was one
of three other councillors that voted to tier
the raise over four years,” he said. “I didn’t
think it should all start at once. I think the
workload proves itself. We work all the time.
My phone’s on all the time. Email. I answer
everybody.”

Boubah Bah opposed the increase and
questioned the process of the council approv-
ing its own compensation. If elected, he said
he would push to rescind it and give residents
arole in determining council pay.

“We have accountability every four years,”
he said. “Are you better today than you were
four years ago? As for the decision to increase
the pay, to me it was a bad decision. You don’t
vote yourself in. If elected, I will push to re-
scind that, and we’ll have a group of residents
who will make a decision whether we deserve
to have that pay or not.”

Bryna Sabourin defended the principle of
increasing wages, arguing the larger issue is
that other residents are being left behind eco-
nomically.

“My day job is to be an assistive technolo-

gy advisor for the Ministry of Education,” she
said. “I train teachers to save PDF's during the
day. The wage increase is not the problem.
It’'s everyone else getting left behind. That’s
the problem. Wages are supposed to increase.
You are supposed to be paid for your work.
We live in a town always focused on rallying
volunteers and not asking the question, why
do we rely on volunteers in the first place?”

Incumbent councillor Tess Prendergast
said council positions are officially part-time,
but they require a greater commitment. If
re-elected, she plans to reduce her teaching
workload, establish office hours and pursue
outside grants.

“This job [is] part-time, which is, by the
way, not a part-time job,” she said. “I'm go-
ing down to part-time teaching next year, so
I can commit fully to council for two days a
week. I'll have office hours. I'll write grants.
That’s how I'm going to be accountable to you
through my time, my energy, my effort and my
commitment.”

The forum gave voters a chance to com-
pare not only the backgrounds of those seek-

ing a council seat, but how candidates would §

approach some of the social, financial and
public safety issues facing Orangeville.

With election day approaching, residents :
will ultimately decide which of those priori-
ties and perspectives they want represented |

around the next council table.

For the full forum, go to youtube.com/@
orangevillefoodbank2813 to see the recorded
livestream.

Read the Orangeville Citizen for more elec-
tion coverage, including candidate profiles.

Bruce Trail Day draws hundreds to
Splitrock Narrows Nature Reserve

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

The Dufferin Hi-Land Bruce Trail Club’s
2026 Bruce Trail Day brought people to Spli-
trock Narrows Nature Reserve on Oct. 4, giv-
ing families, hikers and community members
an opportunity to explore the local trail and
learn more about the natural environment.

Vice President and event coordinator Lor-
raine Campbell said that the club was pleased
with the turnout, despite the rainy conditions
that started the day.

“We had about 300 people come out, and
they were fantastic,” she said. “They were
such a diverse group of people. We had fam-
ilies, we had seniors, we had young people.
We had lots and lots of great representation
from the community.”

The weather quickly cleared, allowing
visitors to take advantage of the activities
throughout the day. The turnout included
families, seniors and young people, with or-
ganizers pleased by the diversity of visitors
who came out to experience Splitrock Nar-
TOWS.

A major goal of this year’s event was to
introduce more people to the Bruce Trail
and encourage new visitors to explore the
area. The approximately 2.5-kilometre loop
through Splitrock Narrows provided an ac-
cessible route showcasing the area’s varied
landscape, including forests, open fields,
cliffs and natural crevices.

Music was a major part of the day, with
visitors able to hear local musicians as they
travelled along the trail.

A variety of musical performances provid-
ed entertainment throughout the property.
Families also took part in a children’s music
circle, which featured singing and rhythm in-
struments.

Campbell said the music and kids event
were very well received by guests, who were
extra appreciative of the diverse music line-
up.

“The children’s music circle was a lot of
fun,” she said. “I think they had about 15 kids
in the children’s music circle, and both adults
and kids loved the rhythm instruments and

JOSHUA DRAKES PHOTO

TRAIL TUNES: With musicians scattered
throughout Splitrock Narrows, guests of
Bruce Trail Day 2026 could enjoy a short,
simple hike around the nature reserve, one
of the Dufferin Hi-Land Bruce Trail Club’s
best properties, featuring fields, dense for-
ests, cliffs, natural crevices and more.

loved singing along. We tried to have a lot
of different types of music, like we had the
Celtic Orchestra and the clarinetist and more,
and the people seem to really appreciate that
diversity.”

Other activities highlighted the conserva-
tion work connected to the Bruce Trail.

A biodiversity hike introduced participants
to the natural features and species found
throughout the property, while a demonstra-
tion at the club’s seed orchard highlighted
efforts to regenerate native species. The or-
chard is being used to help establish species
such as American chestnut and milkweed for
future planting.

“The other element that was successful
was the biodiversity aspect,” Campbell said.
“There was an organized biodiversity hike
that went through, and we had I think 10 peo-
ple on that, and then there was also the seed
orchard presentation. We got a bunch of new
memberships.”

The free barbecue was also well attended,
while the event resulted in new club member-
ships and strong merchandise sales.

For many visitors, the day offered more
than simply a hike, combining recreation,
music, family activities and conservation ed-
ucation while showcasing one of the Dufferin
Hi-Land Bruce Trail Club’s key properties.

For more information about upcoming
events, go to dufferinbrucetrailclub.org.

NICK GARISTO

More Open Government
Control Taxation
Business & Industry

Safety A Priority

. Recreation

Scrap 35% Mayoral Pay
Increase That Was Designated
By A Consultant

A STRONG VOICE
FOR THE PEOPLE OF
ORANGEVILLE

Experience Matters
\/l 3 years in Council \/3 years as Deputy Mayor \/l 0 years as Councillor

On October 26, 2026 Vote Nick Garisto

Authorized by the CFO for the Nick Garisto Election Campaign
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GAVIN WALKER PHOTOG-R/:F_’HY
FARMING AROUND: The 2026 Dufferin Farm Tour welcomed visitors to farms across
Amaranth and East Garafraxa on Oct. 3, offering families a chance to explore local ag-
riculture and experience farm life up close. Families with young children were among
those taking part, with kids enjoying opportunities to interact with animals, explore

farm machinery and learn more about where their food comes from. This year’s farm
tour host farms were Barnarrow Farm, Elliott Tree Farm, Bowling Green Farms, Gen-
vers Holsteins and Hereward Farms.

e

“SAFETYIN MOTION"”

e g ATTRIDGE/)]

TRANSPORTATION INC.

NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

Supplement |
I_Your Inc_ome

TR
'| -

PART TIME OPPORTUNITIES IN

Orangeville, Shelburne, Grand Valley, Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED

Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME

Drive with purpose and earn more.
Join our team of school bus drivers and enjoy extra pay.

PROFESSIONALTRAINING

Attridge Transportation Inc. is providing friendly training for steady
part-time bus drivers (and in some cases spare drivers).

Professional Experience not required.
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range

of candidates to apply for this position. Including people with disabilities. Accommodations
are available on request for candidates taking part in all aspects of the selection process.

APPLY TODAY!

attridge.com
Call 1-888-749-1515 or Email jobs@attridge.com

‘f
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\ DUFFERIN HI-LAND * SPECIAL EVENT ¥ W 3
) 1
.

..‘. : .’,"

WILDER
“AL 25K rOGETHER

B Think yau've got what it Takes? o

- "‘:-'-'rt_' -

| ==

e challenge 4

When: Saturday, October 17 at 8:30 a.m
Where: Boyne Valley, Mulmur

& Start Location: Bruce Trail Mulmur

: Hills Parking Lot

\ * Distance/Terrain: 25km, Strenuous sections
> Why: Fundraising event supporting trail care

Oy

Checkpoints
with homemade
treats and BBQ &
refreshments
at the finish

REGISTRATION REQUIRED ~—>
Members: $45 Non-Members: $55
*Not suitable for children under 13

i e
|

TOWN OF

MONO & 1ons
|

SUNDAY, OCTOBER 18, 2026 from 1:00-4:00 PM
at Monora Park Pavilion (500 Monora Park Drive, Mono, ON)

Earn the Dufferin
Hi-Land 25K
Challenge Badge

CONSERVANCY,;

dufferinbrucetrailclub.org T P

Green Solutions
- ThatSave holt (g

. Our Relationship with
the Natural World :
‘Naturalizing Your Garden

eet Local Farmers
Family Activities

For more information, visit:
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2026
Orangeville
Municipal and

School Board
Election

Your ballot is so much more than a vote—it’s your voice.
It’s active participation in the way Orangeville adopts
policies, develops and continues providing services and
programs reflecting the needs of the entire community.

This election, let your voice be heard.

When and where to vote

Vote online

Friday, October 9 at 10 a.m. to
Monday, October 26 at 8 p.m.

X X
Advanced voting Election day
10a.m.to 5 p.m. 10 a.m.to 8 p.m.
Saturday, October 10 Monday, October 26
Tony Rose Sports Centre Tony Rose Sports Centre

sunday, October 18 Alder Recreation Centre

Alder Recreation Centre

Need to update your information or get on the Orangeville voter’s list?
Stop by Town Hall to speak to a member of our Clerks team.

87 Broadway
Monday to Friday, 8:30 a.m. to 4:30 p.m.

Or visit us at either of our advanced voting locations.

orangeville.ca/Election
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[Jrangeville

Chrysler
cHRYSLER sooaglf Jeep | ¥ N, @

1-888-243-6343

HWY# 9, EAST OF HWY# 10, ORANGEVILLE
orangevillechrysler.com

2026 GMC SIERRA 1500 ELEVATION CREW CAB SHORT BOX 4X4 2026 DODGE DURANGO GT AWD 2026 JEEP CHEROKEE LAREDO 4X4

2026 GMC SIERRA 1500 PRO CREW CAB SHORT BOX 4X4

gmi Y Buck GMIC

1-888-279-9922

HWY# 9, EAST OF HWY#10, ORANGEVILLE
macmaster‘gm.com

STK# TT0052

9.99%

R L
STK# TCO004

$54,501 s 5 ] 99%

STK# 261111 STK# 261123

$74,835+Hsmlc

OCTOBER OFFER: $10,000 NSCDA

" FINANGE FROM |
233

WEEKLY +TAXES

$47,901.mc

OCTOBER OFFER: $3,000 OCTOBER OFFER: $1,000

| FINANCE FROM |
0% 5181 | 6050 |0% $145

APPLIED TO $84,835 MSRP OCL DISCOUNT PLUS $8,500 OCL DISCOUNT APPLIED T0 $48,901
MACMASTER DEAL $74,835 $0 DOWN PAYMENT NS ebesTen price. 00! FOR 96 MONTHS e NovEaTE: FOR 96 MONTHS
WEEKLY +TAXES

OFFER EXPIRES NOVEMBER 2, 2026.

FOR 84 MONTHS FOR 84 MONTHS

OFFER SHOWN OCTOBER 2-26, 2026 WEEKLY +TAXES C.0.B. $14,128.20

OFFER EXPIRES NOVEMBER 2, 2026. WEEKLY +TAXES C.0.B. $12,417.29

$0 DOWN PAYMENT

2025 GMC SIERRA 1500 DENALI

CERTIFIED
PRE-OWNED

2021 GMC SIERRA 1500 DENALI

CEFITIFIEﬂ
PRE-OWNED

- ¥l rac

STK# 25736A 18,352 KM  4X4, 3.0L DURAMAX DIESEL 1-6, 10-SPEED AUTOMATIC,
6.6FT BOX, 3.23 AXLE, GOOGLE RADIO, SUNROOF, HEATED/COOLED LEATHER BUCKETS,
22 INCH ALLOY WHEELS, STEP BARS, FRONT/REAR PARK ASSIST, REAR CAMERA, DENALI
CHROME TRIM, BOSE, TOW PACKAGE, POWER TAILGATE, MULTI-PRO TAILGATE, AND MORE!

$69,821 | 5.59; Mhas

+HST/LIC
+wl|§TEﬁIYB $0 DOWN C.0.B $14,586.15

2021 GMC SIERRA 1500 AT4 CARBONPRO

CERTIFIED
PRE-OWNED

- ¥l rac

STK# 26166A « 87, 965 KM o 4X4, 6.2L V8, II] SPEED AUTOMATIC, 3.23 AXLE, 5.8-FOOT BOX,
NAV, POWER SUNROOF, HEATED AND VENTILATED LEATHER BUCKET SEATS, HEATED REAR SEATS,
STEP BARS, FRONT AND REAR PARK ASSIST, SURROUND-VIEW CAMERA, BOSE AUDIO,
HEAD-UP DISPLAY, MULTIPRO TAILGATE, TOW PACKAGE, TRAILERING MIRRORS, AND MORE!

STKi# 25978A 112,705 KM o, CREW CAB, 4X4, 5.3L ECOTEC3 V8, 10-SPEED AUTOMATIC,

POWER SUNROOF, HEATED AND VENTILATED FRONT SEATS, HEATED STEERING WHEEL, NAV,

BOSE PREMIUM AUDIO, FRONT AND REAR PARK ASSIST, BACKUP CAMERA, REMOTE START,
20-INCH POLISHED ALLOY WHEELS, TOW PACKAGE, MULTIPRO TAILGATE, AND MORE!

$46 989 @5 59% 84 MONTHS

+HST/LIC
+wl|§TEﬁIYB $0 DOWN C.0.B $9,8]6.37

2023 CHEVROLET SUBURBAN HIGH COUNTRY

2018 JEEP CHEROKEE NORTH FWD

STK# 26113AA © 97,456 KM  BLACK CLOTH INTERIOR, 2.4L FOUR-CYLINDER, 9-SPEED AUTOMATIC,
FRONT-WHEEL DRIVE, UCONNECT TOUCHSCREEN, APPLE CARPLAY AND ANDROID AUTO,
BACKUP CAMERA, BLUETOOTH, HEATED FRONT SEATS AND STEERING WHEEL, DUAL-ZONE
CLIMATE CONTROL, REMOTE START, KEYLESS ENTRY, ALLOY WHEELS, ROOF RAILS, AND MORE!

$18,621

WEEKLY +HSTALIC

+HST&LIC $0 DOWN C.0.B $2,639.77

2018 JEEP GRAND CHEROKEE STERLING EDITION

CERTIFIED
PRE-OWNED

- ¥l rac

@8 . 990;%2 gg}}ﬂDNTHS

2024 RAM 3500 LIMITED LONGHORN

STKi# 25545A © 56,750 KM © 6.7L CUMMINS HO DIESEL, 6-SPEED AISIN AUTOMATIC, 3.73 AXLE,
8FT BOX, 4X4, NAV, SUNROOF, UCONNECT12, HEATED/COOLED LEATHER BUCKETS, HEATED SECOND
ROW, HARMAN KARDON AUDIO, LONGHORN LEVEL 1 GROUP, SURROUND VIEW CAMERA, TOW
PACKAGE, REAR AIR SUSPENSION, 5TH WHEEL PREP, TOWING TECHNOLOGY GROUP AND MORE!

$89 989 @7 99% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $27,566.47

2021 GMC YUKON DENALI

STK# 25919A 133,643 KM © 6.2L V8, 10-SPEED AUTOMATIC, MYLINK W/NAVIGATION,
PANORAMIC SUNROOF, TRI ZONE A/C, 22 INCH ALLOYS, 7-PASSENGER,
SUPER CRUISE, HEATED/COOLED LEATHER, FRONT/REAR PARK ASSIST, SURROUND/REAR

CAMERA, REAR ENTERTAINMENT, LOADED, AIR RIDE, TECH PKG AND MORE!

STK# B12808A » 170,509 KM  3.6L PENTASTAR V6, 8-SPEED AUTOMATIC, QUADRA-TRAC 11 4X4,
SELEC-TERRAIN SYSTEM, PANORAMIC SUNROOF, NAV, NINE-SPEAKER ALPINE AUDIO WITH
SUBWOOFER, HEATED FRONT AND REAR SEATS, HEATED STEERING WHEEL, REMOTE START,
TRAILER TOW PACKAGE, CLASS IV HITCH, REAR LOAD-LEVELLING SUSPENSION, AND MORE!

STK# 25145A 159, 771 KM o JET BLACK I.EATHER 6.2L V8, 10-SPEED AUT(]MATII: AUTOTRAC 4X4,
SEVEN-PASSENGER SEATING, POWER SUNROOF, HEATED AND VENTILATED FRONT SEATS, HEATED
SECOND ROW, HEATED STEERING WHEEL, HEAD-UP DISPLAY, GOOGLE INFOTAINMENT, NAVIGATION,
BOSE AUDIO, TRI-ZONE CLIMATE CONTROL, POWER LIFTGATE, 22-INCH ALLOY WHEELS, AND MORE!

$0 DOWN PAYMENT

STK# TT0021 4,889 KM » DEMO,WITH A SLEEK BLACK EXTERIOR AND ROBUST 4X4
DRIVETRAIN, THIS SUV DELIVERS A DYNAMIC, CONFIDENT DRIVE IN DIVERSE CONDITIONS.
IT BLENDS FUNCTIONALITY AND SOPHISTICATION WITH A SMOOTH AUTOMATIC TRANSMISSION,
STYLISH ALLOY WHEELS AND A SPACIOUS BLACK INTERIOR.

$57 246 @7 99% 84 MONTHS

+HST/LIC
HEFL(IEIYG $0 DOWN C.0.B $23,01 2.24

2025 GMC SIERRA 1500 AT4

[ —

STK# U178069 45,469 KM © AT4 OFF-ROAD PACKAGE, 3.0L DURAMAX TURBO-DIESEL,
NAVIGATION, POWER HEATED AND VENTILATED FRONT SEATS, REMOTE START, SMART DEVICE
INTEGRATION, WI-FI HOTSPOT, BLACK LEATHER INTERIOR, 4X4, ALLOY WHEELS, BACKUP CAMERA,
ADAPTIVE CRUISE CONTROL, FRONT AND REAR PARKING SENSORS, LANE KEEP ASSIST, AND MORE!

2025 JEEP WRANGLER 4-DOOR SPORT S

2025 JEEP WRANGLER 4-DOOR SPORT S

STK# SW0001 » DEMO © FINISHED IN STRIKING WHITE WITH A ROBUST
4X4 DRIVETRAIN, THIS SUV PROMISES SMOOTH HANDLING OVER ANY TERRAIN.
ITS BOLD ROAD PRESENCE AND ICONIC DESIGN MAKE A STRONG STATEMENT,
WHILE THE INTERIOR DELIVERS SOPHISTICATION AND COMFORT.

$58 106 @7 99% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $1 7,799.70

2026 HYUNDAI PALISADE ULTIMATE CALLIGRAPHY AWD

STK# U072712 » 15,000 KM o 3.5L V6, 8-SPEED AUTOMATIC, ALL-WHEEL DRIVE, 21-INCH ALLOY
WHEELS, PANORAMIC SUNROOF, HEATED AND VENTILATED SEATS, BOSE AUDIO, APPLE CARPLAY AND
ANDROID AUTO, WIRELESS CHARGING, DIGITAL COCKPIT, HEAD-UP DISPLAY, SURROUND-VIEW CAMERA,
ADAPTIVE CRUISE CONTROL, LANE KEEPING ASSIST, POWER LIFTGATE, AND MORE!

$0 DOWN PAYMENT

2026 RAM 1500 REBEL

STK# SW0029 © DEMO o AN ADVENTURE-READY SUV WITH AN
EYE-CATCHING GREEN EXTERIOR AND ROBUST 4X4 DRIVETRAIN,
DELIVERING IMPRESSIVE HANDLING AND A THRILLING RIDE ACROSS ALL TERRAINS.
THE BOLD EXTERIOR IS PAIRED WITH AN EQUALLY STRIKING INTERIOR.

$60 521 @7-990:/'; EEIFVIIJNTHS

+HSTALIC
HESTEL(IEIYG $0 DOWN C.0.B $18,539.49

2019 RAM 2500 LARAMIE LONGHORN

STK# U582631 © 179,414 KM » LONGHORN LEVEL 1 EQUIPMENT GROUP, TOWING TECHNOLOGY GROUP,
SURROUND-VIEW CAMERA, HEATED AND VENTILATED FRONT SEATS, HEATED SECOND-ROW SEATS,
17-SPEAKER PREMIUM AUDIO, POWER RUNNING BOARDS, REAR AUTO-LEVELLING AIR SUSPENSION,
CLASS V HITCH, TRAILER BRAKE CONTROLLER, 6.7L CUMMINS TURBO-DIESEL, 4X4, AND MORE!

STK# TNO034 © DEMO  PRESENTED IN A STRIKING BLACK FINISH
WITH A 4X4 DRIVETRAIN, THIS TRUCK DELIVERS CONFIDENT HANDLING
ON ANY TERRAIN AND IS DESIGNED TO CONQUER BOTH CITY STREETS

AND OFF-ROAD ADVENTURES.

$83 396 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $3l],192.65

STK# U585159 © 57,836 KM TEBHNOI.(]GV GROUP, 6.4L SRT HEMI Vﬂ POWER SUNROOF, DRIVER
MEMORY, HEATED AND VENTILATED FRONT SEATS, HEATED SECOND-ROW SEATS, HARMAN/KARDON
19-SPEAKER PREMIUM AUDIO, NAPPA LEATHER AND ALCANTARA INTERIOR, ADAPTIVE CRUISE CONTROL,
FORWARD COLLISION WARNING, LANE KEEP ASSIST, REAR PARK ASSIST, AND MORE!

$55 989 @5 59% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $1 1,696.54

$68 789 @5 59% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $14,370.56

$166 $49 989 @5 59% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $1l],443.l]9

$146 $19 889 @9 29% 36 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $2,8]9.53

NN

s crvmvrenLeT 65 cAoiLLAC 2026 CHEVROLET cownllﬂ\::E Z71 CREW CAB SHORT BOX 4X4

$248 $69 086 @7 99% 84 MONTHS

+HST/LIC
HEFL(IEIYG $0 DOWN C.0.B $21,163.22

$60 971 @7-990:/'; EEIFVIIJNTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $18,677.34

$60 021 @8-990:/'; (FiBIFVIIJNTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $14,547.94

556,121 | £9.29: o

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $11,121.14

Orangeville
Volkswagen

2026 CHEVROLET SILVERADO 1 500 LT TRAIL BOSS aX4

2026 VOLKSWAGEN JETTA COMFORTLINE

2026 VOLKSWAGEN TAOS TRENDLINE AWD

919-941-0420

1 MONORA PK DR, ORANGEVILLE, ON L9W OE1
royalchev.com

519-941-3317

633222 ON-10 ONTARIO, MONO
orangevillevw.ca

e ‘“?\ 1»
STK# 23534

92.49%

FOR 84 MONTHS
C.0.B. $12,301.00

STK# 23606

STK# TA2682

$500 DEALER BONUS INCLUDED

$35,?016+HST/LIC 4.49%

DOWN PAYMENT | FOR 60 MONTHS
PLUS SECURITY DEPOSIT | 12,000 KMS PER YEAR

STK# JT2647

$500 DEALER BONUS INCLUDED

$32’?091+HST/LIC 3.99%

DOWN PAYMENT | FOR 60 MONTHS
PLUS SECURITY DEPOSIT | 12,000 KMS PER YEAR

Fivance rrow-
5257

WEEKLY +TAXES

LEASE FROM LEASE FROM

$105

WEEKLY +TAXES

$80 ,7 04+HST/LIG

OCTOBER OFFER: $10,000 NSCDA
APPLIED TO $90,704 STARTING PRICE
SALE PRICE $80,704
OFFER SHOWN OCTOBER 2-26, 2026.

$0 DOWN PAYMENT

199

WEEKLY +TAXES

0%

FOR 84 MONTHS

$57,320+HST/I.IC

$0 DOWN PAYMENT

$94

WEEKLY +TAXES

2022 JEEP GRAND CHEROKEE 4XE OVERLAND 4X4

STK# 10835A 39,935 KM  BLACK LEATHER, PLUG-IN HYBRID,
4X4, DUAL-PANEL PANORAMIC SUNROOF, NAVIGATION, SURROUND-VIEW CAMERA,
HEATED AND VENTILATED SEATS, HEAD-UP DISPLAY, WIRELESS CHARGING, ADAPTIVE CRUISE CONTROL,
LANE ASSIST, REMOTE START, POWER LIFTGATE, AND MORE!

$146 $40 620 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $12,443.19

2024 CHEVROLET SILVERADO 1500 LTZ

CERTIFIED
PRE-OWNED
-

ion 0.99%

Financing fof up 1o 24 manths

STKi# B7800 © 72,201 KM » ONE OWNER, ACCIDENT-FREE, H 3

DISPLAY, HEATED STEERING WHEEL, ADAPTIVE CRUISE CONTROL, SPRAY-ON BEDLINER, TRAILERING
PACKAGE, WIRELESS APPLE CARPLAY, WIRELESS ANDROID AUTO, REMOTE START, AUTOMATIC HIGH
BEAMS, XM RADIO, ONSTAR, DUAL-ZONE AUTOMATIC CLIMATE CONTROL, AND MORE!

$202 $56 216 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $17,220.73

www.macmastergm.com | 519-941-1360

i VD W E;|

2024 CHEVROLET SILVERADO 3500HD

STK# B7804 9,387 KM o HEATED/COOLED SEATS, HTEI] STEERING WHEEL,
HEADS UP DISPLAY, ADAPTIVE CRUISE CONTROL, WIRELESS CHARGING,
BOSE SOUND SYSTEM, 360 CAMERA, WIFI HOT SPOT, XM RADIO, ONSTAR,

$92 616 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $28,371.2l]

SPRAY ON BED LINER, RAIN SENSE WIPERS.

2024 CHEVROLET TRAVERSE Z71 AWD

2026 GMC SIERRA 1500 AT4
: \ g

2019 CHEVROLET TRAVERSE

STK# B7794 17,937 KM o 6.2L V8, 4X4, AT4 PREMIUM AND TECHNOLOGY PACKAGES,
POWER SUNROOF, HEATED AND VENTILATED LEATHER SEATS, HEATED STEERING WHEEL,
SURROUND-VIEW CAMERA, BOSE AUDIO, ADAPTIVE CRUISE CONTROL,
HEAD-UP DISPLAY, TONNEAU COVER, AND MORE!

$279 $77 615 @7 99% 84 MONTHS

WEEKLY +HST/LIC

+HST&LIC $0 DOWN C.0.8 $23,775.92

2024 CADILLAC XT4 SPORT

e | ~

STK# 23354A © 79,247 KM
271, 2.5L TURBO FOUR-CYLINDER, LL-WHEEL DRIVE,
SURROUND-VIEW CAMERA, REMOTE START, HEATED FRONT SEATS AND STEERING WHEEL,

WIRELESS CHARGING, ADAPTIVE CRUISE CONTROL, AND MORE!

$53 715 @7 99% 84 MONTHS

+HSTALIC
HETEL(IEIYB $0 DOWN C.0B $16,454.6l]

STK# B7812 o 85,600 KM » CERTIFIED PRE-OWNED, ACCIDENT-FREE, MIDNIGHT SKY BLACK
METALLIC, BLACK LEATHER INTERIOR, 23.5K KM, TURBOCHARGED ENGINE, ALL-WHEEL DRIVE,
9-SPEED AUTOMATIC TRANSMISSION, SPORT SUSPENSION, ULTRAVIEW SUNROOF, HEATED
FRONT SEATS, HEATED STEERING WHEEL, WIRELESS APPLE CARPLAY & MUCH MORE!

$173 (*48,216

WEEKLY +HSTALIC

+HST&LIC $0 DOWN C.0.8 $14,770.08

@7 99% 84 MONTHS

STK# 23628A © 171,272 KM  ONE OWNER, HEATED SEATS, REMOTE START,
360 SURROUND VISION, SUNROOF, WI-FI HOTSPOT, XM RADIO, ONSTAR, LEATHER SEATS, AUTO
CLIMATE CONTROL, 20” WHEELS, POWER LIFTGATE, BOSE SOUND SYSTEM,

$110 $22 995 @8 99% 60 MONTHS

+HSTLIC
HEF&IYD $0 DOWN C.0.B $5,573.55

2024 CADILLAC ESCALADE ESV 4WD SPORT

T

o A/ il

STK# 10876A 62,726 KM  BLACK LEATHER INTERIOR, 6.2L V8, 4X4, SPI]RT TR
22-INCH ALLOY WHEELS, SURROUND-VIEW CAMERA, HEATED AND VENTILATED FRONT SEATS
HEATED STEERING WHEEL, PANORAMIC SUNROOF, NAVIGATION, PREMIUM AUDIO,
ADAPTIVE CRUISE CONTROL, POWER LIFTGATE, FRONT AND REAR PARK ASSIST, AND MORE!

$97 716 @7 99% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $29,933.49

RDYN e

—r CHEVROLET 55 CADILLAC 1/

www.royalchev.com | 519-941-0420

4 Dealerships 1 Community

BRA

Auto Group

2024 AUDI 03 KOMFORT 45 TFSI QUATTRO

STK# 82921 o 17,671 KM #BLACK LEATHER INTERIOR, 2.0L TURBOCHARGED ENGINE, 8-SPEED
AUTOMATIC, QUATTRO ALL-WHEEL DRIVE, PANORAMIC SUNROOF, HEATED FRONT SEATS, HEATED
STEERING WHEEL, POWER DRIVER SEAT, LED HEADLIGHTS, REARVIEW CAMERA, FRONT AND REAR
PARKING SENSORS, DUAL-ZONE CLIMATE CONTROL, APPLE CARPLAY, ANDROID AUTO, AND MORE!

$1 27 $35 431 @7-990;7: EE?VIUNTHS

+HST/LIC
HEFL(IEIYG $0 DOWN C.0.B $10,854.00

2023 VOLKSWAGEN TIGUAN COMFORTLINE 4MOTION

STK## 8238P o 69,183 KM o TITAN BLACK LEATHERETTE, 2.0L TURBO, 8-SPEED AUTOMATIC, 4MOTION
ALL-WHEEL DRIVE, PANORAMIC SUNROOF, DIGITAL COCKPIT PRO, WIRELESS APPLE CARPLAY AND AN-
DROID AUTO, HEATED FRONT SEATS AND STEERING WHEEL, REMOTE START, ADAPTIVE CRUISE CONTROL,
FRONT ASSIST, REAR VIEW CAMERA, DUAL-ZONE CLIMATE CONTROL, KEYLESS ACCESS, AND MORE!

599 [$27,461 | <7.99. Foms

+HST/LIC
HEFL(IEIYG $0 DOWN C.0.B $8,412.17

13 ®300+

KETT

2021 VOLKSWAGEN ATLAS EXECLINE

STK# 7321P © 168,465 KM o 3.6L V6 ENGINE, 4MOTION ALL-WHEEL DRIVE, HEATED AND VENTILATED
FRONT SEATS, HEATED SECOND-ROW CAPTAIN'S CHAIRS, HEATED STEERING WHEEL, PANORAMIC
SUNROOF, DIGITAL COCKPIT, NAV, 360-DEGREE CAMERA, FENDER PREMIUM AUDIO, ADAPTIVE CRUISE
CONTROL, BLIND-SPOT MONITORING, LANE ASSIST, POWER LIFTGATE, AND MORE!

$25 995 @8 49% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $8,731.12

2023 VOLKSWAGEN ATLAS EXECLINE

STK# 8025P © 106,032 KM o V6 ENGINE, 4MOTION ALL-WHEEL DRIVE, PANOR! IROOF, DIGITAL
COCKPIT, HEATED AND VENTILATED FRONT SEATS, HEATED REAR SEATS, HEATED STEERING WHEEL, NAVI-
GATION, APPLE CARPLAY, ANDROID AUTO, ADAPTIVE CRUISE CONTROL, BLIND-SPOT MONITORING, LANE

ASSIST, FRONT ASSIST, 360-DEGREE CAMERA, POWER LIFTGATE, 20-INCH ALLOY WHEELS, AND MORE!

$133 $36 495 @7 99%34MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $1 1,312.73

WE'RE CLdSED

MOnday, October 13th.

We will be back to
regular hours on
Tuesday, October 13

www.orangevillevw.ca | 226-917-3502

Orangeville
Volkswagen

2021 RAM 1500 LARAMIE

STK# 76037 © 81,475 KM o 5.7L HEMI V8 WITH ETORQUE, 8-SPEED AUTOMATIC TRANSMISSION, 4X4,
BLACK LEATHER INTERIOR, FRONT BENCH SEAT, LARAMIE LEVEL 2 EQUIPMENT GROUP, HEATED AND

VENTILATED FRONT SEATS, HEATED SECOND-ROW SEATS, NAV, ADAPTIVE CRUISE CONTROL, BLIND-SPOT

MONITORING, SURROUND-VIEW CAMERA, HARMAN KARDON AUDIO, HEAD-UP DISPLAY, AND MORE!

$186 $45 995 @7 99% 72 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $1 1,937.20

2025 VOLKSWAGEN ATLAS CROSS SPORT COMFORTLINE

STK# 7953P 7953P © 18, 408 KM o 4MOTION ALL-WHI 3
8-SPEED AUTOMATIC TRANSMISSION, HEATED FRONT SEATS, HEATED STEERING WHEEL, APP-CONNECT
SMARTPHONE INTEGRATION, APPLE CARPLAY AND ANDROID AUTO, DUAL-ZONE AUTOMATIC CLIMATE
CONTROL, REARVIEW CAMERA, FRONT ASSIST WITH AUTONOMOUS EMERGENCY BRAKING, AND MORE!

$46 195 @7 99% 84 MONTHS

+HSTLIC
HESTEL(IEIYG $0 DOWN C.0.B $14,15l].99

CHRYSLER

[Jrang

2023 JEEP WRANGLER WILLYS

STK# T686P 27,412 KM o 2.0L TURBOCHARGED 4-CYLINDER ENGINE, 8-SPEED AUTOMATIC TRANS-
MISSION, 4X4 WITH ANTI-SPIN DIFFERENTIAL, SILVER ZYNITH EXTERIOR, HEATED FRONT SEATS, HEATED
STEERING WHEEL, ALPINE PREMIUM AUDIO, APPLE CARPLAY, ANDROID AUTO, DUAL-ZONE CLIMATE
CONTROL, COLD WEATHER GROUP, TECHNOLOGY GROUP, CONVENIENCE GROUP, AND MORE!

$158 $43 995 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $13,477.UG

2023 KIA SPORTAGE X-LINE LIMITED AWD

ll“‘ﬂ

STK# 8180T o 53, © 2.5L GDI ENGINE, 8-SPEED AUTOMATIC TRANSMISSION, PANORAMIC
SUNROOF, 12.3-INCH DUAL CURVED DISPLAYS, NAV SYSTEM, APPLE CARPLAY, ANDROID AUTO, HARMAN
KARDON PREMIUM AUDIO, HEATED & VENTILATED FRONT SEATS, HEATED REAR SEATS, HEATED STEERING
WHEEL, SURROUND VIEW MONITOR, BLIND-VIEW MONITOR, SMART POWER LIFTGATE, AND MORE!

$117 $32 695 @7 99% 84 MONTHS

+HSTALIC
+wl|§TEﬁIYB $0 DOWN C.0.B $1l],l]15.51

PRE-OWNED VEHICLES TO CHOOSE FROM

eville
Chrysiler

—_—— cooaglf Jeep RAMN FIHT

www.orangevillechrysler.com | 519-942-8400
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LOCAL COMMUNITY EVENTS

Theatre Orangeville opens new season with pair of comedies

‘Love or Nothing: A Double Bill’ to run at the Opera House from Oct. 15 to Nov. 1, featuring two one-act plays

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Theatre Orangeville is opening its 33rd

mainstage season with something audienc- |

es at the local theatre are not used to seeing
— two distinct plays sharing the stage in a
single evening.

Love or Nothing: A Double Bill runs from
Oct. 15to Nov. 1 and pairs two one-act com-
edies by Canadian playwright Stewart Lem-
oine.

Rather than following the traditional
two-act format, the production will feature
Love is for Poor People, starring Emma
Grabinsky, followed by Or You Could Do
Nothing, starring Ron Pederson.

Both are solo performances built around
characters looking back on their lives, but
each approaches that reflection from a dif-
ferent perspective.

Pederson said that the plays combine
comedy, imagination and elements of ab-
surdism while gradually revealing more

about their central characters as their sto- °

ries unfold.

“I think Stewart Lemoine’s plays are pret-
ty singular,” he said. “They’re different from
anybody else’s plays. They're comedies - lit-
erate comedies. They're sort of fantastical
and absurdist. [ mean that in the best way.
Often absurdist theatre is kind of existen-
tial, but this is sort of more hopeful. It’s its
own world. They’re solo pieces, one actor
in each, and they’re tricky to talk about be-
cause they're so full of mystery. The whole
story is about the unfolding, and there’s lots
of surprise and variety in both of them.”

Love is for Poor People follows a glam-
orous and outspoken woman reflecting on
the trajectory of an eventful life, including
her career, relationships and experiences.

Grabinsky prepared for the role partly by
reading autobiographies from larger-than-
life entertainers including Liza Minnelli,
Tallulah Bankhead and Carrie Fisher as she
developed the perspective of a similarly ec-

centric character.

The second half, Or You Could Do Noth-
ing, introduces Owen Fyfe, a man with
an unusually large home and an ability to
recognize potential in people who may not
see it in themselves. He opens his home to
a collection of people searching for direc-
tion, with those relationships eventually
leading Owen toward discoveries about his
own life and family.

While the stories and characters differ,
the two plays are connected by their focus
on positivity, imagination and human con-
nection.

Music also runs through both stories,
while the characters share an ability to re-
shape the way they understand their lives
and the people around them. Love is for
Poor People leans toward a faster and more
eccentric comedy, while Or You Could Do
Nothing takes a more reflective and philo-
sophical approach.

bl

JOSHUA DRAKES PHOTO

SEASON OPENER: Im-
prov actors Emma Gr-
abinsky (left) and Ron
Pederson (right) stand
with  Theatre Oran-
geville’s artistic director &
Jennifer Stewart as they I
prepare for the first
theatrical performance
of the season, Love or
Nothing: A Double Bill.
& The show features a
Y pair of comedy plays by
Stewart Lemoine.

Grabinsky said that these plays are de-
signed to directly appeal to the audience
and allow audience members to see them-
selves in the characters on stage.

“I think a big part of the plays is connect-
ing with the audience and not being afraid
of the audience,” she said. “I think people
who are watching this play are going to
walk away feeling like they have been in
a friend’s living room. It feels intimate. It
feels really close in the way that I hope that
we're moving towards in theatre in Cana-
da.”

“Sometimes you walk away from a play
and think that was amazing, but I don'’t re-
ally know who it’s for. This play, people are
going to walk away and they’re going to go,
‘That’s for me. They said that to me. They
were connecting with me,” and personally,
that makes working on these plays a joyful
process,” Grabinsky added.

The double bill also marks a first for The-

Wactlastern

@i ) Bwc G

David brings a calm, customer-first mindset
o every service appointment. As a
MacMaster Certified Service Consultant, he
works hard bo ensure every visit is smooth
and stress-free. Whether you're dropping in
for maintenance or need help navigating a
repair, David is ready with clear
communication, helpful insight, and a friendly
attitude.

Maurice
McDonald

Service Consultant

Maurice is the kind of advisor who makes
service feel easy. He’s known for his warm,
approachable style and his ability to keep
customers informed every step of Ghe way.
With strong product knowledge and a
passion for helping people, Maurice Gakes the
guesswork out of vehicle service at
Orangeville Chrysler.

3 Dealerships, 1 Community

Orangeville
Volkswagen

@

Jazz Matharu
Service Consultant

Jazz combines technical knowledge with an
easygoing, professional style that
customers appreciate. Bilingual in English and
Punjabi, he makes sure every guest feels
heard and understood. Whether it’s a routine
visit or a more involved repair, Jazz helps
keep the process efficient, transparent, and
Gailored to your needs.

The CltlZCIl C O S

O D

CLUES ACROSS 34. Silk garments

1. Small Eurasian deer 36. Soviet Socialist

4. Province in Northern Republic

Ireland

10. A major division of Rio
geological time 39. Hot meal
11. Broadway actor Lane 40. A type of gin
12. Canadian province 41. Atomic #84
(abbr.) 42.$10 bill

14. Human gene

15. Two

16. A notable one was
“blue”

18. Utter repeatedly

48. About ground
50. Medicine man

51. Seedless raisin

Albania
53. Appendage
54. OJ trial judge

22. Ring-shaped objects
23. Sullies

24. Occurs

26. Commercial
27. Near

entity (abbr.)
56. Bike parts

28. Tools you may need

30. A pledge

31. They start the alphabet ~ 60. Commercials

Puzzle No. 26A210  Solution on page: CLASSIFIEDS SECTION

37. Longtime mayor of

52. National capital of

55. European government

58. Friend to “Barbie”
59. Stretched to see or hear  of year

No one bas mone self-confidence than the person whs does a crosswond purale with a pen

CLUES DOWN
1. Make up for
2. Baltimore ballplayer
3. Wages
4. International

31. Recesses

32. Largely forested
municipality in Germany
33. Rider of Rohan

o . 35. Ancient symbol co-
organization of countries A

opted by Nazis

5. Engravers of gems

6. Declared as fact 38. Pioneer

41. Scribe
43. Painted a bright color
44. Member of British

7. One who steals

8. Jewelry

9. Hospital worker
12. Nonsense (slang) nobility
13. Town in Galilee
17. Value

19. Alternative identity

45. “Pulp Fiction” actress
Thurman

46. Helps people walk

47. Crest of a hill

49. People of southeastern
Alaska

56. One’s own device

57. The Mount Rushmore
State

20. Sheep in their second
year

21. Town in Surrey,
England

25. Appropriate to a time

29. Creative work

Double Word Puzzle
Unscramble the individual words to reveal letters for the phrase.
ELSAH
1 2
CERTA
3 7
YPAL
5 5
OFOD
bhab in.. 3 ! 8
U N X
English: Wag 2 8 7 5 4 6 7 3 1 4
Spanish: Menear
Italian: Scodinzolare
French:Remuer 5 1 4
German: Wedeln
12d 1xau InoA 1dopy ‘pooy ‘Apbid ‘93pi9d ‘Yspa| :slamsuy

Creative Colouring

Colour in this picture fo create your own masterpiece.

‘Dld ou

The noses of dogs have up
to 300 million receptors,
making their sense of { \
smell tens of &//
thousands of times
stronger than
humans'’.

et &

There are an estimated

900 million of this type
of pet across the globe.

CANINE

relating to
or resembling
adog

Boq emsuy

atre Orangeville.

Artistic director Jennifer Stewart was
introduced to several of Lemoine’s works
through Pederson and saw an opportunity
to bring a Canadian playwright whose work
has not been widely produced in Ontario in
recent years back before audiences.

“I'd read a few Stewart Lemoine plays
that Ron had given me, and I just thought it
was a new, fresh voice that we haven’t seen
in Ontario in a really long time,” she said.
“He had some productions at Factory The-
atre in Toronto, but that was in the '80s. So I
thought, here’s another untapped Canadian
playwright, because that’s our mandate. I'm
always trying to find new voices, or voices
we haven’t heard in a while.”

Looking for a companion piece that could
create a full evening, Stewart approached
Lemoine, who provided several possibili-
ties. Love is for Poor People was ultimately
selected for the contrast between its cen-
tral character and Owen while maintaining
themes that allow the two stories to com-
plement each other.

The unusual format has also created a
different production process.

With only one performer on stage during
each play, rehearsals have been divided be-
tween Grabinsky and Pederson. The two
productions must also share a single set,
designed by Theatre Orangeville produc-
tion manager Becky Morris, that can serve
both stories without requiring a major
transformation during intermission.

Opening Theatre Orangeville’'s “Season
of Discovery,” the production centres on
two characters discovering themselves
through reflection and their relationships
with others.

The minimalist nature of the solo per-
formances also leaves space for audiences
to use their own imagination to fill in the
people, places and experiences described
on stage.

Love or Nothing: A Double Bill runs at
Theatre Orangeville from Oct. 15 to Now. 1.

WE'VE GOT ALL THE

KITCHEN GADGETS

& DECOR FOR YOUR
THANKSGIVING FEAST!

Roasting Pans, Electric Knives,
Thermometers, Glassware,
Dishes and Utensils.

99 FIRST STREET

Fairgrounds Centre - Orangeville

519-941-1090 canadiantire.ca
€3 Facebook/ctorangeville

F

Use your
Triangle
Rewards Card
to earn and
redeem today!

Triongle



ﬁmemncmon C{

Watershed Guardians of Dufferin
County to host ‘Ask the Candidates’
meeting at Horning’s Mills Hall

Melancthon residents can pose ques-
tions directly to municipal election candi-
dates at the Watershed Guardians of Duf-
ferin County’s “Ask the Candidates” meet-
ing on Oct. 14.

The meeting runs from 7 to 9 p.m., with
doors opening at 6:30 p.m. at the Horning’s
Mills Community Hall (14 Mill St., Melanc-
thon).

The Watershed Guardians are hosting
the meeting to give residents an opportu-
nity to hear candidates outline their pri-
orities, respond to questions and explain
their positions on issues, especially those
concerning the Strada Quarry Application
and its repercussions.

All the candidates will get a chance to
have a three-minute quick introduction.
They will get to share their background
and discuss the issues that are important
to them.

Guests will have the opportunity to
speak directly to candidates either by for-
mal questions during the Q&A or informal-
ly before or after the meeting.

After the candidates introduce them-
selves, the meeting will then move into a
short period of quarry questions followed
by a period of question-and-answer ses-
sion with the audience.

Audience members posing questions are
invited to address them to a particular can-
didate. Once that person has answered, all
the other candidates are given the oppor-
tunity to answer the same question, so ev-
eryone is heard.

Candidates will generally have one to
two minutes to answer each question be-
fore the meeting moves on.

Each candidate will have two minutes at
the end of the meeting for closing remarks.

The Watershed Guardians are expecting
11 candidates to participate. Candidates
who have been acclaimed have also been
invited to this meeting.

This meeting is intended to give voters
an opportunity to hear from candidates in

person and make their own decision about
who they want representing their commu-
nities.

For residents, this event also provides
an opportunity to raise questions about is-
sues directly concerning the Strada Quar-
ry Application and how it would affect
day-to-day life in Melancthon and beyond.

Topics expected to come up include wa-
ter supply and quality, protection of the
rural environment, farmland, municipal
roads, air quality, fly rock and setbacks.

With local government having a direct
impact on many aspects of residents’ lives,
organizers of the candidates meeting say
it’s important for voters to learn about
who’s running and where they stand on
key issues issues before casting their bal-
lots.

The newly elected council will play a
significant role in shaping the future devel-
opment of Melancthon. Its members will
engage with the Ministry of Natural Re-
sources and Forestry (MNRF), as well as
other government agencies, on matters in-
volving aggregate extraction and the long-
term future of the region.

Watershed Guardians of Dufferin Coun-
ty is a small, grassroots organization.

The organization’s goal is to keep resi-
dents informed about issues affecting our
water, farmland, air, landscapes, traffic
and the way of life that defines not only
Melancthon Township, but Dufferin Coun-
ty and surrounding areas across Ontario.

“We have come to understand that these
issues do not stop at municipal boundar-
ies,” said Watershed Guardians of Dufferin
County in a press release. “Water flows. Air
moves. And the impacts of development
can ripple outward, affecting communities
far beyond the immediate site.”

The Watershed Guardians are encour-
aging residents to take advantage of the
opportunity to meet the people seeking
office and join the discussion ahead of the
2026 municipal election.
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hazardous & electronic
waste event COMING SOON!

Date: Saturday, October 31, 2026
Time: 8am-3pm
Location: Orangeville Operations Centre
500 CLine, Orangeville
Hazardous waste includes automotive containers, cleaning products, fluorescent lights,
batteries, paints, pesticides, pharmaceuticals, syringes, and much more.
Electronicwaste includes audio equipment, cameras, computers, home entertainment

equipment, phones, and household electronic items, including lamps,
alarm clocks, microwaves, toasters, and small appliances.

No waste from industrial, commercial, or institutional sources. No white
goods/large appliances (including any appliances with freon). No garbage,
or recycling. No unidentified/unknown materials. No drums of materials.

Limitations

Visit dufferincounty.ca/waste for updates and a full listing of acceptable materials & limitations.
This is the final event of the year.
See website for updates on events in 2027.

Dufferin County residents, including Amaranth, East Garafraxa, Grand Valley, Melancthon, Mono,
Mulmur, Orangeville and Shelburne can attend any of these events.

% guunltIyE|ln 519.941.2816

@dufferincounty.ca Il X dUﬁeri n

HOLIDAY INTERRUPTION FOR WASTE COLLECTION

Collections for the day of the holiday and the rest of the week will be shifted to one day later.

Sunday Monday Tuesday = Wednesday  Thursday Friday Saturday
October 4 October 5 October 6 - October 8 October 9 October 10
THANKS
October 11 October 13 October 14 October 16 = October 17
GIVING
October 18 October 19~ October 20 October22  October23  October 24
Monday Tuesday Thursday  Interruption
ZONE ZONE ZONE 1o collections

Happy Thanksgiving!

Due to the holiday on Monday, October 12,
garbage, Blue Carts and Green Bins will be
collected one day later that week. Regular .
collection will resume the following week. XE defen n
519.941.2816
dufferincounty.ca

@dufferincounty.ca

Dufferin

county

D€

Grand Opening of Our New Models Saturday & Sunday from 1 {0 4 PM
BRAND NEW PLANS AND PRICING, featuring a range of bungalow,
bungaloft and two-storey detached designs on 38’ & 42’ |ofs.

N Thomasfield.com

Single Detached in Grand Valley
Starting in the High $600s
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MAYBERRY HILL

Grand Valley
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Pure Fibre Internet
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Fast. Reliable.
Built for your life.

SPEEDS UP TO 1 GIGABIT.
m Fast enough for

everything you do. ‘

100% FIBRE. 100% RELIAE

A connection you can

count on. '

CONNECT EVERY ROOM::
Strong, steady Wi-Fi =
throughout your home.

LOCAL SUPPORT.
Real people. Right here
when you need us.

a Wi —

i

~
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Proudly connecting

Dufferin, Caledon and
surrounding rural areas.

@

@ 1-888-638-3575 sales@nftctelecom.com
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CANDIDATE PROFILES - Part2 />—%\
S—

With the upcoming municipal election on October 26, we invited each candidate to respond to the same three questions about
their reason for running, priorities and vision for the municipality, qualifications, and contact information. Their responses are published
below as submitted, subject only to length and standard copy editing for style, grammar and clarity.

Candidates were asked to keep their responses focused on their own qualifications, priorities and vision for the municipality. Candidates
are listed alphabetically within each position they are running for.

Paul Hinsperger — Running for councillor

1. What made you want to
run for municipal office?

With property taxes already
one of the highest in the prov-
ince, I've watched them con-
tinue to increase steadily year
after year, without a proportional
increase in the services and
infrastructure improvements the
residents receive in return.

| believe | can bring a rational,
questioning voice to town lead-
ership. A voice that asks whether
there’s a more cost-effective
approach before defaulting to
“that’s how it’s always been done.”

Taxpayers deserve a council member who will
push for solutions that are both fiscally responsible
and genuinely agreeable to the people footing the
bill.

2. What do you see as the biggest issues fac-
ing the municipality?

Several issues stand out to me:

e Development planning: Ensuring growth is
managed thoughtfully. Holding development con-
tractors accountable for missing contractual dead-
lines/milestones.

e Mix of Housing: Ensuring new housing devel-
opments take in to account all age groups propor-

L

tionally. Not just housing geared
to middle age.

e Transit reliability: Town
buses not consistently running
on schedule, which undermines
confidence in the system.

e Traffic flow and parking:
Particularly along Broadway and
some of the side streets nearby.

e Communication from the
town:  Especially from Public
Works, where residents often
wondering why something is
happing.

e Property taxes and fiscal
management: Topping the list, not surprisingly, is
the broader issue of ensuring the town practices
sound, responsible fiscal management so that tax
dollars are spent wisely and efficiently.

3. What makes you best suited for the role?

Having grown up in Orangeville and lived here for
most of my adult life, I've witnessed firsthand the
growing pains our small town faces as it balances
growth with preserving its small-town character.

As a self-employed individual, I've developed
the discipline and skills to manage and deliver
results on tight budget constraints. This is a skill
set | believe would be beneficial to municipal gov-
ernance while preserving our small town feel.

V4
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Viktor Karklins — Running for councillor

1. What made you want to
run for municipal office?

After running as a candi-
date in the last federal election,
| noticed that so many of the
issues that | cared about most
were local municipal issues. So
much so that one of the active
council members came up after
the debates and recommended |
consider running for town council
in the next election.

And they were right, seeing as
one of the things | cared most
deeply about was making sure
that our municipal infrastructure can support not
only current but future growth.

If you don’t have enough water purification
capacity, you can’t build houses or attract busi-
nesses, and if you don’t have future-ready internet
capacity in the ground, you can’t bring in new busi-
nesses, let alone work comfortably from home!

I've also always felt like if you can make a dif-
ference you should, so when my kid asks why
his favourite playgrounds keep getting torn down
S0 quickly but are so slow to go up, it makes me
want to roll up my sleeves and make things happen
instead of just ignoring it.

So, simply put, | want to run for municipal office
because | care about Orangeville and want to help
make it even better.

2. What do you see as the biggest issues fac-
ing the municipality?

I'm deeply passionate about outdoor activities
and youth sports and recreation, and while many
things are good right now, | think they could be
great with continued focus and investment from the
municipality.

Some of my fondest memories are of playing
youth sports as a kid in Orangeville (and our team
photo is still hanging in Guest Wok after all these
years!)

However, | think if we aren’t careful, many of the
sports and recreation facilities and programs avail-

able locally will fade, and that
would be a huge loss to the com-
munity and the businesses that
partner with them.

Additionally, the bones of our
town, meaning the pipes, roads,
and cables that connect us and
make up our infrastructure, need
to be invested in.

Having worked in municipal
government, | saw firsthand how
a lack of investment in key infra-
structure can lead to a cap on
growth and scare away tourism
and business investment. | was
even able to be a part of multi-million dollar proj-
ects to help fix those issues, and | don’t want to see
Orangeville end up in the same predicament.

Finally, I think we need proactive zoning to pro-
tect our community from Al data centres and more.

3. What makes you best suited for the role?

Orangeville is my home. It is where | grew up, and
it is a community that | care deeply about. The same
school that | went to as a kid is where | now drop my
kid off in the mornings, and I still smile nostalgically
every time | drive by the places that | used to live.

| also left for a while, as many of us do, and lived
in communities both large and small. | worked in
municipal government, worked for a telecommu-
nications company that brought internet to rural
communities, and even finished up a Master’s in
Business Administration before coming back here,
where | now teach business, design, and finance
courses at a nearby college.

One of the things that makes Orangeville so great
is that it is an amazing place to call home and raise
a family.

With Island Lake right there, multiple swimming
pools and arenas, and small-town charm that’s
movie-set worthy, | think this is a community worth
fighting for in battles both big and small.

| also think I'm uniquely suited for the role as
someone who cares both about balanced budgets
and the heart and soul of this community.
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Lindsay Lupton — Running for councillor

1. What made you want to
run for municipal office?

| have lived in Orangeville for
more than 30 years, and | believe
in being part of the change.

| have worked, raised my fam-
ily, volunteered, and built my
community connections in Oran-
geville. I have also lived with the
decisions made by council over
the years. The decisions we make
today — and the decisions made
30 years ago — shape the Oran-
geville we live in now.

Orangeville has always valued
its small-town charm. In the past, opportunities for
substantial industry were turned down for a variety
of reasons, in part to protect that character. Fast
forward 30 years, and we are facing the conse-
quences of those choices. Our infrastructure has
been neglected for too long, our costs are increas-
ing, and without a substantial industrial tax base,
more of the burden falls on residential taxpayers.

Orangeville is at a crossroads.

| want to be part of the deci-
sion-making process that guides
our community into the future
— protecting what makes Oran-
geville special, while making the
responsible decisions necessary
to ensure it remains a strong,
sustainable and affordable place
to live.

2. What do you see as the
biggest issues facing the
municipality?

The biggest issues are taxes,
infrastructure and growth.

A stronger and more bal-
anced tax base

We need to find ways to reduce the pressure on
residential taxpayers. | feel we can accomplish this
by attracting industry and employment opportuni-
ties that can contribute to our tax base.

We also need to actively pursue partnerships
and grants, identify efficiencies in how services
are delivered, and look for innovative ways to share
costs.

Infrastructure

As our population grows, we need to address our
existing infrastructure while planning and paying for
the new infrastructure that growth requires.

We cannot continue to defer necessary mainte-
nance and then expect future generations of resi-
dents to carry the entire cost. We need long-term
planning, responsible budgeting and creative part-
nerships to make sure infrastructure keeps pace
with growth.

Orangeville as the business hub of Dufferin
County

Orangeville is a business and service hub for Duf-
ferin County. Residents from surrounding munic-
ipalities use our recreation facilities, library and
other services. This places additional pressure on
Orangeville taxpayers to fund facilities and services
that benefit the broader community.

The communities that benefit from a service
should contribute fairly to its ongoing maintenance
and operating costs.

That approach could help us manage growth and
invest in infrastructure without placing the entire
financial burden on Orangeville residents.

3. What makes you best suited for the role?

| feel | am deeply connected to the community. |
have volunteered with the Canadian Federation of
University Women (CFUW), Girl Guides of Canada,

Princess Margaret Public School Parent Council,
and the Heritage Committee for 25 years.

| am also a dog mom who uses our local dog
park.

Currently, | work at a big-box retailer in Oran-
geville. That experience has given me daily contact
with people from every part of our community. |
interact with residents of different ages, back-
grounds and socioeconomic circumstances. This
gives me a real understanding of the issues people
are experiencing in our community.

Also, | bring 42 years of professional experience
in recreation. | have spent my entire career working
in small-town recreation facilities. | understand the
realities of operating community facilities, manag-
ing budgets, maintaining infrastructure and deliver-
ing services in smaller municipalities.

Most importantly, | bring community connections
backed by both my personal and professional life. |
know Orangeville. | know its people. | understand
the challenges facing small-town municipalities,
and | understand the importance of making respon-
sible decisions today that will shape our community
for decades to come.

| am running because | believe Orangeville is at a
crossroads—and | will help lead us forward.

My candidate email is Votelindsaylupton2026@
gmail.com

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Vivian Petho — Running for councillor

1. What made you want to run
for municipal office?

| have been a resident of this
community for 10 years now. In
that time, | have worked in many
capacities in this town, includ-
ing committees (EDI and Age-
Friendly) and volunteering through
various organizations (Equity of
Access Committee for UGDSB,
Parent Council co-chair, Orange-
ThREADs, and Orangeville Food
Bank). 3
As the president of the Oran- ™
geville & District Horticultural
Society, | have run a board of directors and helped to
make key decisions to shape the future of the soci-
ety. My proudest achievement is “The Opportunity
Garden,” a project that gave neurodivergent adults
from Branching Out Support Services the ability to
grow pea shoots and donate them to the food bank.

In terms of the town, | have often advocated for
change to policies and procedures within Oran-
geville. For example, when challenged with service
dog access on transit, my family and | worked with
the town to create a policy for service dogs on tran-
sit.

We additionally helped make amendments to the
by-law policy and instigated the Proclamation of Ser-
vice Dog Month in September. What | have done is
not just for me and mine, but for the betterment of
all of Orangeville.

Now, | want to be on the side of the table where
| can help make change for the future of both my
family and our beautiful community.

2. What do you see as the biggest issues facing
the municipality?

Our municipality faces a variety of issues. One
of the biggest concerns is taxes and the rate of
increase. Taxes are a necessary thing. We need to be
able to support the infrastructure and services that
we want Orangeville to provide.

However, this leads into another issue: jobs and
industry.

To have our residents be able to work, live and
thrive, Orangeville has to become a more attrac-

tive place to bigger industries to
keep people in this town, rather
than having to commute out for
employment.

Bigger industry would mean
that the tax burden could be bet-
ter distributed, leaving less upon
the residents.

Another issue is accessibility.
When | say this, | do not mean just
transit, or ramps into businesses. |
mean that working to AODA com-
pliance would help many individu-
als who have mobility challenges.

Equity in accessibility is import-
ant.

The final issue that | want to focus on is recre-
ational spaces. We do have a variety of them, but
it is time to diversify by attracting different types of
sports to town, such as cricket or looking at a sec-
ondary swimming pool facility.

More houses are being built right now, which
means more families moving to Orangeville. We need
to be thinking ahead as to how we will serve both
the new and current residents’ ongoing recreational
needs.

3. What makes you best suited for the role?

| am best suited to the role as councillor because |
bring a unique take to the situation. | am a multi-ra-
cial woman with lived experience.

| have autistic family members that | support. |
have volunteered extensively within this town, and
continually speak to residents about the issues that
they are facing.

If faced with a problem, | have no problem with
doing the reading and research necessary to make
an informed decision and vote appropriately on the
issues.

As a resident, my work has always been to not
only improve my family’s life, but also benefit others
in the community. | have taught my children that you
are only as good as your word, so if you say you will
do something, you do it. | am not afraid to tell you if
| don’t know the answer, but | will research and find
the best answer to the situation.

I look forward to making Orangeville great!
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Sandra Pratt — Running for councillor

1. What made you want to
run for municipal office?

Orangeville is not just where
| live — it is my home. | have
watched this community grow
and change over the years, and |
have felt the frustration that many
residents share about decisions
being made without their voices
truly being heard.

As a volunteer in this commu-
nity, | have already had the privi-
lege of contributing to meaningful
projects that made a real differ-
ence for Orangeville residents. These experiences
show me that one person with conviction and com-
mitment can genuinely move the needle.

| am not a career politician. | am a neighbour, a
business owner, a volunteer, and someone who has
spent over two decades building relationships and
trust in this community.

| decided to run because | believe Orangeville
deserves a councillor who is accountable, accessi-
ble, and genuinely invested in the people who call
this town home — someone ready to do the work.

Orangeville has given a lot to
me, and running for council is my
way of giving back.

2. What do you see as the
biggest issues facing the
municipality?

The issues | hear most consis-
tently from Orangeville residents
are fiscal responsibility, commu-
nity safety, and access to recre-
ation.

Council recently approved sig-
nificant pay increases for elected
positions, and while | respect the
role, | believe councillors should be driven by service
— not compensation.

Residents are watching where every tax dollar
goes and they deserve complete transparency.

Safety is also a growing concern. Qur public
spaces, lighting, and community infrastructure need
attention, and | am committed to working collabora-
tively with the OPP and community partners to make
Orangeville safer for families/people of all ages.

Continued on Page A14
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SAVING UP TO $200,000
ON A NEW HOME TODAY
MEANS MORE FAMILIES IN
MORE HOMES TOMORROW

Learn how you can save up to
$200,000 on a new home
ontario.ca/MoreHomesFaster

Ontario @

Paid for by the
Government of Ontario

JOSHUA DRAKES PHOTO

PINK EVERYWHERE: Mayor Lisa Post joined town staff, Pinkville organizer Charlene Judge,
and representatives from Breast Cancer Canada to mark Breast Cancer Awareness Month
with a ceremonial flag raising and proclamation on Oct. 1. The event coincided with the
kickoff of the town-wide Pinkville campaign, with buildings all across Broadway putting
up pink decor and offering pink-themed products to fundraise for Breast Cancer Canada.

Town of Orangeville Hosts flag raising

for Breast Cancer Awareness Month

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

The Town of Orangeville recognized and
commemorated Breast Cancer Awareness
Month on Oct. 1 with a ceremonial flag rais-
ing outside of town hall.

The flag raising coincided with Oran-
geville’s first-ever Pinkville campaign, an
ambitious grassroots objective to turn Oran-
geville pink for the month of October in soli-
darity with breast cancer survivors, families,
and patients still undergoing treatment.

Mayor Lisa Post joined councillors, town
staff and representatives from Breast Can-
cer Canada to mark the occasion, and
thanked the Pinkville team and Breast Can-
cer Canada for their ongoing missions and
constant support.

“We're really grateful that you've got the
passion that you do for this,” she said. “I
think that we've got a really unique oppor-
tunity here in Orangeville this time to cele-
brate Pinkville, and I'm really excited to see
what we get to do.”

Some businesses on Broadway had al-
ready begun to decorate their storefronts
pink with signs, curtains, or other decora-
tions. Some restaurants and cafes are also
offering pink-themed food and drinks. Store-
fronts that can’t use pink are mounting large

signs in their windows to share helpful links
to make donations or learn more.

Pinkville organizer Charlene Judge, also
in attendance, shared her excitement about
the transformation beginning downtown,
and expressed her gratitude to the com-
munity and the town for all the support her
campaign has received.

“I am so excited to see our sea of pink
that has started already,” she said. “I'm so
energized by our business owners who have
been extremely supportive, and I can’t wait
to see how we end up in our campaign. It’s
all going to go to a cause near and dear to
my heart. So thank you very much.”

Following a reading of the proclamation
by Mayor Post, attendees gathered at the
flagpole and officially hoisted the purple and
pink flag over town hall, marking the first
day of Breast Cancer Awareness Month in
the Town of Orangeville.

Organizers are hoping the campaign re-
ceives similar community support else-
where, with the Pinkville campaign inspir-
ing other communities to follow suit and
inspire other town governments to follow
Orangeville’s example with flag raisings and
further community advocacy.

For those looking to learn more about
the Pinkville campaign, or to donate, go to:
breastcancer.ca/pinkville
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Continued from Page A13

Finally, recreation and community programming
are the heartbeat of a healthy town. Many residents,
especially youth and seniors, feel that programs
and facilities are not accessible or available. Smart
growth must include investment in the community
spaces and services that bring people together, not
just infrastructure and development that serves a
narrow interest. Orangeville’s character is worth pro-
tecting, and | will fight to preserve it.

3. What makes you best suited for the role?

Working as a realtor for over 22 years has given
me a deep understanding of financial planning, nego-
tiation, budgeting, and community development.

| know how to read numbers, ask hard questions,
and advocate firmly for the people | represent. That
kind of strong business background is exactly what

responsible municipal governance requires, and it is
something | bring to the table.

With my manufacturing experience, | bring a com-
mitment to process control and continuous improve-
ment. | believe local government should constantly
be evaluating how it operates, identifying inefficien-
cies, eliminating waste, and finding smarter ways to
deliver results for taxpayers.

Good governance is not just about making deci-
sions — it is about making better decisions over
time through accountability, key measurements, and
a willingness to improve.

As a volunteer first responder, | understand
urgency and accountability. As a certified soccer ref-
eree, | understand fairness and making tough calls
under pressure. As someone who has already con-
tributed lasting initiatives to this community, | know
how to turn ideas into real impact.

Watch for ongoing Orangeville candidate coverage

in the weeks leading up to the Oct. 26 municipal ORGNCEVILLE V
election as part of our Orangeville Votes coverage. )
We’ll continue providing voters with information

about the candidates, their priorities and their vision for the community.
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Ebony is a 10 month old kitten who is
sweet and spunky. She loves to play,
adventure and get lots of pets. Ebony is
looking for a loving family to become
her forever home.

She is spayed, vaccinated, dewormed,
flea treated and microchipped.

Adoption is $300

¢
o

Check our facebook page to see the other kitties looking for their forever
home. Donations always needed to help care for the cats as we are not
funded at all, and rely on donations and fundraisers. If you would like to
volunteer as well we are always appreciative.

FERAL CAT RESCUE INC.

519-278-0707



Orangeville Transit

See what’s changing Oct. 8

New stops are coming to the
Veterans Way community.

Stops to be added

Hansen Blvd. at Credit Creek Blvd.

(Centre Fellowship Church)
Parkinson Cres. at Preston Dr.

Parkinson Cres. at Laverty Cres.

Hansen Blvd. at College Ave.
College Ave. at Fieldgate Dr.

Stops to be removed

Blind Line at Hansen Blvd.

College Ave. at Elaine Dr.
Fieldgate Dr. at College Ave.

Morning service

6:30 a.m.

Saturday service begins

7:15 a.m.

8:00 a.m.
8:45 a.m.
9:30 a.m.
10:15 a.m.
11:00 a.m.
11:45 a.m.

6:33 a.m.

7:18 a.m.

8:03 a.m.

8:48 a.m.
9:33 a.m.

10:18 a.m.
11:03 a.m.
11:48 a.m.

Afternoon service

12:30 p.m.
1:15 p.m.
2:00 p.m.
2:45 p.m.
3:30 p.m.
415 p.m.
5:00 p.m.
5:45 p.m.
6:30 p.m.

Saturday service ends

7:15 p.m.
8:00 p.m.

12:33 p.m.

1:18 p.m.

2:03 p.m.
2:48 p.m.
3:33 p.m.
4:18 p.m.
5:03 p.m.
S:48 p.m.
6:33 p.m.

7:18 p.m.

8:03 p.m.

6:35 a.m.

7:20 a.m.
8:05 a.m.
8:50 a.m.
9:35 a.m.
10:20 a.m.
11:05 a.m.
11:50 a.m.

12:35 p.m.
1:20 p.m.

2:05 p.m.
2:50 p.m.
3:35 p.m.

4:20 p.m.
5:05 p.m.
5:50 p.m.
6:35 p.m.

7:20 p.m.
8:05 p.m.
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@ orange route stop

(O NEW orange route stop

6:39 a.m.

7:24 a.m.
8:09 a.m.
8:54 a.m.
9:39 a.m.

10:24 a.m.
11:09 a.m.

11:54 a.m.

12:39 p.m.

1:24 p.m.
2:09 p.m.
2:54 p.m.
3:39 p.m.
4:24 p.m.
5:09 p.m.
5:54 p.m.
6:39 p.m.

7:24 p.m.
8:09 p.m.

Need more information?

6:45 a.m.

7:30 a.m.
8:15 a.m.
9:00 a.m.
9:45 a.m.
10:30 a.m.
11:15 a.m.

12:00 p.m.

12:45 p.m.
1:30 p.m.
2:15 p.m.
3:00 p.m.
3:45 p.m.
4:30 p.m.
5:15 p.m.
6:00 p.m.
6:45 p.m.

7:30 p.m.
8:15 p.m.

6:48 a.m.

7:33 a.m.
8:18 a.m.
9:03 a.m.
9:48 a.m.
10:33 a.m.
11:18 a.m.

12:03 p.m.

12:48 p.m.
1:33 p.m.
2:18 p.m.
3:03 p.m.
3:48 p.m.
4:33 p.m.
5:18 p.m.
6:03 p.m.
6:48 p.m.

7:33 p.m.
8:18 p.m.

6:57 a.m.

7:42 a.m.
8:27 a.m.
9:12 a.m.
9:57 a.m.
10:42 a.m.
1:27 a.m.
12:12 p.m.

12:57 p.m.
1:42 p.m.
2:27 p.m.
3:12 p.m.
3:57 p.m.
4:42 p.m.
5:27 p.m.
6:12 p.m.
6:57 p.m.

7:42 p.m.
8:27 p.m.

Scan the QR code to track your bus in real time

¥ For schedules and more information, visit orangeville.ca/transit

Q 519-941-0440 ext. 7301

7:05 a.m.

7:50 a.m.
8:35 a.m.
9:20 a.m.
10:05 a.m.
10:50 a.m.
1:35 a.m.
12:20 p.m.

1:05 p.m.
1:50 p.m.
2:35 p.m.
3:20 p.m.
4:05 p.m.
4:50 p.m.
5:35 p.m.
6:20 p.m.
7:05 p.m.

7:50 p.m.
8:35 p.m.

7:09 a.m. 711 a.m.
7:54a.m.  7:56 a.m.
8:39 a.m.  8:41a.m.
9:24a.m. 926 a.m.
10:09 a.m. 10:11 a.m.
10:54 a.m. 10:56 a.m.
M:39 a.m.  11:41 a.m.
12:24 p.m. 12:26 p.m.
1:09 p.m. 111 p.m.
1:54 p.m. 1:56 p.m.
2:39 p.m. 241 p.m.
324 p.m. 3:26 p.m.
4:09 p.m. 411 p.m.
4:54 p.m.  4:56 p.m.
5:39 p.m. 541 p.m.
6:24 p.m.  6:26 p.m.
7:09 p.m. 711 p.m.
754 p.m.  7:56 p.m.
8:39 p.m.  8:41 p.m.

Orangeville
Transit
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100 Realtors Who Care pool funds to provie qaely sup

A group of Dufferin County realtors is turn-
ing individual donations into a larger pool
of funds for local charities through a simple
model built around collective giving.

The 100 Realtors Who Care Dufferin brings
local real estate professionals together four
times a year to hear from nonprofit organiza-
tions in the community, vote on which causes
should receive funding and provide direct fi-
nancial support.

The group’s model is based on one hour of
members’ time and a $100 contribution each
quarter, with the goal of eventually reaching
100 members and generating $10,000 per
event for local charities.

The group is volunteer-run and focused ex-
clusively on registered charities serving Duf-
ferin County, with members able to nominate
organizations they believe deserve support.
Three charities are selected each quarter un-
der the group’s regular model, with members
then meeting to hear their presentations be-
fore deciding where the money should go.

Realtor John Walkinshaw, who hosted the
group’s recent event in Orangeville on Sept.
24 at the Lightcaster Taphouse, said the orga-
nization is currently working toward growing
its membership and increasing the amount it

\WINTERAWARMTH

Clothing Swap & Share

Saturday, November 7th
10:00 am - 4:00 pm

Grand Valley Public Library
4 Amaranth St. E, Grand Valley

Sunday, November 8th
12:00 pm - 4:00 pm

g RS ;=

JOSHUA DRAKES PHOTO

100 REALTORS STRONG: While not at full capacity just yet, the 100 Realtors Who Care Dufferin are forging ahead with their goal to give
back to the community. At the quarterly event held on Sept. 24, the group awarded $3,500 to the Orangeville Food Bank and $1,000 to

the Headwaters Health Care Foundation.

can give away.

“We're currently sitting with 45 realtors,” he
said. “So, if you have a good time here today,
if you believe in this after today, talk to other
realtors that you're dealing with on a day-to-
day basis. If everybody in this room invites
someone, we're pretty much at the number
we need. Today we're going to be giving away
$4,500 to two charities, but if we could be giv-
ing away $10,000, that’s a really big deal.”

Bring your unwanted hats, mittens, jackets and
other winter clothing, and swap them for

something else for free!

Don’t have anything to bring? Stop by anyway!

All are welcome!

Clothing drop-off options:
November 4th (10am - 6pm)
November 5th (10am - 8pm)
November 6th (10am - 6pm)
November 7th (before noon)

All clothing must be clean and in good condition.

For all event guidelines, visit dufferincounty.ca/waste

Dufferin

county

l'iXd ufferin

(519) 941-2816 | dufferincounty.ca/

The Vil lgge of

HILLSBURGH

(EST 1832)

At the Orangeville gathering, members
heard from representatives of two local or-
ganizations: the Orangeville Food Bank and
the Headwaters Health Care Foundation
(HHCF).

Walkinshaw explained that the two organi-
zations had both been frequently nominated
by members, leading the group to put them
directly against one another for the event’s
funding. Rather than pitting either organiza-
tion against a smaller charity, members were
given the opportunity to hear from both be-
fore casting their ballots.

K.C. Carruthers, CEO of HHCF, outlined
the role of hospital foundations in Ontario,
explaining that while provincial funding sup-
ports hospital operations, foundations raise
money for equipment and other needs.

“Why is the hospital here today?” he said.
“You pay a lot of taxes. Doesn’t that pay for
healthcare? Well, the way healthcare and
hospital funding works in Ontario, every
hospital has a foundation, a separate organi-
zation from the hospital that raises funds for
the equipment. Because yes, the Ministry of
Health does pay Ato operate healthcare and
operate hospitals, but they don’t pay for any
of the equipment.”

Carruthers continued, “We need to expand
the emergency department. We're going to
grow it by over a third. We're going to expand
it into where the lab is today, and we’re going
to add two very interesting features that we
don’t have right now. One is going to be a rap-
id assessment zone... And the other one we're
very excited about is a mental health unit.”

Carruthers also highlighted plans for a
major expansion of the hospital’s emergen-
cy department, including a rapid assessment
zone and dedicated mental health space. The
planned project is expected to cost approx-
imately $30 million and would represent the
foundation’s largest fundraising campaign to

date.”

Heather Hayes, executive director of the
Orangeville Food Bank, discussed the orga-
nization’s growing demand and its efforts to
provide food and related services across the
community. The food bank recorded approx-
imately 25,000 visits last year and now sup-
ports about 1,600 people each month, accord-
ing to Hayes.

“As the need continues to grow in our com-
munity, so has the need for space with the
volunteers, the staff that provide the services,
the cold storage, the non-perishable storage,
the kitchen space,” she said. “The space has
outpaced what we can do, and now we'’re
playing a serious game of Tetris every day.
Sadly, needs have grown 320 per cent since I
first started. Food banks do not receive fund-
ing from the province... We get funding by
asking, being out there and telling our story.”

Hayes added, “We appreciate the support
that the community has provided us for the
last 34 years. And while donations sustain us,
only policy change will pull us out of food in-
security and prices that we're facing in Duf-
ferin, in Ontario, and across Canada.”

After hearing from both organizations,
members voted on which charity should re-
ceive the larger share of the event’s $4,500 in
funding.

The Orangeville Food Bank received the
top vote and was awarded $3,500, while
HHCF received the remaining $1,000.

Walkinshaw said the event demonstrated
the impact that can come from combining rel-
atively small individual contributions, while
also giving local charities an opportunity to
tell their stories directly to members of the
community.

The group hopes to continue growing to-
ward its goal of 100 members, which would
allow it to direct as much as $40,000 toward
Dufferin County charities each year.

TOWNS AND DETACHED
NOW SELLING

Townhomes from the $580’s

Bungalow, 2-Storey Detached
from the $770’°s

| AT

ﬂlll
LT

SALES CENTRE

19A Trafalgar Rd, Erin

Hours:

=L

]

Mon. to Thurs.: 2pm - 8§pm

Sat. & Sun.:12pm - 5pm

289-554-6610

Prices and specifications subject to ¢

Live in historic Hillsburgh

Hillsburgh 1s a hidden gem of small town charm and

natural tranquility in the beautiful countryside of Erin.

Where shops and cafés are just a stroll away, and big city

stress begins to fade. Where a hiking and biking trailway

passes right next door. It’s a new way to experience
modern living, connected to the land you call
home Ballantry’s Village of Hillsburgh is

now open with a stunning collection

of timeless designs.

Visit Hillsburgh.ca

Starting price shown is the estimated net price after apy

ation of limited time sa

March 3
hout notice. Ren

nd the proposed Enhanced HST Rebate of up to

BALLANTRY

)00 on qualifying new
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47 Broatway, ORANGEVILLE 519-942-2573
WY FOOD MARKET

PROUDLY SERVING CANADIANS SINCE 1980 ¥

SERVING UP - — \b llgtiﬁoémﬁ
THANKSGIVING il ~ PRICE

Slow Cooked
Beef Pot Roast
907 ¢ |

2299

o From our Family and Team #:
to your Fawily,

Ha py Thanksglvmg'

Seniors nay
Every Tuesday
10% off

=

2999 RN s T,
Boneless,Skaes‘s R g o/
Chicken Breasts ~_ ™ - e N
8-12 BREASTS 1.36 kg « g R 7057

Turkey Breast

Roast s75¢
ony  Bistro Chicken® oNy  Stuffed, Breaded Chicken
399 1148 99 1s2g
each Choose from: each Choosefrom:- Kiev - Parmesan
- Ricotta & Spinach - Swiss «Swiss + Broccoliand Cheese

1 I‘QQ Supreme Scalloped 499 Bistro-style
Potatoes 907¢ Green Beans 300g

SOUPS
2558 -400mL

- o/ i
P w o g
# < . 1
2
s
&

2699 Cabbage Rolls 2699 Deluxe ea 35 2699 Homestyle_

1.81kg Lasagna Shepherd's Pie
1.81kg 1.81kg
Asian Party Pack z l‘gg Beef and Bacon Skewers 1799 Dessert Bar Variety Pack
6758

38-46 PIECES 632¢

15 SKEWERS 360 g

Shrimb Rng- a | Sirloin Beef Meatballs Seasuned Breaded Cod 89 Panko Shrimp
42-48 SHRIMPS 454 ¢ 60-70 PIECES 907¢ 17 4-5 PIECES 400¢ 17 4548

SAVINGS FOR ONE "% 525

Mozzarella Sticks . 2% Jumbo Coconut Shrimp
15-21 PIECES 454 ¢ o 16-19 SHRIMPS 340 g

Mini Q.-uiche ' ; Sausage Rolls Ll AR
. : BEocB L=t Cahhage Rolls Fettuccine Alfredo

SCAN TO VIEW MORE OFFERS

ALL PRICES IN EFFECT THURSDAY, OCTOBER 8 TO WEDNESDAY, OCTOBER 14, 2026 UNLESS OTHERWISE STATED. CHECK STORES FOR HOLIDAY HOURS.

All discounted prices of products within this ad are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign in for a free membership in store or online, to take advantage of these exclusive offers. Limits or restrictions may apply. Products may not be exactly as
shown. Special pricing and promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. Some illustrations in this ad do not necessarily represent items on sale and are for design only. We reserve the right to correct any errors. Commercial resale
of our products is prohibited. Trade-marks, service marks and logos displayed in this ad are trade-marks of M&M Meat Shops Ltd. and others. Any duplication (including posting online] without the written consent of M&M Meat Shops Ltd. is prohibited.
£2026 M&M Meat Shops Ltd. “Trademark of Celiac Canada. Used under license.
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BRACKETT [Jrangeville 1-888-243-6343

Chrysler HWY# 9, EAST OF HWY# 10, ORANGEVILLE
S cccey Joep mam (@) orangevillechrysler.com

FERTou]

Auto Group

rangeville
Chrysler

CHRYSLER | cooasf/ I ‘bep |uu~ I @

pLUS 7 $5,000 s

BONUS CASH

on eligible 2026 Ram and Jeep models

FINANCE RATESAS LOWAS | TOTAL CASH DISCOUNTS

0%
84 MONTHS | =*omriseres

=J| Stackable with Consumer Cash, Loyaity Bonus Cash, and
— alternative finance or lease rates.

2026 JEEP MODELS I 2027MY JEEP MODELS
COMBINE WITH INTRODUCTORY FINANCE RATES AS LOW AS LEASE RATES AS LOW AS

LOYALTY BONUS CASH
36 MONTHS | _ FOR24 MONTHS,

LEGENDARY CUMMINS

HIGH-OUTPUT TURBO DIESEL ENGINE _

¥, on 2026 Jeep Wrangler, Grand Cherokee,
; and Grand Wagoneer models
\

- -

See dealer for full details. Offers apply to eligible 2026 and 2027 models.

g

| ﬁnﬂ'_LA n | " ALL MAKES & MODELS WELCOME .
YOUR TRADE-IN! - (® @

300 QUICK COMPETITIVE EASY APPLY TOWARDS
S __AEI_!AISALS OFFERS PROCESS YOUR NEXT VEHICLE

......

$500 GRADUATE
PROGRAM AVAILABLE!

e G e e £ e R N =i L S i R e T e s R
STK# TT0021 » 4,889 KM o DEMO,WITH A SLEEK BLACK EXTERIOR AND ROBUST 4X4 STK# SWO001 » DEMO » FINISHED IN STRIKING WHITE WITH A ROBUST STK# SW0029  DEMO o AN ADVENTURE-READY SUV WITH AN STKi TND034 » DEMO » PRESENTED IN A STRIKIN
DRIVETRAIN, THIS SUV DELIVERS A DYNAMIC, CONFIDENT DRIVE IN DIVERSE CONDITIONS. 4X4 DRIVETRAIN, THIS SUV PROMISES SMOOTH HANDLING OVER ANY TERRAIN. EYE-CATCHING GREEN EXTERIOR AND ROBUST 4X4 DRIVETRAIN, WITH A 44 DRIVETRAIN, THIS TRUCK DELIVERS CONFIDENT HANDLING
T BLENDS FUNCTIONALITY AND SOPHISTICATION WITH A SMOOTH AUTOMATIC TRANSMISSION, TS BOLD ROAD PRESENCE AND ICONIC DESIGN MAKE A STRONG STATEMENT, DELIVERING IMPRESSIVE HANDLING AND A THRILLING RIDE ACROSS ALL TERRAINS. ON ANY TERRAIN AND IS DESIGNED TO CONQUER BOTH CITY STREETS
STYLISH ALLOY WHEELS AND A SPACIOUS BLACK INTERIOR. WHILE THE INTERIOR DELIVERS SOPHISTICATION AND COMFORT. THE BOLD EXTERIOR IS PAIRED WITH AN EQUALLY STRIKING INTERIOR. AND OFF-ROAD ADVENTURES.

$219 $57,246 @7990452'&%1"5 $58,106 @799‘)452'}%"7“3 $217 $60,521 @799‘)452'}%"7“3 $354 $83,396 @799“/Dmvmums

+HST/LIC +HST/LIC +HST/LIC +HSTILIC
m;ﬂ(l[ﬁ: $0 DOWN C.0.B $23,012.24 ﬂlETEg%IYB $0 DOWN C.0.B $17,799.70 ﬂlETEg%IYB $0 DOWN C.0.B $18,539.49 1".&55% $0 DOWN C.0.B $30,192.65

DISPLAYED FINANCE OFFER IS BASED ON A $98,562 SELLING PRICE

2019 RAM 2500 LARAMIE LONGHORN 2017 DODGE CHARGER SRT 392

! T S |
STK# U178069 45,469 KM © AT4 OFF-ROAD PACKAGE, 3.0L DURAMAX TURBO-DIESEL, STK#U072712 15,000 KM o 3.5L V6, 8-SPEED AUTOMATIC, ALL-WHEEL DRIVE, 21-INCH ALLOY STK# U582631 179,414 KM  LONGHORN LEVEL 1 EQUIPMENT GRf OWING TECHNOLOGY GROUP, STK# U585159 57,836 KM © TECHNOLOGY GROUP, 6.4L SRT HEMI V8, POWER SUNROOF, DRIVER
NAVIGATION, POWER HEATED AND VENTILATED FRONT SEATS, REMOTE START, SMART DEVICE WHEELS, PANORAMIC SUNROOF, HEATED AND VENTILATED SEATS, BOSE AUDIO, APPLE CARPLAY AND SURROUND-VIEW CAMERA, HEATED AND VENTILATED FRONT SEATS, HEATED SECOND-ROW SEATS, MEMORY, HEATED AND VENTILATED FRONT SEATS, HEATED SECOND-ROW SEATS, HARMAN/KARDON

INTEGRATION, WI-FI HOTSPOT, BLACK LEATHER INTERIOR, 4X4, ALLOY WHEELS, BACKUP CAMERA, ANDROID AUTO, WIRELESS CHARGING, DIGITAL COCKPIT, HEAD-UP DISPLAY, SURROUND-VIEW CAMERA, 17-SPEAKER PREMIUM AUDIO, POWER RUNNING BOARDS, REAR AUTO-LEVELLING AIR SUSPENSION, 19-SPEAKER PREMIUM AUDIO, NAPPA LEATHER AND ALCANTARA INTERIOR, ADAPTIVE CRUISE CONTROL,
ADAPTIVE CRUISE CONTROL, FRONT AND REAR PARKING SENSORS, LANE KEEP ASSIST, AND MORE! ADAPTIVE CRUISE CONTROL, LANE KEEPING ASSIST, POWER LIFTGATE, AND MORE! CLASS V HITCH, TRAILER BRAKE CONTROLLER, 6.7L CUMMINS TURBO-DIESEL, 4X4, AND MORE! FORWARD COLLISION WARNING, LANE KEEP ASSIST, REAR PARK ASSIST, AND MORE!

$248 $69,086 @7990452'&%1"5 $60,971 @799‘)452'}%"7“3 $60,021 @899‘)453%"7“3 $56,121 @929“/553'fwuums

+HST/LIC +HST/LIC +HST/LIC +HSTILIC
»%EF:':.(I[E: $0 DOWN C.0.B $21,163.22 MEFEIEE: $0 DOWN C.0.B $18,677.34 MEFEIEE: $0 DOWN C.0.B $14,547.94 l".Ech $0 DOWN C.0.B $11,121.14

rangeville ._

Chrysler B Y,
1-888-243-6343 TN
HWY# 9, EAST OF HWY# 10, ORANGEVILLE

orangevillechrysler.com

CHRYSLER

S coowsy Jeep RAM

Auto Group

BRAEKETT




After a summer and fall
spent outdoors, winter
drives many people back
inside. Homeowners may
take inventory of their
interior spaces in winter
and find that there isn't as
much room as they would
ike. When entertaining
inside, a home may feel
particularly cramped.

How to create more interior space for the winter

CREATING AN OPEN, inviting indoor environment
requires maximizing spatial design but not necessar-
ily expanding square footage. By focusing on a few
strategies, homeowners can maximize interior flow.

G

Being able to move around a space more easily may
come down to rethinking the furniture layout. Interior
design experts often emphasize traffic flow in a space,
which can determine how comfortable homeowners
and their guests feel. Universal design methodologies
point to establishing clear, unobstructed routes to link
different zones of a room. This will minimize physical
congestion in the space. When entertaining, homeown-
ers can push larger pieces of furniture against the pe-
rimeter of a room to open up a centeral gathering area.
Heavy coffee tables can be swapped out for smaller ta-
bles to allow the rearrangement of the layout depending
on how many people are spending time in a given space.

We have you covered. All under one roof.

ROQFING - WINDOWS & DOORS
EAVESTROUGH - SIDING

WWW SYNERGYEXTERIURS CA
-+ 519-939-6007

SYNERGY EXTERIORS SUPPLY
42 GREEN ST. ORANGEVILLE, ON

Orangeville's newest home improvement store. Providing a large
selection of vinyl siding, soffit, fascia, nails, screws, 20 colours of trim
coil, custom fabrications, 25+ colours of caulking, GAF roofing shingles
& accessories, as well as some windows and doors.

wr &L

\
g  ocurex <
4 ]

APPROVED ~N\ ELITE

CONTRACTOR |

Certified
Installer

WE OFFER FINANCING!
Get approved today!

£ Financeit.

Soborderoon

Open-concept spaces might have lost some their appeal
in recent years. Designers are now going back in the
direction of room-based layouts over open concepts,
according to Martha Stewart and New York-based de-
signer Madeline Merin. Some homeowners now have
a greater need for definition of the spaces they have
to work with. Instead of one open room, dividing the
space can create the illusion of having more square foot-
age while providing distinctive spots for privacy and
other room functions. An open-concept family room,
for example, can be divided into a gaming room on one
side and a home office space on the other.

WMWWM

Lighting and visual elements can make spaces feel more
roomy and inviting even if they havent gotten larger.
Painting walls in soft tones will help them reflect more

light, making boundaries feel like they are receding.
Incorporating more natural light by removing heavy
draperies is one strategy. According to the Journal of
Biophilic Design, biophilic design is the intentional in-
tegration of nature into buildings and spaces to improve
human health and productivity. Homeowners can in-
corporate natural lighting, living plants, organic mate-
rials, and organic patterns into their interior designs to
make spaces feel more inviting.

Homeowners can look to various design strategies to
open up interior spaces in their homes with a goal to-
ward making them more comfortable places to ride out
the winter. :

sunrlsespas

Love Ilfe a little more in your
own backyard with a

SUNRISE SPA HOT TUB

Quality Features, Affordable, Reliable,
Energy Efficient and Lifetime Durability.

SALES ¢ SERVICE ¢ PARTS
POOL INSTALLATIONS

« Replacement Liners « Pumps - Filters « Heaters
» Major & Minor Repairs - Chemicals « Free Water Testing
+ Replacement Spa Covers « Bulk Liquid Chlorine

519-942-2722 » 302 Broadway, Orangeville

NEWWAVEPOOLANDSPA.CA
0
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Taking care of you

every step of the way

BY JIM STEWART

‘Lighting the fires for the
first time and seeing the
happy faces of custom-
ers fuels Fireplace Stop
owner Andy Leonard in
his 4oth year of service in
Schomberg

he Fireplace Stop owner and operator Andy
‘ Leonard has been serving customers from his

Schomberg store since 1987 and bought out a
competitor in Parry Sound in 2025 to consolidate a
second location.
The amiable and engaging fireplace expert explained
the satisfaction he derives from looking after his cus-
tomers in the store’s far-flung locations.
“To put a smile on a customer’s face is a real achieve-
ment. You deal with all kinds of personalities in any
business, but we're confident in our range of products
— that they’ll look after all the different tastes of our
customers. We've got the Buicks, the Porsches, and
the Lamborghinis in our showroom. It’s also really
about the people — my staff — that make Fireplace
Stop what it is. We're pleased to have twenty home-
grown employees who look after our customers with
installations and service our range of products prop-
erly. Specs change constantly in this business so we're
happy to be connected to a Georgian College co-op
program. We're able to bring in cutting edge, talented
technicians in the fall and train them during their co-
op placements,” said Leonard.
Responding to an ever-evolving economy is a re-
quirement for any successful business and Leonard
acknowledged this decade’s unique challenges.
“The only constant in the twenty-first century is
change and we are living it. It’s changing all the time.
The models we sell have changed so much even in

five years. Each piece of equipment has its own bible

LAk L;uhh'l [T TS

and keeping up with the changes keeps us energized.
New product lines can change every six months so we
keep pace with new specs and installation methods.
Staying current is what creates our relationship with
our clients — meeting their needs gives us so much
satisfaction. We like these challenges — we built this
company on that level of service that responds to
change,” said Leonard.

Those myriad services are manifested in the com-
pany’s recent radio ad which is in regular rotation
on local radio stations around Central Ontario. The
thirty-second spot outlines home and cottage prod-
ucts offered at both Schomberg and Parry Sound
locations, including fireplaces, fireplace inserts, free-
standing stoves, outdoor living, and venting compo-
nents. The company’s impressive range of brands is
referenced in the radio commercial and reinforced
with a visit to its expansive showroom at the Cross-
roads Mall at Highways 9 and 27: DaVinci Custom
Fireplaces; Enviro Fireplaces; Fireplace Xtrordinair;
Jotul North America; Lopi Stoves; Marquis Fire-
places; Pacific Energy; Regency Fireplace Products;
Renaissance Fireplaces; RSF Fireplaces; Spartherm

Fireplaces; Stuv America; Tempest Touch; and Town
and Country Fireplaces. The congenial owner of The
Fireplace Stop was pleased with the lively, invitation-
al, and engaging voiceover that moves the ad and
deepens the connectivity of his brand with home-
owners and cottage owners across multiple regions.
In addition to connecting with prospective custom-
ers via radio waves and the company’s navigable, in-
teractive website, the diligent and dedicated owner is
deeply connected to his community through spon-
sorships.

“We purchased the #1 sponsorship at a MacTier/Par-
ry Sound Charity Walk on behalf of the Lion’s Club
that will raise funds for Diabetes Canada on Oct. 3.
We've sponsored a number of local hockey teams
and individual hockey players, but the players have
to come in and visit with us before any sponsorship
funds are dispersed. Our company raised money for
cancer research through golf tournaments for many
years, but we found that that kind of fundraising got
old due to so many tournaments having the same
goals. Most importantly, when we have the chance to
give back, we do,” said Leonard.

| e

Leonard acknowledges at the end of a busy Friday af-
ternoon that their customers also give back to them
in meaningful ways, it’s a two-way street of customer
service.

“It's very rewarding to help and direct our custom-
ers. They make us feel so great when we help them
achieve what they set to accomplish. We build our
relationships with people and enjoy showing interest
in their plans and, by extension, the things they do
in their own lives. We learn so much in our conver-
sations at various stages of our installations,” he said.
Leonard concurs along with his staff: “We're so bless-
ed to have so many great customers and to be able
to do something that we enjoy doing each and every
day. It’s great to see when our clients are so ecstatic
that the fireplace has become the focal point of the
room. Lighting the fires for the first time and seeing
the happy faces is an amazing experience for both of
us. We're making them more comfortable and they’re

so happy with the installation”

FIREPLACE

HOME COMFORT CENTRES

6048 HIGHWAY 9,
SCHOMBERG

800-843-1732

FIREPLACESTOP.COM

Family Owned Business Established In 1987

WE HAVE FINANCING THAT MAKES “CENTS”
COME SEE US TODAY TO LEARN MORE.

Bring warmth
and comfort
home this fall
with the sizes,
styles and
selection you’ve
been looking for.

FIREPLACE

NORTH —

90 OASTLER
PARK DRIVE, SEGUIN

705-746-6800

FPLC.CA
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WHERE WOULD WE BE

)

TREES ARE IMPORTANT ELEMENTS OF
OUR ECOSYSTEM as they create large quan-
tities of carbohydrates and oxygen. They are
also essential in providing shelter and food
for birds, animals and insects.

Fallis one of the best times for planting trees,
shrubs and perennials for several reasons.
The combination of cool air temperatures
and warm soil creates the ideal environ-
ment for vigorous root establishment before
winter dormancy. Soil holds onto summer
warmth long after the air turns cool which
allows roots to continue growing until soil
temperature drops below 50° F (10° C).

There is reduced transplant shock as milder
air temperatures and weaker sun prevents
rapid moisture evaporation through leaves.
Also, natural seasonal watering from autumn
rains are important for the plants and less
work watering for the homeowners.

Destructive garden pests/insects are less ac-
tive as they are themselves settling into dor-
mancy, so less stress from them as well as
reduced weed competition to contend with.

Your plants are getting an advanced head
start for Spring. The plants will already be
established, ready to channel energy into
leafing out and blooming.

Another benefit is the more comfortable en-
vironment for us, the homeowners. Being
outside, planting on those glorious fall days

WITHOUT TREES?

’

S

is good for us both mentally and physically.

Another excellent reason for fall planting is
there are often fall sale on many of the plants
so savings for you that you are unlikely to see
in the Spring.

Now onto the acutal planting, whether they
are trees, shrubs or perennials, you should
dig a hole a few inches wider than the plant
but a little shallower as plants are better
slightly higher by an inch or two than ground
level. Mix the native soil with compost en-
riched soil to help roots grow strong before
winter. Water slowly and deeply to settle the
soil and continue watering until the ground
freezes completely. Rainfall is generally
more plentiful so this helps as well.

After planting, use a liquid transplanter fertil-
izer ideally with rooting hormones as liquid is
more readily available to the plant. For trees
generally they should be staked on both
sides to prevent winds from uprooting them.
The stakes can be removed after 2 winters.

Have fun and enjoy the rewards of your la-
bour!

EDITORIAL SUPPLIED BY VALERIE WYLIE,
GLEN ECHO NURSERY.

BUY?2
GET 1
_FREE

30%
OFF!

& Perennials

(equal or lesser value)

ALL REMAINING
Flowering Shrubs

ALL REMAINING

fruit trees (in stock only)
All fountains & Outdoor
pots and planters

-—

10% OFF!

———

Dormant Tree Spray Kits

30% OFF!

Tropical Plants

All-Mont Garage Doors:
Fall Tips for a Warmer,
Safer Winter

s autumn leaves begin to fall and temperatures
drop, it’s the perfect time to prepare your home

for the colder months ahead. One of the most

overlooked—but most important—areas to check be-
fore winter is your garage door.

For over 40 years, All-Mont Garage Doors has
helped homeowners across Orangeville, Caledon, and
surrounding areas stay safe, warm, and energy-effi-
cient through every season. Family-owned since 1983,
All-Mont specializes in installing and servicing Ca-
nadian-made Garaga garage doors and LiftMaster
openers—both built to handle the harshest Ontario
winters.

Fall Garage Door Maintenance Checklist:
Check weather stripping for cracks or gaps that can let
in cold air, moisture, or pests.

Listen for unusual noises when opening/closing—
squeaks or grinding can indicate worn rollers or dry
hinges.

Test the balance of your door; if it doesn’t stay halfway
open when released, your springs may need adjusting.

Inspect your opener—replace batteries and ensure

FRIENDLY & RELIABLE SERVICE FOR OVER 40 YEARS

ALL-MONT LTD.
GARAGE DOOR

safety sensors are clean and aligned.

If your garage feels drafty or your energy bills spike
in winter, your garage door may be the culprit. A prop-
erly insulated door not only improves comfort but also
protects tools, stored items, and even plumbing in ad-
jacent walls from freezing.

At All-Mont, we offer free consultations and a wide
range of insulated garage doors in styles from rustic
carriage-house to sleek modern. Our team handles
everything—from seasonal tune-ups to full replace-
ments—with the professionalism and attention to de-
tail we're known for.

Most of our work comes from referrals and repeat
clients who value our honest advice, fair pricing, and
dependable service.

Before the first snowfall hits, give your garage the
care it needs. With a quick fall checkup or upgrade,
you can enjoy peace of mind all winter long.

Visit www.allmontdoors.com to book your seasonal
service or explore garage door options or drop by our
showroom at Unit 20, 48 Centennial Rd, Orangeville.

EXPERTS

FAMILY OWNED & OPERATED

RESIDENTIAL - COMMERCIAL
SALES - SERVICE - INSTALLATION

- Maintenance Free Finished Doors
- Steel Insulated & Non-Insulated Doors
- Carriage House & Contemporary Doors
- Garage Door Openers
- Professional Service Team

CALLING ALL WIZARDS & WITCHES

OCTOBER 24™ e 5-8 P.M.
GLEN ECHO NURSERIES

Botanical Scavenger Hunt
Costume Contest ¢ Movie Night

PRIZES FOR BEST
INDIVIDUAL & FAMILY COSTUME!

$5 per person ® $15 per family

TICKETS 0

Call 905-584-9977

to reserve your spot.

Visit our Showroom:
48 Centennial Road, Unit #20, Orangeville

919-942-1956 - 1-800-957-5865

email: allmont@rogers.com
www.allmontdoors.com @

15070 Airport Rd, Caledon East e 905.584-9973 e glenecho.com

WHERE GREAT IDEAS ARE GROWING
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I’m ready for the

COLD

ARE YOU?

Before you fire up your furnace,
remember to change your filter
and check that your outdoor
exhaust pipe is clear.

It’s also a
good time to book your

Heating Maintenance
and Safety Check for
Furnaces and Gas Fireplaces.

ONLY $118.99

EACH / PLUS HST

MEMBERSHIP HAS
IT’S PRIVILAGES

PREVENTATIVE MAINTENANCE
MEMBERSHIP INCLUDES:

1 Furnace Maintenance & Safety Check
(Valued at $118.99)

*1 Air Conditioner Maintenance Check
(Valued at $118.99)

Waived Diagnostic on Paid Repairs
(Valued at $99.99/per visit)

*15% Discount on repairs
*Priority Service during peak periods

ONLY
$209.99

PLUS HST

A MAINTENANCE OR
MEMBERSHIP WITH THIS AD

(Limit 1 per home)

Keeping Your Home
Comfortable Year-round

24 Hour Emergency Service
519.216.1333 / 416.410.4833
info@allenhvac.ca

www.allenhvac.ca
Allen HVAC Solutions

ALM

FAMILY OWNED & OPERATED

EN

Your Heating, Cooling and Indoor Air Quality Specialists

ALLEN HVAC
SOLUTIONS KEEPS
YOUR HOME
COMFORTABLE

ALLEN HVAC SOLUTIONS is a family-owned
and operated HVAC company led by
Garfield Allen and his children Maddison
and Keegan. Their mission is to deliver a
thorough, consistent, and trustworthy service
experience to homeowners and businesses.

They offer a full suite of heating, cooling, and
ventilation services, from regular maintenance
to emergency repairs and full installations.
They emphasize individualized service: rather
than promoting one-size-fits-all solutions,
Allen HVAC works with customers to assess
their specific heating and cooling needs and
present tailored options.

A key focus of their offering is indoor air
quality (IAQ). They note that HVAC systems
in homes move over a million cubic feet of
air daily, making them prime places to address
air purity. They provide products such as:

« Whole-house humidifiers to help with
respiratory comfort, dry skin, allergies, and
snoring

« An IAQ 1000 Polarized Media Air Cleaner

[TU AIR SPEC

©\ine/cooLin

capable of removing particles as small as
0.3 microns, helping allergy and COPD
sufferers and improving system efficiency
and comes with a lifetime warranty.

« An IAQ 3000 dual-wavelength ultraviolet
purification system (using UVC and UVV)
to control viruses, bacteria, mold, chemicals,
odors, and off-gassing, and comes with a
lifetime warranty.

Allen HVAC services both residential and
commercial clients. They combine high-quality
parts and equipment with a commitment to
workmanship, backing their installations and
repairs with warranties.

In short, Allen HVAC
positions itself not just as a repair or
installation company, but a partner
in home comfort and air quality. By taking
time to understand each customer’s needs,
offering advanced IAQ solutions, and
guaranteeing their work, they aim to build
long-term trust in the communities they
serve.

Solutions

SINCE 1955

Stewart's
Equipment

Certified Parts, Sales, & Service

Erin Location:
9410 Wellington Rd 124,
Erin,

Corner of 124 & 24
ON, NOB ITO
519-833-9616

Factory Trained Technicians

Cookstown Location: Stayner Location:
4321 Line 13,
Cookstown,

Corner of 27 & line 13
ON, LOL ILO
705-458-0871

6837 ON-26, Stayner,
Corner of 26 &
center line rd

ON, LOM 1S0
705-428-3132

RTV-X Utility Vehicles
The Kubota RTV-X is the #1 Selling Diesel Pure Utility Vehicle in Canada since
2004*. And now, it’s better than ever. With its tougher, more aggressive styling
and loaded with bold new features, it’s built to work as hard as you do. New
LED headlights, heavy duty multi-purpose tires and, on select trims, 3-way
open ProKonvert cargo box are built with tough & dependable components
like its Kubota diesel engine, VHT-X transmission, and hydraulic dump.

STEWARTSEQUIP.COM

Stayner 705-428-3132
Cookstown 705-458-0871

EiX©

Erin 519-833-9616 Follow Us
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DECADES OF DEDICATION: FOCUS ON DECORATING

ATTRIBUTES NEARLY 30 YEARS OF SUCCESS TO LOYAL

CUSTOMERS AND UNWAVERING SERVICE

FOCUS ON DECORATING - BENJAMIN
MOORE has proudly served the communi-
ty with quality paints, stains, wallpaper and
window coverings for nearly 30 years.

The family-owned, independent premi-
um paint store offers colour consultations,
custom colour matching, jobsite delivery
and expert advice on projects of any kind.

Business owner Ken Eppenberger said
Focus on Decorating is built upon a
long-standing customer-first philosophy
passed down from his mother, who opened
the store in 1997.

He attributes the company’s long-stand-
ing success to its loyal customer base and
word-of-mouth reputation within the
community.

“We really want to express our thanks
and appreciation to the customers who
have stuck with us for the past 29 years
that we've been here. That loyalty means
everything to us,” said Eppenberger, who
has been involved with the family business
since it opened and took over management
about 15 years ago.

“A big part of what we do is build rela-
tionships. We still have customers today
who my mother knew decades ago, and
they continue to come back because that
sense of trust and rapport has carried
through over time”

Beyond paint, Focus on Decorating car-
ries Hunter Douglas Blinds, Alta Window
Fashions, Maxxmar Window Fashions,
Hickory Hardware products, wallpaper
ordering through supplier books, and a
wide selection of decorative home-finishing
solutions.

Personalized service and product quality
are what define Focus on Decorating, ac-
cording to Eppenberger.

“People who have tried our brand are
generally impressed with the quality, the
lasting finish, and the coverage they get
compared to other products on the market,”
he said.

“Our staff is very knowledgeable, and
when people come in with an issue or a
problem, we take the time to work through
it with them and try to resolve it proper-
ly, not just send them away with a quick
answer.’

Benjamin Mome

Discover premium paint made for practical living,
trusted for its outstanding durability and washability.
Visit us today.

*Discount offer valid for 20% off up to three 3.78 L cans of Regal® Select Interior paint; discount does not apply to taxes or
shipping and handling fees. Discount based on MSRP. Subject to availability. Excludes 236 ml samples, 18.9 L containers, and
946 ml cans. Offer valid until 10/31/26. No other purchases necessary. Offer cannot be combined with other offers, discounts,
or promotions, or applied toward prior purchases. Retailer reserves the right to terminate, cancel, or modify this offer at any
time without notice. Void where prohibited. ©2026 Benjamin Moore & Co., Limited. Benjamin Moore, Regal, and the triangle
“M” symbol are registered trademarks of Benjamin Moore & Co., Limited. All other marks are the property of their respective
owner. 9/26

ﬁ 20% Offt”

Regal® Select Interior Paint

Benjamin Moore products are known for
their high solids content, which results in
better coverage because there is a high-
er percentage of actual pigment-binding
material in their paints rather than solvent.
This means fewer coats of paint are needed,
improving durability and providing a thick-
er, longer-lasting finish.

What sets Focus on Decorating apart
from other retailers is its independent-store
atmosphere and its emphasis on greeting
customers and providing immediate assis-
tance with a personal touch.

Eppenberger said he has a small but
highly dedicated team of seven employees
who ensure customers walk out the door
with everything they need.

“Most of our staff have five to seven
years of experience here, so customers are
dealing with people who really know the
products,” he said. “My philosophy is that
it shouldn’t matter who you’re talking to —
you should be getting the same answers and
the same advice from everyone here”

Focus on Decorating is very active in
the community, supporting service clubs
and church groups throughout the year.
The business recently donated paint to
the Orangeville Curling Club for facility
improvements and has donated gift cards
to support its fundraising efforts through
annual bonspiels.

“We try to assist where we can,” Eppen-
berger said.

Monthly specials are always available, and
there is pricing flexibility for whole-home
projects. Staff work with customers to help
manage project costs where possible.

Focus on Decorating is located at 88 First
St., Orangeville, and is open seven days
a week. Its hours of operation are from 7
a.m. to 7 p.m. Monday to Friday, 9 a.m. to 5
p.m. on Saturdays, and 10 a.m. to 4 p.m. on
Sundays.

The weekday hours serve contractors
by opening early at 7 a.m. and the general
public by keeping it open until 7 p.m.

Eppenberger says he’s always happy to
help customers, no matter when they come
through the door.

“The consumer coming in is never an

inconvenience to us — they are the reason
we are in business. If you lose sight of that,
you lose what makes a small business work
in the first place,” Eppenberger explained.
“We try to go out of our way to provide a
level of service where the customer doesn’t
have to figure everything out themself. We

guide them through it, we help them make

decisions.”
To learn more about Focus on Decorat-
ing, visit focusondecorating.ca or call (519)

942-8171 during regular business hours.

FOCUS ON DECORATING
88 First St. Unit #4A
Orangeville, ON L9W 3J6

519-942-8171

focusondecorating.ca

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!
We're grateful for our customers each and every day.

Happy Thanksgiving from our family to yours!

With This Ad
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A GUIDE TO FALL _.
LAWN CARE FOR ™=

owners begin tending to their lawns each year,

S pring might mark the time when many home-

but it’s important to recognize the significance of
fall lawn care as well. Grasses vary, and homeowners are
urged to identify which type of grass is in their lawn so
they can ensure it gets the care it needs before winter’s
first frost. Cool-season grasses like perennial ryegrass
and Kentucky bluegrass are common in various regions,
and the following strategies can help homeowners with
these types of grasses tend to their lawns this fall.

* STICK TO YOUR RECOMMENDED FERTIL-

IZATION SCHEDULE. Homeowners who have been
fertilizing since spring are urged to continue doing so
in fall at the recommended interval. It's easy to forget
to fertilize in fall thanks to cooler temperatures that
don't call lawn care to mind and busier schedules after
school starts again and summer vacation season ends.
But many fertilizer manufacturers advise users of their
products to fertilize several times over the course of the
year, including in fall. Stick to the intervals recommend-
ed on the packaging of the fertilizer you've been using,
making sure not to forget to fertilize this fall.

* CONDUCT A SOIL TEST. A soil test can deter-

mine if the soil is lacking any nutritive elements it needs
to come back strong in spring. Certain amendments
can restore pH balance if necessary and foster stronger
growth when lawns come back in spring.

* AERATE, IF NECESSARY. Soil can become com-
pacted over time, and that can cause a range of prob-
lems for a lawn. Compacted soil can make it harder for
water to reach the roots of grass, which weakens grass
and makes it more vulnerable to damage during ad-
verse weather events like drought. Compacted soil also
makes it harder for nutrients in fertilizer to get into the
soil. Aerating is best left to professionals, particularly
in larger lawns, as the job can foster strong root devel-
opment when done properly.

* REMOVE THATCH WHERE IT’S EXCESSIVE.
Thin layers of thatch can benefit lawns by delivering
nutrients from glass clippings and leaves to a lawn.
However, when thatch is excessive, it can block air, wa-
ter and even fertilizer from reaching the soil. Thatch
often can be removed with a rake, but lawns with es-
pecially thick layers of thatch may need to be scarified.

Homeowners can take a DIY approach to scarifying
or hire a landscaping professional to dethatch the lawn

and remove the thatch from their properties.

* CONTINUE TO WATER THE LAWN. A cool-sea-
son grass will continue to require water into the fall.
Though the lawn won't need to be watered as frequent-
ly in fall as in summer, various lawn care professionals
note cool-season grasses still need roughly an inch of
water each week in fall.

* REMOVE LEAVES AS THEY FALL. Fallen leaves
can affect a lawn in much the same way as excessive
amounts of thatch, blocking water and nutrients from

reaching the soil. So it’s best to remove fallen leaves,

especially when they begin to fall in large quantities.

Fall is an opportune time to tend to a lawn to increase

the chances grass grows back strong in spring.

BY SAM ODROWSKI

CALEDON FIREPLACE has been warming
families’ homes and hearts for over 35 years,
with an extensive selection of fireplaces, in-
serts, and stoves.

Whether it's wood, gas, or electric, this friends-
and-family-owned specialty fireplace store has
you covered, with a cozy showroom to browse
at 2999 King St.,, Inglewood.

“Buying a unit — whether it's wood, gas or
electric — isn't cheap, so people really like to
come in and see it in person. We have a lot of
options in the showroom to help them choose
what works best,” said Lynn Macdonald from
Caledon Fireplace. “In the summer, we set up
several barbecue models so customers can lift
the lid, see the grill and compare them. We also
carry an array of accessories to compliment
your grill.”

Pellets for pellet stoves are also available, of-
fering a cost-effective, efficient, and clean fuel
source. Caledon Fireplace carries all-Canadian
PitMaster Pellets, from Grand Valley, Ont.
Macdonald said their business has a strong

CALEDON FIREPLACE: OVER
35 YEARS OF CANADIAN
WARMTH AND UNMATCHED
CUSTOMER SERVICE

focus on Canadian suppliers and recently add-
ed a lineup of products from Valor Fireplaces,
based in British Columbia.

Other Canadian brands available at the store
are Regency, Blaze King, Kingsman, Supreme,
Montigo, Continental, RSF, Pacific Energy,
Amantii, and Valcourt.

Caledon Fireplace has WETT-certified install-
ers and experienced staff who ensure custom-
ers’ expectations are met with every purchase.
“What sets us apart is our customer service.
We really try to go over and above,” Macdon-
ald said. “If there is a challenging install, we’'ll go
back until the customer is happy.”

The small but dedicated team at Caledon Fire-
place is knowledgeable, and clients will often
speak to the same person from start to fin-
ish, providing a consistent point of contact. If
they don’t know the answer to your questions,
they are happy to contact tech support for the
product and supply you with all the answers
you need.

“We've had customers come in here who

bought units somewhere else and then
couldn’t get anyone to answer the phone,”
Macdonald recalled. “They won't have that
problem here. Customers are usually dealing
with me or Heather, and we try to follow each
order right from beginning to end. It’s less con-
fusing and better for the customer to have one
person handling their order,” said Kim McKen-
zie from Caledon Fireplace.

The friendly team at Caledon Fireplace is hap-
py to help narrow down or determine the unit
that best suits their needs.

“Customers often ask for quotes on several
options — gas, wood, inserts or freestanding
stoves — and we’'ll give them as many quotes
as they want to help them figure out what
works best,” said Macdonald.

Caledon Fireplace supports the Dufferin—Cale-

don community where it can, recently donat-
ing silent auction items to local fire services,
contributing to the annual Coldest Night of
the Year Walk, as well as to Cheltenham Day,
which raises funds for the community. They
also often donated to Bethell House Hospice
and, in the past, have sponsored minor hockey
teams in the BYHA & Canadettes.

The showroom is open Monday to Friday, from
9:30 am. to 5 p.m. and on Saturdays from 10
a.m. to 4 p.m. at 2999 King St,, Inglewood - a
short drive from Orangeville.

To learn more about Caledon Fireplace, con-
tact the company by phone at 905-838-1114,
visit its website at caledonfireplace.ca, or email
caledonfireplace@rogers.com, and they will be
more than happy to help you out.

PROUD TO SELL CANADIAN PRODUCTS

Amanti, Arch Guard, Continental, Dimplex, Kingsman, Marquis,

Modern Flame, Montigo, Napoleon, Pacific Energy,

Pitmasters Choice, Regency, Supreme & Valor

Natural Gas or Propane, Napoleon Grills & Accessories,

CALEDON
Fireplace Ltd.

Outdoor Patio Fire Products, Pitmasters Choice Pellets,
Gas, Wood & Electric Fireplaces, Chimney Systems,

Licensed Gas & WETT Certificate Installations

ATSTERg

ﬁmus

.pm;iﬂSTERg.

ﬂFEHIEIE

SMALL BATCH - MADE IN CANADA

2999 King St. at Hwy 10 - 905.838.1114 - www.caledonfireplace.ca
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THE BENEFITS
OF A PROFESSIONAL

GUTTER CLEANING

GUTTERS serve an important role on a build-
ing, catching rainwater from the roof and
channelling it away from the structure. With-
out properly functioning gutters and down-
spouts, basements can flood, foundations
may become cracked and soil can erode. Gut-
ters also help maintain roof and siding longev-
ity, ensuring that rainwater will not pool under
shingles or siding. Wet leaves also create hab-
itats for pests to live, notably for mosquitoes,
termites, rodents, and birds.

Homeowners can clean their own gutters, but
the job is often best left to professionals. Here
are some of the reasons to leave gutter clean-
ing to an expert.

Do b equiguent

As with any project, having the right equip-
ment means it will be done correctly. Handy-
man services and professional gutter cleaners
already have the gear to reach gutters and
tackle the mess, unlike some homeowners
who will have to purchase tools.

@WWWMW

Gutter cleaning professionals are trained in
proper safety procedures and have the right
equipment to safely scale homes. Gutter
cleaning involves climbing ladders, walking on
roofs, and handling slippery debris. It also may
require working close to electrical and cable
wires entering the home. Homeowners who
don’t know how to navigate these conditions
safely risk falls or other injuries.

Professionals may spot darhage to a home
that homeowners do not see. This may in-
clude cracked seams, loose fasteners, sagging
sections, and even roof damage. This allows
homeowners to get a jump on the problem
early on before it progresses to something

more serious.

One of the obvious perks to letting a profes-
sional clean the gutters is that it saves home-
owners time. The expert can get the job done
in less time and more efficiently than a novice
weekend warrior.

Mr. Handyman, a home improvement service,
says the general recommendation is to get
the gutters cleaned at least twice a year: once
in the spring after trees have dropped their
seeds, and again in the fall after all leaves have
fallen. People with heavier amounts of natu-
ral debris may need more frequent cleanings.
A professional gutter service will typically in-
clude inspection of the entire gutter system;
removal of all debris from gutters and down-
spouts; flushing of gutters and downspouts to
ensure water flows correctly; assessment of
water being directed away; and identification
of areas in need of repair.

Gutter cleaning is an important step that safe-
guards a home by keeping gutters and down-
spouts in working order.

HOW HOMEOWNERS CAN TURN
ATTICS INTO LIVABLE SPACES

HOUSES TYPICALLY FEATURE various areas
that are traditionally designed for storage, such
as garages, basements and attics. However,
with some renovation, these spaces can be
transformed into livable areas.

Homeowners who would like to convert attics
into livable spaces need to take certain things
into consideration before starting an improve-
ment project. While the attic may seem like it
has plenty of room and is structurally sound
enough to walk in, that’s not necessarily so. To
be converted into usable living space, an attic
must be brought up to the standards of modern
building codes, according to the design experts
at Board & Vellum. Retrofitting beams and in-
sulation can eat up available space in an attic.
Thus, it is best to consult an expert to see if an
attic can be converted.

Furthermore, an attic that was not initially de-
signed as a room when the house was built can
add extra “load” upstairs if it is converted. That
could present certain structural problems. That
means a structural engineer also must be con-
sulted to see if adding beams, flooring and dry-
wall will necessitate other changes elsewhere
in the home to accommodate the extra load.

In order to have a functional attic room, building
codes will dictate that it needs to be accessible
by a full-size staircase. Also, it will need to have

another exit in case of an emergency so that
will likely be an accessible window, according to
the home information site The Fill. Homeown-
ers’ budgets and renovation plans will need to
factor into these considerations. Homeowners
also are advised to check local permits to deter-
mine what else may be required to go forward.
It is best to follow the rules. Lack of a permit for
work can affect the ability to sell a home down
the line.

Individuals also should plan for heating and
cooling upgrades as the home will need to
have ductwork installed in the attic, or at the
least, a stand-alone heating and cooling unit.
As heat rises, it can get quite warm in an attic,
so ventilation and comfort should be consid-
ered. The attic will need to be wired for elec-
tricity for lighting and other needs. Air sealing
and additional insulation can the attic space
more comfortable as well. Consult with a qual-
ified electrician and an HVAC technician and
have an energy audit done to discuss needs.

Attic renovations can give homeowners more
space in their homes, which can be used as
offices, bedrooms or cozy corners. This is no
small undertaking and all of the right steps
need to be followed to ensure a legal, safe and
successful renovation.

SERVICING THE

CALEDON,

§ MEADOWOOD

TREE SERVICE

DUFFERIN &
KING AREA FOR
OVER 29 YEARS.

INC

SAVING TREES FOR FUTURE GENERATIONS

Taking care
of all your

/

needs

EJR Electric & Fire Ltd.
s a local Electrical and
Fire Protection contractor
offering service to
Residential, Commercial,
and Industrial customers,
We three years but have served
Orangeville and surrounding
areas for over 13 years. With over 16 years of
experience in the electrical field, we offer a
wide variety of services for our customers and
deliver a product that we can be proud of,
and our customers can trust. We take great
pride in our relationships with our customers
and provide them with the right guidance and
help them gain knowledge and understanding
of what we are doing and why. Some of our
services include Panel/Service Upgrades, EV
Charging Stations, Pot Lights, LED Lighting

Upgrades, Hot Tub Installation, Landscape
Lighting, and custom renovation projects.

have been in business for

“Fire”

Where does
words that normally don't go well together are

play into this? Two

‘Electrical & Fire’. However, as an electrical
contractor, we are also responsible for the
installation of Fire Alarm Systems. We have on
staff Licensed CFAA Fire Alarm Technician’s
thus allowing us to Test, Maintain, and Service
Fire Alarm Systems. We provide these services
to several Orangeville businesses as well as
some in the surrounding area, we would be
proud to provide you with those services.

EJR Electric & Fire Ltd. is also a Certified
Gemstone Light dealer providing a fantastic
option to enhance the look of your home. Gem-
stone Lights are a permanent, completely cus-
tomizable, LED lighting system with over 1000
different colours and patterns available for your
choosing. All of which is done through an app on
your phone or smart device, and can be paired
with your smart home systems for a convenient
method of use. Celebrate holidays, sports teams,
and architectural patterns, or create your own
colour combination to suit your style.

We work hand in hand with the Electrical
Safety Authority to make sure all our customers
are given a piece of mind and ensure that our
installations are performed to today’s codes
and standards.

Call us today for your electrical project and
let us bring your vision to light.

of all your
current needs!

At EJR Electric we offer a multitude
of electrical services in the residential,
commercial and industrial fields. These

services are performed to todays codes
and standards, and performed with the
utmost professionalism.

Main Service and Panel Upgrades

Electric Vehicle Chargers
Pot Light Installation
LED Lighting Retrofits
New Build Projects
Custom Built Projects

Plant Health Care Strategies For
Insect and Disease Management

Renovation Projects
and much more...

Tree and Shrub Pruning * Tree Removal * Consulting
@ Plant Health Care Soil and Nutrient
) |

Management for Trees and Shrubs
Tree Preservation and Conservation Strategies
Steve Lang, ALT, 1.S.A.
Certified Arborist, ON-0324

Tree Risk Assessment Qualified, 0ak Wilt Qualified-Ontario
Butternut Health Expert (BHE) #643

O

519-307-2756
C: 416-522-2951

mail@ejrelectric.com
www.ejrelectric.com

stevelang@meadowoodtreeservice.ca
www.meadowoodtreeservice.ca

900.936.1179
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Dirty Dawgs cement softball dynasty W|th seventh title in 11 years

Written By CHRIS PERROTTE

In the Orangeville Slow Pitch League, the
team known as the Dirty Dawgs are cement-
ing their legacy as a dynasty.

The Dirty Dawgs won their second
straight Slow Pitch A Division Champion-
ship on Sept. 29, marking their seventh title
in the last 11 years.

“Winning a championship at any level is
always special, and to have accomplished
it seven times over the last 11 years means
a great deal to all of us,” said Sam Greene,
who plays first base and pitcher for the Dirty
Dawgs.

“For me, softball has always been about
a balance between the social aspect of get-
ting together with friends and that compet-
itive drive we all share to win. We enjoy the
friendships, the laughs, and the camarade-
rie, but once we step onto the field, we're
there to compete.”

Greene has been a part of the Dirty Dawgs’
success since joining the team in 2014. But
this championship is a little more special to
him than the others.

“This championship was certainly special,
particularly because it was a repeat from
last season. I believe we had come up short
in the two years prior, so being able to get
back on top and defend our title made the
accomplishment that much sweeter,” said
Greene.

“Every championship is rewarding. It rep-

resents the effort, commitment, and work
everyone puts in throughout the season. At
the end of the day, everybody likes to win,
especially when you've invested so much
time and energy into competing together.”

The Dirty Dawgs consist of approximate-
ly 15 players who work together like a well-
oiled machine. This has been key to their
overall success.

“Team chemistry is key. Zero drama, keep—
ing it light, everyone accepting their role and
believing in each other! Team beers are es-
sential,” said Perry Levine, the Dirty Dawgs
coach.

Prior to their back-to-back champion-
ships, the team hadn’t won one since 2022,
so getting back into the winner’s circle and
staying on top has been special.

Even more rewarding is the opportuni-
ty to play alongside the children who once

watched them play. Now their kids are older | e

and join them on the field to play the game
they love together.

“There’s something pretty special about
that father-and-son connection, sharing the
same game and being part of the same team.
It really puts into perspective how much
time has passed and how softball has be-
come part of our lives beyond just the com-
petition. Those are the moments that make
these championships even more meaning-
ful,” said Greene.

To stay on top and win consistently takes
more than just skill, he said.

CONTRIBUTED PHOTO

TOP DOGS: The Orangeville Slow Pitch League’s Dirty Dawgs pose with their trophy after
claiming the second consecutive A Division Championship.

“One thing I've learned from those expe-
riences is that talent alone isn’t enough,”
Greene explained. “You need positive ener-
gy, trust, chemistry, and a shared commit-
ment. When all those things come together,

you build something that can remain com-
petitive year after year.”

With another baseball season over, the
Dirty Dawgs are looking forward to next
season to defend their title and three-peat.

Raiders advance to

Written By CHRIS PERROTTE

With the sun beginning to set and a
cool breeze that blew across the field, the
scene was set for Orangeville Flag Football
League’s playoffs.

The Lions Park field hosted the semi-final
matches that began at 5:30 p.m., with three
fields: U10 Texans vs. Cowboys in Field One,
U12 Chiefs vs. Patriots in Field Two, and U10
Raiders vs. 49ers in Field Three.

In the Raiders game, running back Evie
McAuley led the offence, scoring all three
touchdowns in an 18-12 win over the 49ers.

“It was amazing to see Evie do so well and
score all of those touchdowns for our U10
Raiders,” said head coach Alyssa Lavery.
“She worked really hard, and it was so excit-
ing to see her efforts pay off.”

With the win, the U10 Raiders will face the
U10 Texans in the playoff finals on Friday,

U10 Orangeville flag football championship against Texans

Oct. 9.

“I'm so proud of our team for winning our
semi-final game. Everyone worked together,
locked in and gave it their all even for being
so young. It was a great team effort, and I'm
really proud of everyone,” said Lavery.

Every game played throughout the eve-
ning had people out in support of the teams
and their players. With music in the back-

ground, families were cheering on their chil-

dren as they strived to do their best during
the games.

“It is incredibly rewarding to see the sup-
port from our families and the community.
Our league is about so much more than flag
football,” said Paula Lavery, one of the Or-
angeville Flag Football League’s executives.

“It’s about creating a place where kids can
build confidence, make friends, learn team-
work and simply have fun.”

“Watching families make Friday nights

he all-new redesigned Honda CRV ready for immediate ¢ dellvery =

NOW IN-STOGKs

orangevillehonda.com

ORANGEVILLE
(519) 941-6221

HONDA

HWY 9 just east of HWY 10

part of their routine and seeing the kids ex-
cited to come back week after week is one
of the best parts of running Orangeville Flag
Football,” she added.

Other notable Friday night wins included
the U10 Texans, who defeated the Cowboys
19-6. In the U12 Division, the Chiefs edged
the Patriots 14-12, the Broncos blanked the
Falcons 30-0, and the Vikings beat the Sea-

hawks 14-8.

In the Ul14 Division, the Eagles beat the
Bucs 34-12 and the Lions shut out the Ben-
gals 13-0. The U18 Division saw the Broncos
take down the Dolphins 19-7, and the Saints
had an 18-6 win over the Jets.

In the Girls Division, the Chiefs beat the
Seahawks 12-0, and the Steelers edged the
Bills 7-6.

CHRIS PERROTTE PHOTOS

SIDELINE STRATEGY: U10 Raiders head coach Alyssa Lavery goes over the game plan
with her players during the team’s playoff semifinal against the 49ers at Lions Park on Fri-
day, Oct. 2. The Raiders won 18-12 to advance to the U10 final.

BIG WIN: U12 Broncos players Sawyer Berkley, Jaxon Fernandez, Troy Redmond, Noah
Stewart, and Ben Adam helped their team secure a 30-0 win against the Falcons.

YOUNG
@ DRIVERS

REGISTER NOW! Visit YD.com or call (289) 919 3466 for more information

Is Your Child Prepared for the Unexpected?
IN-PERSON CLASSES NOW AVAILABLE

CALL FOR
DETAILS
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OPINION

Of salt bags, salty souls,
and existential change

Autumn, and there’s frost on the ground
in the morning. Change, seasonal and
political, is descending across the province
like the blanket of red, orange and yellow of
the deciduous canopy this time of the year.

People will go to the polls throughout
Ontario this month to mark ballots in polit-
ical contests to choose municipal govern-
ments. Many of those people and others
are watching store shelves, but not for
Halloween treats or yuletide affectations.
Nope. Election campaigns aren’t as high a
priority as the first bags of walkway de-icer
that will hit the shelves.

Candidates might hope to get a smid-
gen in votes of the number of bags home-
owners hope to stock up to get through
the now-familiar February and March salt
shortages.

I've never liked change. | suppose
it's indicative of a laziness on my part.
Change means adjustment, and that likely
entails mental maneuvering, possibly with
a certain amount of physical movement
involved. Depending on the change. The
mental is more the heavy lifting, in my

Iran’s virtual nukes

“Devastating Iran’s nuclear facilities
was...very hard to do,” Israeli Prime Min-
ister Binyamin ‘Bibi’ Netanyahu told the
United Nations General Assembly last
month, “but for me it was one of the easiest
decisions I've ever had to make as prime
minister. Because if we hadn’t done it, we'd
all be dead.”

Really? Everybody dead? All at once,
everywhere? Those Iranians are euvil
geniuses.

It's not clear whether Netanyahu meant
the nuclear weapons that Israel and the
United States claimed to have destroyed
“‘just in time” last February, or the ones that
Donald Trump said his bombers “obliter-
ated” in the previous year, or perhaps the
nuclear weapons that ‘Bibi’ said Iran would
have within one year in 2024. It doesn'’t
matter, because they are all virtual nukes.

‘Virtual’, in this context, means imagi-
nary but very useful. Those imaginary Ira-
nian nuclear weapons provided the pretext
for the Israeli-US assault on Iran in the
Twelve-Day War of June 2025 (1,000-plus
deaths). Magically reincarnated, the same
virtual nukes also served as an excuse for
this year’s much larger US-Israeli surprise
attack (Iranian deaths so far around 3,500).

Weirdly, the fact that thousands of real
people are now being killed in the name

experience.

I'd often be spun out because things
changed. So often that | dreaded change
would happen. Often that dread kept me
from enjoying the things that | feared would
change. So | would miss in the moment
what | hoped would not change. A perpet-
ual churning inside, becoming spun out
that something had changed or just a cer-
tainty that, by gawd, that particular some-
thing sure was going to change.

Because everything, all of it, changes.

I've always known that.

A cliché: The only certainty is that noth-
ing is certain. And nothing will always be
as itis in a moment. That's the very stink of
change right there.

It recently dawned on me that much of
what | wanted to remain unchanged was
actually unimportant. But | couldn’t see
that.

| saw on a business door recently a notice
for services. It was a price list, that notice
on the door. Something about physiother-
apy. Maybe therapeutic massage and spi-
nal adjustments. It isn’t important because

of eliminating these non-existent nuclear
weapons lends weight to Netanyahu’s and
Trump’s persistent claim that they really
exist. People find it hard to accept the idea
that their leaders would Kkill all those Ira-
nians if the ‘nuclear threat’ is false. But of
course it is.

Bibi has been warning that Iran is on
the brink of getting nuclear weapons for
the entire length of his political career. In
1992 he predicted they would have them
by 1995-97, and he has made similar pre-
dictions at frequent intervals in venues like
the Knesset, the US Congress and the
United Nations, adjusting the dates so that
Doomsday is usually just 2-5 years away.

The media always pick it up (which is
why he kept doing it), but his own intelli-
gence services have never believed him.
They deal in actual evidence, and Mossad
told him in 2023 that Iran was enriching
uranium but was making no effort to turn
its nuclear fuel into bombs. The US intel-
ligence agencies were telling Trump the
same thing, but he chose to believe Bibi
instead.

Just three months before the first Amer-
ican air strikes on Iran in June 2025 Tulsi
Gabbard, U.S. Director of National Intel-
ligence, told Congress that Iran was not
yet trying to weaponize its enriched ura-

When it’s impossible to exaggerate

Finally, | am reading Stephen Hawking’s
book, A Brief History of Time. Hawking was
a very famous British scientist, professor
and author who performed groundbreaking
work in physics and cosmology. His books
help to make science accessible to every-
one.

Published on April Fool's Day, 1988, it
outsold every book ever printed, except the
Bible and Shakespeare.

| could not know if Hawking’s writing is
used to access his work, since the study
of space is mandatory in Orangeville’s
schools.

It really does not matter how long | spend
reading it because, while one could run
out of time and even that is negotiable,
depending on what mountain one is living
on, one cannot run out of space.

The thing is, you see, all the historical
thinking about the universe as a package
has led repeatedly to asking what is beyond
that package. Irresistibly, we have come to
admit that which truly overwhelms and con-
founds us and then lets us relax because
there is no way to struggle with the idea:
the universe is unending, with no beginning
and no end.

In other words, there are no borders to
the universe.

Of course, we would like to divide it, pref-
erably, so it inevitably seems, between war-

ring factions on a very big scale — just like
all our favourite Star Wars, Star Trek — and
the rest of sci-fi that insists on predicting,
just like here on Earth.

There is a World War | Christmas story
about a moment and space when German
troupes were in trenches on one side of
a battlefield, and British troupes were in
trenches on the other side.

It was Christmas Eve.

A calm in the exchange of fire had come,
and someone began to sing Silent Night —
Stille Nacht in German. Their united voices
— English and German — rose above
them and the truth rang out in the moment.

The story goes that the soldiers actually
left their holes to greet and shake hands
with each other — a brief moment — a
passing miracle, but miracle it was. Yet,
they returned to their trenches, and the
sound of grief and pain began again.

In a limitless universe, we need a Silent
Night moment.

The failure of our beloved science fiction
stories is that they take all their plots from
the battle soaked example of earth but who
is to say that in this unending universe of
countless stars and planets, there must be
many life forms that have figured out how to
live reasonably with each other.

There is plenty of stargazing technology
on Earth and spinning in space; there are

THE BUSTLE IN THE HEDGEROW

what stuck out to me was the bolded font
that screamed that people 55 years old can
avail of the seniors’ discount.

And that's a change for me. It signalled
an existential shift.

I’'m four years from the seniors’ discount.

Four years. I'm still older than that num-
ber in months.

Age never mattered to me. It still doesn'’t
matter to me beyond that it has become a
measure of something other than years.
I've come to the point where I've seen that
much of my concerns had been foolish.
Trite. Unimportant. | look back at the years
now, and | see the people who are missing
today.

An aunt died, and then my father died
last year. Another aunt died last month.
Two people | would go to about everything
are not around anymore. A large New-
foundland family. My father had 12 broth-
ers and two sisters.

All close in age, it was as if my grand-
mother had the same box of Tampax for
a dozen years or something. Somebody
once asked her how long she and grandfa-

nium, but Trump believed Netanyahu and
bombed three key Iranian nuclear facilities.

He crowed that the strikes were “a spec-
tacular military success. Iran’s key nuclear
enrichment facilities have been completely
and totally obliterated.” Gabbard recanted,
saying Trump was right about everything,
and resigned soon after. But the point
about virtual weapons is that they can’t be
destroyed. In less than a year they were
back and ready to be bombed again.

Israeli intelligence found out early this
year where and when the entire Iranian
leadership would be meeting in person,
and Netanyahu realized it was a golden
opportunity to kill them all. Recollections
vary about how Netanyahu persuaded
Trump to join in this surprise attack while
he was still in active negotiations with Iran,
but it probably wasn’t hard.

Iran’s virtual bombs were resurrected,
and the public was told that in only two
weeks they would be ready to deliver
nuclear death and destruction all the way
to the United States. So Netanyahu and his
ignorant American sidekick started their
next war on 28 February, and bits of it are
still flaring up from time to time.

Interestingly, Iran’s virtual nuclear weap-
ons are hardly mentioned any more apart
from occasional chanting of the mantra

CONSTANCE SCRAFIELD
WITH YOUR PERMISSION

gadgets on the moon and nearby planets,
delivered and followed here to see what
they can see and even to sending samples
of alien ground back to us.

Yet, what fun it is to know that however
far we look and yearn, we will never see a
final border to breach. We can live with the
hope that in that distant time when space
travel is possible, we will have evolved
beyond the senseless pain of war.

Here is how Hawking described galax-
ies in the universe: he talked about Edwin
Hubble, an American astronomer who
finally demonstrated, following in the shoes
of other astronomers all the way back to
ancient Greece, that ours is not the only
galaxy.

Back in 1924, by measuring the “luminos-
ity” of stars both nearer and further away,
Hubble was able to work out the distances
of nine other galaxies.

“We now know,” writes Hawking, “that our
galaxy is only one of some hundred thou-
sand million that can be seen using modern
telescopes, each galaxy itself containing
some hundred thousand million stars.”

An illustration of a central spiral cluster of
stars encompassed by irregular matching
arcs of stars one above and one beneath
the centre presents an image many of you
have seen of our galaxy. Hawking posits
the illustration must look like this to some-

JAMES MATTHEWS

ther would wait before
the next pregnancy.
Nan was the one who
said it depended on
whether the hospital
room was private or semi-private. A laugh-
ing lot, they were.

The changes are heavier now. More
real in ways I'd never considered before.
I remember talking with my father, a box
of beer at our feet in his shed. There was
always a box of beer or two the times we
ever really talked in a meaningful way.
One thing that stands out in memory is
my father saying how the family had been
pretty lucky health-wise. But when it hap-
pens, he said, it would all happen fast, in
quick succession.

Those changes signal a life shift that is
irrevocable. He wasn'’t talking about bags
of sidewalk de-icer flying from department
store shelves.

All I can hope is that maybe there will be
a place where bags of walkway winter salt
are eligible for the seniors’ discount. That's
a change | can get my head around

GWYNNE DYER
OUR WORLD TODAY

‘Iran must never have
nuclear weapons’.
It probably won't,
although the continu-
ing attacks on the
country certainly give
it a reason to wish that it did.

But how did Iran get this status of World’s
Most Dangerous Country?

North Korea has a brutally repressive
regime, a militarized frontier with South
Korea, and dozens of nuclear weapons,
some of which can now reach the United
States. President Trump is currently seek-
ing another meeting of the Mutual Admira-
tion Society with President Kim Jong Un.

Israel fights many wars, some of which
are not its fault, and it has about a hun-
dred nuclear weapons deliverable via air,
space and sea. They can certainly reach
anywhere between Ireland and India. It
refuses to answer any questions about its
nukes, and nobody asks.

Iran has an extremely nasty regime, but
it doesn’t have nukes and it doesn’t start
wars. (It backs some insurgencies in other
countries, but who doesn’t?) How did Iran
become the pariah of the world?

Thirty years of dedicated work by Bin-
yamin Netanyahu, plus the world’s worst
PR department.

one living outside our
galaxy. Someone
should draw it.

‘We live in a gal-
axy that is 100,000
light-years across and is slowly rotating;
the stars in its spiral arms orbit around its
centre once every several hundred million
years.”

“Our sun,” he sums it up, “is just an ordi-
nary, average sized yellow star, near the
edge of one of the spiral arms.”

“We've certainly come a long way,”
Hawking jokes, “since Aristotle and Ptol-
emy when we thought that the earth was
the centre of the universe!”

Once, | stood in the middle of the Sahara
desert and tipped my head back to wonder
at the clear canopy of stars, some forma-
tions | recognized and others not, as the
sky changes on the way south.

In Hockley, my daughter Patricia and |
would share a sleeping bag and lie on our
picnic table to watch the dance and dash of
the stars’ grand displays.

There are plenty of interpretations to
consider under a starry sky, making us feel
tiny; making us feel like giants with such a
background to support our best plans and
wishes.

There is peace in the thought that no one
can conquer infinity.
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Creating an inclusive Halloween experience for every child

YonderTree

+ CHILD, ADOLESCENT, & FAMILY PRACTICE -

Halloween is all about fun, but for some
kids, the sights, sounds and communication
demands that come with it can make the
spooky season feel a little tricky.

With a few simple supports and flexibili-
ty, families and communities can help make
Halloween a fun, inclusive, and welcoming
experience for all children.

Community role in creating an
inclusive Halloween

While families can prepare and bring sup-
ports, the community also plays an import-
ant role in creating an inclusive Halloween.
Small changes can make it easier for chil-
dren with different communication, senso-
ry, motor, or dietary needs to participate.

Clear, well-lit pathways and easy-to-reach
treat bowls can make it easier for children
to approach homes. Giving out candy at
the bottom of a stairwell, bringing the treat
bowl closer to a child who has difficulty
reaching the door, or keeping pathways free
of obstacles can support children with mo-
tor differences.

Turning down loud music, limiting flash-
ing or motion-activated decorations, and of-
fering a quieter space can also help children
who find some sensory experiences over-
whelming. Offering non-food treats, such as
stickers or small toys, can make Halloween
more accessible for children with food al-
lergies and other dietary needs.

We can also make Halloween more inclu-
sive by accepting different ways of commu-

nicating. A child may not say “trick or treat,”
make eye contact, or respond when spoken
to. They may point to a treat, use an AAC
device, hold out their bag, wave, or simply
move on to the next house. These are all val-
id ways of participating.

There is no need to ask a child to “say the
magic words” before giving them a treat.
Giving children extra time and avoiding as-
sumptions about what they can or should
do allows them to participate in ways that
work for them.

Communication supports

Visual and communication supports can
make Halloween easier to understand and
participate in. A “trick or treat” choice
board, visual schedule, or picture system
can help children understand what is hap-
pening and communicate throughout the
evening.

Pre-teaching Halloween vocabulary such
as “costume,” “candy,” “mask,” “scary,” and
“treat” can also help. For children who use

fill-in-the-blank sentences, simple starters
like “My costume is ___,” “I feel ___,” or “I
want a ___ treat” can support communica-
tion.

Children who communicate without spo-
ken language can participate in many ways,
including using a “trick or treat” button
on an AAC device, pointing to a communi-
cation card or picture symbol, waving, or
holding out their bag.

These are all meaningful ways to take
part in the tradition. For more ideas, check
out these free Halloween communication
supports from Breezy Special Ed: https:/
www.breezyspecialed.com/2022/09/a-more-
inclusive-halloween-supports-for.html

Making Halloween predictable

Knowing what to expect can also make
Halloween easier to navigate.

A visual sequence can show the steps
of walking to a house, knocking, saying or
communicating “trick or treat,” receiving
a treat, and moving on to the next house.

Families can also practice these routines at
home or with familiar people beforehand.

It can also help to talk about what might
change from one house to the next, such as
different decorations, sounds, or ways of
handing out treats.

Supporting sensory needs

Halloween can also bring lots of sensory
experiences, including flashing lights, loud
sounds, motion-activated decorations, and
unexpected surprises.

For some children, these are exciting; for
others, they may feel overwhelming. Offer-
ing choices, such as “Would you like to walk
past the haunted house or skip it?” can help
children feel comfortable and in control.

Headphones, sunglasses, a fidget, or a
comfort item may also help. Taking a break
or heading home early is always an option.

Inclusion can also mean celebrating Hal-
loween differently. Decorating at home,
making crafts, baking, watching a favourite
movie, handing out treats, or attending a
quieter community event can all be mean-
ingful ways to celebrate.

There is no single “right” way to enjoy
Halloween!

If you want more help supporting your
child’s communication and sensory needs
or navigating new and challenging experi-
ences, WonderTree clinicians are here to
help!

Happy Halloween from all of us at Won-
derTree!

Storytelling, creativity and a little spookiness at your i

NV

October is the perfect month to rediscover
your public library. Perhaps you have won-
dered what homesteading involves, want-
ed to hear a local writer read their work,
or been looking for an excuse to revisit a
Halloween movie. This month, Orangeville
Public Library brings those opportunities
together in fall programming and resources
for all ages.

We are also celebrating Canadian Library
Month and Ontario Public Library Week
from Oct. 18 to 24. The theme, “Loud for Li-
braries,” invites us to “get loud” and share
everything a library makes possible. Our
October calendar offers plenty of reasons to
come through the doors and discover some-
thing new.

For Latin American Heritage Month,
also in October, we are partnering with
the Hispanic Canadian Alliance of Dufferin
Peel and the Toronto Latin American Film
Festival for a movie screening. Film offers

Public Library

a different way of encountering different
perspectives and stories. We are excited to
work with community partners to bring this
opportunity to local audiences and celebrate
Latin American storytelling.

Our Experts in the Library series wel-
comes Aly Nickling-Riddle for a discussion
about the realities of homesteading. If a
more self-sufficient lifestyle appeals to you,

GIVE US A CALL
519-941-8254
FIND US ONLINE
www.fixauto.com

199 C-Line
Orangeville

(Across from
the local OPP
station)

this is a chance to explore what it takes be-
yond the appealing photographs and social
media posts. Bring your curiosity and ques-
tions to explore a way of life that continues
to capture people’s imaginations.

Readers can also look forward to an Au-
thor Spotlight with Andrew James, who will
discuss his book Presumptuous. Hosted at
the Shelburne Public Library, this event pro-
vides an opportunity to hear from an author
and discover a book through the person who
wrote it. It is another reason to explore the
literary experiences available across our
neighbouring communities.

Closer to home, we will celebrate Allison
Bothley’s debut poetry collection, Practice
for Drowning, with a book launch and a
“Loud for Libraries” open-mic session. Com-
munity members can register to perform and
share their favourite library stories with oth-
ers that evening. Come to listen, support a
local writer, or take your turn sharing words
with the audience.

Of course, October would not be complete
without a little spookiness. Teen Chronicles
Book Club will host a Spooky Movie Night
featuring Hocus Pocus, bringing a favourite

brary this October

to the library. It is a chance for teens to en-
joy a movie together and connect through a
shared love of stories.

The Headwaters’ Writers Guild joins us
for a Spectacularly Spooky Open Mic, while
the Museum of Dufferin brings us Ghostly
Tales from Orangeville. Whether you enjoy
creative storytelling or are curious about the
eerie tales associated with our community,
these events offer ways to get into the Hal-
loween spirit.

Meanwhile, creativity continues in the
Makerspace at Alder Street. October high-
lights include Laser Engraving 101, Heat
Press Everything, and All About Coasters.
These sessions offer opportunities to ex-
plore equipment, build skills, and discover
what you might enjoy making next. An idea
can begin with a question, a demonstration,
or simply seeing what someone else has cre-
ated.

Visit orangevillelibrary.ca for program
dates, locations, age requirements, and reg-
istration details. Whether you are a regular
visitor or have not stopped by recently, we
would love to welcome you this October.

Come discover your library.

FM 102 BOLTON

LISTEN L

PLAYING TODAY’S BEST
AND YESTERDAY’S FAVOURITES

FM 101 1|1/l ORANGEVILLE

FM 92 SOUTH SIMCOE

FM 101 MILTON

IVE ON

| BRACKETT

Auto Group

CERTIFIED PRE-OWNED

BENEFITS

CPO certified manufacturer

limited warranty
150+ point inspection
(C 24/7 roadside assistance

¥x 30-days / 2,500 km
Exchange privilege

OVER

350

PRE-OWNED
VEHICLES IN-STOCK

WacWlaster
o e com
[)rangeville

Chrysler
CERST cecesy GJeep A @

Y,

Orangeville
Volkswagen
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ONTARIO LTD. h& “— & * s
BOOK YOUR FALL CLEANING BY SEPTEMBER 30™

BOOK KEEPING EAVESTROUGHS HOME RENOVATIONS

Renovations & Improvements
Basement Finishing, Bathrooms,
Kitchens, Lighting, Sheds and More.

FREE ESTIMATES

Headwaters
Bookkeeping Services

Janet Nieuwenhuis

AT HOME

519-940-2488 E R WIS S P ACE S
; ‘bookkeeni bellngi SEAMLESS EAVESTROUGH  SOFFIT » FASCIA * SIDING » EAVESTROUGH CLEANING .
janetsbookkeeping@bell.ne LEAFCOVERS * WE DO WORK ON ALL PROJECT SIZES, BIG OR SMALL e > < ‘
! "  416-629-1592
| = wayne@athomespaces.com

» Accounting + Bookkeeping + Income Taxes —
Wayne Barbour

Contractor, Project Manager AtHomeSpaces.com

647-990-4881 B

Call or Text Ralph to request your FREE ESTIMATE. nlscn““T

FINANCIAL SERVICES LANDSCAPING/POOLS

www.imtlandscapegta.com

Headwaters
Bookkeeping Services

Bert Nieuwenhuis —~
P F JOHNSON CPA | I
519-940-2488 N T PROFESSIONAL CORPORATION + Patios & Walkways
bert.hbs(@bell.net A T oy « Cabanas & Pergolas L
_ » 245 BROADWAY, ORANGEVILLE, ONTARIO LOW 1K6 g:::l‘;‘l’;;'\,‘fahlfs“: R - N DSCAREL S
Certified Personal Tax Practitioner TELEPHONE: (519) 941-3921 FAX: 941-7050 Lwater & FlrgsFeatures |

EMAIL: pjohnson@pfjohnsoncpa.ca W R g

CENTRAL VACUUM

W @ STARVIEW
= A=
EAC
£ . . P
? 2414 Major Mackenzie Dr., Vaughan ' FINANC “1AL ADVISORS
. CENTRAL VACUUM PROBLEMS? starviewfinancial.com : N
We will come to you and fix it fast. Providing comprehensive financial planning and independent ‘/R’e quest an Estimate ;’( 74 1>
investment and insurance advice to families and businesses. . £ p:g
Are you experiencing any of the following? info@imtlandscapegdd
© Low ornosuction ¢ Loud or unusual noise Trevor Pugh, BSc(Eng), CFP* Located in Mono
4 Won't power on/off Burning or electrical smell ]ennifer Robhn CPA’ CGA, QAFP® Serving North Peel, Dufferin, Grey, North East Wellington & South Simcoe Counties

) |

Terry Sullivan, BSc(Agr), CFP®
519-941-4813
888-820-9426 « info@starviewfinancial.com
starviewfinancial.com
n @starviewfinancial

|/ KEYBASE  Keybase Financial Group

¥ In-home service by trusted technicians ¥ All makes & models . FINANCIAL GROUP is @ mutual fund dealer VALKO FINANCIAL LTD. Lic : 13047 211 Main St. E, Shelburne, ON ¢ L9V 3K4
¥ Family-owned and operated for 30+ years keybase.com regulated by CIRO Independently Owned & Operated

&
-—

A Proudly serving Vaughan  Aurora * King » Caledon

519-925-6700
Carol Freeman CELL: 519.938-6518

c L EA N I N G S E RVl C ES GARAG E D OO RS B B thefreemanmortgagegroup @gmail.com
CRRAGEIDOORS
TOPMAX
WCleaning ALL-MONT LTD ORGANIZING
wmmm Services N

RELIABLE PROVIDERS GARAGE DOOR E E E
EXPERTS Organized by Lexie

Call fora  Our Services: OFFICE © MEDICAL  DAYCARE
COMMERCIAL « JANITORIAL

EFS!I‘MEATEE 647 333 3760
topmaxcleaning.com E) GARAGA

BEiR B Need help organizing your space?
= TRty

g Broken Spring

o Tt X Broken !e - et !w{;-q— Need help packing or unpacking?
Every detal guaranteed. H E few_i:: '
v [ s --a i Closets v Offices ¢ Bedrooms ¢ Basements
+ Visit our Showroom at g‘-é’ e=alli Garages ¢ Kitchens ¢ and More!
CLEANING SERVICES 48 Centennial Road, Unit #20, Orangeville

Residential & Commercial 416-902-3041 o lexie_0798@hotmail.com ¢ [[] organizedbylexie
Move-in & Move-out 519-942-1956 « 1-800-957-5865
Post Construction & Renovation www.allmontdoors.com

PAINTING

'BARN PAINTING
& REPAIRS

¢ Barn Board Replacement
c R A‘VE N o Barn Doors Built or Repaired

o Steel Roofing Installations & Repair
MAINTENANCE | * Seamless Eavestrough

* Sandblasting & Screwnailing

647.646.4700 * info@radiumcleaners.ca ® radiumcleaners.ca

CONCRETE

DO YOU HAVE
SUNKEN CONCRETE? 25+ years experience. cesngan

Electrician

. . . NO JOB TOO SMALL. FeRA7005%%7
LlftEC Slab]aCklng IIIC. ¢ Roof/Eavestrough Repairs

“We raise sunken concrete” * Interior Maintenance
& Installations

DO NOT REPLACE * Lighting for Home Security

HANDYMAN AVAILABLE

WSIB insured 519.826.7422
www.cravemaintenance.ca loll feee 1.871.726.5329

e Electrical Services
WE RAISE SUNKEN CONCRETE e Electrical Vehicle EV Charger
At A Fraction Of The Cost , _ Q‘\\
of Replacement Reeping Sentorns "
Tinne B, in their FHomes reliantpropertyinc@gmail.com
Free Estimate! Reliant Property Services Inc.

www.liftec.ca ~ 1-866-280-7770 Mark ¢ 416-738-6270 * relianthandyman.ca THIS NEWS PAPE R!

ADVERTISNG #4P
LOCALLY WORKS! 4

ADVERTISING

CARBONE 1 7 T LOCALLY
HOME RENOVATIONS = (A WW‘Z&/

J ORVICKI FOR MORE DETALS.

Windows & Doors « Drywall / Drywall Repair NI AL ER
Tile, Vinyl & Laminate Flooring - Basements AR,
Full Bathroom Renovations - Fences & Decks : e 905,857 6626

647-290-1779  647-281-9992 B & Ry

(aledonCitizen

Caledon CiﬁZBIl 905-857-6626
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Does your team play in % WWW

a local sports league? Ronald Penrose VENDORS
We want to hear from 1936-2009 WANTED!

VOU! Send us your I will always be grateful for the gift
scores, reSUItS, photos of God’s grace. Thank you for loving

me, for choosing me and for all the

and hlgh"ghts for a wonderful memories I have of our
chance to be featured life together. I will carry your love

through every tomorrow until we

in our sports coverage. | | meetagain. Truelove neverends. | (M8 VENDORS
g WANTED!
Contact Sam at: Remembering, loving
g and honouring you,
sam@citizen.on.ca Lngalpdis

To advertise, call Caledon at (905) 857-6626 or
Orangeville at (519) 941-2230

SUPPORT
LOCAL
SMALL

BUSINESS

PAINTING [_________ROOFING TREE SERVICES

SERVICES = BRI w'

* HOUSE PAINTING : = ' 5 BHN -AEH
SERVICES g .

* FLOORING
INSTALLATION

Tree Removal  Trimming e Stump Grinding
Land Clearing * Storm Damage e 24 hr Emergency Services

51 9-938-6996 branchmanagertreecare@gmail.com

e BASE BOARD/
TRIM INSTALLATION

e REPLACE TOILETS

e TV MOUNTING

e FENCE REPAIR :

* SHED BUILDING * Shingles, Flat, Aluminum * Repair/Replacement

* Licenced & Insured * 20 Years Experience

Servicing the

Caledon, Dufferin,
New Tecumseth,

* Financing Available King and
905 252_7767 MEADOWOOD Adjala Tosorontio
. TREE SERVICE INC Areas for over
www.TheRoofi ng Pros.ca @ SAVING TREES FOR FUTURE GENERATIONS 28 years.

MJ PAINTING

MWILAJERRY@GMAIL.COM » 647.985.8071

_‘!m‘l‘ Serving Caledon, including Bolton,
“ s\l caledon East, Caledon Village,
ROOFING PROS Palgrave, and surrounding areas.

Residential & Commercial

¢ Plant health care strategies for insect and disease management
¢ Tree and shrub pruning e Tree Removal e Consulting
¢ Plant health care soil and nutrient management
for trees and shrubs
 Tree preservation and conservation strategies

PAVING

SUMMER SHEElAL

00
\

alid on Jobs over $2500

1 % ué-
R = [ e

W

CAIRNS | Fw OWNED
AND OPERATED

ROOFING LOCALLY FOR

SERVICES LTD OVER 50 YEARS

Steve Lang, ALT, 1.S.A. Certified Arborist, ON-0324

Tree Risk Assessment Qualified, Oak Wilt Qualified-Ontario  Butternut Health Expert (BHE) #643

900.936.1179

stevelang@meatowoodtreeservice.ca
www.meadowoodtreeservice.ca

FREE QUOTE
GODONN pt=

TREE CARE SERVICES [isiifaiia

Tree, shrub,
FAMILY OWNED BUSINESS [QEUELECCECESOUITE]
Full clean up and disposal

Fully insured
519-878-4761 [t

godontreecare @gmail.com s AN S

-

718

RESIDENTIAL - COMMERCIAL - INDUSTRIAL
FREE ESTIMATES ° FULLY INSURED - REFERENCES AVAILABLE

m ©ruroswini: oy Malarsey Certairifeed E’?ét;@- 1 naascinaL

4P—/ SPANO PAVING
| Specialize in Asphalt Driveways,
spanopavingltd.com Parking Lots & Repairs

COMMERCIAL * INDUSTRIAL ¢ RESIDENTIAL

S05-303-58038 o 1-877=-803-8503
PLUMBING [~y SAFETY&

SECURITY

Offering arborist reports -

WWW. godontreecare. com tree permit applications

BORA
TREE SERVICE

pﬁmébmg CLEAN TREE REMOVAL & MORE
R CALL or TEXT: (416) 820-4050
Residential & Commercial WILL BEAT ANY QUOTE
I.ocal'l‘y:v;med 8; %p:r&;e:é @ sincE 2009
Licensed, Insure on
» Complete Bathroom Renovations WATE R WE L LS
* Plumbing Rough-Ins * Pumps
* Flooring * Toilets & Faucets WWW.WE“pump. ca

* Service & Repairs
» UV Lights & Filters
* Sewer Cameras & Drain Cleaning

“ 519-941-8092
905-838-0408
1.888.927.FLOW (3569)
* Hot Water Tanks, Pressure Tanks, WATER SOLUTIONS

Water Softeners

647-228-1999

™

Lic by M.O.E. 8‘? Ontario

well pumps » pressure systems » water treatment systems

SUPPORTING
www.theplumbingguy.ca A LOCAL

NO JOB TOO BIG OR SMALL
GUARANTEED BEST PRICE! BUS'NESS

RENOVATIONS

WINDOW & EAVES CLEANING

R E X Exceptional window, eaves
weowssiove & exterior cleaning

e —

- : ; . 647) 393 7397
St o o Flatbeds Drop Decks Roll Tight Trailers Float Service i(nfoé)rexwindows 5,
built on hacillzafg,s:eliability ; K Reefer Service  Oversize Load Service E ontaey tor f,.e° e quote

For Your Transportation Needs
Email: chris@sstransport.ca

Kitchens | Bathrooms | Decks |
Fences | Permitted apartments
* Daniel Calovini, P.Eng
647-228-0671
catalano.renovations@gmail.com
@catalano.renovations

|
ADVERTISING LOCALLY WORKS! REMEMBER T0 SHOP LOCAL
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OPEN TO THE PUBLIC

Mon. to Sat. & Holiday Mondays
473051 County Rd. 11, Orangeville
519-943-0101
NOW ACCEPTING EWASTE AT NO CHARGE.
WE BUY SCRAP METAL.

| wes mHosTING
PROVIDED BY

ser)

DATA COMMUNICATIONS

ARFAWIDE

ULASSIFIEDS

e Electrical Assembler

¢ Propane Technician

e Highway Cargo
Tanker Repair

e Decal/ Wrap Specialist

Providing Internet service and
support since 1994.

Get Connected. Contact us:
www.sentex.ca 888-4-SENTEX

BUSINESS
ELITE

e Welder — Fabricator

¢ Hydraulic Technician

e Assistant Shop Foreman
e Shipping & Receiving

¢ Pluming Assembler

- Sales/Service/Parts Discounts
-Waork-ready Loaner Vehicles

- 24 Hour Roadside Assistance

e Licensed Mechanic 310T e Welder — Pipefitter
¢ Bodyman
e General labour

Do) I

www.dependable ca

Applying method: In Person at
275 Clarence Street, Brampton L6W 3R3

- On-Site Pickup and Delivery
- Extended Priority Hours
- Courtesy Transportation

- Dedicated Account Representative

Contact Chad Soper, Your Business Elite Account Representative
for more details by email to chadsoperEmacmastergm.com

www.macmastergm.com
519.941.1360

SERVING DUFFERIN AND SIMCOE COUNTY SINCE 1987
www.miedemasmotorsales.com

FINANCING
AVAILABLE!

All fees included,
only HST and
licensing extra.

MIEDEMAS

AUTO SALES
2020 HONDA CIVIC SI
'—'__._'._q

4-DAY WORK WEEK - NO WELDING TICKET REQUIRED - CLOSE TO HOME

2016 HONDA CR-V SE AWD

Only a short 17 minute drive from Orangeville, located at 071213 10" Line,
Orton (East Garafraxa), ON. Join a growing, family-owned business that has
been building industry-leading farm equipment for over 30 years.

3.5L V6 engine, AWD drivetrain and auto|
6-speed trans. Heated leather seats,
heated steering wheel, back-up camera,
navigation and Bluetooth
Ext: Grey, Int: Black. 190,000 KM

Manual trans., front-wheel drive, 1.5L
engine. Heated front seats, sunroof,
back-up camera. Lane departure, wireless |your transportation needs. Heated seats,

2A4L 4 cylinder engine, all-wheel drive
drivetrain and CVT transmission for all

charging station, Bluetooth & more
Ext: White, Int: Black. 150,000 KM

$1 6,995 + :sliTcensing

2012 FORD FOCUS SE AUTO
MppEMas

bluetooth and cold A/C!
Ext: Silver, Int: Grey. 226,000 KM

WELDERS

FITTERS

CNC BRAKE PRESS
PLASMA TABLE
MACHINE OPERATOR

FULL AUTO DETAILING
SERVICES AVAILABLE!

CALL TODAY TO BOOK

| YOURAPPOINTMENT HR@JAYLOR.COM

WWW.JAYLOR.COM/JOINOURTEAM

2 OL engme AWD drlvetram and auto.
ransmission. Heated front seats, bluetooth)
and nav. Back-up camera, parking sensors

and blind spot monitoring system
B Blac, It Black 144000 K Orangeville

$ 1 5 495+ & licensing 5 19 940 3766

ARTICLES FOR SALE J AV lﬂﬁ
\ . N = COMING EVENTS

Certified and ready for the road! 2 door hatchback body. Economical 1.6L
Hatchback, seating for 5, automatic engine, 6 speed manual transmission and|
transmission, 4 cylinder 2.0 engine and | | front-wheel drive drivetrain. Heated front
front wheel drive. seats, seating for 4 and bluetooth!
Ext: Blue, Int: Black. 207,000 KM Ext: Black, Int: Black. 186,000 KM

$6,995 + gsliTcensing

ARTICLES FOR SALE

J

633201
Hwy 10,

$5,495 + gslazensing

071213 10" Line, Orton (East Garafraxa), ON
Apply through the QR code, Email, or our Careers page.

Ancient Sarmatian short sword, dating to
roughly 200 BC. A very nice, preserved
specimen at 22” long. With wood stand.

A beautiful, custom made pendant. Contains

a genuine silver Roman coin of Gordian Il
(AD 225-244). Solid 10 kt. gold frame and
large bail, with genuine .20 diamond of
above average cut and clarity. Measures just
over 1inch (3 cm.) in diameter and weighs

10 grams. Asking $1,800.

\\ Email mpavilons@rogers.com /F

ARTICLES WANTED COMING EVENTS

Sarmatian pommel swords (a variation of
akinakes), were characteristic of Scythian
and Sarmatian nomadic cultures in Eurasia.
Discovered in Ukraine. Professionally
cleaned and sealed with micro wax. A great,

NORM'S
ANTIQUES

We Buy and Sell Antiques,
Memorabilia and Estates

SPECIALIZING IN:

- Antique Oak, Pine, & Teak
Furniture (1900s)
- Advertising & Memorabilia

IMMEDIATE - English Fine Bone China &
CASH! Fancy Teacups
Contact Norm - 0ld Collectible Toys
with your photos! - Sterling Silver & Jewellery

111 WANTED !

WE PAY FOR GOLF BALLS
Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available
416-889-9365. Peter

NO MIN QTY OR NO MAX!!

REMEMBER TO SHOP LOCAL!

rare collectible. Asking $1,200.

\\ Email mpavilons@rogers.com //

. BBQ Chicken Dinner %

"Save the Date:

Monday, Oct. 19th
Take-Out: 4:00 PM - 4:15 PM
Dine-In: 4:30 PM - 6:30 PM

Tickets: Adults: $25
Kids 6-12: $15
Children 5 & Under: Dine Free
Reserve your spot before Oct. 17th
Call: Dianne at 519-216-1879 or

Johanna at 519-939-2744

PLEASE RECYCLE
THIS NEWSPAPER!

MARKET

SATURDAY NOVEMBER 28TH, 2026

APPLY WITH THE QR CODE

rar A N1

10AM - 4 PM e ]
SHELBURNE LEGION BRANCH 220 ;

203 WILLIAM STREET

$50 PER TABLE (FIRST COME, FIRST SERVED)
DEADLINE: OCTOBER 30TH, 2026
FOR MORE INFO & BOOKING CONTACT:
164.CHAIRPERSON@AIRCADETLEAGUE.ON.CA

WE ARE LOOKING FOR:
- LOCAL VENDORS
- HANDMADE CRAFT CHRISTMAS DECOR .
- FESTIVE SWEETS & TREATS
- CANDLES, POTTERY, ORNAMENTS
- BEAUTY PRODUCTS

SUPPORTING 164 SHELBURNE AIR GADETS ol



CHRIS PERROTTE PHOTOS

ON THE ATTACK: John F. Ross Royals players set up to send the ball into the Orangeville
District Secondary School Scarlet Bears’ zone during their game against ODSS on Oct. 5.
The Royals defeated the Bears 3-2, handing ODSS its first loss of the season.

0DSS field hockey team takes first loss
after five straight wins to start the season

Written By CHRIS PERROTTE

The Orangeville District Secondary School
(ODSS) Scarlet Bears opened their first
home game with a 2-0 win over the Bishop
Macdonell Celtics on Oct. 5.

They played a good all-around game, dom-
inating on both sides of the ball defensively
and offensively. McKenna Bryant and Se-
lah Gowing scored the goals for the Scarlet
Bears to secure the victory. With their win,
the Bears went to a 5-0 record for the season.

In game two, they faced the John F. Ross
Collegiate Vocational Institute Royals, who
had a 3-2 record going into the game. The
Ross Royals scored first to make it 1-0 in the
first half. ODSS continued to battle, applying
offensive pressure. They were able to tie the
game at one apiece before the first half end-
ed.

“We've been working on our passing, like
square and through, to get it down the field
as well as sweeping, which moves the ball
faster than people can run so it really helps
us get ahead of them,” explained Bears play-
er Ruby Kalverda.

Her teammate Katie Raue echoed what the
Scarlet Bears need to do to succeed in this
game.

“I think the one thing [that’s] working is
passing. We've been finding open spaces and
working on our defence, making sure we're
not getting as many calls so we can keep
playing,” said Raue.

In the second half, ODSS had their scoring
chances but couldn'’t find the back of the net.
The Ross Royals had a different outcome as
their offence continued to connect, scoring
two goals to take a 3-1 lead.

With time winding down, the Scarlet
Bears managed to score in the final seconds
to close the gap to one goal. However, time
ran out, and the John F. Ross Royals walked
away with a 3-2 win over ODSS, giving them
their first loss of the season.

“You can’t win every game, they played
really well. That was anybody’s game and it
was 3-2 so they still scored twice which is
a pretty high scoring game. We are proud of
them. They are a good team,” said Scarlet
Bears head coach Jen Coleman.

After six games, their opponent, John F.
Ross, improved to a 4-2 record while ODSS
has a 5-1 record and sits in first place in the
Varsity Field Hockey League.

The next game for ODSS is against GCVI
later this week at Centre Wellington District
High School’s field.
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AUCTIONS

HOME OF THE 5% BUYERS PREMIUM

Kidd Family
Auctions Inc.

Kidd Family Auctions is calling all buyers and sellers!

OCT 8TH - Locked & Loaded Sale

OCT 9TH - Gas and Oil Auction
— Pumps, signs, cans, toys

OCT 30TH - Estate Firearms Auction
NOV 23RD-28TH - Straight Shooter Sale

DEC 11TH - Antiques, Collectibles &
Quality Household ltems

DEC 18TH - Currency / Art / Jewelry Auction
JAN 29TH - Tool & Equipment Sale

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 ¢ Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com | www.KiddFamilyAuctions.com
438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

Herd Dispersal Live Auction Sale

of 135 Bred Cows/Heifers
Saturday November 21, 11:00am

to be held at 554447 Mono-Amaranth TLine, Mono, ON

Preview on day of sale, or by appointment
Directions: Go west through Orangeville on Hwy 9 to County Rd 16
(Veterans Way at Greenwood Cemetery), turn north 5 miles to farm on East side. OR From Shelburne
go east on Hwy 89 for 2 miles to Mono-Amaranth Townline, turn south & go 5 miles to farm on East side.
Townline, turn south & go 5 miles to farm on East side.

Cattle: (79)Heifers: (18)Char, (17)Blk Simm, (33)Angus, (1)Red -1st time calvers, bred Angus & Limo, vacc.
(18) X-bred Heifers - bred Black Angus, vacc. (17) Angus Heifers - bred Black Angus. (10) Blk Angus cows - all
bred Black Angus, vacc. (8) Charolais Cows - bred Charolais, vacc. (3) Mixed Cows - with calf at side, vacc.
All Cows will be preg checked prior to sale.
Lunch Booth Washroom Available
Terms & Conditions: Cash or cheque with proper I.D. on day of sale. Owner & Auctioneer will not be
responsible for any accidents or loss on day of sale. All announcements on day of sale will take precedence
over printed ads.

Auctioneers: Kevin McArthur (519) 942-0264 Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur - full listing & photos

BOOKYOUR

(L scom
ur - Bessey

Rural Property Estate Auction - Executive Home
Amaranth - October 11th -15th 2026

McArt i
Auctions ”

250+
Lovsi

Get ready to bid, buy, & win! This upcoming
auction is packed with great finds for the home,
workshop, & property. Highlights include a wide
selection of tools for workshop & property mainte-
nance, beautiful patio & garden pieces, antique
collectibles, quality fumiture & art to enhance any home. Great finds,

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration 7z
Please contact us at

YOUR WEDDING.

Your wedding deserves more than someone
pressing play. At Dufferin DJs, every
celebration is tailored to your style, your
guests and your vision. We read the room,
keep your timeline running smoothly
and create the perfect atmosphere from
your first dance to the last song. With
professional DJ and MC services, elegant
all-white sound and lighting, and a
personalized approach, we’ll help create the
kind of memories you and your guests will
be talking about long after the night ends.

2026 dates are limited.
Now booking 2027 weddings.
DufferinDJs@gmail.com | 289-404-4579

Facebook.com/DufferinDJs | Instagram.com/dufferindjs

Kevin 519-942-0264 « Scott 519-843-5083
mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

VEHICLES WANTED

SCRAP CAR DISPOSAL
— CASH PAID for Cars,
Trucks, Vans — Big or Small.
Call Joe at 647-294-2796.

WE PAY CASH for Scrap
Vehicles - any size. We also
buy construction and equip-
ment. Open 7 days a week.
Call 905-859-0817 (Peter).

ARTICLES WANTED

BUYING VINYL RE-
CORDS - STEREO —-45’s.
Cash for antiques and collect-
ibles-stamp-coins. Call James
at 416-569-9976.

GARAGE SALE

YARD SALE - SATURDAY,
OCTOBER 10th, 10 am —
3 pm. Christmas gifts, toys,
chinaware, crystal, glass,
new frying pans - price. Fall
clothes, duck decoys and
cam nets. 312125 16th Line
East Garafraxa.

RESIDENTIAL
SERVICES & REPAIRS

HANDYMAN SERVICES
- Providing an extra pair of
helping hands in the Oran-
geville area. No job too big
or too small. One man and
a truck services along with
residential seasonal lawn
maintenance also available.
All jobs welcome. $25/hr.
Call 519-447-7550.

ROM MASONRY -Basedin
Nobleton. We do big or small
jobs. Chimneys, window sills,
walls etc. Allwork guaranteed.
Free estimates, seniors dis-
count. Call Spencer at 647-
542-0559.

TREE PRUNING and RE-
MOVAL as well as minor land-
scaping. Free estimates. 20+
years experience. Call Russ
at 416-802-9180.

The LORD DUFFERIN
CHAPTER IODE holds their
meetings at the Lord Dufferin
Centre on the 4th Tuesday of
every month. We are looking
for women who would like to
help in the Community. Call
519-941-1865.

IFYOU WANT to keep drink-
ing, that's your business. IF
YOU WANT to stop drinking,
that’s our business. Call Alco-
holics Anonymous Hot Line,
1-866-715-0005. www.aan-
orthhaltonerin.org.

SERVICES

DRUG PROBLEM? We've
been there, we can help!
Please referto georgianheart-
landna.org for a complete
list of Narcotics Anonymous
meetings. Call anytime 519-
215-0761.

AREYOU A WOMAN living
with abuse? For safety, emer-
gency shelter, and counsel-
ling call Family Transition
Place, (519)941-HELP or
1-800-265-9178.

FOR INFORMATION
regarding HEART and
STROKE, call Dori Ebel
(5619)941-1865 or 1-800-
360-1557.

IFYOU or a FAMILY MEM-
BER are struggling with gam-
bling, Gamblers Anonymous
isthere to HELP. Call: 1(855)
222-5542 or visit www.gato-
ronto.ca.

ALZHEIMER SUPPORT
GROUPS meet monthly for
spousal &family support. Call
(519) 941-1221.

ORANGEVILLE SENIOR
SOCIAL CLUB-Aplace to
meet and make new friends.
We meet Thursdays at 5:30
pm. and twice amonth at 1:30
pm. Many activities. For more
information call Betty at: 519-
942-3090.

great selection, & plenty to bid on — mark your calendars & join us!
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When you buy from a small business
you’re not helping a C.E.O buy a
3rd holiday home, you are helping a little
girl get a little boy get his
team jersey, a mom or dad put
a family pay a mortgage
or a student

Glianta for atopoing local! @

for the police

Be an extra set of eyes

WE NEED
YOUR HELP.

If you suspect a driver has consumed drugs or alcohol,

PLEASE CALL 911 IMMEDIATELY!

CITIZEN

Don’t go fishing for your news, community

highlights, current events and more! |
THE ORANGEVILLE CITIZEN HAS YOU COVERED '
ONLINE AND IN PRINT EVERY THURSDAY.

(ORANGEVILLE ~ 10Firstt, Orangeville

519-941-2230 ¢ citizen.on.ca
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What makes you choose
one dealership over another?

It's the way
you're treated!

Orangeville Nissan
Is a JD Power 2026 Dealer of Excellence

Where you purchase a vehicle is an important
decision, and choosing the right dealership can
make all the difference.

When visiting a JD Power Dealer of Excellence,
be assured that the dealership is committed to
providing an outstanding customer experience
during the entire process.

Do you deserve anything less when buying a
new vehicle?

Contact one of our sales professionals today!

ower 2026 Dealer of Excellence Program recognition is based on achievement of high scores from automotive manufacturer
esearch and completion of an in-dealership best practices verification visit. For more information, visit jdpower.com/ca-doe.

BEST OF THE BEST (glé NISSAN ORANGEVILLE NISSAN
PROUDLY RECO

ROV EUN 5025 NISSAN GLOBAL AWARD WINNER
GNIZED AS ONE OF THE BEST NISSAN DEALERSHIPS WORLDWIDE “"

10) e
URANGEVILLE |ssszzssimyso,  —XZ=
NISSAN 5199400222 G,
‘ www.orangevillenissan.com /
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